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SATELLITE COMPANIES WERE HIT THE HARDEST
  Cord-cutting reduced pay-TV subscription counts in Q3 
by the greatest number ever seen in a single quarter, as 
tallied by Leichtman Research Group (LRG). And while 
Internet-delivered virtual MVPDs added subscribers, those 
additions didn’t come close to replacing the losses by 
traditional MVPDs.
  The latest numbers from LRG show that 
the largest pay-TV providers in the U.S. 
— representing about 95 percent of the 
market — lost about 975,000 net video 
subscribers in the third quarter of 2018, 
compared to a pro forma loss of about 410,000 subscribers 
in Q3 of 2017.
  Hardest hit were the two satellite providers. AT&T-owned 
DirecTV lost 359,000 subs — the most ever in a single 
quarter — to end Q3 at 19.6 million. Dish Network lost 
even more (367,000 subs) to finish at 10.3 million. In all, 
the two satellite providers lost about 725,000 subscribers 
in Q3 of 2018, the most ever in a single quarter, compared 
to a loss of about 470,000 subscribers in Q3 of 2017.
  The six largest cable companies lost about 245,000 video 
subscribers in the most recent quarter, compared to a loss 
of about 290,000 subscribers in Q3 of 2017. Comcast 
posted the biggest decline (106,000) but remained the 
largest MVPD at 22 million subs. (DirecTV is still No. 2.) 
Charter lost 54,000 subs to 16.6 million and privately-
owned Cox was estimated by LRG to have lost 30,000 
subs to just over 4 million. Altice USA shrank by 28,100 
subs to 3.3 million; Mediacom was off 15,000 to 793,000; 
and Cable One was down 11,191 to 328,921.
  One telco did manage to post a gain, but the big three 
overall lost about 80,000 video subscribers in Q3 of 2018, 
compared to a loss of 180,000 in Q3 of 2017. Verizon 
FiOS was down 63,000 subs to 4.5 million; AT&T U-verse 
was up by 13,000 to 3.7 million; and Frontier dropped by 
29,000 to 873,000.
  “Overall, the top pay-TV providers lost about 975,000 
subscribers in Q3 2018,” said LRG president and principal 
analyst Bruce Leichtman. “This marked the most net 
losses ever in a quarter for the pay-TV industry.”
  The top pay-TV providers now account for about 90.3 
million subscribers — with the top six cable companies 
having 47.1 million video subscribers, satellite TV services 
29.9 million subscribers, and the top telephone companies 
9.1 million subscribers.
  The top Internet-delivered (vMVPD) pay-TV services 
gained 75,000 users in the quarter and now account for 
4.2 million subscribers.
  LRG reports that Dish-owned Sling TV added 26,000 
subs to approach 2.4 million. DirecTV Now was up 49,000 
to nearly 1.9 million. LRG’s tally does not include such 
OTT competitors as PlayStation Vue, Hulu with Live TV 
or YouTube TV, which do not publicly report subscriber 
numbers.

LRG: RECORD DROP IN PAY-TV SUBSCRIBERS FOR Q3
ADVERTISER NEWS
  Macy’s posted much stronger-than-expected third-
quarter earnings yesterday, and boosted its full-year profit 
guidance, as same-store sales growth numbers continued 
to point to a robust holiday shopping season for the iconic 
U.S. retailer. Macy’s said adjusted earnings came in at 

27 cents a share, up 17 percent from the 
same period last year. Group revenues, 
the company said, slipped to $5.4 billion 
but matched the market’s forecast. 
Comparable store sales rose 3.3 percent 
on an owned-plus licensed basis. Macy’s 

