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FORECAST: A RECORD-SETTING SEASON AHEAD
  The U.S. economy may not have played a big role in 
how Americans voted yesterday, but experts say it’ll be a 
key factor in why holiday retail sales experience the most 
growth since 2011. The result, eMarketer says, is a first-
ever trillion-dollar season. The firm sees total retail sales 
increasing 5.8 percent from last year to $1.002 trillion.
  Andrew Lipsman, a retail analyst at 
eMarketer, said brick-and-mortar sales will 
be “a particular bright spot,” with that segment 
expected to post 4.4 percent growth. The 
firm is so upbeat about traditional retail it 
added $15 billion to that segment’s forecast from when 
the last update was released in third quarter. “Not every 
brick-and-mortar retailer is thriving, and several have shut 
their doors this year, but others are really capitalizing on 
the strong consumer economy,” Lipsman said. “Retailers 
are luring in shoppers with remodeled stores, streamlined 
checkout and options to buy online, pick up in-store.”
  Online shopping continues to gain, with e-commerce 
sales predicted to increase 16.6 percent over last year. If 
the estimate is accurate, eMarketer says e-commerce will 
make up more than 12 percent of all holiday retail sales. 
And more Americans are shopping on mobile devices, with 
nearly half (44%) of online shopping done on a smartphone 
or tablet. That equals 5.4 percent of total holiday sales.
  One reason retailers may be able to hit those lofty 
forecasts is that store inventories haven’t taken a hit from 
tariffs implemented by the Trump administration, most on 
Chinese goods. That’s because they took effect after most 
retailers had holiday products in their warehouses. “I think 
for this holiday season, it’s pretty well predetermined to give 
us a great holiday. I think when you talk about the tariffs, we 
are really talking about 2019 and beyond,” National Retail 
Federation CEO Matt Shay told Fox Business.
  The NRF’s holiday forecast isn’t quite as optimistic as 
eMarketer’s, but it still predicts a 4.5 to 4.8 percent growth. 
“We feel very good about this holiday season. We are in 
the midst of a booming economy,” Shay said. “They’re 
out shopping, they’re confident.” He credited new retailer 
services, like the ability to order online and pick up in-store, 
for keeping shoppers engaged.
  A survey conducted last month for NRF by Prosper 
Insights & Analytics found the typical shopper expects to 
spend $1,007 during the holiday season this year. A majority 
plan to spend at least some money in a department store 
(55%) or a big-box discount store (51%). Other recipients 
are likely to include supermarkets (44%), clothing stores 
(33%) and electronics retailers (24%). The NRF survey 
also found half of those shopping online said they’ll pick up 
purchases in-store.
  The calendar will also help retailers — and the television 
stations that help them reach shoppers. That’s because 
2018 includes the maximum 32 days between Thanksgiving 
and Christmas.

HOW HIGH CAN RETAIL SALES GO? OVER $1 TRILLION
ADVERTISER NEWS
  Chain Store Age says Delia’s is back — sort of. The 
young girl’s fashion brand that filed for bankruptcy and 
liquidated its assets in 2014 has been revived by online cult 
fave Dolls Kill, which specializes in edgy — and affordable 
— apparel and accessories for young women. Dolls Kill 
is launching a limited edition collection, called Delia’s by 

Dolls Kill, which will be sold on Dolls Kill’s 
website and through its two retail stores, in 
San Francisco and Los Angeles. The Delia’s 
collection includes 70 pieces of clothing, 
shoes accessories and beauty, with prices 

