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INFLATION KEEPS DRIVING MENU PRICES HIGHER
  The good news for the restaurant industry is that sales growth 
continued to be positive in April. The industry experienced a 
15-month streak of improving sales year-over-year. The last 
time industry sales growth was negative was February 2021, 
when restaurants were coming off a new high in the number 
of COVID cases at the end of 2020.
  But the unwelcome news, Nation’s Restaurant News 
reports, is that growth is slowing considerably, with April’s 
5.3% rate the weakest during that same period. Further 
weakening is expected in the months ahead, as the industry 
continues lapping over increasingly harder sales hurdles.
  The more concerning news for restaurants comes in the 
form of the persistently eroding guest counts experienced in 
recent months. Traffic growth was down 2.7% in April, which 
represented a softening of 1 percentage point vs. March’s 
growth rate and was the second consecutive month in which 
traffic growth has been negative year-over-year.
  It’s no secret that prices in the overall economy are 
growing at an exorbitant rate and are erasing gains made 
by consumers through rapid wage increases. Restaurants 
have been no exception, and the biggest concern is that the 
extraordinary rises in menu prices are far 
from over.
  According to a poll conducted by Black 
Box Intelligence, 45% of restaurant 
operators estimated their menu prices 
would be at least 7% higher by the end 
of 2022 vs. where they were on average 
at the end of 2021. An additional 27% of 
companies are expecting menu prices to 
go up 5% to 7% by the end of the year.
  With prices increasing at such an 
accelerated rate, consumers are starting to make purchasing 
decisions based on the associated impact on their budgets. 
Throughout the pandemic, value sentiment reduced in its 
relative importance, as guests focused on other areas of 
the restaurant experience as key drivers behind their dining 
preferences.
  Guests in Orlando, Fla., exhibited the most positive 
sentiment for chain restaurants across several key attributes. 
During April, this metropolitan area 
topped the list based on most positive 
food, ambiance and value sentiment.
  Raleigh, N.C., was the most positive 
market for service and intent to return, 
while Houston was the designated 
market area with the strongest 
beverage sentiment.
  Major markets on the West Coast 
posted the lowest sentiment scores. 
San Francisco had the lowest net 
sentiment for food, service and intent 
to return, while Sacramento was at the 
bottom of the list for ambiance.

RESTAURANT SALES GROW FOR 15TH STRAIGHT MONTH
ADVERTISER NEWS
  Gap’s Old Navy stores will stop stocking every piece in 
every size while continuing to offer the full range from sizes 0 
to 30 and XS to 4X in its online shop, Gap CEO Sonia Syngal 
said. Old Navy, which generates the biggest share of Gap’s 
sales, switched to a size-inclusive strategy in August and the 
change resulted in shortages of core sizes at many stores… 
Beauty brands and retailers have seen continued strong 
sales in the category despite inflation, including Kohl’s, 
which is growing its lineup of in-store Sephora shops to 600 
locations in the coming months. Target has also reported 
rising beauty sales in its partnership with Ulta Beauty, and 
Ulta announced an 18% jump in Q1 comparable sales as a 
result of bigger basket sizes and more transactions, Glossy 
reports… Subway has trimmed its U.S. restaurant count 
over the past few years, and growth plans going forward 
will focus on strategic development with an emphasis on the 
customer experience. The 100% franchised sandwich chain 
will also transition to more multi-unit operators and use data 
to ensure that it tailors units to the needs of their specific 
locations… Deep discount retailer Dollar General continued 
to drive growth in its store base in announcing increased 

sales for Q1 2022. Dollar General said net 
sales for Q1 rose 4.2%, driven mainly by 
sales contributions from new stores and 
partially offset by a dip in same-store sales 
and store closings. More than 2,300 Dollar 
General locations offered fresh produce 
as of Q1’s end... In Q3 2022, Costco 
Wholesale tacked double-digit net and 
comp sales growth onto more than 20% 
gains a year ago. Net sales were up 16.3% 
from a year earlier. Comp sales surged 

14.9% overall, including a U.S. increase of 16.6%... Big Lots 
reported a surprise fiscal Q1 loss and disappointing sales 
as higher fuel prices and broader inflation cut into consumer 
spending, and said it would scale back spending related to 
new store openings and remodels… Kroger has opened 
an automated “spoke” online fulfillment center to process
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NETWORK NEWS
  It was a short run on Fox’s So You Think You Can 
Dance for Matthew Morrison. The Glee alum, who was 
just announced in April as a new judge on the hit dance 
competition series along with JoJo Siwa, is exiting the 
show after failing to follow production protocols. The news 
comes just more than a week after the series’ Season 17 
premiere... The Blacklist is saying farewell to two series 
regulars, including one of NBC drama’s longest-serving cast 
members, Amir Arison. The actor, who has portrayed Aram 
Mojtabi for the past nine seasons, is leaving as he prepares 
to make his Broadway debut this summer. 
Also departing is Laura Sohn, who has 
portrayed FBI agent Alina Park for the 
past three seasons. Both characters’ exits 
were revealed at the end of the Season 
9 finale... Detective Kevin Bernard has 
turned in his badge one more time. 
Anthony Anderson, who reprised his 
character from the series’ original run in 
the new Season 21, will not be returning 
for Season 22. As Deadline reported in 
November, Anderson had signed a one-
year deal and has chosen not to continue on the upcoming 
season, which has been picked up by NBC. According 
to sources, Anderson wanted to support Dick Wolf in the 
relaunch of the mothership of the franchise for one season 
and always planned to move on after that... Time is bringing 
its Time 100 gala to TV. Time Studios, the production arm 
of the media brand, is producing a primetime special from its 
Time 100 gala next month, to be hosted by actor (and Time 
100 honoree) Simu Liu. The hour-long special, TIME100: 
The World’s Most Influential People, is set to air at 8 PM 
on Sunday, June 12 on ABC.

