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PAY TV SUBS DOWN 405,000 IN Q3
VIRTUAL MVPDS POST GAINS
   The quarterly tally from Leichtman Research Group 
(LRG) shows that the largest pay-TV providers in the U.S.—
representing about 95% of the market—lost some 405,000 
net video subscribers in the third quarter of 2017, compared 
to a loss of about 250,000 subscribers in Q3 of 2016. Those 
top MVPDs now total 92.2 million subscribers—with the top 
six cable companies having 48.1 million video subscribers, 
satellite TV services about 32.3 million sub-
scribers, the top telcos 9.3 million subscrib-
ers, and the top Internet-delivered pay-TV 
services having about 2.5 million subscribers.
   The top six cable companies lost about 
290,000 video subscribers, compared to a 
loss of about 90,000 subscribers in Q3 2016. 
Comcast, still #1, lost 1256,000 to end the 
quarter at 22.39 million. #2 Charter lost 89,000 to 16.98 
million. Altice USA was down 32,500 to 3.43 million; Me-
diacom dropped 6,000 to 823,000; and Cable ONE lost 
10,730 subs to 287,260. LRG estimates that the other ma-
jor private cable companies, including Cox Communica-
tions, lost 25,000 video subs to end Q3 at 4.22 million in 
total.
 The two satellite TV providers lost about 475,000 
subscribers in Q3 2017, reversing a gain of 5,000 subs a 
year earlier. AT&T’s DirecTV lost 251,000 to end at 20.60 
million, while Dish Network lost 224,000 to 11.67 million.
  The top telcos lost about 180,000 video subscribers—
trimming the loss from about 370,000 in Q3 2016. As it 
continued to focus on DirecTV, AT&T’s U-verse lost 135,000 
subs to end the quarter at 3.72 million subs. That put it nearly 
a million behind Verizon FiOS, which lost only 18,000 subs 
to 4.65 million. Third-place Frontier Communications lost 
26,000 video subscribers in the quarter to end at 981,000.
   The two OTT virtual MVPDs in the LRG tally posted a gain 
of about 535,000 subscribers in Q3 as the only segment 
to show growth, hitting 2.47 million. Dish-owned Sling TV 
gained 240,000 subs to hit 1.68 million, while DirecTV Now 
added 296,000 subs to hit 787,000. 
   “The top two Internet-delivered 
pay-TV services added over a half 
million subscribers in 3Q 2017, 
bringing their combined total to 
nearly 2.5 million subscribers, and 
further entrenching this newer form 
of delivery as part of today’s pay-
TV industry,” said LRG President 
Bruce Leichtman. LRG also noted 
that its vMVPD tally does not yet not 
include PlayStation Vue, Hulu with 
Live TV or YouTube TV, which have 
not publicly reported sub totals. Nor 
does the major cable company tally 
include overbuilder WOW, with some 
442,500 subscribers.

ADVERTISER NEWS
  General Motors expects its electric vehicle business 
to be profitable with the launch of its next-generation EV 
platform in 2021, CEO Mary Barra says.  According to 
Autonews.com, GM plans to sell 1 million EVs annually by 
2026, driven by cost reductions and the debut of at least 20 
new all-electric and hydrogen fuel cell vehicles globally by 
2023. That includes four all-new vehicles by 2020, including 

two by April 2019. Barra said GM expects the 
second-generation EV platform, with vehicles 
that exceed 300 miles in range, will be 30 
percent cheaper, maybe more. Automakers 
have been losing money for years on all-
electric vehicles such as the Chevrolet Bolt 
in exchange for meeting tighter environmental 
regulations while positioning themselves 

