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GROCERY INFLATION PROPELS FOOD IN APRIL
  The Consumer Price Index increased 8.3% for the year 
ending in April, a slight dip from the prior month’s 40-year-
high, though restaurant menu prices continued to climb, the 
U.S. Bureau of Labor Statistics (BLS) said this week.
  The index for food overall increased 0.9% in April, down 
slightly from 1% in March, ending the 12-month period up 
9.4%. April marked the 17th consecutive monthly increase 
for food prices, the BLS said.
  Grocery inflation continued to drive the food category 
increase, however. Consumer prices for food at home were 
up 10.8% for the year ending in April, while prices for food 
away from home grew 7.2%.
  Within the grocery category, dairy and related products 
rose 2.5% in April, the largest monthly increase since July 
2007, the BLS said. Non-alcoholic beverage prices also 
increased 2% in April, and the index for meats, poultry, fish 
and eggs rose 1.4%, with eggs up 10.3% for the month. 
However, prices for fruits and vegetables fell 0.3% in April.
  But prices for food away from home increased 0.6% in 
April vs. a 0.3% rise in March. Full-service restaurants 
had the largest monthly increase, up 0.9% 
vs. a hike of 0.3% for the limited-service 
segment.
  Over the past year, prices at full-service 
restaurants are up 8.7%, the largest 
12-month increase since the BLS began 
recording inflation rates for the category in 
1997. Limited-service menu prices were up 
7% for the year ending in April.
  Addressing their own higher input costs, 
restaurant chains during the recent round of earnings 
indicated menu prices would likely continue, though several 
said they expected commodity inflation to level off at mid-
teen highs over the course of the year.
  First Watch, Chipotle Mexican Grill, Texas Roadhouse, 
Domino’s, El Pollo Loco, Sweetgreen and others said 
menu prices increased in Q1 this year to help offset higher 
food and labor costs. Wingstop was one of the few to 
benefit from deflation in bone-in wing prices.
  Most of those chains said they were not seeing pushback 
from consumers on price increases, 
but Wendy’s this week said inflation 
is beginning to impact consumer 
behavior, with traffic slowing among 
lower-income diners.
  On the other hand, Dine Brands 
Global last week said the value-
positioned Applebee’s and IHOP 
have not seen traffic impacted by the 
higher inflation and gas prices across 
the U.S., in part because wages 
have increased among lower-income 
earners, giving some consumers 
more confidence about dining out.

BLS: RESTAURANT MENU PRICES REACH RECORD HIGH
ADVERTISER NEWS
  Gap has streamlined its namesake and Banana Repub-
lic banners over the past two years and jettisoned smaller 
brands including Piperlime and Intermix to position the 
company for growth, CEO Sonia Syngal said at the retail-
er’s annual shareholder meeting… Grocery delivery plat-
form Instacart has filed a draft registration statement with 
the SEC, paving the way for the firm to list its shares. The 
company is trying to expand beyond its core marketplace, 
announcing this week a software suite to sell to supermar-
kets, along with a fulfillment service called Carrot Ware-
houses, which is intended to help grocers offer 15-minute 
delivery... Beyond Meat this week reported a wider-than-
expected Q1 loss as the launch of its new plant-based jerky 
weighed heavily on margins. In a statement, CEO Ethan 
Brown said the company saw a “sizable though tempo-
rary” hit to its gross margin to support strategic launches, 
namely that of its plant-based jerky through its joint ven-
ture with PepsiCo... Subaru plans to invest around $1.9 
billion on electric-vehicle battery capacity over the next five 
years and will add an EV production line to its main factory 

in Japan that should begin producing cars 
from 2027, the automaker said yesterday... 
Nissan Motor expects flat operating profit 
this fiscal year, far below analyst expecta-
tions, as Japan’s third-biggest carmaker 
grapples with a global chip shortage, rising 
material costs and China’s COVID restric-
tions. Nissan joins a growing list of global 
companies warning about declining profit-
ability... Rivian Automotive is recalling 

some of its electric pickups because of an airbag defect 
that could injure a child in a crash, according to a letter from 
the National Highway Traffic Safety Administration. A 
total of 502 R1Ts are affected, about 10% of Rivian’s total 
vehicle production to date... After cycling pandemic-related 
gains a year ago, Grocery Outlet Holding Corp. got back 
on the sales growth track in fiscal Q1 2022. Net sales to-
taled $831.4 million, up 10.5% from $752.5 million a year 
earlier, while same-store sales grew 5.2% year over year, 
Grocery Outlet said.
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NETWORK NEWS
  Yesterday was a day of cancellations. Let’s start with CBS, 
which is not proceeding with a fifth season of Magnum P.I. 
With Bull announcing in January that its current Season 6 
will be its last, Magnum P.I. is the most established CBS 
series to be canceled this season. As a Top 25 show in 
total viewers, it also may be the most watched broadcast 
series to get the axe this upfront season... Chuck Lorre’s 
sophomore comedy United States of Al is also ending at 
CBS. The show, which will air its finale this month, revolved 
around Riley (Parker Young), a Marine combat veteran 
struggling to readjust to civilian life in 
Ohio, and “Al” Awalmir (Adhir Kalyan), 
the interpreter who served with his unit in 
Afghanistan and has just arrived to start 
a new life in America. The series was 
reworked in its second season following 
the fall of Afghanistan... CBS has also 
nixed Lorre’s B Positive, medical drama 
Good Sam and the bowling series How 
We Roll. The former, which stars Sophia 
Bush and Jason Isaacs, launched Jan. 
5, taking the place of 10-episode series 
CSI: Vegas. It never got traction with viewers and ended 
its run as CBS’ lowest rated scripted series of the season. 
Meanwhile, How We Roll, starring Crashing’s Pete 
Holmes, premiered March 31 and had a first season of 11 
episodes... In The Dark will end after its upcoming fourth 
season on the CW. Season 4 is slated to premiere June 6. 
The drama series  debuted as a mid-season entry during the 
2018-19 TV season, and aired during the late spring/early 
summer in 2020. Its third season ended Oct. 6... There will 
be no Season 6 for the CW’s Dynasty. The CW has opted 
not to renew the reboot of the iconic 1980s soap, and it will 
end with the current fifth season. Dynasty was considered 
among the most vulnerable CW series to snag a renewal... 
The CW’s Roswell, New Mexico is also at the end of the 
line. The upcoming Season 4 will air as planned beginning 
June 6, and will be its last. The reimagined Roswell, like 
the original, is based on the Roswell High book series by 
Melinda Metz... Also axed by the CW: Charmed (after four 
seasons), Naomi and 4400 (both after just one season)... 
The CW also announced that it has ordered a second 
season of the drama All American: Homecoming... NBC 
has picked up the multi-camera Lopez Vs. Lopez to series. 
The working-class family comedy — about dysfunction, 
reconnection and all the pain and joy in between — stars 
the father-daughter team of George Lopez and Mayan 
Lopez alongside Selenis Leyva, Brice Gonzalez and Matt 
Shively, with Laci Mosley and Kiran Deol recurring. The 
move comes after NBC picked up Quantum Leap — its 
only drama pilot in fall consideration — to series last week... 
Meanwhile, The Endgame is over at NBC. The network has 
canceled the heist drama, which stars Morena Baccarin as 
criminal mastermind, after one season. Also yesterday: NBC 
canceled comedies Mr. Mayor and Kenan and decided 
against picking up comedy pilot Hungry... Young Rock 
will be back for a third season at NBC. Starring Dwayne 
Johnson, Young Rock focuses on different chapters of 
Johnson’s life. NBC has also ordered a second season 
of comedy series Grand Crew as well as a Season 2 of 
American Auto.
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As the parent of a 5-year-
old boy, I can name all 

the dinosaurs and none 
of my co-workers.

AVAILS
  Cox Media Group has an opening for an aggressive, 
knowledgeable and goal-oriented Account Executive 
to sell in the Orlando, Fla., DMA. 
This individual must excel at client 
relationships, be able to develop 
solutions to help grow clients’ business 
through multiplatform opportunities and manage contracts 
through all stages of the sales cycle.  The AE is responsible 
for generating revenue through the development of new 
accounts for the television stations WFTV/WRDQ and Local 

Solutions digital suite. Apply today at 
cmg.jobs.net.
  WWSB-TV, the Gray-owned ABC 
affiliate serving the Tampa/Sarasota, 
Fla., DMA, is seeking its next dynamic 
and leadership-driven Digital Sales 
Manager to join our winning team. This 
position is available due to our latest 
DSM being promoted and growing within 
the company. This is a rare chance to 
lead a team of seasoned sellers with 
an outstanding reputation for delivering 

results for our clients. Interested applicants can CLICK HERE 
for more details or to apply now. EOE.
  KPRC 2, Houston, seeks a Promotions Producer to join 
our team. The ideal candidate is an inspired thinker who 
understands how to generate emotion through 
great writing, imagery, music, editing and 
shooting. A non-traditional news promotion 
mindset is essential. In addition to digital and 
on-air marketing, you’ll work closely with our 
talented team to produce daily, weekly and 
monthly campaigns. If you’re ready to create 
bold and exciting content that shatters the traditional news 
promos, submit your REEL (must send reel!) with your 
updated resume to: Natalia Egan, Creative Services Director, 
negan@kprc.com. EOE.

See your ad here Monday! CLICK HERE for details.

