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STUDY MAKES CASE FOR TV-DIGITAL AD COMBOS
  Auto dealers may be eyeing digital media more than ever, 
but a new report from Nielsen offers fresh evidence for 
why broad-reach media like television and radio should 
remain an integral part of their media plans. It shows while 
brand recall works in digital’s favor as a buying decision 
draws closer, it’s largely up to traditional media to build that 
awareness in the first place.
  “It’s really not a linear process anymore,” 
Nielsen VP of marketing and strategy Brett 
House said at a recent webinar. “It’s more 
represented by a tangled web of interactions 
that car shoppers are going through when 
they’re considering and intending to buy a car.”
  Based on surveys of roughly 220,000 car shoppers between 
2012 and 2018, Nielsen has determined that the first three 
or four brands that a consumer can remember off the top of 
their head — the so-called unaided recall — largely drive 
sales. That’s because the intent to purchase one of those 
brands is ten-times as strong.
  “The implication for auto marketers is that brands need 
to build salience and relevance with consumers rather than 
simply chasing awareness for awareness sake,” Nielsen 
VP of client solutions Nate Hutchins said. “Auto marketers 
need to first focus their resources on brand building to grow 
that unaided awareness and become more top of mind 
with consumers. Then they need to drive consideration as 
shoppers engage more with the category. And finally they 
need to close the deal and become the one brand that 
consumers intend to purchase.”
  That’s where media choices come into play. “Television 
drives the largest ad recall,” House said. He explained that 
71 percent of ads exposed on TV are recalled by car buyers. 
That’s in part because TV’s big budgets result in more ad 
impressions. “It’s also a very compelling video medium,” 
House added.
  He said there’s an important “handoff” between brand 
building and customer acquisition, illustrated through the 
addition of targeted digital and direct mail advertising on 
top of a TV buy in order to reach consumers as they near 
their decision. “Building that unaided top of mind awareness 
is really conducive to broad-reach media like radio and 
television. These are media that are going to build the pie 
and ensure that you are getting enough potential customers 
into the funnel,” House said.
  Nielsen found heavy TV users have a 29 percent increase 
in purchase consideration when TV and social media are 
used together. “When you’re reaching a large audience 
especially across television, and that’s combined with 
social media, you’re seeing a pretty big jump in purchase 
consideration,” House said. He noted it’s actually part of 
a larger trend showing the combination of brand-building 
media like TV and customer acquisition-focused media

(Continued on Page 3)
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ADVERTISER NEWS
  Volkswagen expects to become the most profitable 
manufacturer of electric cars thanks to a multi-billion dollar 
expansion plan to mass produce battery-driven vehicles, 
Chief Executive Herbert Diess says. VW will spend almost 
$50 billion on developing electric cars, autonomous driving 
and new mobility services by 2023 and explore further areas of 

cooperation with Ford. Diess says he hopes 
to have an outline agreement on cooperation 
with Ford fleshed out by the end of the year, 
with the initial focus on commercial vehicles... 
On the subject of Ford: It’s recalling more 
than 38,000 SUVs and pickups under four 