for an expected increase in demand for alternative 
powertrains….Here’s a new retail enemy, and it’s not online 
or named Amazon.  Dollar General is putting pressure 
on beleaguered small-town grocers as it expands in rural 
communities, according to the Omaha World-Herald. The 
company operates more than 14,000 stores and plans to 
open 1,285 locations this year. According to research from 
Kansas State University, quoted by fooddive.com, small-
town grocers can lose as much as 30% of their sales when 
a Dollar General store opens nearby. In communities that 
have one grocery store and one Dollar General, the grocer 
commonly has 70% market share in the community while 
the dollar store has 30%....TJX Companies report a 6% 
increase in net sales for Q3, with same-store sales flat over 
the same period in 2016. Net sales increased to $8.8 billion, 
with a net income of $641 million. 139 new stores opened, 
bringing their total store count to 4,052. TJX Cos. include 
Marmaxx (a combination of TJ Maxx and Marshalls), TJ 
Canada, Homesense, and Homegoods.….Petco has 
acquired PupBox, an online subscription service company 
that delivers customized products and training information 
to new puppy and dog parents based on their pet’s current 
stage of development and physical characteristics.
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NETWORK NEWS
   Actress Kristen Bell (The Good Place) will executive 
produce and star in Encore!, a one-hour musical special 
airing on ABC. The special will reunite the cast of a high 
school musical and asks them to perform it again twenty 
years later. Each former student reprises their role from 
the original production of Stephen Sondheim and James 
Lapine’s Tony-winning musical, Into the Woods, under the 
tutelage of Broadway directors, choreographers and voice 
coaches. Encore! will air on ABC Sunday, December 10th 
at 10 PM (ET)……The Fox Network has announced the 
return of Taraji’s White-Hot Holidays 
airing on Thursday, December 14th at 
8 PM (ET). Taraji P. Henson will host 
the special that will feature renditions 
of holiday classics performed by artists 
including Chaka Khan, Ciara, Faith 
Evans, Fergie, Jussie Smollett, Leslie 
Odom Jr. Salt-N-Pepa, and the Ying 
Yang Twins. DJ Khaled, Taye Diggs, 
Jay Pharoah, Method Man, Tituss 
Burgess, and Niecy Nash will also 
make an appearance along with other 
surprise guests and performances. A brand-new special 
called Showtime at the Apollo: Christmas follows 
at 9 PM (ET) hosted by Steve Harvey and Adrienne 
Houghton. The special will feature a talent competition for 
up-and-coming artist and performances by Snoop Dogg & 
Boyz II to Men, Fifth Harmony, and DMX……The French 
Detective, based on James Patterson’s Luc Moncrief 
mystery novels, is being developed for TV by ABC. The 
network gave a put pilot commitment to the project that 
has Jean Dujardin set to star in the project with Luc 
Besson attached to direct. The series is described as a 
light procedural drama that centers on Moncrief, a Parisian 
detective who moves to New York City and joins the NYPD 
to leave his previous life behind and start fresh. The role will 
mark both Dujardin’s first U.S. television role and Besson’s 
TV directorial debut. Dujardin won the Academy Award for 
Best Actor for his role in the 2011 silent film The Artist and 
has appeared in other films like The Wolf of Wall Street 
and The Monuments Men. Besson is a writer, producer, 
and director. He is an executive producer of the NBC series 
Taken, based on the film franchise he created……Dr. Phil 
McGraw and CBS are working together to develop a new 
show. A procedural entitled The Source follows a millennial 
investigative reporter who teams with an LAPD detective 
to expose crimes. McGraw and his son Jay are executive 
producers of the project via their Stage 29 Productions. 
The company’s vice president of development Julia 
Eisenman is also on board as an executive producer 
along with Amanda Green, who is writing the script. CBS 
Television Studios, where Stage 29 is set up under a first-
look deal, will produce. The McGraws currently executive 
produce the legal procedural Bull for CBS which is now in 
its second season……Fox has given a script commitment 
plus penalty to Off-Site, and hourlong adventure drama 
from 20th Century Fox and Len Wiseman’s studio-based 
Sketch Films. The script revolves around a former chaos 
agent for the CIA who’s recruited to unearth the mysteries 
behind a bizarre cult in Morocco.

