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AAA: 35M TO TRAVEL BY CAR THIS WEEKEND
  Summer travel is expected to surge this year, according to 
a report by Convenience Store News.
  It cites travel group AAA, which predicts 39.2 million people 
will travel 50 miles or more from home for the upcoming 
Memorial Day weekend. This is an increase of 8.3% vs. 
2021, bringing travel volumes almost in line with 2017 
figures.
  Nearly 35 million people plan to travel by car during 
Memorial Day weekend, up 4.6% vs. last year, revealed the 
AAA holiday forecast. In 2021, a total of 36.2 million people 
traveled during Memorial Day weekend. Nearly all of them 
(33.4 million) did so by car.
  Air travel also continues to rebound, up 25% vs. last year, 
the second-largest increase since 2010, according to AAA.
  “Memorial Day is always a good predictor of what’s to come 
for summer travel,” said Paula Twidale, senior vice president 
of AAA Travel. “Based on our projections, summer travel 
isn’t just heating up, it will be on fire. People are overdue for 
a vacation, and they are looking to catch up on some much-
needed rest and relaxation in the coming months.”
  Memorial Day weekend is expected to 
be the busiest in two years, building on an 
upward trend that began this spring. This 
year’s forecast marks the second-highest 
single-year increase in travelers since 
2010 (2021 was the highest), bringing 
volumes almost in line with pre-pandemic 
levels.
  This increase in summer travel comes despite gas prices 
being much higher than in previous years. Gas prices are 
still having some impact, however. As AAA noted, a greater 
portion of travelers this year are opting for air and other 
modes of travel compared to previous years. Share of car 
travel will fall from 92.1% last year to 88.9% this year.
  With the summer travel season expected to be robust, 
AAA recommends consumers book travel plans now if they 
haven’t already. Prices are already skewing higher. AAA 
also advises consumers to be flexible when considering 
Memorial Day travel plans.
  INRIX predicts drivers in major U.S. metropolitan areas 
could experience double the travel 
times compared to a normal trip on 
those days.
  “Even with a significant increase in 
gas prices, we expect a large jump 
in holiday driving compared to the 
last few years,” said Bob Pishue, 
transportation analyst at INRIX. 
“Drivers should expect congestion on 
major roadways around big cities and 
popular destinations. Knowing when 
and where congestion will build can 
help drivers avoid the stress of sitting 
in traffic.”

OUTLOOK: SUMMER TRAVEL WILL BE ‘ON FIRE’ IN 2022
ADVERTISER NEWS
  The order bank for the 2023 Cadillac Lyriq EV that opened 
last week was “full within hours,” Cadillac said in a statement. 
Specific pre-order figures weren’t released. Those put on a 
waitlist will be “prioritized for additional ’23 volume or ’24 
models,” the automaker said… Hyundai Motor Group 
said last week it plans to build a $5.5 billion manufacturing 
complex in Georgia dedicated to making electric vehicles, 
the latest in a wave of new auto-factory investment flowing 
to the U.S. South. The new Hyundai plant is expected to 
break ground early next year and open in the first half of 
2025, making battery-powered models that will be revealed 
at a later date, the company said. When fully ramped up, 
the factory will be capable of churning out 300,000 vehicles 
a year... Kohl’s is getting closer to being sold. The retailer 
said that it would be receiving final, full financed acquisition 
bids in the coming weeks. CEO Michelle Gass said she’s 
been “pleased with the number of parties who recognize the 
value of our business and plan,” CNBC reports... Macy’s 
has opened a 15,000-square-foot Backstage shop inside its 
New York City flagship, as part of a plan to expand the off-

price concept to 37 more full-line Macy’s 
stores by the end of next month. The 
Backstage shops are designed to appeal 
to budget-conscious shoppers with 
value-priced goods in several categories 
including fashion, toys, home goods and 
beauty products... Discount retailer Dollar 
General is in growth mode with plans to 

open an average of three new stores daily in rural areas 
and small towns across the U.S. where residents often lack 
convenient access to other shopping options. Dollar General 
operates more than 18,000 stores and will open 1,100 more 
in 2022, and it has increasingly become the go-to grocery 
shopping option for residents in small towns that have lost 
their only supermarket... Chicken-and-waffles chain Sweet 
Chick has raised $5 million in new funding from Founder’s 
Table Restaurant Group to accelerate growth in markets 
including Los Angeles and its home market of New York City.

(Continued on Page 3)
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NETWORK NEWS
  NBC’s Saturday Night Live bid farewell to four veteran 
cast members over the weekend, including Kate McKinnon, 
Aidy Bryant, Pete Davidson and Kyle Mooney. McKinnon 
has been on the show for 11 seasons (Saturday marked 
her 211th episode, more than any woman in SNL history), 
Bryant has been on for 10, Mooney for 9, Davidson for 8. In 
addition to the quartet, there are several other very popular 
cast members who have been on the show for eight seasons 
or more, including Michael Che, Colin Jost, Cecily Strong 
and SNL institution Kenan Thompson... Yasha Jackson 
(The Flight Attendant) is set as a lead 
opposite Michaela McManus in ABC’s 
national parks drama pilot. The as-yet 
untitled drama is a “soapy” procedural set 
in the world of national parks. It revolves 
around the tangled, messy lives of the 
agents who work for the ISB — an elite 
law-enforcement unit responsible for 
solving all serious crimes that occur in 
our country’s 81,000 square miles of 
protected land...