separate recalls. Most of the vehicles in question are 
2018 Ford Expeditions and 2018 Lincoln Navigators 
with second-row center bench seats that may be missing 
reinforcement brackets in the seat 
track assembly. The automaker 
said it knows of no incidents or 
injuries resulting from the defects. 
Ford said its dealers will repair the 
faulty vehicles for free... Pfizer says 
it will be raising the prices of 41 
drugs, or 10 percent of its product 
portfolio, in January. According to 
USA Today, the pharmacy giant 
indicates in a news release that the 
increase for most of the affected 
drugs would be 5 percent, though 
three products will see a 3 percent 
rise, and one will climb 9 percent 
due “to the completion of two 
extensive development programs 
that have led to the recent FDA 
approvals of two new medical uses 
that meet unmet patient needs.” 
A Pfizer spokesperson declined to name the drugs that will 
be priced higher. The increases go into effect on Jan. 15... 
Nordstrom shares plunged more than 13 percent Friday 
after the department-store chain reported disappointing 
quarterly earnings that showed slowing growth in foot traffic 
at its namesake stores. Sales at Nordstrom’s full-price stores 
open for at least 12 months climbed 0.5 percent, far below 
the 5.8 percent growth at Nordstrom Rack, its discount 
chain that competes with TJ Maxx and Ross Stores. The 
company’s earnings missed analysts’ original expectations, 
attributed to a $72 million charge that stemmed from refunds 
to customers who were erroneously charged higher interest 
rates on its store credit cards... Supermarket News reports 
that Lidl U.S. is planting its foot squarely in the metro New 
York market. The deep discount grocer, the U.S. arm of 
Germany-based Lidl, says it plans to buy 27 Best Market 
supermarkets in New York and New Jersey. Financial terms 
weren’t disclosed. Plans call for the acquired stores to be 
converted to the Lidl banner.
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NETWORK NEWS
  Fox has given a script commitment with penalty to an hour-
long female-centric Texas Rangers drama from writer Matt 
Cook. The untitled Female Texas Ranger project centers 
on Lauren Crawford Flynn, one of only two females in 
the legendary and notoriously tough Texas Rangers, who 
balances the demands of her intense, high-stakes job in a 
male-dominated world with the challenges of being a single 
mom to a young teenage daughter... Fox has given a script 
commitment with penalty to neXt, an A.I. thriller drama. 
Written by Manny Coto, neXt is described as a propulsive, 
fact-based thriller grounded in the latest 
A.I. research. It features a brilliant but 
paranoid former tech CEO who joins a 
Homeland Cybersecurity Agent and her 
team to stop a terrifying A.I. outbreak... 
Bull star Michael Weatherly and NCIS: 
Los Angeles co-star Eric Christian 
Olsen have teamed to produce First 
Lady, a drama that’s has been put in 
development at CBS. First Lady centers 
around the beloved First Lady of the 
United States, who, determined to reclaim 
her life, divorces her husband while he’s still in office and 
revitalizes her career as an investigative journalist... Ahead 
of its sixth season premiere this summer, ABC has renewed 
Marvel’s Agents Of S.H.I.E.L.D. for a seventh season. 
Deadline says it’s believed to consist of 13 episodes, on 
par with Season 6... Jon Cryer, the Emmy-winning co-star 
of Two and A Half Men, will return to primetime television to 
play the evil genius Lex Luthor as a recurring character on 
the CW series Supergirl. The plan is for Cryer to make his 
debut as Luthor in the 15th episode of the current season, 
which airs in early January... In NBC’s last big drama pitch 
buy this development season, the network has given a 
premium script commitment to The Bone Collector, based 
on the bestselling book series by Jeffery Deaver and the 
1999 movie of the same name. The Bone Collector follows 
Lincoln Rhyme, a retired genius forensic criminologist left 
paralyzed after an accident on the job. When a harrowing 
case brings him back to the force, Rhyme partners up with 
an ambitious young detective to take down some of the 
most dangerous criminals in the nation... Alicia Coppola 
(Shameless) is joining Fox’s hit musical family drama 
Empire in a recurring role. Coppola will play a smart, 
flamboyant attorney investigating Lucious Lyon (Terrence 
Howard) and international money launderer Damon Cross 
(Wood Harris). Empire airs Wednesdays at 8 PM on Fox... 
Nadine Nicole (Casual, The Expanse) has been cast in 
a recurring role in NBC’s The Village, which revolves 
around the residents of an apartment building in Brooklyn. 
Nicole will play a war widow who becomes a love interest 
of Nick (Warren Christie)... Royal Pains alumna Reshma 
Shetty has booked a recurring role on CBS’ drama series 
Instinct... Fox has put in development Buffalo Wings, a 
half-hour animated comedy. It’s the story of two Canadian 
brothers who don’t follow the rest of their flock when they 
fly south. When their hypothesis is wrong and they almost 
freeze to death, they must take refuge in Buffalo, New 
York, where they begin to live life as immigrant refugees. 
The series explores what it is to be a refugee and to fall in 
love with the U.S. while pursuing the “American Dream.”