AVAILS
   Ready for a career move and better weather? Make the 
move to 300 days of sunshine in Albuquerque, New Mexico. 
KOAT-TV (ABC) has an opening for a 
highly motivated, dynamic and driven 
Account Executive on our sales team.  
AE will be responsible for selling KOAT 
TV, Justice Network, Estrella TV, KOAT.
com and Mobile. New Business Development is our #1 
Priority. Candidate must be able to thrive in a fast-paced, 
competitive, multi-media environment. CLICK HERE to 

apply. EOE
   Senior Account Executive: WPBF 
25, Hearst Television’s ABC affiliate 
in West Palm Beach, FL is seeking a 
dynamic individual to become a Senior 
Account Executive on our amazing 
team.  Candidate must have a minimum 
of 5 years of experience in Broadcast 
TV Sales with significant experience 
handling a high volume of transactional 
business. Our ideal candidate will 
also have the ability to generate new, 

digital and multi-platform sales and thrive in a fast paced, 
competitive, media market.  CLICK HERE to apply. EOE.
   WBTV/Charlotte Raycom Media seeks an experienced 
full-time National/Regional Sales Coordinator. Position 
will be responsible for entering orders in Wide Orbit for 
both National and Regional accounts and serve as a 
point of contact for clients as the internal liaison. Minimum 
2 years’ experience in marketing/advertising or project 
and customer management. Microsoft Office is a must; 
experience in Matrix, Wide Orbit Traffic and Medialine 
preferred. Qualified applicants, apply online at https://
internal-raycommedia.icims.com and attach resume with 
cover letter. No calls please. EOE-M/F/D/V
   WDRB Media seeks a Research Director for the #1 
Broadcast and Digital News operation in Louisville, KY, 
WDRB-TV and WDRB.COM. Responsibilities will include 
WDRB Media’s other TV stations, WBKI 
(CW), WMYO (MyNet) and Antenna TV. 
Must be highly skilled at interpreting TV 
and Digital data, and positioning stats in 
creative and out-of-the-box ways to arm 
sales teams with persuasive, effective information. 3-5 
years of experience working in research for a TV station 
in a metered market. Send cover letter & resume to Marti 
Hazel, VP & DOS: mhazel@wdrb.com EOE.

CLICK HERE to place a job in Spots n Dots! 

COMPETITIVE INFO
   We reported last week that Time Inc. had expanded 
distribution of PeopleTV to Twitter. Now the magazine 
publisher is launching a second OTT channel. Unlike ad-
supported PeopleTV, the new Sports Illustrated TV (SI 
TV) will be offered on a $4.99 per month subscription basis 
via Amazon Prime Video. The new service has launched 
with 130 hours of on-demand programming, including 
original documentary series, weekly studio shows and 
acquired sports movies, documentaries and TV shows.
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Seth Meyers

Nestle is recalling its Hot 
Pockets Four Cheese Pizza 

Snack Bites due to misbranding. 
They’ll be re-released with the 
corrected name, Scalding Hot 
Yet Somehow Still Frozen in  

the Middle Pockets. 
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ADVERTISING TREND?
   Research firm Gartner’s survey of more than 350 
marketing executives with $250 million or more in annual 
revenue found the average share of revenue allocated to 
marketing was 11.3% in 2017, down from 12.1% last year. 
That’s a return to 2015 spending levels.  The Wall Street 
Journal reports that only 15% of those surveyed say they 
expect a significant increase in budget next year. One-third 
think their budgets will be cut or frozen. Gartner suggests 
some marketers haven’t been able to justify previous budget 
increases because they failed to focus on business metrics 
that actually matter to their companies. 
“The risk is that CMOs are either being 
too nearsighted to be strategic or too 
visionary to deliver against marketing’s 
objectives,” said Gartner research 
director Ewan McIntyre in a statement. 
Time to brush up again on the three Ms 
(marketing mix modeling) to prove to the 
finance department that marketing drives 
business growth.

