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HOW PEOPLE DISCOVER NEW TV SHOWS
VIEWERS OVERWHELMED BY CHOICES
  More than half of consumers (55%) find themselves looking 
for a new TV show or movie to watch at least once a week, 
according to a new report from Pricewaterhouse Coopers 
(PwC). And that’s after cycling through their watch list. But 
how does a media company get its content in front of them? 
Consumers complain that consuming new content these 
days feels like drinking from a firehose—so many options 
across multiple platforms. The search is often fruitless, with 
62% of those surveyed saying they struggle to 
find something new to watch.
   The PwC analysis finds that the algorithm is 
truly driving discovery. When it comes to finding 
new content, 79% of all consumers (including 
pay-TV subscribers)—and a whopping 90% of 
those under 30—agree that streaming services 
such as Netflix and Amazon Prime Video play 
a huge role in their discovery of new video to 
watch. But while those streaming services get high marks, 
the data shows that people who have only streaming 
content available are more frustrated in their efforts to find 
new content.
   “Today’s world of instant streaming and on-demand viewing 
can be disjointed, confusing, and cumbersome,” the report 
authors noted. So the traditional pay-TV channel guide may 
make things easier by narrowing the choices right from the 
start. Consumers told the researchers that the channel 
guide is inherently effortless, making the search experience 
more relaxing. Asked if they agreed with the statement, “I 
enjoy searching for new video content to watch,” 38% of 
pay-TV subscribers were onboard, compared to only 31% 
of cord-cutters and 23% of cord-nevers.
   The survey also found that pay-TV subscribers tend to 
watch newer shows—with 50% reporting that they had 
watched a new TV show that was released in just the past 
month. That dropped to 27% for people who only had 
access to streaming—and nearly two-thirds of the “new” 
shows they watched had been out for a year or longer.
   While social media increased awareness of video content, 
PwC found that all of the online talk doesn’t necessarily 
translate into people discovering new shows. Search 
functions can be important, but only work if people first 
have an idea what sort of content they want to watch. In the 
end, the report authors say, “Aimless browsing is a primary 
way consumers find content”—clocking in at 47%. Next up 
at 44% was “the commercials/advertisements for it made it 
look really good.”
   Going forward, though, the report sees content discovery 
moving beyond search and the recommendation lists of 
streaming services to truly personalized content maps. That 
will require providers to prioritize and harness metadata—
but the authors say “execution can be tricky.”

ADVERTISER NEWS
  Online customers aren’t waiting until Black Friday 
weekend to put a dent in their holiday shopping. Between 
Nov. 1-11, ending on Veteran’s Day, online spending 
surpassed $1 billion a day, compared to the same level 
only nine of 11 days in 2016. This puts spending on pace 
to hit a total of $13.9 billion, according to data from Adobe 
Analytics. Revenue from smartphones represented 24% 
of total purchases for the first 11 days of November and 

increased 40% year over year. On Veteran’s 
Day, total online sales came in at $1.3 billion, 
9.1% growth YoY....Shoppers will soon be 
able to purchase Lord & Taylor fashions on 
Walmart.com, in a partnership that shows the 
novel ways retailers are teaming up to take on 
Amazon. The move helps Walmart, known for 
its low prices and mass appeal, to continue 
its effort to court a more premium shopper. 

