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RETAILER WINS FOR 15TH TIME IN LAST 16 YEARS
  Despite rising prices and limited stock, customer satisfaction 
with home improvement retailers has never been higher.
  Overall customer satisfaction with home improvement 
retailers is 849 (on a 1,000-point scale), up a significant 22 
points from the 2021 study, according to the J.D. Power 
2022 U.S. Home Improvement Retailer Satisfaction 
Study. Scores improved for all retailers.
  Ace Hardware ranks highest in customer satisfaction 
among home improvement retailers for the 15th time in 16 
years, with a score of 869. (Yesterday, Ace reported record 
Q1 revenues of $2.2 billion, up 8.9% from the year-ago 
period, and net income of $119.8 million, an increase of 
$14.4 million from last year.) Lowe’s (849) and Menards 
(849) rank second in a tie.
  “Despite the countless challenges home improvement 
retailers have faced during the past two years, we’re seeing 
all-time high levels of customer satisfaction,” said Christina 
Cooley, director of the home and retail intelligence practice at 
J.D. Power. “Peeling back the layers to better understand this 
phenomenon, the stand-out performers in this year’s study 
are differentiating themselves from the 
competition and driving scores higher 
by nailing down the formula for helpful 
staff and great customer service.”
  Some key findings of the 2022 study:
•  Staff and service drive largest spread in scores: While 
all retailers evaluated in the study score within a few points 
of one another on price satisfaction, the top-performing 
retailers set themselves apart by outperforming on staff and 
service metrics — with the gap from top to bottom being 
60 points. Customers note product knowledge, courtesy of 
sales staff and availability of staff as key drivers of strong 
performance.
•  Tick tock, tick tock: The longer a customer waits to be 
approached by a sales associate, the lower the satisfaction. 
The average wait has increased to 6.1 minutes in 2022 
from 5.6 minutes in 2021. The highest-performing retailers 
have established a best-in-class benchmark of assisting 
customers in less than five minutes.
•  Big-box stores show significant improvement: Ace 
Hardware continues its long streak of highest-ranked 
performance in the home improvement retailer category, but 
the big box stores — Lowe’s and Home Depot — see the 
biggest year-over-year gains in customer satisfaction.
  The 2022 U.S. Home Improvement Retailer Satisfaction Study 
measures customer satisfaction with home improvement 
retailers by examining five factors (in alphabetical order): 
in-store experience; merchandise; online experience; price; 
and staff and service.
  The study is based on responses from 2,114 customers 
who purchased home improvement-related products from a 
home improvement retailer within the previous 12 months. 
The study was fielded from December 2021 through 
February 2022.

ACE HARDWARE TOPS J.D POWER SATISFACTION STUDY
ADVERTISER NEWS
  Chicken Salad Chick continues its national expansion. 
The fast-growing, chicken salad restaurant chain has signed 
a five-unit franchise agreement for New Mexico. The deal 
marks Chicken Salad Chick’s entrance into the state and 
the furthest west that it has developed thus far. Earlier this 
year, the company signed an agreement for five locations 
across Northern Colorado, marking its entry into the state. 
Chicken Salad Chick is on track to open more than 50 
locations in 2022. It has set a goal to have 500 locations 
open and operating by the end of 2025. It currently has 
more than 200 locations across 17 states… The Container 
Store is returning to brick-and-mortar growth. With a goal 
of doubling its sales to $2 billion by fiscal 2027, the Texas-
based retailer of storage and organization products and 
solutions said it plans to open 76 stores during the next five 
years, including two locations this year. The Container Store 
noted that it currently has only 5% of the $20 billion home 
storage and organization market... Lowe’s reported Q1 
profit that easily topped expectations, but its sales fell short, 
hurt by unseasonably cold temperatures in April. Sales 

declined 3.1% to $23.66 billion, below 
estimates of $23.77 billion. Same-
store sales fell 4%. U.S. same-stores 
sales fell 3.8% to beat expectations 
of a 4.2% decline... The TJX Cos. 