THIS AND THAT
   There’s more evidence that bricks and mortar stores are 
going to be around for a long time. A Harris Poll survey for 
Coldwell Banker Commercial Affiliates finds that nearly 
half (47 percent) of U.S. adults surveyed prefer to make 
purchases in-store over shopping online. (And, by the way, 
the survey was conducted online.) Over one-third of U.S. 
adults (35%) say that in-store technology, like self-serve 
kiosks and checkouts, improves their shopping experience. 
Interest in using virtual reality while shopping in-store is 
growing, with 17% interested in the concept—up from 10% 
last year……Having battled with the National Association 
of Automobile Dealers, bankers and other business 
groups for his six years as the first director of the Consumer 
Financial Protection Bureau (CFPB), Richard Cordray is 
stepping down. President Donald Trump will now appoint 
his successor. There have been rumors that Cordray plans 
to run for Governor of Ohio next year.

DELIVERY OPTIONS IMPACT ONLINE SALES
   Half of online shoppers will abandon a purchase if they can’t 
get the delivery option they want, according to research for 
MetaPack, whose business is providing business software 
to manage delivery. 
   39% of those surveyed said they would never shop again 
with an online merchant following a negative delivery 
experience. And 43% said they had taken to social media 
to voice their displeasure at a poor delivery experience. 
For the young demo of 18-26 that figure rises to 48%.
   Based on the August survey results, MetaPack says 
demand for “try before you buy” is set to surge. “Consumers 
have come to expect more and more from their online 
buying experience and the ‘try-before-you-buy’ proposition 
plays well to their general desire for greater convenience 
and shopping ease,” said the research summary. And 
while an unsurprising 59% of Millennial shoppers were 
eager to take advantage of try-before-you-buy, 47% of 
“silver surfers” (those aged 50 and above) were also keen 
to get in on the act.

AVAILS
   Looking for an opportunity with the best company in 
the business?  CW18 (WKCF-TV), Hearst’s powerhouse 
CW affiliate in Orlando, FL, has an 
opening for an experienced seller.  
With 27 hours of local news each 
week, plus strong syndicated and 
prime programming, we are one of the top-rated CW’s in 
the country.  We also offer premier digital products, state-
of-the art sales training, and a winning culture!  Email 
Samantha Johnson at sjohnson@hearst.com or CLICK 

HERE to apply.  WATCH THIS!
   KMOV, the CBS affiliate in St. Louis, 
MO is searching for a Digital Sales 
Manager to work collaboratively with the 
station’s sales managers to drive digital 
revenues and retention by providing 
training and direct sales expertise to 
AEs. The DSM will also conduct regular 
training sessions and create effective 
systems and procedures to execute 
sales. 5+ years digital sales experience 
and 2+ years in a management role 

required. CLICK HERE for more info or to apply, look for 
Job #JR04129. EOE.

ACCOUNT ACTIONS
   All Nippon Airways (ANA) has selected Y&R, New 
York, as its first U.S. agency of record. ANA VP Tadashi 
Matsushita said the airline was particularly attracted by 
the WPP agency’s BAV research and brand strategy tools. 
It looks like ANA is out to further expand its U.S. presence, 
having spent only $6 million on U.S. advertising last year, 
per Kantar Media……TBWA\Chiat\Day, Los Angeles, has 
been named creative global agency of record, and Hearts 
& Science US was appointed media agency of record, for 
Intuit’s QuickBooks business unit. Both agencies are part 
of Omnicom Group.
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Conan O’Brien

I’m starting to think this 
bobblehead on my desk is 
nothing but a “yes-man.”

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

mailto:sjohnson@hearst.com
https://hearst.referrals:selectminds.com/television/jobs/account-executive-769
https://hearst.referrals:selectminds.com/television/jobs/account-executive-769
https://www.youtube.com/watch?v=KMR6hrHxpec
http://www.meredith.com/viewjobopenings