Meanwhile Lord & Taylor gets a chance to significantly 
grow its online reach by becoming front and center to 
the consumers visiting Walmart.com who numbered 77.8 
million in September alone, according to comScore....
Buffalo Wild Wings shares surged by as much as 28% 
in extended trading on Monday following a Wall Street 
Journal report that the company received a takeover offer. 
The private-equity firm Roark Capital Group offered $2.3 
billion for Buffalo Wild Wings, citing people familiar with the 
matter. The restaurant chain was worth $1.8 billion as at 
the market close on Monday.....Private label brands are 
now rivaling name brands on both quality and price, with 
an annual growth rate of 1.7% during the past four years, 
according to a recent article in Own Brands Now. Roughly 
74% of U.S. consumers report store brands are a perfectly 
good alternative to name brands. About 11% of U.S. 
consumers in households that earn more than $100,000 
per year believe store brands are of a lesser value and are 
meant for shoppers on a tight budget. By contrast, close to 
21% of consumers that make less than $20,000 per year 
agree....Tyson Foods said net income was $394 million in 
the fourth quarter, up from $391 million in the same period 
in 2016. Sales during the quarter were $10.2 billion, an 
increase of nearly $1 billion, which includes its purchase 
of AdvancePierre Foods earlier this year...Olympic fencer 
Ibtihaj Muhammad is quite a doll – literally. She’s thrilled 
to have inspired a Barbie in her likeness, and especially 
proud that the doll will be the first Barbie to wear a hijab.... 
A survey of 3,000 U.S. consumers reveals that 58% will use 
a buy online/pick up in-store (BOPIS) fulfillment option 
for their holiday shopping — a 25% increase over holiday 
2016. Consumers’ reasons for using BOPIS during the 
holidays include saving on shipping costs (66%); saving 
time while in-store (53%); and getting the product when it’s 
convenient for them (39%).
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NETWORK NEWS
   A new singing competition project is in development at 
Fox. The network is working with Smart Dog Media, the 
production company run by former NBC reality chief Craig 
Plestis They are in the process of casting an American 
version of the Asian series The Masked Singer. The series 
comes with a twist: Contestants wear elaborate masks and 
costumes to conceal their identity. In the show celebrities, 
including actors, musicians, and comedians, compete 
head-to-head for a panel of judges and viewers, who then 
try to guess who is behind the mask as they vote for the 
winner. The format originally aired in 
Korea and has been remade for Chinese 
television. Plestis has also produced 
Minute to Win It with Guy Fieri and 
Syfy’s Robot Combat League……. 
Multiplatinum singer-songwriter Alessia 
Cara and multiplatinum DJ/producer 
Zedd will perform their Billboard Hot 
100 smash single Stay for their first 
performance ever at the 2017 American 
Music Awards. Cara is nominated this 
year for Favorite Female Artist – Pop/
Rock. Multiplatinum recording artist and Academy Award-
nominated actress Hailee Steinfeld, Swedish DJ/producer 
Alesso, multiplatinum duo Florida-Georgia Line and 
critically acclaimed songwriter and artist watt will take the 
stage at the awards show for a show-stopping collaboration, 
featuring the hit song Let Me Go. Florida-Georgia Line is 
nominated this year in the Favorite Duo or Group – Country. 
Also, the awards show has announced that the chart-
topping band Portugal will perform as well as the band The 
Man, making their first appearance on The American Music 
Awards. In addition, ABC has announced that viewers will 
have the chance to vote on hopefuls for the new ABC 
edition of American Idol. The Idol panel of judges, Katy 
Perry, Lionel Ritchie and Luke Bryan, have traveled the 
country in search of America’s next superstar. The judges 
will select singers to re-audition for a second chance with 
videos of the contestants airing during The American 
Music Awards telecast. Viewers will have the chance to 
vote for their favorite singer with the winner receiving a 
Golden Ticket to Hollywood. The winner will be revealed 
by Lionel Ritchie during a special appearance on Dancing 
with the Stars on Monday, November 20th.  The American 
Music Awards telecast airs on Sunday, November 19th at 
8 PM (ET) on ABC…… One of the executive producers of 
the CW shows Arrow and Supergirl, Andrew Kreisberg, 
has been suspended by Warner Bros. TV Group as the 
studio investigates allegations that Kreisberg engaged in 
inappropriate behavior. Variety is reporting that 15 women 
and four men have said that Kreisberg is alleged to have 
engaged in sexual harassment and inappropriate physical 
contact with them over a period of years. None of the 19 
sources wanted to be named for fear of retaliation. Many of 
the accusers are current and former employees in a range 
of positions on those shows and cited fear of retaliation 
from either Warner Bros., the studio that makes the dramas, 
or from the companies and individuals associated with the 
programs. Kreisberg strongly denied the allegations in the 
story.

