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INDUSTRY STILL FACING INVENTORY SHORTAGE
  Retail sales of new cars are forecast to fall 20.9% this month 
compared to the same time last year, amid vehicle shortages 
and sky-high prices, according to the automotive research 
firms J.D. Power and LMC Automotive.
  The forecast is in part due to ongoing supply chain disruption 
and the resulting tight inventories. Retail inventory is below a 
million vehicles for the 12th consecutive month.
  “The industry sales pace is being dictated by how many 
units are delivered to retailers during the month, and demand 
far exceeds supply,” Thomas King, president of the data and 
analytics division at J.D. Power, said in a statement. “Record 
transaction prices are the result.”
  New vehicle prices have reached near-record highs. The 
average transaction cost of a new vehicle in May is expected 
to reach $44,832, the third highest level on record, and a 
15.7% increase from last year. The record high of $45,247 
was set in December 2021.
  High prices have been a boon for car dealers, who have 
enjoyed unprecedented profit margins. Usually, new car sales 
have thin margins for dealers, but that’s changed as there’s 
been a shortage of available vehicles 
since the COVID-19 pandemic. Profit 
gains from increased vehicle costs 
have more than offset the lower sales 
volume, according to J.D. Power and 
LMC Automotive.
  Buyers are still expected to spend 
$45.4 billion on new cars and trucks, 
an $8.3 billion decrease from May 
2021. Fleet sales are forecast to 
increase 3.8% in May 2021.
  Although production is expected to 
increase in the latter half of 2022, vehicle prices are unlikely 
to decline, according to King.
  While factors like an increase in vehicle supply and higher 
interest rates will likely lead to a slowing of vehicle price 
increases, they are “unlikely to lead to declines,” he said.
  Cox Automotive said in a separate forecast published 
Tuesday that new-vehicle inventory was down 48% vs. a 
year ago. That’s a total of 1 million fewer cars and trucks 
than the start of 2021, and 2.5 million 
lower than 2020.
  Primarily because of persistent low 
inventories, Cox has cut its full-year 
U.S. auto sales forecast for 2022 
to 15.3 million, from a forecast of 16 
million early this year. Even hitting 15.3 
million requires stronger sales in the 
second half of 2022, Cox said.
  According to J.D. Power and LMC 
Automotive, the average auto-loan 
interest rate in May is expected to be 
4.92%, up 62 basis points, or 0.62 
percentage points, vs. a year ago.

OUTLOOK: NEW CAR SALES TO PLUNGE 20.9% IN MAY 
ADVERTISER NEWS
  Amazon Style, Amazon.com’s first clothing store, has 
opened at the Americana at Brand shopping center outside 
of Los Angeles. The 30,000-square-foot store features 
technology intended to make the shopping experience more 
convenient and personalized… Dick’s Sporting Goods 
is expecting sales to slump 2% to 8% this year. Dick’s 
president and CEO Lauren Hobart acknowledged the 
company is facing macroeconomic challenges, including 
inflation, and expects the company to “adapt quickly” to what 
comes next… Budweiser brewer AB InBev is “off track” 
in reaching its goal of making 20% of its beer volume non-
alcoholic and low-alcohol by 2025, its chief sustainability 
officer Ezgi Barcenas told Reuters. The AB InBev goals 
were made to support the World Health Organization 
in reaching its target to cut harmful drinking — alcoholic 
beverage consumption that causes car accidents, diseases 
and birth defects — by 10% in every country by 2025… The 
Arklyz Group has added another retail brand to its portfolio. 
The parent company of The Athlete’s Foot has acquired 
Shoe City, a Baltimore-based sneaker and streetwear 

retail chain, and its e-commerce site. 
Founded in 1949, the family business 
has grown to more than 40 stores 
across Washington, D.C., Maryland, 
and Virginia. The acquisition marks 
Arklyz’s continued expansion. In 
July 2021, it acquired The Athlete’s 
Foot, which operates 550 stores 
and e-commerce shops in 30-plus 
countries… Kohl’s is thinking smaller 
to grow bigger. The department store 
retailer is increasing its investment 

in brick-and-mortar through new store openings, remodels, 
enhanced omnichannel capabilities and the ongoing rollout 
of in-store Sephora shops. The plans include the opening 
of about 100 smaller-format stores during the next four 
years in new markets. The expansion follows a successful 
pilot of more than 20 smaller-format locations… Nordstrom

(Continued on Page 3)
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NETWORK NEWS
  The series finale of This Is Us, which was on NBC on 
Tuesday, scored a 1.27 rating in viewers 18-49, according 
to NBC, with 6.4 million total viewers. NBC said it was the 
best demo rating since the second episode of This Is Us’s 
Season 5 in November 2020, and the best total viewer 
number since the third episode of Season 5. The drama 
lasted for six seasons. It is about the Pearson family, 
with Mandy Moore, Milo Ventimiglia, Justine Hartley, 
Sterling K. Brown and Chrissy Metz in the cast. This Is 
Us is averaging a 1.54 rating in viewers 18-49 (live plus 
7) through 16 episodes. Beyond TV 
ratings, the finale also generated 1.5 
million social media interactions across 
platforms, the most of any scripted 
series finale of the season, NBC added... 
Al Michaels, who in March exited 
NBC’s flagship Sunday Night Football 
booth after 16 seasons to join the new 
Thursday Night Football franchise at 
Amazon, isn’t exiting his former home 
completely. NBC Sports said it has 
signed Michaels to an “emeritus role,” a 
deal the network said will see him continue to broadcast 
and contribute across the sports division’s high-profile 
properties including the NFL playoffs and the Olympics. 
He is expected to call one postseason NFL game for NBC 
this season... Lex Medlin (Drop Dead Diva) and Ariana 
Guerra (Helstrom) are set as new series regulars, and 
Jay Lee, who recurred last season, has been promoted 
to series regular for the upcoming Season 2 of CBS’ CSI: 
Vegas.

CRYPTO AD SPEND: BIG DROP POST-SUPER BOWL
  Over the past year, crypto has been anything but stable. 
At its peak, the crypto market in November of 2021 was 
valued at $3 trillion. It has since fallen to $1.3 trillion. 
  How has this plunge affected the world of crypto 
advertising?
  To answer this question, advertising intelligence and sales 
enablement platform MediaRadar analyzed the advertising 
efforts of 200 crypto trading platforms and currencies 
between Jan. 1, 2021 and April 30, 2022. 
  The company used ad data from websites, podcasts, 
Facebook, YouTube, U.S. national TV, magazines, and 
newspapers from the country’s top DMAs to track the 
crypto advertising market.
  MediaRadar found that crypto ad spend skyrocketed during 
February, with 64% of Q1 2022’s ad spend occurring that 
month as four major crypto brands –– Coinbase, Crypto.
com, eToro and FTX –– advertised during the Super 
Bowl. In U.S. dollars, this equates to $73 million, of which 
$54 million was spent in Super Bowl ads. 
  According to MediaRadar’s report, these four brands 
accounted for 93% of 2022’s spend –– over $117 million 
–– through the end of April. 
  However, although they controlled the crypto advertising 
market, these four major brands decreased ad spend 
dramatically after their heavy investments in February. The 
market has seen a massive dip since its Super Bowl glory.
  Total ad spend dropped to just $20 million in March and 
then just $10 million in April.
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FunnyTweeter.com

“Please pre-register for 
your doctor appointment 
online, so we can ask you 

the same 57 questions 
when you get here.”

AVAILS
    Account Executive—KHQ TV, Spokane, Wash.: Are you 
an AE looking for a change of scenery in a new town with 
a lower cost of living? Lakes and trails for 
days plus 25+ breweries, 20+ wineries and 
an exploding restaurant scene. Oh, BTW 
you’ll be at the clear-cut No. 1 TV station 
that airs the NFL, Olympics and is the proud broadcast home 
of Gonzaga basketball. How about working for a family-
owned station with full benefits? Extra benefits include plenty 
of laughs, bad jokes and a desirable mixture of WFH and 

in-office days. If you’ve read this far, be 
sure to send your resume to: Attention 
Local Sales Manager at: local.sales@
khq.com.
  KCCI, the market-leading Hearst 
Television CBS affiliate in Des Moines, 
Iowa, is seeking a Technical Director. If 
you’re motivated by an excellent product 
and working with a talented team — and 
station group — look no further. KCCI-
TV is one of the top CBS affiliates in 
the nation. Des Moines is consistently 

ranked as one of the best cities in the U.S. to live and raise a 
family. We need someone with superb leadership skills and a 
positive attitude. CLICK HERE to apply.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  Fox Television Stations have reported strong growth in its 
digital properties during April, with 42 million unique viewers, 
up 6.7% from a year earlier, 685 million total minutes (up 
43%) and 251 million total views (up 23%), citing data from 
Comscore Media-Metrix. The Comscore Media-Metrix 
numbers ranked the Fox Television Stations as the top-
performing O&O station group in total minutes, Fox said. Fox 
said this marked their 18th consecutive month ranking as No. 
1 in the category... Altman Solon’s 12th annual Consumer 
Video Survey says the proliferation of new streaming 
services continues to disrupt the traditional pay-TV market, 
as U.S. streaming subscriptions have increased at 37.4% 
per year from 2014 to 2020 and the number of  streaming 
services subscriptions per household jumped from 2.1 in 
2020 to 3.0 in 2021. The growth in streaming subscriptions 
comes as pay TV subscription rates continue to decline, 
the global strategy consulting firm Altman Solon reported... 
The average American home consumes entertainment — 
streaming video, music, podcasts, etc. — from nearly 13 
different sources, and among those, music streaming giant 
Spotify is listed as being “most essential.” This is according 
to Hub Entertainment Research’s Battle Royale study, 
which surveyed 3,014 U.S. consumers ages 16-74. Among 
those polled, 75% ranked Spotify as a “must have” service vs. 
“nice to have.” YouTube was listed as “must have” by 69% of 
respondents, while Netflix ranked third at 68% and was the 
only subscription video service ranked in Hub’s top seven... 
Banks and financial institutions aren’t issuing enough small-
dollar mortgages, CNBC says. More than a quarter of home 
sales nationwide are for houses priced below $100,000. Yet, 
just  23.2% are purchased using a mortgage compared with 
73.5% of homes priced at or above $100,000.
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REPORT: NFL TO LAUNCH $5 MONTHLY STREAMER
  The National Football League plans to launch its own 
streaming service in July, according to a report by Sports 
Business Journal.
  NFL Plus will feature live games on mobile phones and 
tablets and is expected cost about $5 monthly. The games 
would be the same game fans can see on TV in their local 
markets.
  The service would replace the games that were available via 
Yahoo and other mobile carriers. Those deals have expired.
  NFL Plus would have other content, possibly including radio, 