IT WAS A WEEKEND OF FLIGHT CANCELLATIONS
  Flight disruptions continued Sunday but eased from the 
rocky start to Memorial Day weekend, a test for carriers as 
they gear up for a busy summer travel season after more 
than two years of the pandemic, CNBC reports.
  Delta Air Lines led cancellations, disruptions it attributed 
to bad weather and “air traffic control actions” on Saturday. 
Hundreds of flights operated by Republic Airways, United 
Airlines, JetBlue Airways and American Airlines were 
also delayed Saturday.
  Delta canceled 254 mainline flights, or 9% of its Saturday 
schedule, and 530 were delayed, almost a fifth of its schedule, 
according to flight-tracking site FlightAware. On Sunday, it 
canceled 159 flights, or 6%, while its delayed flights totaled 
203, or 7% of the schedule.
  Delta said 87% of customers were rebooked on flights that 
departed within around 11 hours of their original time.
  The Atlanta-based carrier last week said it would trim its 
schedule by 100 flights a day between July 1 through Aug. 
7, around 2%, to give itself more wiggle room to handle 
disruptions.
  Other carriers, including Alaska Airlines, JetBlue Airways 
and Spirit Airlines have also pared back schedules to better 
handle disruptions like bad weather and staffing shortages.
  Getting the balance right is key for carriers as bookings 
recently jumped despite airfares that have surpassed pre-
pandemic levels.

5/31/2022

FunnyTweeter.com

Dongle sounds like 
just one more thing in 

Australia that will kill you.

AVAILS
  WPBF 25, the Hearst-owned ABC affiliate in sunny West 
Palm Beach, Fla., is looking for an Account Executive. 
We are offering a significant base list and 
generous commission rates on New Business. 
If you want to work for a market leader and the 
best broadcast company in the business while 
enjoying all that living in South Florida has to 
offer, this may be the opportunity for you! CLICK HERE to 
apply.
  Put your IT knowledge to good work by supporting an 

extraordinary team at KCCI Television. 
Our award-winning team is recognized 
as Iowa’s News Leader and the lead 
source for the latest information. Make 
your hard work count toward something 
good for your community and your team. 
The IT role in television is challenging 
and creative, but never boring. Know 
that your work mattered at the end of a 
day. CLICK HERE to apply.
  Are you a Senior Level Account 
Executive hungry to develop 

connections and power the beautiful 
Southwest Florida local economy 
through creative and effective advertising? 
Do you have a full understanding of 
Nielsen Ratings, negotiate agency business and are eager 
to maximize revenue using a full array of marketing solutions 
and digital platforms? This is the opportunity for you! CLICK 
HERE to apply today.
  WWSB-TV, the Gray TV-owned station in Tampa/
Sarasota, Fla., seeks a National Sales Assistant. This 
position would provide sales support for the 
National Sales Manager and General Sales 
Manager as needed. Excellent telephone, 
email and verbal communication and problem-
solving skills required. Accuracy and the ability 
to interact with clients in a professional manner are essential. 
Learning database and industry software required. This is 
a great opportunity in a successful, vibrant organization for 
someone who is able to maintain a high level of accuracy 
and remain calm under pressure. CLICK HERE for details 
or to apply now. EOE.

See your ad here tomorrow! CLICK HERE for details.

DONE DEALS
  Nexstar Media has named three people to oversee the 
company’s media operations in Salt Lake City; Buffalo, N.Y.; 
and Green Bay, Wis./Marquette, Mich. Mark Danielson will 
lead KTVX-TV (ABC), KUCW-TV (CW), MTVX-TV (MeTV) 
and ABC4.com in Salt Lake City (DMA #29). He will begin 
his new duties June 27. Joe Abouzeid will take responsibility 
for overseeing WIVB-TV (CBS), WNLO-TV (CW) and wivb.
com, serving Buffalo, N.Y. (DMA #52). He will begin his 
new duties June 13. Judson Beck will be responsible for 
Nexstar’s broadcasting and digital operations in Green 
Bay, Wis. (DMA #68) and Marquette, Mich. (DMA #182), 
including WFRV-TV (CBS) and WeAreGreenBay.com, 
and WJMN-TV (IND) and UPmatters.com. Beck begins 
his duties today.
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THIS AND THAT
  Paramount Pictures’ oft-delayed blockbuster sequel 
Top Gun: Maverick finally hit the big screen with a smash 
— generating more than $156 million in projected North 
American ticket sales across 4,725 screens over the four-day 
Memorial Day weekend. The tally tops the previous Memorial 
Day weekend record of $153 million set by Disney’s Pirates 
of the Caribbean: At World’s End in 2007... For a new 
advertising-supported option, Netflix could hit levels near 
Hulu’s — with advertising revenue per subscriber of around 
$13.30 per month from a possible 19 million U.S. subscribers, 