had said earlier this year that it would hire an additional 
80,000 temporary workers over the holiday shopping 
season, which unofficially kicks off with next week’s Black 
Friday event... Ford Motor, Walmart and delivery service 
Postmates will collaborate to design a service for delivering 
groceries and other goods to Walmart customers that could 
someday use autonomous vehicles, the companies said. 
According to Reuters, the project is the latest to grow out of 
Ford’s broader effort to develop businesses that could use 
automated delivery vehicles. Ford was working with San 
Francisco-based Postmates already to develop delivery 
services that could employ automated vehicles. The 
Walmart pilot, which will take place in the Miami area, initially 
will use human-driven vehicles operated to simulate how a 
self-driving vehicle would behave, Ford said. Ford has said 
it expects to launch commercial production of automated 
vehicles by 2021... Bloomingdale’s, known for selling chic 
clothing to shoppers with champagne tastes, is about to 
sell TVs, washing machines and refrigerators for the first 
time. USA Today reports the upscale retailer is teaming up 
with electronics maker LG, which will have a shop inside 
Bloomingdales’ Manhattan flagship starting Monday. The 
boutique will sell LG’s premium Signature line, and its TVs, 
dishwashers, and other large appliances will also be for sale 
on bloomingdales.com. The pairing is another instance of 
retailers and brands coming together to attract shoppers 
amid a fiercely competitive retail landscape... Supermarket 
News says Ahold Delhaize sees e-commerce as a fulcrum 
for lifting market share across its U.S. and international 
markets. Yesterday executives outlined a sweeping plan to 
build out an omnichannel front and back end — powered 
in the U.S. by its growing Peapod Digital Labs and Retail 
Business Services units — and boost the market position 
of Stop & Shop, its largest supermarket chain by sales. 
Dubbed “Leading Together,” the initiative is projected to 
double online sales companywide to $7.93 billion by 2021... 
Levi Strauss & Co., the 145-year-old company credited 
with creating the first pair of blue jeans, is planning an initial 
public offering, CNBC reports. Levi’s is reportedly looking to 
raise between $600 million and $800 million and targeting 
the first quarter of 2019 to go public. The company is aiming 
to debut with a valuation upward of $5 billion, with Goldman 
Sachs and J.P. Morgan tapped to manage the deal.
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NETWORK NEWS
  Jack Cutmore-Scott, the lead of ABC’s crime drama 
series Deception, is returning to the network as the star and 
writer of What If?, a comedy series in development. What If? 
is a single-camera ensemble that explores how seemingly 
insignificant choices – with the help of a little bit of luck – can 
have life-changing consequences... Another potential fall 
2019 entrant has emerged in what is shaping up to be one 
of the most competitive fields for new syndicated daytime 
talk shows in years. The Fox TV stations have picked up 
for a limited run Breakthrough With Dr. Steve Perry, a 
new daytime syndication talk show from 
CBS TV Distribution starring Perry, an 
educator and advocate best known for 
creating educational opportunities for 
children. Per Fox stations’ limited-run 
model, the show will air for two weeks, 
beginning Jan. 7, 2019, at various times 
in eight markets, including WNYW (New 
York) and KTTV (Los Angeles).

13% OF PLAN TO BUY HOME
  The quarterly Housing Trends Report 
from the National Association of Home Builders (NAHB) 
and Morning Consult finds that for the third quarter of 2018, 
only 13 percent of U.S adults are planning to purchase a 
home in the next 12 months. Most of these prospective 
buyers (58%) report this is the first time they would be 
buying a home.
  That 13 percent figure is extremely low. In the third quarter 
of 2017, 24 percent of adults planned to buy a home in the 
coming year. That slipped to 17 percent in Q1 of 2018 and 
14 percent in Q2 before falling to 13 percent in the latest 
survey.
  The intention to buy is inversely related to age: whereas 
19 percent of Millennials have plans to purchase a home 
in the next year, the share falls to 13 percent among Gen 
X, 7 percent among Baby Boomers, and 3 percent among 
Seniors.
  Most of the 19 percent of Millennials planning a home 
purchase are first-time home buyers (75%). Among Gen 
X and Boomers, 48 percent and 20 percent, respectively, 
are attempting home ownership for the first time. Since only 
3 percent of Seniors reported plans to buy a home, NAHB 
said not enough data are available to reliably estimate the 
share that would be first-timers.