U.S. AIRLINE BOOKINGS DROPPED 17% IN APRIL
  Bookings on U.S. airlines fell 17% last month from March, 
according to a report from Adobe published yesterday, one 
of the first signs of cooling demand for air travel as ticket 
prices surpass pre-COVID pandemic levels.
  Consumers spent $7.8 billion on domestic tickets in April, 
down 13% from the previous month, according to the report.
  Air travel has been resilient in recent months despite high 
inflation. Prices on everything from gasoline to groceries to 
travel have shot up. The new data suggests consumers are 
starting to back off buying tickets.
  Despite the slowdown, demand for domestic U.S. plane 
tickets remains above 2019 levels. In April, online spending 
on tickets was up 23% over the same month in 2019 while 
bookings rose 5%. Prices were up 27% from 2019 and 8% 
higher than in March, Adobe said.
•  Southwest Airlines said it will spend more than $2 billion 
on improved passenger amenities. Planned improvements 
include bigger overhead bins and faster Wi-Fi. Southwest 
plans to offer new in-seat power so passengers can charge 
their devices.
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DISNEY+ EYES CHEAPER, AD-SUPPORTED OPTION
  In a first for Disney’s flagship direct-to-consumer streaming 
service, Disney+ will launch an ad-supported subscription 
plan later this year.
  The ad-supported Disney+ plan will be introduced beginning 
in the U.S. in late 2022, with plans to expand internationally 
in 2023, the media conglomerate said.
  No pricing or specific launch date was announced. The 
AVOD version of Disney+ will be offered at a price less than 
the regular ad-free version, which in the U.S. costs $7.99 per 
month.

  Disney said the ad-supported version 
of Disney+ is a “building block” for the 
company’s target of reaching 230 million 
to 260 million Disney+ subs worldwide by 
the end of its 2024 fiscal year.
•  Disney delivered strong streaming 
gains, adding nearly 8 million new subs to 
Disney+ in its fiscal Q2. Disney+ reached 
a global total of 137.7 million subs as 
of the end of the quarter, up from 129.8 
million the previous quarter. The tally was 
up almost 20 million from six months ago 

and up 33% from 103.6 million in the year-ago period.
•  Hulu reached 45.6 million subs, including 3.8 million on its 
live TV package, up just 10% YoY. ESPN+ shot up 62% from 
the same quarter a year ago, hitting 22.3 million.

THE WAIT FOR BABY FORMULA WILL CONTINUE
  The owner of a key baby formula manufacturing plant said 
this week it is looking to restart its plant in as little as two 
weeks — but that it would take six to eight weeks to get 
formula products back in stores once production resumes.
  The shutdown of the facility, owned by Abbott Laboratories 
and located in Sturgis, Mich., has prompted a severe 
shortage of infant formulas including Similac, Alimentum 
and EleCare.
  The plant was shut down in February pending a federal 
investigation into the deaths of two infants and reports of 
illnesses among other children who consumed certain baby 
formula products. The plant remains closed.
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Samba TV report

Ninety-four percent
of TV ads reach just 55% 
of linear TV audiences.

SAMBA: ADS MISSING LARGE LINEAR AUDIENCES
  New data from Samba TV for Q1 2022 shows advertisers 
face serious challenges in reaching targeted audiences, 
thanks to fragmentation and a saturated linear TV ad market 
that has become more complex in the wake of increased 
cord-shaving and streaming subscriber churn.
  A telling stat highlighting those difficulties is the fact that 
94% of TV ads reached just 55% of linear TV audiences, 
according to Samba TV’s State of Viewership Report for 
Q1 2022.
  “With $68 billion poured into linear advertising every year, 
the substantial waste taking place in 
this sector should be a wake-up call to 
advertisers,” said Samba TV CEO and 
co-founder Ashwin Navin. “The reality 
that 94% of linear ad impressions in Q1 
only reached just over 50% of audiences 
demonstrates the dramatic need for a 
flexible approach to ad spend and the 
imperative of leveraging guaranteed 
incremental reach opportunities to 
effectively maximize ROI.”
  One key takeaway from the report is that 
the majority of linear ad impressions oversaturate the same 
half of TV viewers, with 94% of all ad impressions reaching 
just 55% of audiences. These same audiences saw an 
average of 144 linear ads per day, while 45% of American 
households saw only 11 per day.
  While it improved 3% since Q4 2021, this imbalance suggests 
linear campaigns are still reaching the same viewers over and 
over again while leaving the rest of Americans unexposed 
to messaging, the researchers said. With little opportunity 
to reach new viewers via linear, advertisers need to look 
to guaranteed incremental reach opportunities to maximize 
spend across devices and platforms. 

TAKING A DEEP DIVE INTO THE BUSINESS OF SLEEP
  The global wellness market is valued at more than $1.5 trillion 
with an annual growth rate of 5% to 10%, per McKinsey. 
However, the sleep category only makes up 0.6%. According 
to eMarketer, consumer demand is there: Half of people 
worldwide reported a desire for more products and services 
to meet the need for higher-quality slumber.
  Some key factors:
•  More than three-quarters of U.S. consumers said a 
good night’s sleep was most important to their health in Q4 
2021, per The Better Sleep Council.
•  In that same quarter, almost half (46%) had purchased 
bedroom products/sleep accessories in the last 30 days, 
according to The Better Sleep Council. The most popular 
items included basic bedding, weighted blankets, and 
blackout curtains.
•  As of September 2021, sleep support supplement sales 
on Amazon grew by 55% on a year-over-year basis, per 
ClearCut Analytics. Data suggests the category will continue 
to grow: In the past year, the number of brands generating 
over $1 million in annual sales went from 34 to 42.
•  The number of U.S. sleep-technology patents (including 
consumer wearables) has increased by an average of 12% 
a year over the past decade, according to McKinsey. The 
coming influx of sleep devices could put the market at $32 
billion by 2026, up from $11 billion in 2019.
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