according to Ampere Analysis. Using 
this data, Netflix could see its advertising 
option get to roughly a gross estimate of 
more $3 billion per year in ad revenue... 
Services will be held today in New 
Rochelle, N.Y., for broadcaster William 
“Bill” O’Shaughnessy. O’Shaughnessy, 
chairman of Whitney Global Media 
and the longtime president and editorial 
director of news/talk WVOX (1460) and 
WVIP (93.5) in the Hudson Valley, N.Y., 
market, died Saturday in Litchfield, 

Ct. O’Shaughnessy  was also a long-time member of the 
Broadcasters Foundation of America’s Board of Directors 
and Chairman of its Guardian Fund. He was 84 years old.

LUMBER PRICES FALL AS INTEREST RATES RISE
  Lumber prices have come crashing down in a new sign of 
how rising interest rates are deflating markets that boomed 
during the pandemic, The Wall Street Journal reports.
  Lumber futures for July delivery ended Friday at $695.10 per 
thousand board feet, down 52% from a high in early March. 
On-the-spot wood prices have plunged, too. Pricing service 
Random Lengths said its framing composite index, which 
tracks cash sales, fell about 12% last week to end at $794. 
That is down from $1,334 in March, just before the Federal 
Reserve raised interest rates for the first time since 2018.
  Single-family home completions, starts and building permits 
each dropped in April, according to the Census Bureau.
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The four major U.S. 
broadcast networks will 

see advertising revenues 
fall 2% to $14.7 billion.

OUTLOOK: LOCAL TV ADVERTISING TO RISE 9%
  Local TV stations could see a 9% increase in advertising 
revenues this year to $23.4 billion, but national TV networks 
— broadcast and cable — will drift lower, according to 
MoffettNathanson Research, which projects that the major 
four U.S. broadcast networks will sink 2% (to $14.7 billion) 
with national cable networks 0.5% lower to $28.8 billion.
  Although total TV over-delivered in Q1 in ad revenue — up 
8% in national TV (driven by the Olympics and political) — 
the research firm expects difficult periods later this year.
  “Looking ahead, we forecast a mixed few quarters for linear 
TV as the tailwinds of sports gambling 
and political rub horns against macro 
and continued supply chain-related 
headwinds,” says the authors of the 
research.
  Projections for local TV stations include a 
continued spike in political, which Kantar 
has estimated to be a record of around 
$5.5 billion for all TV — up from $4.5 billion 
in 2018. Syndication advertising revenue 
is expected to sink 4% to $2.8 billion.
  The rising star among all TV platforms 
continues to be premium streaming/advertising video-on-
demand (AVOD) platforms, projected to grow 44% to $11.1 
billion. In total, the research company expects 6.5% higher 
advertising revenue for “total television” to $86.1 billion.
  Estimated total TV advertising for 2022 is expected to 
comprise 27% of the total U.S. ad market.

APPLE MAY BUNDLE NFL PLUS, SUNDAY TICKET
  Apple appears to have the inside track to bundling the just-
reported new mobile streaming service from the NFL with 
the league’s soon-to-be-available NFL Sunday Ticket out-
of-market games package, according to Apple Insider and 
several other media sources.
  Last month it was reported that Apple was close to a multi-
year, multi-billion-dollar deal to assume NFL Sunday Ticket 
rights once legacy stakeholder DirecTV’s deal to carry the 
package ends after this upcoming pro football season.
  Separately, Apple is said to be in negotiations for an equity 
stake in NFL Media, the division that will reportedly launch 
the new mobile streaming service, dubbed NFL Plus, in July.

ADVERTISER NEWS
(Continued from Page 1)
orders in Ohio. The spoke facility works with a larger Ocado-
automated hub to extend the grocer’s delivery reach in the 
state… Victoria’s Secret has launched a curated online 
marketplace — VS&Co-Lab — that will feature intimates, 
lifestyle and swimwear brands that align with the retailer’s 
focus on diversity and inclusivity... Fanatics has brought on 
a new partner to enable faster and more efficient last-mile 
delivery. The licensed sports merchandise retailer and digital 
sports platform has entered into a partnership with Quiet 
Platforms, which American Eagle Outfitters acquired at 
the end of last year. Under the deal, Fanatics will leverage 
the Quiet Platforms network to enable its same-day and next-
day delivery strategy. The “click to door” network is designed 
to allow brands and retailers to better position inventory to 
reach customers faster and more cost-efficiently by providing 
access to shared supply chain assets and relationships.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