AVAILS
   Senior Account Executive: WPBF 25, Hearst 
Television’s ABC affiliate in West Palm Beach, FL is 
seeking a dynamic individual to become a Senior Account 
Executive on our amazing team.  Candidate must have a 
minimum of 5 years of experience in Broadcast TV Sales 
with significant experience handling a high volume of 
transactional business.  Our ideal candidate will also have 
the ability to generate new, digital and multi-platform sales 
and thrive in a fast paced, competitive, media market.  
Please CLICK HERE to apply. EOE. 

   WWBT/NBC12-Richmond, VA 
seeks positive, hard-working Success 
Manager (Regional) to assist a team 
of two Media Sales Consultants. This 
position is responsible for day to day 
tasks supporting the order processing 
(order entry, contract maintenance, 
contract reconciliation, etc.) and 
assisting the team with growing 
revenue.  This person must have 
excellent communication skills, be 
highly computer proficient, and will be 

required to learn industry specific software and create 
sales presentations.  Drug Screen required. CLICK HERE 
for more information or to apply now.  EOE M/F/H/V 
   WBTV/Charlotte Raycom Media seeks an experienced 
full-time National/Regional Sales Coordinator. Position 

will be responsible for entering orders in 
Wide Orbit for both National and Regional 
accounts and serve as a point of contact for 
clients as the internal liaison. Minimum 2 
years’ experience in marketing/advertising 
or project and customer management. 

Microsoft Office is a must; experience in Matrix, Wide 
Orbit Traffic and Medialine preferred. Qualified applicants, 
apply online at https://internal-raycommedia.icims.com 
and attach resume with cover letter. No calls please. EOE-
M/F/D/V
   Ready for a career move and better weather? Make 
the move to 300 days of sunshine in Albuquerque, New 
Mexico. KOAT-TV (ABC) has an opening for a highly 
motivated, dynamic and driven Account Executive on our 
sales team.  AE will be responsible for selling KOAT TV, 
Justice Network, Estrella TV, KOAT.com and Mobile. New 
Business Development is our #1 Priority. Candidate must 
be able to thrive in a fast-paced, competitive, multi-media 
environment. CLICK HERE to apply. EOE.
   WDRB Media seeks a Research Director for the #1 
Broadcast and Digital News operation in Louisville, 
KY, WDRB-TV and WDRB.COM. Responsibilities will 
include WDRB Media’s other TV stations, WBKI (CW), 
WMYO (MyNet) and Antenna TV. Must be highly skilled 
at interpreting TV and Digital data, and positioning stats in 
creative and out-of-the-box ways to arm sales teams with 
persuasive, effective information. 3-5 years of experience 
working in research for a TV station in a metered market. 
Send cover letter & resume to Marti Hazel, VP & DOS: 
mhazel@wdrb.com EOE.

CLICK HERE to place a job in Spots n Dots! 
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Steven Wright

In school they told me 
“Practice makes perfect.” 

And then they told me 
“Nobody’s perfect,” so then 

I stopped practicing.
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IMPORTS SIGNAL STRONG HOLIDAY SALES
   The National Retail Federation (NRF) reports that 
warehouses appear to be full in advance of the holiday 
selling season as record-selling import volumes leveled 
off in September. Ports covered by the NRF and Hackett 
Associates put September volume at 1.76 million twenty-
foot equivalent units in September—the most recent month 
for which data is available—just about flat with 1.8 million 
in August, but up 10.5% from a year ago. Their estimate for 
October is 1.76 million, also a 10.5% increase.
   “Retailers have been bringing in merchandise since late 
summer, and supply is ready to meet the 
increased demand that has been building 
throughout the year,” said NRF VP 
Jonathan Gold. NRF forecasts modest 
declines for November and December 
as holiday merchandise moves out of 
warehouses to consumers. The total for 
2017 is projected to be up 6.3% from 2016.

