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REPORT: THE MEDIUM REMAINS ESSENTIAL 
  There’s little doubt the television business is changing. 
But TV may not be changing as rapidly as everyone 
thinks. “There is a difference between lack of new life 
and impending death,” says ad conglomerate GroupM, 
the WPP-owned parent of media-buying shops including 
Mindshare and MediaCom.
  It’s released its second annual State of 
Video report. GroupM forecasters Adam 
Smith and Rob Norman find linear TV 
enjoys sustained advertiser demand. That 
leads them to conclude it’s as essential as 
ever to media plans. “The ranks of television advertisers 
are swelling with new entrants, mostly direct-to-
consumer businesses that have exhausted all the reach 
and awareness ‘performance’ media afford them. It’s 
reminiscent of the dot-com boom for television of the late 
1990s,” they write in the report, adding, “Linear television 
is still perceived to be as effective as ever, despite the 
absence of granular measurement.”
  GroupM says one of the biggest challenges facing 
traditional broadcast and cable is that data tracking viewers 
still comes up short. “TV measurement is improving, but 
not fast enough,” the report says. “No new ad formats 
have emerged to suggest a sudden transformation for 
the better.” Specifically, GroupM thinks ad loads are too 
heavy and are responsible for cord-cutting and ratings 
declines. “Viewers rarely complain about heavy video 
ad loads — they just vote with the remote,” the report 
says. NBCUniversal pledged to reduce spot count by 20 
percent in primetime pods and to cut the overall ad time in 
those pods by 10 percent. “The effect was not dramatic,” 
GroupM concludes. It suggests shorter commercials may 
be the best route.
  Nielsen data shows 61 percent of ads were 30s in 2014.  
That dropped to 49 percent by the first half of 2017. At the 
same time, use of 15s rose from 29 percent to 36 percent, 
and 10s increased from 2 percent to 5 percent.
  Nielsen released results from its “neurological ad 
compression” study of 80 U.S. TV ad campaigns in June.  
It concluded 15s can work as well or better than 30s for 
certain messages and objectives.
  For all of linear TV’s challenges, GroupM also says video 
ad completion on social media remains “poor.”  Those sites 
are also becoming more cluttered. Meantime, “reputable 
advertisers” worry where their ads appear on sites like 
YouTube. “We think the market undervalues TV in its ability 
to drive return on investment, especially when assessed 
on an output CPM with 100% completion, sound-on, and 
fully viewed by a human audience,” GroupM says.
  “A growing body of evidence shows that a fully viewed 
ad does a better job of improving brand recall, perception 
and purchase intent--this should be no revelation, but in 
today’s market it is, and that is staggering.”
  Download the full report HERE.

GROUPM: LINEAR TV HASN’T LOST ITS EFFECTIVENESS
ADVERTISER NEWS
  Ad Age says that although Toys R Us and its flyers are gone 
this year, and the Sears Wish Book is just a distant memory, 
Amazon is borrowing from the old-timers’ playbook. It’s 
making a print catalog that will lay around people’s houses 
during the holiday season so kids can learn about new toys 

and nag their parents to buy them. Amazon 
even left blank space up front for kids to jot 
down their top 10 lists. There are a few updates 
from the retro era of catalogs: The 70-page 
mailer for some reason has no pricetags, and 
there are QR codes to scan... Chain Store Age 