ranging from $18 to $88... 7-Eleven is trying to speed up 
checkouts to keep pace with rivals. The world’s largest 
convenience chain is piloting a self-checkout feature on its 
mobile app at 14 stores in Dallas. 7-Eleven’s scan-and-pay 
option will allow customers to ring up Slurpees and snacks 
without waiting in line. Purchases will be linked to 7-Eleven’s 
loyalty rewards program. 7-Eleven has around 11,800 
stores in North America, and it plans to expand scan-and-
pay to more stores... How limited is a limited supply? NBC 
says that’s the question that has been flooding Starbucks’ 
Twitter account after many annoyed patrons were unable 
to take advantage of the coffee chain’s free, reusable cup 
giveaway on Friday. Last week, the day before it launched its 
annual holiday beverage cups, Starbucks announced that it 
would be offering a reusable version of its red holiday cup 
— and that it would be giving away an unspecified number 
of them for free. But come Friday morning, those cups had 
already disappeared. Starbucks now says it will offer the 
cup for $2.50. Those who purchase it will also receive the 
same offer as those who nabbed it for free: 50 cents off 
a grande holiday beverage (16 ounces) through Jan. 7... 
Bojangles’, the chicken-and-biscuits-chain that started in 
Charlotte, N.C., in 1977, has agreed to be acquired in an 
all-cash deal by two New York firms, Durational Capital 
Management and The Jordan Company. The Charlotte 
Observer reports Bojangles’ shareholders will receive 
$16.10 per share, which represents a 39 percent premium to 
the closing share price on Feb. 12, a day before speculation 
arose that Bojangles’ could be selling itself. The deal, which 
is subject to shareholder approval, is expected to close in 
the first quarter of fiscal year 2019. Bojangles’ says it will 
continue to be operated as an independent, privately-held 
company and will remain based in Charlotte... CVS Health 
Corp., which expects to close its $69 billion purchase of 
Aetna this month, reported third-quarter profit that beat 
analyst estimates on higher sales of prescription drugs. The 
company said it believes the Aetna deal will help it save 
more than $750 million in costs in the second year after 
it closes, as the combination reduces corporate expenses 
as well as produces “some” cuts in medical costs from 
decreased emergency room visits. The deal is expected to 
close before the Thanksgiving holiday, which falls on Nov. 
22, CVS said.
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NETWORK NEWS
  A battle of the greats on Sunday Night Football captured 
America’s attention — and delivered big numbers for NBC. 
The second head-to-head matchup between New England 
Patriots quarterback Tom Brady and Green Bay Packers 
counterpart Aaron Rodgers did not disappoint on or off 
the field. The Patriots’ 31-17 victory drew a massive 23.7 
million viewers and an obviously night-topping 7.4/28 
rating among adults 18-49. That’s a season high and 
the most watched NFL season Week 9 SNF has ever 
had on NBC. It ended up being the most watched show 
on the Big 4 since the 26.5 million the 
declining Oscars drew on March 5. 
Halfway through the season, SNF is 
up 8 percent from the ratings-hobbled 
season of 2017... Fox is developing a 
multi-camera, multi-generational family 
comedy co-written by and starring 
comedian Michael Yo that’s inspired by 
his life. Written by Nick Adams (Bojack 
Horseman) and Yo, the untitled comedy 
centers on a young couple’s life that’s 
made more complicated when the guy’s 
(Yo) over-achieving African-American, PhD scientist/ex-
military father and scheming Asian mother show up to 
help them take care of their newborn baby and adjust to 
their new surroundings... NBC has opted not to renew 
high-concept drama series Reverie for a second season. 
The news is not a surprise following the series’ low-rated 
freshman run. Reverie, starring Sarah Shahi and Dennis 
Haysbert, premiered on May 30 and averaged 2.1 million 
viewers in Live+same day, the smallest viewership for an 
NBC original series this past summer.

ABC PAYS UP TO KEEP ‘WHEEL’ AND ‘JEOPARDY’
  Variety says Disney and Fox recently themselves 
wrapped up in another bidding war earlier this year, but this 
time it involved vowels, consonants and answers posed in 
the form of questions.
  The ABC Owned Television Stations group has 
renewed the syndicated game shows Wheel of Fortune 
and Jeopardy through the 2022-23 television season. The 
shows have aired on ABC-owned stations for decades, 
but the renewal process became more lively for CBS 
Television Distribution this time around because the Fox 
Television Stations group mounted a huge rival offer for 
the early evening stalwarts away in top markets including 
New York, Los Angeles and Chicago.
  Sources close to the situation said the eight ABC O&Os 
had to pony up sizable increases to keep the shows for the 
first time in years because there typically have been no 
rival offers to juice the market. But Fox O&Os have long 
had their eye on bringing Wheel and Jeopardy into the fold.
  Variety says ABC was forced to step up its offer although 
it did not match the offer on the table for Fox. Wheel and 
Jeopardy are known to command low six-figure weekly 
license fees in New York and L.A., the two largest TV 
markets.
  CBS Television Distribution has distributed Wheel and 
Jeopardy since CBS acquired King World Productions 
in 2000. Wheel this season is averaging about 9.3 million 
viewers, while Jeopardy is pulling in about 9 million viewers.

