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BRIGHTCOVE: VIDEO A KEY MARKETING TOOL  
New research by Brightcove shows how much video 
advertising drives consumer purchases. Seventy-six 
percent of consumers report they’ve purchased a product 
or service after viewing a video. That shoots even higher, 
to 85 percent, for Millennials aged 18-34.
  The report’s authors say it illustrates how consumers 
overall (59%), and Millennials in particular 
(62%), find it important for products and 
services to share information through video. It 
also underscores the importance for marketers 
to understand how consumers are motivated 
by video content and how they can utilize it to 
drive sales and brand engagement.
  The survey by YouGov focused on online videos, but 
included short-form video ads on social media sites — 
much like TV spots — as well as long-form videos. So the 
findings should have some application to TV advertising, 
and, of course, to the websites of TV companies.
  The report finds that video is the most memorable form of 
content: 21 percent of consumers overall and 29 percent of 
Millennials find video more memorable than other forms of 
content. Video was ranked significantly higher than other 
forms of content like display ads (13%), e-mail marketing 
(9%), case studies (4%), and text ads (2%), among others.
  The researchers say video engages consumers more than 
any other form of content. Forty-five percent of consumers 
overall and 56 percent of Millennials feel that video is more 
engaging than other forms of content.
  Also, video is preferred for brand and marketing 
communication. Thirty-six percent of consumers overall 
and 46 percent of Millennials prefer video content to other 
forms of brand and marketing communication.
  Fifty-three percent of consumers surveyed and 66 percent 
of Millennials report engaging with a brand after viewing 
a video on social media. The most common follow-up 
actions reported were visiting the brand’s website (20%) 
and conducting further research (20%).
  According to the survey results, 45 percent of consumers 
overall and 57 percent of Millennials find it helpful when 
videos have a distinct call to action, offering them the ability 
to engage directly with the brand. More specifically, 35 
percent of consumers overall and 41 percent of Millennials 
expressed interest for links at the end of videos that lead 
them to more information about the brand and its offerings.
  Twenty-three percent of consumers overall and 30 
percent of Millennials want access to links that allow them 
to directly purchase a product, proving an increase in 
demand for shoppable content.
  Videos are particularly important for certain types of 
products. Fifty-six percent wanted videos for personal 
electronics; 52 percent for household appliances; 48 
percent for tools; and 47 percent for software. That falls to 
35 percent for clothing and makeup; and only 27 percent 
for personal care products.

REPORT: FOR MILLENNIALS, VIDEO MAKES AN IMPACT
ADVERTISER NEWS
  Kellogg is selling its Keebler, Famous Amos and fruit 
snacks businesses. The maker of Special K cereal says 
it’s focusing on its morning foods, snacks and frozen foods 
brands, which it will consolidate into one unit. Brands like 
Eggo waffles and Froot Loops comprise 80 percent of the 
company’s revenue. The reorganization is part of Kellogg’s 

previously announced cost-saving program 
Project K, which aims to save up to $475 
million annually by 2018. Other brands up for 
sale include Murray and Mother’s cookies and 
Stretch Island fruit snacks... Walgreens is 
slashing bonuses received by store managers 
and others in management, in many cases by 