says Office Depot’s transformation from a traditional office 
supplies retailer to more of a business services company 
appears to be paying off as it posted income and sales that 
topped estimates. Results were fueled by big increases in 
its business solutions division and services divisions. Sales 
rose 10.2 percent to $2.887 billion. Product sales were up 
1.1 percent, while service revenues grew 123.7 percent, 
driven primarily by the service revenues contributed by the 
CompuCom acquisition. Services revenue represented 
approximately 15 percent of total company sales, up from 
7 percent last year. But retail sales fell 6 percent to $1.3 
billion, which the chain attributed partially to planned store 
closures... Apple and Amazon dominated sales at Best 
Buy in October. Apple’s AirPods notched the highest 
sales of any product the big-box retailer carries, according 
to data compiled by researcher Thinknum. The wireless 
headphones were followed by Amazon’s Fire TV Stick, which 
allows you to stream content to your televisions. Apple’s 
Lightning-to-3.5mm Headphone Adapter came in third place 
and Best Buy’s Total Tech Support Yearly Membership took 
the fourth spot. The top five was rounded out by Internet 
Security software, according to Thinknum... Reuters reports 
that Walmart is already offering online holiday deals ahead 
of Black Friday, as it prepares to compete with Amazon 
and other rivals on one of the busiest shopping days of the 
year. The company will roll out online Black Friday deals at 
10 PM (ET) on Thanksgiving eve. That’s two hours earlier 
than in previous years. They’ll be available in stores at 6 
PM local time on Thanksgiving Day... Barron’s reports that 
while the top two home-improvement chains in the U.S. 
have lost the momentum of a booming housing market, 
that doesn’t mean the two shouldn’t fare well in the coming 
quarters. UBS analyst Michael Lasser expects Home 
Depot to post a gain in same-store sales of 5 percent on 
Nov. 13, while Lowe’s comps should be up 3 percent when 
it reports a week later... Destination Maternity plans to 
close 117 stores over the next several months as part of 
a plan to close 280 underperforming units over the next 
four years, NJ.com reports. The maternity clothing retailer, 
which operates Motherhood Maternity and A Pea in the 
Pod stores, operates standalone locations as well as store-
within-a-store concepts in chains such as Buy Buy Baby, 
Boscov’s and Macy’s.
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NETWORK NEWS
  Brooklyn Nine-Nine will make its NBC debut on 
Thursday, Jan. 10 and will air in the Thursday 9 PM slot 
currently occupied by Will & Grace. Additionally, the new 
Dwayne Johnson athletic competition series The Titan 
Games is being rescheduled to the Thursday 8 PM time 
slot. The arrival of the two newcomers will lead to an 
overhaul of NBC’s Thursday 8-10 comedy block, with The 
Good Place and Will & Grace getting new time periods. 
Meanwhile, there will be no additional episodes for the 
Thursday comedy I Feel Bad, which will wrap its freshman 
run with its original 13-episode order. 
The show has struggled to get traction 
while drawing lukewarm reviews, 
making a second season unlikely... The 
CW has picked up additional episodes of 
all three of its new fall series. Charmed 
has received a traditional Back 9 order, 
bringing its Season 1 run to a full-
season 22 episodes. Legacies and 
All American will each produce three 
more episodes for 16-episode totals. 
The orders followed the CW’s early 
vote of confidence to the three rookies, which all received 
additional script orders on the eve of their debuts...

THIS AND THAT
  Thirty-four percent of American parents let their children 11 
and younger regularly watch YouTube content, 47 percent 
allow it on occasion, and 61 percent report their children 
have come across unsuitable content on the platform, 
according to Pew Research Center. The study could 
lend weight to an FTC complaint by advocacy groups that 
YouTube illegally collects data from kids to target ads... 
Google has pledged a sweeping overhaul of its sexual 
harassment policies after thousands of its employees 
staged a massive global protest last week. CEO Sundar 
Pichai sent an email to all employees, saying the company 
would provide greater transparency in how Google handles 
allegations, better support for those who make complaints 
and a renewed commitment to a respectful workplace... 
Univision has appointed Diane Kniowski to the position 
of president and regional general manager of local media. 
The move is effective immediately. She’ll be based in 
Miami and will report directly to Univision CEO Vincent 
Sadusky. 

THE U.S. LABOR MARKET IS STILL SOLID
  The number of Americans filing applications for new 
unemployment benefits fell last week, the latest sign of a 
historically tight labor market.
  The Wall Street Journal says initial jobless claims, a 
proxy for layoffs across the U.S., decreased by 1,000 to a 
seasonally adjusted 214,000 in the week ended Nov. 3, the 
Labor Department said yesterday. Economists surveyed 
by The Journal expected 210,000 new claims last week.
  Jobless claims touched a 49-year low of 202,000 in mid-
September before rising modestly following two hurricanes 
striking the southern U.S., causing disruptions to some 
businesses. The Labor Department noted that claims in 
three states remained affected by the storms during the 
Nov. 3 week.