AVAILS
  WNYT/WNYA/Me-TV, NY Capital Region’s NBC & MyNet 
has a rare opportunity for a Local Sales Manager, due to 
retirement. If you are currently in sales management and 
looking for a bottom-up opportunity, where your thoughts 
and ideas actually matter, click HERE. You would be working 
side-by-side with a team of seasoned sales professionals at 
the top station in the market while also enjoying a great work-
life balance. Come join our family without having to leave 
yours. Call Kevin Twohill, DOS @ 518-207-4751 or email 
ktwohill@wnyt.com.

  Account Executive: Cox Media 
Group seeks a highly driven, self-
motivated individual to join the multi-
media advertising sales team in Athens, 
Ga. The primary responsibility of the 
AE will be to secure appointments with 
local and regional business owners and 
decision makers, discover their specific 
company goals and challenges, and then 
create strategic integrated marketing 
plans based on their individual needs. 
CMG Athens is home to the top 6 radio 

stations in NE Georgia/Greater Atlanta. CMG Athens is a 
Google Premier and Facebook Marketing Partner. CLICK 
HERE to apply. EOE
  WPBF-TV, The Hearst television station located in West 
Palm Beach, Fla., seeks a proven Digital Sales Manager 
to provide energized leadership for 
our digital sales initiatives. The ideal 
candidate possesses a passion for new 
media and enjoys staying up-to-date 
with its evolution, understands digital 
marketing strategy and thrives in a 
customer-focused team environment. 
If you have a proven track record of producing revenue on 
multiple platforms, click HERE for more information or to 
apply now. WATCH. EOE

See your ad here tomorrow! CLICK HERE for details.

U.S. JOB OPENINGS FALL, BUT DON’T FEAR
  MarketWatch reports that from fast-food chains to 
manufacturing, every industry in the U.S. is looking for workers.
  The number of job openings in the U.S. fell in September 
just a month after setting an all-time high, but companies are 
still scrambling to find workers and offering higher pay and 
better benefits to attract them.
  Job openings slipped to 7 million on the last day of 
September from a record 7.3 million in August, dating to 
when the government first began keeping track in 2000.
  Even after the decline, job openings still exceed the 6.1 
million Americans officially classified as unemployed. Job 
openings first surpassed the number of unemployed in the 
early spring.
  The share of people who left jobs on their own, known as 
the quits rate, was unchanged at 2.7 percent in the private-
sector. That’s the highest level during the current expansion 
and close to the record high of 2.9 percent set in 2001.
  Workers quit their jobs more often when they feel secure 
enough in finding another, a sign the economy is strong. 
Typically workers who move end up better paid.
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Seth Meyers

A Japanese man has broken 
the world record for the 

most skips over a rope in 24 
hours; over 151,000. It was 
first reported by the man’s 

downstairs neighbor.
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TOYOTA TAKES ‘HARD LOOK’ AT TRIMMING LINEUP
  Automotive News says the gradual shift in Toyota Motor 
Corp.’s U.S. product and sales mix over the past decade 
has exposed some weak performers on the car side.
  In 2009, cars accounted for 63 percent of the Toyota 
brand’s U.S. sales. Today, they represent 38 percent. 
Yesterday the company acknowledged it’s looking to pare 
its U.S. lineup in response to the industrywide shift from 
cars to light trucks.
  While other automakers abandon key car segments such 
as midsize and compact sedans, Toyota says it won’t go 
that far. The venerable Camry and 
Corolla are valuable nameplates that no 
doubt will survive.
  But there are some prime candidates 
for the chopping block. They include the 
Yaris. U.S. sales of the subcompact, 
available as a two-door or four-door 
hatchback, are off 38 percent this year. 
Demand for the two-door has slumped 78 
percent.
  The Prius c could also be abandoned. 
Toyota may further reduce the number of 
Prius hybrid models. The wagonlike v is already gone and 
the subcompact c, mildly freshened for 2018, is expected to 
bow out after 2018, according to some reports.
 The 86 sport coupe, formerly the Scion FR-S, is a product 
of a joint program with Subaru, which builds the 86 
alongside the similar Subaru BRZ in Japan. But Toyota is 
also partnering with BMW to resurrect the Supra coupe, 
and it’s unlikely Toyota will field two sport coupes over time.
 The Avalon looks like a survivor, at least for now. U.S. sales 
of large cars are in a slump (down 18% this year) and Ford 
and Hyundai plan to abandon the segment altogether. But 
Avalon sales are up 4 percent this year, and the case for the 
car’s future is mixed if other automakers leave the segment.