thousands of dollars each – a move that follows a series 
of changes to the store’s employee benefits. The Chicago 
Tribune says store managers and others receive annual 
bonuses based on a number of factors, including individual, 
store and company performance. This year, those bonuses 
were much lower than what store managers typically 
receive and expected to get. Earlier this year, the company 
pledged to spend $100 million to raise the wages of hourly 
store workers... USA Today reports that Keith Villa, the 
brewmaster who created Blue Moon Belgian Wheat, is 
getting set to launch a new non-alcoholic brew that comes 
with a different kind of buzz. CERIA’s Grainwave Belgian-
Style White Ale contains five milligrams of THC, the high-
producing ingredient in marijuana. The brew will initially be 
available in Colorado in mid-December. But Villa hopes 
to expand its distribution to California and Nevada soon... 
Diageo is selling 19 lower-end spirits brands including 
Seagrams VO Canadian whisky and Goldschlager 
cinnamon schnapps to U.S.-based Sazerac for $550 
million, as it focuses on its premium labels such as Johnnie 
Walker in the U.S. The divestiture is the latest move from 
the world’s largest spirits company to trim its portfolio and 
concentrate more closely on its core business. In recent 
years, it has sold interests in wine, Red Stripe beer and the 
Gleneagles hotel and golf resort. Diageo, also known for 
Smirnoff vodka and Guinness stout, said it would return 
the net proceeds of about $438 million to shareholders 
through a share repurchase... On the subject of beer: Pabst 
Brewing Company has sued MolsonCoors for breaking 
a production agreement between the two companies 
signed in 1999. Pabst claims MolsonCoors broke a deal to 
manufacture beer for it without proper cause, and the results 
may be the failure of its business. MolsonCoors claims that 
it’s not obligated to continue working with Pabst under the 
deal and Pabst is not willing to renegotiate a new deal at 
a higher price... United Parcel Service freight workers 
ratified a final contract offer, averting a work stoppage 
that prompted the carrier to clear its network ahead of the 
vote. The final offer cleared with 77 percent of votes cast 
approving the five-year contract, the Teamsters union said. 
The agreement covers 11,600 workers.
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NETWORK NEWS
  Deadline reports Downton Abbey alum Allen Leech has 
been cast as one of the leads opposite Sophia Bush in CBS’ 
drama pilot Surveillance. It’s described as a complex and 
timely spy thriller centered on the head of communications 
for the NSA, Maddy (Bush), a charming operative who finds 
her loyalties torn between protecting the government’s 
secrets and her own. Leech will play Mike, Maddy’s (Bush) 
husband and an accomplished former CIA operative. In 
addition to Bush, he joins recently cast Catalina Sandino 
Moreno, Matthew Modine and Raphael Acloque... 
CBS All Access, CBS’ SVOD and live 
streaming service, has given a straight-
to-series order to true-crime drama 
Interrogation. It’s an original concept 
based on a true story that spanned more 
than 30 years, in which a young man 
was charged and convicted of brutally 
murdering his mother. Each episode is 
structured around an interrogation taken 
directly from the real police case files, 
with the goal of turning the viewer into a 
detective.

THE CW SETS MIDSEASON SCHEDULE
  Deadline reports that The CW has begun mapping out its 
2019 midseason schedule, with the premiere of new series 
Roswell, New Mexico set for Tuesday, Jan. 15 at 9 PM 
behind Flash, and Black Lightning moving to Mondays 
beginning Jan. 21 at 9 PM, following Arrow.
  Black Lightning temporarily replaces DC’S Legends 
of Tomorrow, which will return to Mondays in April after 
Black Lightning wraps its second season. Both Legends 
and Black Lightning are doing 16-episode seasons, which 
allows for this time-period sharing.
  New series In The Dark is scheduled to debut on Thursdays 
after Legacies completes its first full 16-episode season. 
Jane the Virgin returns for its final season on Wednesday 
nights in the spring once All American wraps its first full 
16-episode season.
  It was announced last week that all three of CW’s freshman 
series received orders for additional episodes, three each 
for Legacies and All American, bringing both to 16-episode 
seasons, and Charmed receiving a traditional Back 9 order.
  Also, slated to return later in the spring is the final season 
of iZombie and the sixth season of The 100. Exact dates 
for spring premieres to be announced later.