AVAILS
  Telemundo/NBC Boston is looking for a Sales Account 
Executive who will be primarily responsible for delivering 
sales revenue, as well as cultivating and developing new 
advertisers for the station’s multi-platform properties. The 
ability to work at the local level with clients of all levels 
of business is paramount, from large cap, medium and 
small businesses, in addition to exploring unique paths to 
procure business. BS/BA degree and a minimum 2 years of 
experience in sales and/or marketing roles required. CLICK 
HERE for more info or to apply now.

WNYT/WNYA/Me-TV, NY Capital 
Region’s NBC & MyNet has a rare 
opportunity for a Local Sales Manager, 
due to retirement. If you are currently 
in sales management and looking for 
a bottom-up opportunity, where your 
thoughts and ideas actually matter, 
click HERE. You would be working 
side-by-side with a team of seasoned 
sales professionals at the top station in 
the market while also enjoying a great 
work-life balance. Come join our family 

without having to leave yours. Call Kevin Twohill, DOS @ 
518-207-4751 or email ktwohill@wnyt.com.
  WPBF-TV, West Palm Beach, Fla., seeks a proven 
Digital Sales Manager to provide energized leadership for 
our digital sales initiatives. The ideal candidate possesses 
a passion for new media and enjoys staying up-to-date 
with its evolution, understands digital marketing strategy 
and thrives in a customer-focused team environment. If 
you have a proven track record of producing revenue on 
multiple platforms, click HERE for more information or to 
apply now. WATCH. EOE
  Local Sales Manager: WTAT FOX 24 in Charleston, 
S.C., is searching for someone to develop a sales team that 
exceeds revenue goals by driving client results though our 
various on-air and digital assets. The LSM is responsible 
for leading the day-to-day operations of the local sales 
department. We need a proven leader to develop new 
business and provide new and innovative solutions for 
existing clients. To apply, please send resume to jobs@
foxcharleston.com and include “WTAT-Local Sales 
Manager” in the subject line. No calls, please. EOE/Drug 
Free.

See your ad here tomorrow! CLICK HERE for details.

THE AVERAGE THANKSGIVING DINNER COSTS...
  USA Today reports the average Thanksgiving dinner 
won’t gobble up as much money as last year.
  The tally of classic Turkey Day foods – enough to feed 
10 people, plus leftovers – is $48.90 on average, down 22 
cents from last year’s average, according to the American 
Farm Bureau Federation’s 33rd annual survey. 
  The average cost this year for a 16-pound turkey is $21.71, 
or about $1.36 a pound, down from $22.38 in 2017.
  Other foods in the feast survey are: stuffing: 14-ounce 
package, $2.87 (up from $2.81 in 2017); sweet potatoes: 
3-pound bag, $3.39 (down from $3.52); rolls: a dozen, 
$2.25 (down from $2.26); and green peas: 1-pound bag, 
$1.47 (down from $1.53).
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Conan O’Brien

Either the barista 
got my name *really* 
wrong, or I just drank 
Erica’s mochaccino.
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HERE’S WHO’S BUYING SUPER BOWL ADS
  Ad Age is keeping a running list of marketers who are 
locking in their plans to advertise during Super Bowl LIII, 
which will air on CBS from the Mercedes-Benz Stadium in 
Atlanta on Sunday, Feb. 3.
  The list starts with Anheuser-Busch, which continues 
to be the exclusive alcohol sponsor and is expected to 
consume four minutes of commercial time. The creative is 
reportedly still under development, but Budweiser, Bud 
Light and Michelob Ultra will likely be featured, in addition 
to possibly other brands.
  Avocados From Mexico is expected 
to have one 30-second ad running in the 
second quarter. It’s the fifth consecutive 
Super Bowl appearance for Avocados 
From Mexico, the marketing arm of 
Mexican Hass Avocado Importers 
Association.
  The big game buy will kick off an “Always 
Worth It” campaign and is expected 
to keep with the comedic themes and 
feature a celebrity.
  After sitting out last year, Mercedes-
Benz is returning to the Super Bowl with an undisclosed 
buy. With this season’s game taking place in Atlanta, home 
of its U.S. headquarters, at a stadium that bears its name, 
the automaker’s return seemed inevitable.
  And WeatherTech will return for its sixth consecutive Super 
Bowl with one 45-second ad. No word yet on creative, but 
the car-mat maker will once again lean into its “Made in 
America” messaging.

