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AD TAX NOT A PART OF TAX REFORM - FOR NOW
SOME OTHER WRITE OFFS IN JEOPARDY
  Every client, big and small—and the sales reps knocking 
on their door—appears to have just dodged a big tax 
bullet from Washington.  The just-released Republican 
tax reform plan doesn’t include a so-called ad tax.  That 
wasn’t the case just a few days ago as Congress sized 
up changing how marketing expenses are written-off by 
companies in order to fund tax cuts elsewhere.  
“We’re going to be very vigilant,” says Dan 
Jaffe, who heads lobbying efforts for the 
Association of National Advertisers.  That’s 
because the battle is just beginning. Jaffe 
predicts the next few weeks are going to be a 
“rollercoaster ride” as industries that took a hit 
fight back and Congress considers changes.
  To be clear the ad tax wouldn’t be a tax on 
advertising per se. Recent tax reform proposals 
in Congress would end the immediate write-off 
of all advertising expenses and force marketers to recoup 
those expenses over five or ten years.
  But media and the ad community have joined hands to 
form The Advertising Coalition which argues such a 
change would give companies a reason to cut back their ad 
budgets.  They point to an ad tax that was adopted in Florida 
in 1987. It lived just six months but during that time ad sales 
plunged 12% across the state’s media with estimates that 
$100 million in revenue was lost.
  “We believe we are in a very strong position because 
we have data that shows advertising’s impact on every 
congressional district in every state in this country,” Jaffe 
says. 
  Jaffe credits the market-by-market efforts by TV staff 
and other local media to get the message through to local 
members of Congress.  So far a bipartisan group of 124 
House members and 30 Senators have gone on record 
opposing an ad tax.   But it’s too soon to claim victory.  “The 
only way you can feel secure about this whole process is 
when it is done,” he said.
  The massive 429-page bill is still being digested in 
Washington but there’s one piece that may leave a bad taste 
in the mouths of any sales rep who takes a client to lunch 
or dinner.  Under the current tax code 
80% of that expense can be written-off.  
But the GOP plan would cut business 
meal deductions to 50%. Thinking 
about changing jobs to a station in a 
different city? It would also eliminate the 
deduction for moving expenses.
  The tax reform fight is helping TV 
stations in another way.  Political groups 
like Priorities USA and The American 
Action Network recently announced 
they’re spending millions of dollars to 
push Congress to pass something. 

ADVERTISER NEWS
   AutoNation, the country’s largest auto retailer, estimates 
that the hurricanes cost it about $8 million in profit for the 
third quarter even though total retail unit sales were up 1% 
and same-store unit sales were up 2%.  Currently counting 
361 franchises nationally, the chain also announced a 
deal with Waymo (Alphabet, Inc.’s self-driving technology 

company) to support Waymo’s autonomous 
vehicle program with maintenance and supplies 
for its fleet.  Currently Waymo is working with 
Chrysler Pacifica hybrids, but plans to add 
additional brands and vehicles……Chain 
Store Age says Sears is in a “promotional 
frenzy” as the holidays approach with “first-of-
their-kind” discounts as high as 50% at Sears 
stores and 40% at Kmarts.  “We will have 
deals in every nook and cranny of the store” 
Sears’ Chief Marketing Officer said……Cato 