U.S. CONSUMER PRICES JUMPED LAST MONTH
  U.S. consumer prices increased by the most in nine months 
in October amid gains in the cost of gasoline and rents, 
pointing to rising inflation that likely will keep the Federal 
Reserve on track to raise interest rates again next month.
  The Labor Department said its Consumer Price Index 
rose 0.3 percent last month after edging up 0.1 percent 
in September. In the 12 months through October, the CPI 
increased 2.5 percent, picking up from September’s 2.3 
percent rise.
  Excluding the volatile food and energy components, the CPI 
climbed 0.2 percent. The so-called core CPI had gained 0.1 
percent for two straight months. In the 12 months through 
October, the core CPI increased 2.1 percent after advancing 
2.2 percent in September.

AVAILS
  Telemundo/NBC Boston is looking for a Sales Account 
Executive who will be primarily responsible for delivering 
sales revenue, as well as cultivating and developing new 
advertisers for the station’s multi-platform properties. The 
ability to work at the local level with clients of all levels 
of business is paramount, from large cap, medium and 
small businesses, in addition to exploring unique paths to 
procure business. BS/BA degree and a minimum 2 years of 
experience in sales and/or marketing roles required. CLICK 
HERE for more info or to apply now.

  WBRE (NBC) and WYOU (CBS) in 
Wilkes-Barre/Scranton, Pa., seek a 
National Sales Manager who thinks 
creatively for clients and agencies. The 
NSM must be able to manage multiple 
projects and be proficient in presenting 
station projects and digital campaigns. 
College degree preferred. Previous NSM 
experience preferred but not required. 
Minimum of 5 years’ experience in 
broadcast TV sales required. Must 
possess excellent communication, 

negotiation and research skills, with the ability to challenge 
and guide national representatives. CLICK HERE to apply. 
EOE
WNYT/WNYA/Me-TV, NY Capital Region’s NBC & MyNet 
has a rare opportunity for a Local Sales Manager, due to 
retirement. If you are currently in sales management and 
looking for a bottom-up opportunity, where your thoughts 
and ideas actually matter, click HERE. You would be working 
side-by-side with a team of seasoned sales professionals at 
the top station in the market while also enjoying a great work-
life balance. Come join our family without having to leave 
yours. Call Kevin Twohill, DOS @ 518-207-4751 or email 
ktwohill@wnyt.com.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  A J.D. Power report says 47 percent of auto loan customers 
shopped online for vehicle financing prior to visiting a 
dealership. Within that group, 42 percent selected an indirect 
financing option offered by their dealer, and 12 percent 
selected direct financing through a financial institution. 
Overall satisfaction scores are highest among customers 
who secured direct financing outside the dealership (867) 
and among those who shopped ahead of time but selected 
the dealer-offered option (857). Satisfaction scores are lowest 
among passive shoppers who did not research a loan online 
prior to visiting the dealership (833)... Millennials are giving 
a boost to the Christmas tree farming business, according to 
Square Inc. and the National Christmas Tree Association. 
Ecology-conscious Millennials want to buy natural, locally-
grown trees — creating opportunities for farmers to offer 
photo settings, wreath-making workshops and other add-
ons. According to Square sales data, Christmas tree 
prices increased 17 percent from 2015 to 2017... Amazon 
has established a team of 10,000 employees to further its 
development efforts for both the Echo smart speaker and 
the Alexa assistant, Digital Trends reports.
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Jimmy Fallon

Michigan, Missouri and 
Utah all legalized weed. 
When they heard that, 

Michigan and Missouri were 
like, ‘Damn, Utah, I didn’t 

know you partied like that.’
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HOLIDAY SHOPPERS WANT IT HERE, AND NOW
  A survey for Voxware, a distribution software company, finds 
that 87 percent of consumers have a higher expectation for 
correct and on-time delivery during the holiday season than 
any other time during the year.
   Eighty-six percent of shoppers believe their expectations 
for correct and on-time delivery are higher now than two 
years ago. In fact, 48 percent of those surveyed now expect 
to receive holiday purchases within two days using standard 
shipping, a 14 percent increase from 2016.
  The good news for retailers in the survey is that 83 percent 
of consumers intend to purchase more 
gifts in 2018 than they did the previous 
year.
  Online shopping will again be a primary 
source for holiday gifts. Forty-five percent 
of shoppers intend to complete 50 percent 
or more of their online shopping on Black 
Friday, while another 40 percent intend to 
complete at least half on Cyber Monday. 
The survey shows that a whopping 57 
percent of shoppers intend to purchase 50 
percent or more of their gifts from Amazon 
this year.