AVAILS
  WBRE (NBC) and WYOU (CBS) in Wilkes-Barre/Scranton, 
Pa., seek a National Sales Manager who thinks creatively 
for clients and agencies. The NSM must be able to manage 
multiple projects and be proficient in presenting station 
projects and digital campaigns. College degree preferred. 
Previous NSM experience preferred but not required. 
Minimum of 5 years’ experience in broadcast TV sales 
required. Must possess excellent communication, negotiation 
and research skills, with the ability to challenge and guide 
national representatives. CLICK HERE to apply. EOE

WNYT/WNYA/Me-TV, NY Capital 
Region’s NBC & MyNet has a rare 
opportunity for a Local Sales Manager, 
due to retirement. If you are currently 
in sales management and looking for 
a bottom-up opportunity, where your 
thoughts and ideas actually matter, 
click HERE. You would be working 
side-by-side with a team of seasoned 
sales professionals at the top station in 
the market while also enjoying a great 
work-life balance. Come join our family 

without having to leave yours. Call Kevin Twohill, DOS @ 
518-207-4751 or email ktwohill@wnyt.com.
  Account Executive: Cox Media Group seeks a highly 
driven, self-motivated individual to join the multi-media 
advertising sales team in Athens, Ga. The primary 
responsibility of the AE will be to secure appointments with 
local and regional business owners and decision makers, 
discover their specific company goals and challenges, and 
then create strategic integrated marketing plans based on 
their individual needs. CMG Athens is home to the top 6 
radio stations in NE Georgia/Greater Atlanta. CMG Athens is 
a Google Premier and Facebook Marketing Partner. CLICK 
HERE to apply. EOE
  WPBF-TV, West Palm Beach, Fla., seeks a proven Digital 
Sales Manager to provide energized leadership for our 
digital sales initiatives. The ideal candidate possesses a 
passion for new media and enjoys staying up-to-date with 
its evolution, understands digital marketing strategy and 
thrives in a customer-focused team environment. If you 
have a proven track record of producing revenue on multiple 
platforms, click HERE for more information or to apply now. 
WATCH. EOE

See your ad here tomorrow! CLICK HERE for details.

DISNEY BEATS REVENUE, EARNINGS FORECASTS
  Walt Disney Co. topped Wall Street’s earnings and 
revenue expectations for its fourth quarter, thanks to a strong 
performance by the film studio. The company reported 
adjusted per-share earnings of $1.48, topping forecasts of 
$1.34. It booked record revenues of $14.3 billion, exceeding 
$13.73 billion.
  The film studio’s revenue jumped 50 percent in the quarter to 
$2.2 billion, buoyed by the box office success of Incredibles 
2, which rang in more than $1.2 billion globally, and Ant-Man 
and the Wasp, at $622 million in worldwide ticket sales.
  The media networks group, which includes broadcast and 
cable TV, saw revenues rise 9 percent to nearly $6 billion in 
the quarter ending Sept. 29.
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Jim Gaffigan