ADS FLAT FOR SPANISH-LANGUAGE NETWORKS
  Spanish-language TV networks witnessed flat national 
TV advertising for the 2017-2018 TV season, according to 
Standard Media Index, with those results boosted by 2018 
FIFA World Cup advertising.
  Subtracting the big every four-year event meant a 5 
percent decline to $2.1 billion. The World Cup gain helped 
Telemundo, which aired the month-long tournament. It 
saw a strong hike in revenues versus the previous season, 
up 16 percent to $647 million. The event brought in $122 
million for the network.
  For last season, Univision maintained its leadership 
position in terms of all Spanish-language TV at $975 
million, down 9 percent versus the year before. Univision 
also dropped from commanding a 49 percent share of all 
Spanish-language TV advertising to 45 percent.
  Telemundo was up to a 30 percent share from 26 percent.
  Univision’s UniMas, its younger-skewing network, was 
the third-largest Spanish-language network in terms of 
advertising revenue at $242 million, flat versus the year 
before. Galavision and Estrella TV were next at around 
$66 million. Galavision was down 4 percent, while Estrella 
was up 24 percent, versus the previous season.
  In prime time, Spanish-language TV networks average 
$3,753 per 30-second spot.

EXECS BULLISH ON IT, HOME HEALTH FOR 2019
  HealthCareDive, citing a new Capital One survey, reports 
that healthcare services sector executives are bullish 
on performance for next year, with 72 percent of survey 
respondents predicting better performance in the next 12 
months versus the past 12 months.
  The hottest ticket is health information technology, with 46 
percent of respondents saying growth there will outpace 
other market segments. Home health and hospice is next 
at 31 percent.
  However, it’s still in the early stages for many organizations 

making the shift to value-based care. 
Nearly two-thirds (62%) of respondents 
said their organization is just beginning 
that journey, while 21 percent are about 
halfway there. Only 2 percent have fully 
transitioned.
  The findings on home health jibe 
with prior reports and the impact of an 
aging population in general. Among the 
third quarter’s top-funded digital health 
categories were on-demand healthcare 
services, with 41 deals valued at $1.3 

billion, and disease monitoring, with 38 deals worth $781 
million, according to Rock Health.
  Other areas with strong growth projections in coming months 
include assisted living and skilled nursing (8%), insurance 
providers (8%), pharmaceuticals (6%) and medical devices 
(3%), according to Capital One.

AMAZON THROWS A CURVEBALL IN HQ SEARCH
  Amazon is finalizing plans to split its new hub between 
two East Coast cities — Crystal City, Va., near Washington, 
D.C., and Long Island City, Queens, across the East River 
from Manhattan, according to published reports.
  The New York Times and other outlets say Amazon decided 
to use the two locations to house 50,000 employees, ending 
speculation and serenades over the past year by politicians 
in major cities to add one of the nation’s most prosperous 
employers and its employees to their tax rolls.
  The Wall Street Journal, citing a person familiar with the 
company’s plans, reports that the driving force behind the 
decision to build two equal offices for “HQ2” — in addition 
to the company’s headquarters in Seattle — is to allow it to 
recruit more of the best tech talent.
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Many states are seeing a 
massive turnout. Florida 

has seen a huge increase in 
young voters. Although, to 
be fair, in Florida a ‘young 
voter’ is anyone under 75.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