reported Q1 profit that topped expectations but its revenue 
came up short and the company lowered its full-year sales 
outlook. The off-price retailer, whose brands include TJ 
Maxx, Marshalls and HomeGoods, said sales rose 13% to 
$11.406 billion. U.S. same-store sales were flat. By division, 
Marmaxx (includes TJ Maxx and Marshalls) comp sales 
rose 3%, driven by an increase in traffic, the company said. 
HomeGoods comp sales fell 7%... Bath & Body Works has 
cut its profit outlook for the year, in part due to expected 
increases in inflationary pressures. The company said in 
prepared remarks that it has been facing higher costs of raw 
materials, transportation and wages — like many retailers. 
Bath & Body Works now expects to take a hit of $225 million 
to $250 million from inflation this fiscal year, or about $75 
million more than originally planned... Target reported Q1 
same-store sales growth of 3.3% vs. the year-ago quarter 
when vaccine optimism and stimulus checks fueled a 23% 
jump in the key metric. Supply chain delays, inflation and 
a dip in discretionary spending on big-ticket items took a 
toll on Q1 earnings, and the retailer also reported a shift 
in spending to experience-related goods like luggage and 
toys… Macy’s has teamed with apparel maker Kasper 
Group to create collections designed specifically for 
members of four historically Black sororities — a business 
line the retailer expects to grow to $10 million in sales this 
year. Each new launch will include at least five pieces 
for each sorority, made in their signature colors, and the 
collections will be available online and in upwards of 200 
Macy’s stores.
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REPORT: U.S. DIGITAL MEDIA CONSUMPTION RISES
  U.S. consumers are projected to spend about 8 hours and 
14 minutes daily consuming digital media in 2022, up about 
14 minutes (1.9%) from 2021, according to eMarketer.
  The research firm said the gain is less than during the 
pandemic when housebound consumers worked from 
home using laptops and tablets, in addition to consuming 
entertainment.
  The report found that increases in digital media 
consumption are driven by internet-connected devices 
such as smart TVs and video game consoles. In 2020 
during the pandemic, use of internet-
connected devices mushroomed 35.4% 
to 1 hour and 35 minutes per user. U.S. 
consumers are projected to spend 1 
hour and 47 minutes internet-connected 
devices this year.
  On the flipside, with the pandemic 
waning, use of desktops and laptops in 
the home will decline, with the typical 
user spending six minutes less in 2022 
than they did in 2020. The eMarketer 
report also found that tablet usage will 
give way to increases in smartphone and smart TV use.
  The report contends that digital distribution will account 
for an increasing share of time spent with media, totaling 8 
hours and 28 minutes in 2024, or 64.9% of time spent with 
media.

RESTAURANTS’ SHARE OF SPEND HITS RECORD
  Restaurants continued to increase their share of spending 
in April, reaching 54.9% of the food dollar, according to U.S. 
Census data reported by Nation’s Restaurant News.
  That was a 260-basis-point increase from April last year, 
when the share was 52.3%, said analyst Mark Kalinowski, 
president and CEO of New Jersey-based Kalinowski 
Equity Research.
  “Even more impressively, as best as we can tell, this 54.9% 
market share figure for April 2022 is an all-time monthly high 
for the U.S. restaurant industry,” Kalinowski said in a note 
released this week.
  Kalinowski said restaurants, especially multi-unit public 
chains, were increasing prices but at a more modest rate 
than retail groceries.
  “The key takeaway from this is you have a lot of menu 
prices going up in the restaurant industry,” he said in an 
interview. “And, of course, the fear anytime you’re raising 
your menu prices is that customers will trade down, but that 
hasn’t happened.”
  Kalinowski noted that while restaurant brands were 
increasing prices, the rate of hikes was less than in grocery 
prices.