Laughter is the best 
medicine. After you’ve 
received real medicine.
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6-SECOND ADS A MIXED BAG, STUDY FINDS
  Mobile Marketer reports that six-second ads get high 
marks for mobile viewership but pack little emotional punch. 
That’s according to a study by media platform Teads and 
researcher Realeyes. Six-second ads have an average 
view-through rate (VTR) of 55 percent on mobile devices, 
but have an EmotionAll score of 3.6, compared to 5.1 for 
longer-form, 30-second ads.
  Candy maker Mars had two of the three best-performing 
six-second ads in the study. Six-second ads that expressed 
a quick, simple narrative performed better than videos with 
a complex story or those with no story. 
A higher emotional score correlated to a 
sales lift 75 percent of the time, the study 
found. 
  Teads and Realeyes analyzed 166 
six-second creatives from 75 brands, 
using facial coding software to measure 
the emotional reactions of viewers. 
Realeyes tabulates its EmotionAll Score 
by measuring the attraction, retention, 
engagement and impact of a video on 
viewers.
  Six-second ads present significant challenges for 
advertisers, who have luxuriated for decades in commercials 
that last 30 seconds, as in traditional broadcast TV. But 
consumers’ shift to mobile viewing has led to lower tolerance 
for longer-format videos. A younger generation of viewers 
has been trained to swipe past video ads to access desired 
content, pointing to why creative needs to instantly capture 
attention and tell a complete story in less time.
  “The explosion of short-form content caused by the 
emergence of mobile and erosion of consumer attention 
have changed the rules of the game,” Sorin Patilinet, 
Mars’ director of the Center of Expertise for Marketing 
Communications, said in a statement.

FED HOLDS THE LINE ON INTEREST RATES
  The Federal Reserve held interest rates steady yesterday 
and said ongoing strong job gains and household spending 
had kept the economy on track.
  The statement reflected little change in the U.S. central 
bank’s outlook for the economy since the last policy meeting 
in September, with inflation remaining near its 2 percent 
target, unemployment falling and risks to the economic 
outlook appearing to be “roughly balanced.”
  Policymakers, however, noted that business investment 
had “moderated from its rapid pace earlier in the year,” a 
possible drag on future economic growth.
  Financial markets had expected the Fed to hold its 
benchmark overnight lending rate steady in the current 
range of 2 percent to 2.25 percent. The central bank has 
raised rates three times this year and is widely expected to 
do so again in December.
  Data released in late October showed the U.S. economy 
grew at a 3.5 percent annual rate in the third quarter, well 
above the roughly 2 percent annual growth pace the Fed 
and many economists regard as the underlying trend.
  But Fed policymakers also have begun debating whether 
the economy has reached a plateau as the stimulus from 
the Trump administration’s $1.5 trillion tax cut package and 
increased federal spending begin to fade.

NFL TACKLES TV’S ‘BILLBOARD’ ADS
  Variety reports that one of TV’s oldest commercial 
formats is in danger of being blitzed. Viewers who tune in 
to Thursday night games on Fox, Monday Night Football 
on ESPN and Sunday Night Football on NBC have likely 
seen so-called “billboard” ads – where an on-screen graphic 
appears between plays, briefly touting a beer or new movie, 
while an announcer tells viewers the broadcast is “brought 
to you by...” The NFL is now encouraging the networks to 
make such ads disappear.
  “Small changes in how ads are executed can really add 

up to how fans perceive games,” says 
Amanda Herald, VP of media strategy 
and business development at the NFL.
  The new scrutiny on “billboards,” which 
have been used on TV for decades, 
shows how much pressure TV networks 
— and the advertisers who support 
them — are facing to change bedrock 
elements of the medium.
  Fox has banished billboards from its 
Thursday Night Football broadcast, 
while keeping them in Sunday-

afternoon games. ESPN is testing several ideas to take 
some commercial interruptions out of its Monday football 
broadcast, including a “commercial free” halftime show that 
is still commercial in nature, because it’ s sponsored by 
Hyundai’s Genesis. CBS has continued to run them.
  The NFL, however can’t sack billboards entirely, however. 
Madison Avenue loves them, and with good reason. Many of 
them are handed out to big-spending sponsors at very little 
cost. Sometimes they’re even free.
  In 2017, Fox’s Sunday afternoon games drew more than 
$1.66 billion in advertising, according to Kantar, while 
NBC’s Sunday Night Football captured $945.6 million. CBS’ 
Sunday games lured more than $889.4 million, and ESPN’s 
Monday Night Football notched nearly $220.2 million. 
Thursday-night games split last season between NBC, CBS 
and the NFL Network captured more than $290.5 million. In 
total, regular-season NFL games brought TV networks more 
than $4.35 billion over the course of just a few months.
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Told my wife I’d marry 
her all over again, and we 
both understood it would 
only be to get more gifts.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