THIS AND THAT
  The Conference Board is the latest group to issue a 
holiday spending forecast. It projects that Americans plan 
to spend an average $627 on gifts this holiday season — 
up from $560 a year ago… The monthly import report from 
the National Retail Federation and Hackett Associates 
shows that retail imports slowed from their pre-holiday peak 
in October. However, imports remain at “unusually high 
levels as retailers continue bringing in merchandise before 
tariffs increase in January.” ... Nintendo Wii users will no 
longer be able to watch streaming video through the console 
after Jan. 31, 2019, Netflix has told customers. Hulu and 
YouTube are offered through Nintendo’s newest console, 
the Switch, and other streaming services may follow.

AVAILS
  WBRE (NBC) and WYOU (CBS) in Wilkes-Barre/
Scranton, Pa., seek a National Sales Manager who 
thinks creatively for clients and agencies. The NSM must 
be able to manage multiple projects and be proficient in 
presenting station projects and digital campaigns. College 
degree preferred. Previous NSM experience preferred but 
not required. Minimum of 5 years’ experience in broadcast 
TV sales required. Must possess excellent communication, 
negotiation and research skills, with the ability to challenge 
and guide national representatives. CLICK HERE to apply. 

EOE
  WNYT/WNYA/Me-TV, NY Capital 
Region’s NBC & MyNet has a rare 
opportunity for a Local Sales Manager, 
due to retirement. If you are currently 
in sales management and looking for 
a bottom-up opportunity, where your 
thoughts and ideas actually matter, 
click HERE. You would be working 
side-by-side with a team of seasoned 
sales professionals at the top station in 
the market while also enjoying a great 

work-life balance. Come join our family without having to 
leave yours. Call Kevin Twohill, DOS @ 518-207-4751 or 
email ktwohill@wnyt.com.
  WPBF-TV, West Palm Beach, Fla., seeks a proven Digital 
Sales Manager to provide energized leadership for our 
digital sales initiatives. The ideal candidate possesses 
a passion for new media and enjoys staying up-to-date 
with its evolution, understands digital marketing strategy 
and thrives in a customer-focused team environment. If 
you have a proven track record of producing revenue on 
multiple platforms, click HERE for more information or to 
apply now. WATCH. EOE
  Telemundo/NBC Boston is looking for a Sales Account 
Executive who will be primarily responsible for delivering 
sales revenue, as well as cultivating and developing new 
advertisers for the station’s multi-platform properties. The 
ability to work at the local level with clients of all levels 
of business is paramount, from large cap, medium and 
small businesses, in addition to exploring unique paths to 
procure business. BS/BA degree and a minimum 2 years of 
experience in sales and/or marketing roles required. CLICK 
HERE for more info or to apply now.

See your ad here tomorrow! CLICK HERE for details.

MARVEL COMICS ICON STAN LEE DIES AT 95
  Stan Lee, the Marvel Comics godfather who helped 
create Spider-Man, the Hulk, Iron Man and so many more 
“feet of clay” superheroes, died yesterday. He was 95.
  Lee’s characters both reinvented the comic genre and 
formed the basis for the now-dominant motion-picture form. 
The longtime Marvel editor and publisher was credited as 
an executive producer on nearly 150 films and TV shows 
based on Marvel titles. They include the billion-dollar-
grossing X-Men, Spider-Man, Avengers, and Iron Man 
franchises. Other productions bearing Lee’s name include 
the Wolverine, Captain America, Guardians of the 
Galaxy, Fantastic Four, Hulk, Thor and Doctor Strange 
films, and the Jessica Jones and Luke Cage series.
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Don’t expect men to read 
between the lines when we’re 

barely reading the lines.
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THUMBS UP FOR HEALTH AND FITNESS SPOTS
  A new research report focused on sports marketing trends 
finds that consumers have a preference for TV advertising 
around health and exercise. In addition, it finds that 
consumers spend more money on gym memberships than 
sporting events, equipment or apparel, and they prefer a 
casual approach when it comes to sports and fitness.
  The 2018 Southwest Sports Marketing Report was 
crafted and commissioned by Lavidge, a marketing 
services agency based in Phoenix. It reveals insights about 
consumer spending choices in this fast-evolving space. 
The report is available HERE.
  “We’ve analyzed the business from all 
angles and have discovered the most 
impactful tactics and messages to reach 
the sports and fitness-minded public,” 
said David Nobs, managing director, 
business development at Lavidge.
  For example, ads that contain the 
word “healthy” strongly resonate with 
consumers who want more products and 
services that “support a healthy lifestyle.”