NETWORK NEWS
  Marnie Schulenburg, the soap opera actress who 
portrayed Alison Stewart on CBS’ As the World Turns 
and Jo Sullivan on the One Life to Live reboot, has 
died of metastatic breast cancer. She was 37 years old. 
Schulenburg died this week in Bloomfield, N.J., her rep 
told The Hollywood Reporter. Schulenburg also guest-
starred on such primetime shows as Blue Bloods, Fringe, 
Elementary, Royal Pains and The Good Fight.
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I parallel parked perfectly 
in front of my boys. Now 
they think I’m possessed.

AVAILS
  WPBF 25, the Hearst-owned ABC affiliate in sunny West 
Palm Beach, Fla., is looking for an Account Executive. 
We are offering a significant base list and 
generous commission rates on New Business. 
If you want to work for a market leader and the 
best broadcast company in the business while 
enjoying all that living in South Florida has to 
offer, this may be the opportunity for you! CLICK HERE to 
apply.
  KCCI, the market-leading Hearst Television CBS affiliate 

in Des Moines, Iowa, is seeking a 
Technical Director. If you’re motivated 
by an excellent product and working with 
a talented team — and station group 
— look no further. KCCI-TV is one of 
the top CBS affiliates in the nation. Des 
Moines is consistently ranked as one of 
the best cities in the U.S. to live and raise 
a family. We need someone with superb 
leadership skills and a positive attitude. 
CLICK HERE to apply.
  WWSB-TV, the Gray TV-owned station 

in Tampa/Sarasota, Fla., seeks a National Sales Assistant. 
This position would provide sales support for 
the National Sales Manager and General Sales 
Manager as needed. Excellent telephone, email 
and verbal communication and problem-solving 
skills required. Accuracy and ability to interact 
with clients in a professional manner is essential. Learning 
database and industry software is required. This is a great 
opportunity in a successful, vibrant organization for someone 
who is able to maintain a high level of accuracy and remain 
calm under pressure. CLICK HERE for details or to apply 
now. EOE.
  Account Executive—KHQ TV, Spokane, Wash.: Are you 
an AE looking for a change of scenery in a new town with 
a lower cost of living? Lakes and trails for 
days plus 25+ breweries, 20+ wineries and 
an exploding restaurant scene. Oh, BTW 
you’ll be at the clear-cut No. 1 TV station 
that airs the NFL, Olympics and is the proud broadcast home 
of Gonzaga basketball. How about working for a family-
owned station with full benefits? Extra benefits include plenty 
of laughs, bad jokes and a desirable mixture of WFH and 
in-office days. If you’ve read this far, be sure to send your 
resume to: Attention Local Sales Manager at: local.sales@
khq.com.

See your ad here tomorrow! CLICK HERE for details.

SURVEY: U.S. STRESSED OUT ABOUT FINANCES
  Americans are more stressed about money than they’ve 
ever been, according to the American Psychological 
Association’s latest Stress In America Survey.
  “Eighty-seven percent of Americans said that inflation and 
the rising costs of everyday goods is what’s driving their 
stress,” said Vaile Wright, senior director of health care 
innovation at the American Psychological Association.
  More than 40% of U.S. adults say money is negatively 
impacting their mental health, according to Bankrate’s April 
2022 Money and Mental Health report.
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GAS PRICES PASS $4 PER GALLON IN EVERY STATE
  Not too long ago in some parts of the U.S., paying more 
than $4 for a gallon of gas was seen as a coastal problem 
faced by Americans in pricey big cities. But now, for the first 
time, the average price for a gallon of gas has surpassed $4 
in all 50 states, The Washington Post reports.
  While the national average price has been hovering at or 
above $4 for weeks, Georgia, Kansas and Oklahoma had yet 
to cross the mark, according to data tracked by AAA.
  But they joined the rest of the U.S. this week, with a gallon of 
gas in Oklahoma costing about $4.01 on average Tuesday, 

according to the AAA figures. That’s far 
below the average for a gallon of gas in 
California, which was $6.02. In Georgia, 
it was $4.06, and in Kansas, it was just 
over $4.
  Nationally, the average cost for a 
gallon of gas was $4.52 on Tuesday. 
California, Washington state, Oregon, 
Nevada, Alaska and Hawaii all had prices 
averaging more than $5 on Tuesday.
  Last week, the national average price of 
gas hit a record amid high-flying inflation 

and turbulence in gas and oil markets.