Corporation has been having a very poor sales year, and 
October’s same-store sales decline of 7% actually looks like 
a big improvement over prior months.  Year-to-date comps 
improved to down 14% and the CEO reiterated the company 
is still working through previous “merchandise missteps”……
Tempur Sealy is still working through the loss of its biggest 
retailer Mattress Firm, and reported a net sales decrease 
of 13% for the third quarter.  It’s going to introduce a new 
line of Tempur-Pedic products next year and says with a 
new multi-channel advertising campaign the line will provide 
remaining retail partners with a competitive advantage.  
Eliminating last year’s sales to Mattress Firm, Tempur-Pedic 
sales were up 26% in the third quarter……Shake Shack 
reported a 1.6% sales decline in the third quarter.  Traffic 
fell by 3.8%, somewhat made up for by a 2.2% increase in 
average checks.  Expansion continues — it will finish the 
year with 24-26 new locations……Bravo Brio, operator 
of Bravo Cucina Italiana and Brio Tuscan Grille, had a 
tough quarter with blended same-store sales down 5.7%.  
Nation’s Restaurant News says most of that loss came from 
Brio, which is heavily concentrated in Florida.  The company 
operates 49 Bravo restaurants and 63 Brio locations…… 
(Continued on page three)
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NETWORK NEWS
   Randy Falco will remain president and CEO at 
Univision until January 2020, after getting a two year 
contract extension. Univision chairman Haim Saban 
credited Falco with “steadily improving Univision’s financial 
performance and significantly improving the balance sheet 
by paying down debt.” Falco joined Univision after more 
than 30 years as a top business executive at NBC and a 
stint as CEO of AOL……The 22nd season of ABC’s The 
Bachelor will premiere on Monday, January 1st. The new 
season features Arie Luyendyk Jr. as the bachelor after 
being the runner-up on Emily Maynard’s 
season of The Bachelorette in 2012. 
Luykendyk took a break from the spotlight 
to focus on a career in real estate before 
deciding to continue his search for love. 
Chris Harrison returns as the host of the 
series……True Conviction, the Seth 
Gordon-produced documentary that 
premiered at the Tribeca Film Festival, 
is being adapted for television. CBS is 
developing a drama that centers on three 
exonerated men in Dallas who team up 
to investigate cases of all kinds to balance the scales of 
justice.  Gordon is an executive producer for ABC’s The 
Goldbergs……NBC is developing a legal drama from 
Dallas developer and executive producer Cynthia Cidre. 
The project - Eternal - is described as an emotionally 
gripping character-driven drama with an epic love story at its 
heart. The story is set in historic South Carolina and focuses 
on a young attorney’s struggle to overturn a wrongful murder 
conviction that unravels a family’s legacy dating back to 
the founding days of America.……Variety is reporting that 
Molly Shannon (Saturday Night Live) has been booked as 
a guest star in the back half of this season’s Will & Grace. 
Shannon will reprise her role as Val Bassett, a neighbor of 
Eric McCormack’s character Will, a role she played in five 
episodes of the first run of the sitcom from 1999 to 2004. 
Harry Connick Jr., Michael Angarano, Leslie Jordan. 
Bobby Cannavale and Minnie Driver are scheduled to 
reprise their roles later this season. The Will & Grace reboot 
is currently averaging a 2.1 adult 18-49 Nielsen rating 
and 7.5 million total viewers, NBC’s second highest-rating 
program behind This Is Us.

DONE DEALS
   Broadcast veteran Hugh Hardage has been named 
General Sales Manager of KCBD (NBC), the Raycom 
Media-owned property in Lubbock, TX. Hardage joined 
Raycom Media in 2012 as LSM at WECT (NBC) in 
Wilmington, NC. Later, he was promoted to Local and 
Digital Sales Manager at WAVE (NBC) in Louisville, KY. 
Most recently, he was Sales & Management Trainer at 
Raycom Media’s corporate office in Charlotte, NC where he 
helped create the Raycom Media sales training program.

DEAL DYING?
    Shares of AT&T and Time Warner were halted Thursday 
afternoon on a report that the U.S. Department of Justice is 
weighing a possible lawsuit to block their merger. The Justice 
Department’s antitrust division “is preparing for litigation in 
case it decides to sue to block the deal”, says the NY Post.

AVAILS
  Spectrum Reach, the advertising sales division of 
Charter Communications, is searching for a Director of 
Ad Sales - St. Louis. In partnership with sales leadership, 
the DOS develops the sales strategies and objectives 
to increase Spectrum Reach’s share of local advertising 
spend in the market including the advanced media platform 
opportunities. Minimum of five years of media sales 
management with a proven track record of meeting and 
exceeding revenue goals, including digital sales required. 
CLICK HERE for more info or to apply now. EOE.

  ABC6 in Providence, Rhode Island 
is looking for an experienced media 
sales professional with a minimum 
of 2 years’ experience. We need an 
enthusiastic, accountable individual to 
work with local and regional clients– at 
the agency and local levels to develop 
marketing plans utilizing all station 
products. This position is a great 
opportunity for someone looking for 
a move into a top 60 market. Please 
send resume to: cantonio@abc6.com. 

No phone calls please. WLNE-TV / ABC6 is and equal 
opportunity employer.
    WTOG-TV, CW44 in Tampa/St. Petersburg is looking 
for an experienced salesperson to sell multi-platform 
media and marketing solutions. The ideal candidate has 
a proven track record of success in 
online and offline media sales with 
a demonstrable record of successful 
prospecting, closing and retaining new 
advertisers. 4+ years of media sales experience, including 
digital experience. CLICK HERE to apply, and be prepared 
to submit a resume.  And please pass this along if you 
know a qualified candidate who should apply!  WTOG is 
an EOE.
  WWBT NBC12/ Raycom Media seeks full-time Success 
Manager. Position will be responsible for maximizing client 
relationships and services for specific accounts by serving 
as a point of contact for the client as the internal liaison 
between Media Sales Consultant, Research Director, 
Digital Sales Manager and other resource personnel.  This 
position allows the Media Sales Consultant to focus on 
new business development and client retention.  Minimum 
2 years customer engagement experience in marketing/
advertising or project and customer management 
experience required.  CLICK HERE to apply.  EOE M/F/H/V
  Univision Management Co., Chicago seeks an 
enthusiastic Account Coordinator to assist National TV/
Digital Sales AEs and Managers with existing 
accounts, as well as performing general office 
clerical work. This is a numbers-intensive 
position demanding extensive computer data 
entry and computer competence. Keys tasks 
of the Account Coordinator include: entering orders, 
creating packages, resolving make goods, communicating 
commercial air times, coordinating ad copy, responding 
to incoming requests, getting credit approvals, posting, 
following up on invoice discrepancies, collections and 
more.  CLICK HERE to apply.
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Jimmy Fallon