USED CAR LOAN PAYMENTS AT RECORD HIGH
  In the third quarter of 2018, the average used-vehicle 
price reached $20,084, according to Edmunds, the highest 
since 2005 and a 3.5 percent increase year-over-year. And 
with interest rates also on the rise, the average monthly 
payment for a used car purchase crossed the $400 mark 
for the first time ever.
  “Used vehicle prices have been steadily rising over the 
years, but this is the first time we’ve seen them cross the 
$20,000 threshold during the third quarter,” said Ivan Drury, 
Edmunds’ senior manager of industry analysis. “While 
an abundance of off-lease vehicles continues to drive up 
these costs, we’re also seeing consumers flock to purchase 
lower-priced vehicles, which is dramatically shrinking the 
supply of more affordable options in the used market.”
  Edmunds analysts found that vehicles under $35,000 spend 
an average of 37 days on the lot, a 5.3 percent decrease 
from five years ago. Used vehicles under $10,000, the most 
affordable used-car segment, are also growing increasingly 
scarce ― this segment has dropped from 25 percent of 
sales during Q3 of 2013 to only 16 percent of sales this 
quarter.

ACCOUNT ACTIONS
  Kubota Tractor Corporation, whose U.S. headquarters is 
in Grapevine, Texas, has consolidated all of its advertising 
business with Martin Williams Advertising, Minneapolis. 
Following a competitive review, the company awarded 
Martin Williams its tractor, mower, and rough terrain vehicle 
(RTV) business. Martin Williams had already handled the 
firm’s construction equipment business for the past five 
years. The Kubota assignment includes strategy, media 
planning, and creative for the consolidated business… 
BB&T Bank has named The Tombras Group, Knoxville, 
Tenn., as its new agency of record. The incumbents on the 
$8 million account had been LGA and Moxie… Deschutes 
Brewery in Bend, Ore., has named Opinionated, Portland 
Ore., as AOR. Opinionated was launched a bit over a year 
ago by former W+K partner Mark Fitzloff.

AD GROUPS SEEK PRIVACY ‘REASONABLENESS’
  As the U.S. Commerce Department’s National 
Telecommunications and Information Administration 
(NTIA) considers whether the federal government should 
adopt new rules to protect the privacy of consumers online, 
advertising groups have filed comments appealing for 
“reasonableness” in whatever approach is chosen.
  The joint comments were filed by the Association 
of National Advertisers, American Association 
of Advertising Agencies, American Advertising 
Federation, Association of Magazine Media, Consumer 

Data Industry Association, Insights 
Association, Interactive Advertising 
Bureau, National Business Coalition 
on E-Commerce and Privacy, Network 
Advertising Initiative, and Software & 
Information Industry Association.
  Specifically, the ad groups called on 
NTIA to do a cost-benefit analysis of 
two privacy standards already adopted 
by governments: The California 
Consumer Privacy Act (CCPA) and 
the European Union’s General Data 

Protection Regulation (GDPR). “Such an analysis would 
be timely and would help inform lawmakers, consumers, 
and industry of the impact of various data privacy proposals 
on consumers and the economy,” the filing says.
  The ad groups also argued against adoption of any “one-
size-fits-all” regulation that would cover “every piece of data 
or for every kind of data practice regardless of risk, context, 
or the sensitivity of the data.”
  The NTIA wants to move away from the current notice-and-
choice framework for online privacy, which often involves 
presenting people with lengthy privacy policies and allowing 
them to opt out of certain uses of their data.
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