THIS AND THAT
  U.S. smartphone customers prefer larger phones and are 
so far professing little interest in foldable devices, Wave7 
Research reports, drawing data from retail staff surveys. 
Samsung’s Galaxy S22 Ultra and the iPhone 13 Pro Max 
lead sales for postpaid subscribers, while prepaid customers 
favor budget handsets... Eric Meyrowitz, EVP and group 
head of Hearst Television, has been named chairman of 
the NBC affiliates board. He succeeds Emily Barr, Graham 
Media Group president and CEO, who has announced her 
retirement... HBO Max and Discovery+, brought together 
when Discovery acquired WarnerMedia, are still likely to be 
combined, the newly combined Warner Bros. Discovery told 
media buyers, Broadcasting+Cable reports. JB Perrette, 
Warner Bros. Discovery’s head of global streaming, said the 
company wasn’t ready to discuss a more exact timetable for 
bringing the services together.
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Consumer spending this 
Father’s Day (June 19) is 

expected to total $20 billion, 
nearly on par with last year’s 
record-setting $20.1 billion.

NRF: FATHER’S DAY SPENDING ON PAR WITH 2021
  Consumers aren’t letting inflation get in the way of 
celebrating Father’s Day.
  Consumer spending this Father’s Day (June 19) is 
expected to total $20 billion, nearly on par with last year’s 
record-setting figure of $20.1 billion, according to the annual 
consumer survey by the National Retail Federation and 
Prosper Insights & Analytics. Approximately 76% of U.S. 
adults are expected to celebrate Father’s Day.
  Consumers plan to spend an average of $171.79 to 
honor their fathers and other important men in their lives. 
The amount nearly mirrors last year’s 
expected average spending of $174.10.
  The most important factors influencing 
Father’s Day purchases are “finding a 
gift that is unique or different” (44%) 
and “finding a gift that creates a special 
memory” (37%).
  One-quarter of consumers (25%) plan to 
give “gifts of experience” such as tickets 
to a concert or sporting event. Another 
37% are interested in extending the 
longevity of the celebration by gifting a 
subscription box service.
  Other findings from the survey:
•  Almost two-thirds (64%) report having seen higher 
prices when shopping for Father’s Day gifts.
•  Above all other gift categories, consumers plan to 
spend the most ($32.29) on a special outing such as a 
Father’s Day dinner or brunch, similar to last year’s $29.37.
•  Shoppers are also planning to spend nearly the same as 
last year in the popular gift categories of clothing ($26.62) 
and gift cards ($23.02).
•  Forty percent of consumers plan to shop for Father’s 
Day gifts online while 34% plan to shop at department 
stores; specialty stores (greeting card/gift stores, electronics 
stores) and discount stores are tied at 22%.

SMI: U.S. AD MARKET EXPANDS FOR 14TH MONTH
  U.S. ad spending expanded for the 14th consecutive month 
in April, rising 4.3% over the same month a year ago. More 
significantly, April represented a 60% expansion over April 
2020, which was the low point of the COVID-19-related ad 
recession two years ago.
  The data, which comes from U.S. Ad Market Tracker, 
a collaboration of Standard Media Index and MediaPost, 
also shows smaller advertisers and categories continue to 
lead the expansion, while the top 10 were essentially flat — 
rising only 0.5% over April 2021, although the group gained 
48.8% over April 2020.
  All other advertising categories expanded 10.1% vs. April 
2021 and 78.8% vs. April 2020.
  Digital media continued to expand faster than traditional 
media, rising to a 56% share of total ad spending in the U.S. 
in April, up from 51% a year earlier and only 43% in April 
2020.
  Other than out-of-home, which expanded 59% in April, all 
other traditional media experienced ad-spending declines 
vs. a year earlier.
  But print media have been especially devastated, with 
magazines and newspapers being the only media down vs. 
April 2020’s low: -46% and -13%, respectively.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