HOLIDAY SHOPPING BOOSTS RISKY BEHAVIOR
  The excitement of holiday shopping may cause some people 
to abandon online caution. A survey focusing on “Holiday 
Stresses” by cybersecurity company McAfee reveals the 
risky habits of online shoppers, including using unsecured 
wi-fi for online shopping and purchasing items from online 
retailers they aren’t fully confident are genuine (51%).
  Most respondents (79%) agree that the holiday shopping 
season induces increased financial stress, while 53 percent 
admit that this pressure can cause them to be careless while 
shopping online.
  “Unfortunately, when it comes to online shopping, consumers 
are more concerned about finding the lowest price than 
potentially jeopardizing their personal cybersecurity in the 
process,” the McAfee researchers say. The survey found 
that 56 percent of consumers are willing to use a website 
they’re unfamiliar with, if this means they can save money on 
purchases. Even worse, 31 percent admit to clicking links in 
suspicious emails for better deals.

BE READY TO PAY UP FOR YOUR NEXT CAR LEASE
  The Wall Street Journal says leasing a new car is getting 
more expensive as rising interest rates and lower projected 
resale values prompt automakers to charge more and scale 
back promotions that had made leasing a popular alternative 
to owning a car in recent years.
  Lease customers returning to dealerships to trade in their 
vehicles for newer models are finding that the bargains 
available a few years ago have largely disappeared.
  The higher lease costs come as new-car prices in general 
are trending higher, contributing to a broader slowdown in 
the U.S. car market after more than a half decade of growth.
  Leasing as a percentage of new-vehicle sales soared in 
the years after the recession, hitting a record 31 percent in 
2016, according to car-shopping firm Edmunds.com. As 
of October, lease rates are at the 2016 level, although the 
number dropped last year.

WHAT’S DRIVING SUBSCRIPTION OTT GROWTH?
  This year, eMarketer expects 170.1 million people in the 
U.S. will use a subscription OTT service, like Netflix — 
making up 60.8 percent of internet users.
  That falls in line with other studies, like the H1 2018 
survey from GlobalWebIndex, which found that nearly 70 
percent of internet users have used a SVOD service in the 
past month. (GlobalWebIndex’s penetration is higher than 
eMarketer’s because it polled respondents ages 16 to 64, 
while eMarketer’s forecasts encompass all ages.)
  By and large, more Gen Xers and Baby Boomers are 

following in millennials’ lead and adopting 
subscription video services. “Whether 
they’re subscribing themselves or using 
family-shared accounts — we count all 
viewers whether or not they’re the one 
subscribing — older adults are adding 
these paid-for video services as part of 
their regular entertainment diets,” said 
Chris Bendtsen, senior forecasting 
analyst at eMarketer.
  The SVOD landscape as a whole is 
growing in large part because of original 

content. Netflix is enticing the most first-time subscribers 
with its original offerings, but Hulu, Amazon Video and 
other players are also growing as existing on-demand 
viewers add a second and even third service. “Consumers 
don’t seem to be price sensitive to adding multiple services 
because they don’t want to be the only one in their family or 
friends group that hasn’t seen the latest hit original show, 
now matter which platform it’s on,” Bendtsen said.
  Netflix is still growing in the U.S., and continues to be 
the first subscription service that new users try. “Netflix 
reported more than 5.5 million paid membership additions 
for Q3 2018 vs. Q3 last year, and that doesn’t even count 
the new viewers coming from multiple log-ins and shared 
passwords,” Bendtsen said.
  According to eMarketer, there will be 147.5 million Netflix 
users this year, making up 52.8 percent of internet users. 
In contrast, eMarketer estimates there will be 88.7 million 
Amazon Video users and 55 million Hulu users in 2018.
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FunnyTweeter.com

Not everyone is going to 
like you and that’s okay. 

Not everyone deserves air 
in their tires, either.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