There’s a new study that says 
most Americans think right 

now is the lowest point in U.S. 
history. Not because of Trump; 

because we have seven TV 
shows about decorating cakes. 
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20 YEARS OF SERVING THE TV INDUSTRY
   Tomorrow, November 4, will be the twentieth anniversary of 
Spots ‘N’ Dots.  Our lead story for the edition of November 
4, 1997 (delivered by fax to all broadcast stations), was 
that ABC had won the first Sunday of the November sweep 
with a pair of specials—Whitney Houston starring as 
Cinderella and Oprah’s Before Women Had Wings.  The 
pair averaged a 21.3 household rating and a 30 share—
not unusual numbers for big sweep events in those days.
SND was founded by a GM and a GSM/LSM/NSM with the 
goal of delivering useful news to advertising 
salespeople to help them sell a little better 
each day.  You didn’t have time to read 30-
40 news sources each day, so we did it for 
you and gave you just the news we thought 
would be most helpful.
  Our first publisher, Alice Riehl, left the 
business several years ago.  I was the first 
editor until I retired and sold the company. 
Then I got bored, un-retired, and now am 
retiring again as of next week, almost 
twenty years to the day from our first issue.
  SND (and a companion publication Cable Spots, that 
we started a couple of years later) is now a multi-office 
operation with several different professionals contributing 
stories.  As well as giving salespeople the most relevant 

information possible, it has 
become one of the best television 
sales job postings sites, whether 
you’re management looking for a 
great hire, or a person looking to 
move up to a new job in a great 
market.
   Selling television time, even 
as the entire communications 
business changes, has been and 
will continue to be an fun and 
rewarding occupation.  The late 
Don Hewitt of 60 Minutes once                               

said it best:  “Television is a lot like 
sex—when it is good it is very, very 

good.  And when it is bad—it’s still pretty good!” 
   For me, it’s been an almost fifty-two year career taking 
me from a trainee at Grey Advertising to the twentieth 
anniversary of SND.  I’ve enjoyed meeting (almost) 
everybody I met, and I wish everybody in the business a 
long and prosperous career.

      Joe Marcoe, founder of Spots n Dots 

THIS AND THAT
   Remember Sharper Image?  It’s back as a bricks-and-
mortar retailer, at least with one pop-up store in Times 
Square.  The chain had for bankruptcy and closed its 
187 stores about a decade ago, but the brand lives on 
owned by the ThreeSixty Group (which also owns the 
FAO Schwarz brand).  ThreeSixty manufactures and 
sells consumer products  of owned and licensed brand to 
thousands of retailers, and the Sharper Image products to 
be sold in the pop-up store will also be available in Target, 
Kohl’s, and Bed Bath & Beyond.

A SPRINT/CHARTER DEAL COMING?
   We reported earlier this week that talks between Sprint 
and T-Mobile had ended without a deal and this may be why:  
Wall Street Journal sibling The New York Post is reporting 
Sprint owner SoftBank Group is “definitely” in talks with 
Charter Communications about a merger.  Bloomberg 
had previously reported that SoftBank had made an offer 
to buy Charter, but that offer had been rejected during 
the summer, with Charter saying at the time it had a good 
relationship with Verizon and intended to launch a wireless 

service for its cable customers.  It’s thought 
that Charter’s loss of 105,000 subscribers 
during the third quarter and a subsequent 
drop in stock price may be a factor.
 
ACCOUNT ACTIONS
   It’s been the week for billion-dollar media 
accounts, first McDonald’s putting its global 
account up for review and now Amazon 
consolidating its media business with the 
IPG Mediabrands network.  Publicis was 

reported to have also been a finalist.  Adweek reports 
Kantar Media figures show Amazon spent over $950 
million in U.S. measured media last year, an amount that 
has almost doubled over the last four years.
 
ADVERTISER NEWS 
(Continued from page one)
  ... It looks like Lidl will make its next expansion northward 
up the East Coast.  Chain Store Age says the new discount 
chain will open its first store in New Jersey later this month, 
with more to come in the Garden State.  In other Lidl 
news, it’s looking to roll out premium seasonal products, 
including wines and holiday decorations and gift items……
Kraft Heinz reported its first quarter with positive sales 
numbers since its merger two years ago, but the growth 
came from international business as U.S. sales fell by 
0.4%.  The company tried to buy Unilever earlier this year 
and analysts believe it’s still looking for opportunities to buy 
competitors and profit from cost-cutting synergies.
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WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

First Issue