ACCOUNT ACTIONS
   Independent Droga5, New York, has 
been named creative AOR for IHOP, 
following a review. The account moved from Campbell 
Ewald. The restaurant chain is expanding its new IHOP 
N GO smaller outlets……Independent Omlet, Los 
Angeles, has been named creative AOR for Princess 
Cruises, following a review—succeeding incumbent 
Goodby, Silverstein & Partners. Kantar Media lists 2016 
advertising by the cruise line at more than $26 million. 

BRAND TALK LEADS TO BRAND BUY?
  A study by the Interactive Advertising Bureau (IAB) 
reveals that more than half (56%) of those co-viewing on 
over-the-top (OTT) say that they regularly talk about the 
brands or products they see while watching content on 
television screens. Moreover, brand-related multitasking 
behaviors are particularly strong among OTT co-viewers, 
including chatting on social media about the brands they 
see, conducting brand-related searches, and even making 
purchases online.
  The OTT Co-Viewing Experience: 2017 shows that 
more than 90 percent of Americans ages 13 to 64 watch 
programming on their TV screens with other people—and 
this holds true among viewers across the full range of 
broadcast and digital video platforms.
  Co-viewers on OTT typically skew younger (18 to 34-years 
old), Hispanic, and are more likely to be cord-cutters/
nevers. They are also likely to have a larger household. 
In line with these demographics, co-viewing activity on 
OTT is often a family experience, with a spouse or partner 
(59%) and kids (41%) cited as top viewing companions.
  The survey shows OTT co-viewers spend more than 
double the amount of time watching ad-supported content 
than they do on subscription services with no ads.

MOST POPULAR HOLIDAY GIFT
  Most American’s aren’t asking for clothes or electronics. 
Instead, 4 in 10 hope to unwrap gift cards — especially from 
Amazon, Visa and Wal-Mart. Wallethub finds clothes are 
the second most desired gift (15%), with electronics (15%).  
and books (10%) also on the list.

AVAILS
   Looking for an opportunity with the best company in the 
business?  CW18 (WKCF-TV), Hearst’s powerhouse CW 
affiliate in Orlando, FL, has an opening for an experienced 
seller.  With 27 hours of local news each week, plus strong 
syndicated and prime programming, we are one of the top-
rated CW’s in the country.  We also offer premier digital 
products, state-of-the art sales training, and a winning 
culture!  Email Samantha Johnson at sjohnson@hearst.
com or CLICK HERE to apply.  WATCH THIS!
   Take the next step in your broadcast sales career by 

joining a winning station in a top 10 
market! KPRC-TV in Houston, TX is 
seeking a salesperson early in their 
career to assist management and 
AEs in reaching annual budgets for 
TV, Digital and New Business. 1-2 
years of related work experience in 
internet marketing, and a Bachelor’s 
degree preferred. Send your resume 
and a line or two summarizing your 
experience to jobs@kprc.com.  EOE

DONE DEALS
   Chuck Poduska has been named Vice President and 
General Manager of Meredith’s KCTV (CBS) and KSMO 
(MyNet) duopoly in Kansas City. Most recently he served 
as Vice President of Finance for Meredith’s Local Media 
Group, which consists of 17 stations in 12 markets……
The E.W. Scripps Company has appointed its chief 
strategy officer, Lisa Knutson, as executive vice president 
and chief financial officer. Knutson has been serving as 
interim CFO since the departure of Tim Wesolowski in 
early October……Cox Media Group announced several 
promotions at its flagship Atlanta operation: Moya 
Neville is CMG Atlanta’s new VP of Sales; Donna Hall is 
VP of Marketing; Mark Medici is VP of Audience and 
Newspaper Operations; and Paul Briggs is VP of Content 
and Broadcast Operations.
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FunnyTweeter.com

 I forgot my cell phone at 
home and had to write my 

grocery list on paper.  
I shopped with it in my  
hand like some kind of  

a carrier pigeon.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

mailto:sjohnson@hearst.com
mailto:sjohnson@hearst.com
https://hearst.referrals:selectminds.com/television/jobs/account-executive-769
https://www.youtube.com/watch?v=KMR6hrHxpec