THIS AND THAT
  Hulu is offering new and select returning subscribers its 
basic, ad-supported tier for $1 a month for their first three 
months. The regular price of the service is $6.99 with ads 
and $12.99 for the ad-free version. The discount offer, which 
is tied to National Streaming Day, runs through Friday... The 
average amount of time that podcasts are dedicating to ads 
grew 8% during Q1 vs. a year ago. But the latest quarterly 
update from Magellan AI also shows a quarter-to-quarter 
step back during the early part of the year when advertising 
is traditionally lighter. Fiction podcasts dedicated the most 
time to ads, while Magellan says there remains an inverse 
relationship between ad loads and how long a podcast runs.

FORECAST: PODCAST AD REVENUE TO GROW 29%
  Research firm eMarketer’s updated ad spending outlook 
for podcasting sees a continued climb in not only the dollars 
being directed to the medium, but podcasting capturing a 
larger share of digital audio ad spending.
  Analysts expect podcast ad revenue to grow 28.6% to more 
than $1.7 billion this year. And it expects the industry to cross 
the $2 billion threshold in 2023.
  “The momentum is really there for advertising on podcasts,” 
said eMarketer analyst Ross Benes. His outlook may hit the 
same numbers, but his timing is a bit more cautious than 
what the Interactive Advertising Bureau and PwC forecast. 
The IAB/PwC outlook predicted the $2 billion in podcast ad 
revenue could be achieved this year.
  In addition to growing dollars, eMarketer says podcasting’s 
share of ad spending continues to climb. This year it expects 
podcasting to capture 27% of all dollars directed to digital 
audio advertising. And by 2024, it forecasts more than a third 
of those ad dollars will go into podcasting.
  “As podcast ad spend has increased, it accounts for a much 
greater share of total digital audio ad dollars than it used to,” 
explained Benes. “Prior to the pandemic, in 2019, podcasts 
were about 15% of total digital audio. By the end of next year, 
they will be more than 30%. So that’s a doubling in its share 
of total digital audio ad dollars.”
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Welcome to your 40s. 
Here’s your ice pack.

AVAILS
  WPBF 25, the Hearst-owned ABC affiliate in sunny West 
Palm Beach, Fla., is looking for an Account Executive. 
We are offering a significant base list and 
generous commission rates on New Business. 
If you want to work for a market leader and the 
best broadcast company in the business while 
enjoying all that living in South Florida has to 
offer, this may be the opportunity for you! CLICK HERE to 
apply.
  WWSB-TV, the Gray-owned ABC affiliate serving the 

Tampa/Sarasota, Fla., DMA, is seeking 
its next dynamic and leadership-driven 
Digital Sales Manager to join our 
winning team. This position is available 
due to our latest DSM being promoted 
and growing within the company. This 
is a rare chance to lead a team of 
seasoned sellers with an outstanding 
reputation for delivering results for our 
clients. Interested applicants can CLICK 
HERE for more details or to apply now. 
EOE.

  KCCI, the market-leading Hearst Television CBS affiliate 
in Des Moines, Iowa, is seeking a 
Technical Director. If you’re motivated 
by an excellent product and working 
with a talented team — and station 
group — look no further. KCCI-TV is one of the top CBS 
affiliates in the nation. Des Moines is consistently ranked as 
one of the best cities in the U.S. to live and raise a family. We 
need someone with superb leadership skills and a positive 
attitude. CLICK HERE to apply.

See your ad here tomorrow! CLICK HERE for details.

NIELSEN REVISES DAR, EASES CTV REPORTING
  Nielsen has expanded its Digital Ad Ratings (DAR) 
service to include a simpler version of reporting on connected 
TV (CTV) person-level audiences across all smart-TV 
manufacturers and streaming providers.
  Until now, there were only multiple “stand-alone” ways to 
access deduplication of CTV person-level audiences across 
different providers, Nielsen says.
  The new “total” option includes all streaming players and 
smart TV platforms — including Roku, Hulu, Samsung, 
Vizio and others in the same list, making reporting easier.
  Nielsen says this gives media buyers and advertisers an 
easier way to evaluate CTV inventory and unique reach data.
  The company says this is a step toward increased industry 
coverage — which will come in full via its Nielsen One, a 
cross-media platform measurement product — to provide 
comparable and deduplicated metrics across all screens.
  Two months ago, Nielsen One struck a smart-TV data deal 
with Vizio to include approximately 20 million U.S. connected 
TVs, which included integrating Vizio’s Inscape data for both 
its local and national audience-measurement solutions.
  That deal includes exclusive data gathered over a period 
of time from 400 local stations, which will be processed 
24 hours a day by Inscape’s systems. These stations are 
included in Nielsen’s Local People Meter, Set Meter and 
Portable People Meter panel.
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REPORT: RETAILERS HAVE TOO MUCH INVENTORY
  Consumers, rejoice. This could be the year of clearances 
and deals, The Wall Street Journal reports.
  Retailers reporting earnings last week have seen a surge of 
inventory as they found themselves carrying too much stuff 
that consumers no longer want so much of, including basic 
apparel, home appliances and furniture.
  Ahead of last holiday season, retailers ordered with plenty 
of cushion in mind to prevent empty shelves. Now a so-called 
bullwhip effect could be in store.
  The latest indication was from Kohl’s, which reported that 