podcasts and team-created content, SBJ 
said. Having its own direct-to-consumer 
streaming service would give the league 
more data on its fans.
  The service is separate from Sunday 
Ticket, the out-of-market service that 
has been with DirecTV for years, but is 
now likely heading to either Amazon or 
Apple.
  Amazon and Apple are also in talks to 
acquire a stake in NFL Media, which 
includes the NFL Network.

ADVERTISER NEWS
(Continued from Page 1)
provided an unexpected bright spot during what has been a 
largely disappointing earnings season so far. The upscale 
department store reported Q1 sales that beat expectations 
and raised its full-year outlook as shoppers flocked to its 
stores and refreshed wardrobes. It also announced that, 
starting June 1, a selection of Allbird shoes will be available 
in 14 Nordstrom stores… Hyundai Motor Group is set 
to retire the Sonata midsize sedan, closing more than a 
three-decade run in the U.S., Automotive News reports… 
Target’s Good & Gather and Favorite Day brands buoyed 
low double-digit sales growth for food and beverages during 
the retailer’s first quarter, said Christina Hennington, EVP 
and chief growth officer. “Over the last three years, first-
quarter food and beverage sales have increased by nearly 
$1.8 billion, accounting for nearly one-fourth of our total sales 
growth over that time,” Hennington said.
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Advertising Coalition

Advertising generated
$7.1 trillion in sales

in 2021 and supported
28.5 million U.S. jobs.

STUDY: ADS DROVE $7.1T IN U.S. SALES LAST YEAR
  Research released from The Advertising Coalition and 
conducted by IHS Markit yesterday finds that advertising 
generated $7.1 trillion in sales in 2021, and it supported 28.5 
million U.S. jobs, MediaPost reports.
  The study found that the total impact of advertising and its 
multiplier effects represented 18.5% of U.S. gross domestic 
product (GDP) and supported nearly one-fifth of all American 
jobs in 2020.
  The Advertising Coalition members include the ANA, 
4A’s, AAF, NAB and News Media Alliance, among other 
companies and associations.
  The data suggests the impact from 
advertising will generate $9.5 trillion in 
sales by 2026. This would support 31.9 
million domestic jobs.
  This is the first analysis of the economic 
impact of advertising by IHS Markit on 
behalf of The Advertising Coalition in 
seven years. The last research showed 
the industry drove $5.1 trillion in consumer 
sales and supporting 20 million U.S. jobs.
  The current study examines advertising 
spending in the U.S. and contributions to the economy, such 
as advertising to stimulate sales, purchases of goods and 
services throughout the supply chain, and the re-spending of 
wages by employees in the advertising industry.

CTV IMPRESSIONS REBOUND, GAIN SHARE IN Q1
  Rebounding from the last 12 months in which its share 
of impressions has declined, CTV’s share of digital video 
impressions climbed to 38% in Q1 from 31% in Q4 for 
advertising clients of ad-serving and analytics company 
Extreme Reach.
  Extreme Reach says the turnaround in the latest quarter 
was driven by the growing number of marketers using CTV 
vs. other digital video platforms. The company said that for 
67% of its advertisers, CTV accounted for 50% to 100% of 
the total advertising mix.
  According to Television News Daily, the shift in CTV 
business is largely attributable to the growing dominance of 
media aggregator ad sellers over premium publishers — in 
terms of how video advertisers are making media buys.
  Extreme Reach found that media aggregators accounted for 
53% of CTV impressions in 2021, while premium publishers 
accounted for 47%. In 2019, premium publishers came in at 
an 81% share, while aggregators had an 18.5% share.

NEXSTAR EXPANDING NEWSCASTS IN D.C. REGION
  Nexstar Media said it will build a centralized local news 
operation in Washington, D.C. and that its stations in the 
region will be expanding the hours of news they broadcast.
  WDVM-TV in Hagerstown, Md., and WDCW-TV in 
Washington, D.C, will brand themselves as DC News Now. 
Both stations will operate from a new newsroom and studio 
facility and new bureaus are being opened in Hagerstown 
and Frederick, Md., and Chantilly, Va.
  The combined operation will be staffing up as WDVM, an 
independent station, launches a new nightly newscast at 
9 PM, expands its morning news by an hour and adds a 
30-minute nightly sports highlight show at 11 PM, and CW 
affiliate WDCW launches a new nightly newscast at 10 PM.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