NRF: 164M WILL BE SHOPPING THIS WEEKEND
  Black Friday will be the busiest shopping day of the days-
long Thanksgiving holiday. That’s according to Chain Store 
Age, citing the annual survey released by the National 
Retail Federation and Prosper Insights & Analytics, 
which also found that an estimated 164 million people are 
planning to go shopping Thanksgiving Day through Cyber 
Monday.
  The survey found that of those planning to shop during 
the long holiday weekend 21 percent (34 million) plan to 
shop on Thanksgiving Day, but Black Friday will remain 
the busiest day with 71 percent (116 million) planning to 
shop. Forty-one percent (67 million) are expected to shop 
on Small Business Saturday, and 78 percent of those say 
they will do so specifically to support small businesses.
  On Sunday, 20 percent (32 million) are expected to shop. 
The shopping weekend will wrap up on Cyber Monday, when 
46 percent (75 million) are expected to take advantage of 
online bargains.
  Of those shopping this year, 65 percent said they’re doing 
so to take advantage of deals and promotions retailers will 
offer, while 26 percent cited the tradition of shopping over 
Thanksgiving weekend. Twenty-three percent said it is 
something to do over the holiday weekend, and the same 
number said it is when they start their holiday shopping.
  “Compared to older generations, younger consumers 
under the age of 35 are more likely to be attracted by the 
social aspects of shopping over the weekend or by the fact 
that it is a family tradition,” said Prosper Insights executive 
VP of strategy Phil Rist.

THIS AND THAT
  Broadcast industry veteran Henry “Hank” Price will retire 
from Hearst Television at the end of the year. Since 2014 
he’s served as president and GM of WVTM-TV, Hearst 
Television’s NBC affiliate in Birmingham, Ala. “Hank is the 
quintessential broadcaster and represents everything we 
aspire for a Hearst president and general manager to be,” 
Hearst Television President Jordan Wertlieb said in a news 
release annoucing Price’s departure... Rates for home loans 
took a breather last week after churning to the highest in 
nearly eight years, mortgage liquidity provider Freddie Mac 

says. The 30-year fixed-rate mortgage 
averaged 4.94 percent in the Nov. 15 
week, unchanged during the week. The 
15-year fixed-rate mortgage averaged 
4.36 percent, up three basis points... 
The Wall Street Journal says federal 
regulators are seeking a nationwide ban 
on menthol cigarettes. The move would 
remove nearly a third of the roughly 
250 billion cigarettes sold annually 
in the United States... Household 
indebtedness continued to climb in the 

third quarter, with balances continuing to rise for almost 
all types of borrowing, the Federal Reserve Bank of 
New York reports. In the third quarter of this year, total 
household debt increased for the 17th consecutive quarter 
to $13.51 trillion, more than 20 percent above the trough it 
hit in the second quarter of 2013.

TV STILL DRIVING CAR BRAND AWARENESS
(Continued from Page 1)
like digital have a reinforcing effect on one another. “They 
increase the ability for them to convert,” House said. 
  Of course, Millennials watch less TV than Baby Boomers 
and Gen Xers, so Nielsen says it’s important for automakers 
to tailor the differences in media consumption into the buying 
decisions.
  “The implication for auto marketers is you need an omni-
channel, all-of-the-above strategy,” Hutchins said. “Different 
channels play different roles in the path to purchase. Broad 
reach drives awareness, targeted media drives conversion. 
And they’re consumed in different amounts by different 
groups.”
  As more TV programming moves to OTT platforms, 
Hutchins said it will offer automakers a “best of both worlds” 
opportunity to get the high impression value of video ads 
while enjoying the targeting ability of digital media. Download 
a copy of Nielsen’s new Auto Marketing Report HERE.
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FunnyTweeter.com

 I wore a baggy sweatshirt 
and leggings to Walmart and 
before I knew it, I was being 
wrapped in a blue vest while 
employees chanted, “One of 

us! One of us!”

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY
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