inventory rose 40% in the latest quarter 
vs. a year ago. A third of that $1 billion 
increase was a planned stock-up of 
cosmetics for new Sephora stores inside 
Kohl’s, a fifth is in-transit merchandise 
as the company accounts for longer lead 
times in the supply chain and roughly 8% 
are Christmas wares that arrived late.
  Even after accounting for those, though, 
it still leaves Kohl’s with about 16.5% 
more merchandise in a year when the 
company expects overall revenue to stay 

flat or up 1%. Walmart and Target, which reported earnings 
last week, saw inventory swell by 32% and 43% in the latest 
quarter, respectively.
  Spending instead is shifting to what shoppers need as they 
go back to the office, attend concerts and travel again such 
as dressier apparel, makeup and luggage.

ADVERTISER NEWS
(Continued from Page 1)
The concept launched in Brooklyn in 2013 with a focus 
on craft cocktails and high-end comfort food, and the new 
money will also fund the chain’s shift to a fast-casual format… 
Bath & Body Works reported Q1 earnings that were above 
expectations but lowered its guidance for 2022. The retailer’s 
revised forecast accounts for a decision “to accelerate 
investments in information technology and its customer 
loyalty program, as well as projected increases in inflationary 
pressures,” Marketwatch reports... Q1 2022 was not fun and 
games for the largest pure-play children’s specialty apparel 
retailer in North America. The Children’s Place saw a 17% 
drop in net sales, with same-store retail sales falling 16.9%. 
It shuttered seven stores for good during the quarter and has 
permanently closed 534 since 2013. It’s further planning to 
close a total of approximately 40 stores this year.
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The national median rent 
was $1,827 a month in April, 
up 16.7% from a year ago.

TV REACHES BOOMERS WHO NEED PEST CONTROL
  A recent trend among Baby Boomers is a desire to age in 
place, according to a 2019 Chase Bank survey. To remain 
in their homes, many are spending 
substantial amounts to upgrade and 
protect their valuable investments.
  As warm weather returns to most of 
the U.S., many unwanted pests will 
be increasing and swarming — and TV is the on-target 
medium to reach the many Baby Boomers who want to avoid 
invasions.
  The Media Audit’s proprietary consumer/
market surveys reveal a strong correlation 
between Baby Boomers who are heavily 
exposed to TV (300+ minutes during an 
average day) and planning to contract 
with a pest control service during the next 
12 months.
  A representative sample of five of The 
Media Audit’s 2021 surveys (below) shows 
Baby Boomers over-indexed significantly 
at 148, on average, and younger Boomers 
over-indexed more than older Boomers at 
158 and 136.
  Another insight from the five consumer/market surveys 
conducted by The Media Audit is that the Boomers whose 
homes’ market value is $500,000 or more also over-indexed 
for planning pest control services.
•  Fort Myers-Naples, Fla. — 140
•  Indianapolis — 249
•  Little Rock, Ark. — 103
•  Colorado Springs, Colo. — 153
•  Portland, Ore. — 197
  TV is where pest control services can efficiently reach 
these upscale Boomers. As more stations add NextGen TV 
technology, these services can target local communities and 
neighborhoods for even more effective reach.

RENT PRICES REACH ANOTHER RECORD HIGH
  Rents in the U.S. climbed to a new record high again in 
April, and they are expected to keep rising, CNN reports.
  The national median rent was $1,827 a month in April, up 
16.7% from a year ago, according to a report from Realtor.
com. Rent has been steadily increasing since early last year.
  If recent trends continue, the report projects the typical rent 
could be more than $2,000 a month by August.
  The surge in rental prices is driven by a mismatch between 
supply and demand, largely from would-be homebuyers, 
said Danielle Hale, Realtor.com’s chief economist. Beaten 
down by the high cost of buying a home, some prospective 
homeowners are opting to keep renting instead.
  “Renters are being left with few options but to meet higher 
rents and, in some cases, even offer above [the landlord’s] 
asking price — whether they can afford to or not,” she said.
  Miami saw the fastest growth in April, with the median rental 
price spiking 52% to $2,800. That’s $950 more than it was a 
year ago. Other Sun Belt cities also experienced large year-
over-year growth, including Orlando and Tampa, Fla.; San 
Diego and Las Vegas.
  Pittsburgh, Detroit and Minneapolis saw the smallest annual 
rent growth in April, all with rents that increased by 5.5% or 
less annually.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY


