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ON BLACK FRIDAY, AUTO DEALERS HOPE TO CLEAR LOTS
INCENTIVES ON THE RISE AS INVENTORY SURGES
  Auto manufacturers are cranking up incentive programs 
for the year-end close-out, and that’s good news for stations 
heading into the long holiday weekend, where some car 
buyers could find some great deals on the lots.
  Cox Automotive reports incentives are part of 95 percent 
of all auto transactions. They’re also tracking higher as a 
percentage of the transaction price, sometimes eclipsing 10 
percent of the sales price.
  “Retail sales are slowing,” says Cox analyst 
Todd Somerville. Cox reports sales are down 
more than 2 percent year to date through 
October. And Somerville says inventory for many 
companies is growing, telling clients, “We’re 
hearing rumbles of excess vehicles on storage.”
  That’s put more pressure on year-end sales 
promotions. “Holiday sales started early this 
year, and not just for automotive. Some promotions started 
right after Halloween — Black Friday has somehow become 
the month of November,” according to Somerville. (See an 
inventory trends chart HERE).
  Those incentives and the TV ads that promote them seem 
to be achieving their intended goal. Cox says a new sales 
record for November is possible due to an additional selling 
day and upside potential of fleet sales. The all-time sales 
record for November occurred in 2017, when 1.425 million 
vehicles were sold. Based on current trends it expects the 
industry to sell 16.9 million vehicles this year. Total sales 
through October 2019 are down 1.4 percent compared with 
last year.
  Analysts at Edmunds say they’re also see bigger discounts 
waiting shoppers this Black Friday weekend. They point to 
a slower model year sell-down than in the past few years, 
meaning dealers still have plenty of 2019 cars to get off 
their lots. Edmunds says it has even heard of some dealers 
opening their showrooms as early as 6 a.m.
  “Black Friday is historically one of the biggest car-shopping 
events of the year, but this year the holiday weekend is 
also hitting right at the end of November, which is creating 
a perfect storm of savings for new-car shoppers,” said 
Jeremy Acevedo, Edmunds’ senior manager of insights. 
“Automakers and dealers are going to be extremely motivated 
to clear out lingering 2019 model-year vehicles and hit their 
end-of-month sales goals, so shoppers can expect some 
great discounts.”
  One way carmakers may find themselves selling more 
cars is to promote subscriptions. Similar to leases, but with 
things like car insurance and maintenance included, car 
subscription services seem to have growing appeal.
  Civic Science says its data shows nearly one-third of U.S. 
adults have at least some interest in the idea. On top of that, 
another 11 percent aren’t sure, which it notes could make 
them swayed. Younger demos are most open to subscribing
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ADVERTISER NEWS
  Volkswagen’s luxury car unit Audi says it will cut one in 
10 jobs, freeing up billions of euros to fund its shift toward 
electric vehicle production, Reuters reports. Audi says 
it will cut up to 9,500 jobs, or 10.6 percent of its total staff 
by 2025, saving 6 billion euros ($6.61 billion). It also plans 
to 2,000 new positions in the areas of electric mobility and 
digitalization, however... Ford Motor is recalling 78,264 

2019 Ford Ranger trucks in North America over 
taillight malfunctions, Automotive News reports. 
Misaligned or improperly seated terminals can 
cause taillights to work intermittently or not at all, 
resulting in the loss of brake, turn and reverse 
lights, reducing the vehicle’s visibility... United 
Parcel Service is forecasting that more than 1 
million packages per day will be shipped back 
to retailers and brands during December. The 

delivery service giant forecasts that returns will hit a peak 
of 1.9 million packages on Jan. 2, the Chicago Tribune 
reports... Shares of Best Buy were higher yesterday after 
the retailer posted a 2 percent gain in same-store sales 
during the third quarter and posted earnings that beat 
estimates. The Minneapolis Star Tribune reports the 
consumer electronics retailer has upped its annual forecast 
following its strong quarter and has expectations for a solid 
performance in Q4... Vanguard Group is launching another 
national U.S. advertising campaign, coming to your TVs, 
computers, and smartphones, The Philadelphia Inquirer 
reports. Based in Malvern, Pa., the mutual fund and indexing 
investment giant now manages more than $5 trillion in 
assets and ranks as one of the largest firms in the world. But 
competitors such as Charles Schwab, Fidelity and other 
mutual fund companies are copying Vanguard’s low-cost 
model, introducing zero commissions and aiming to narrow 
the performance gaps. No word on how much Vanguard is 
spending on the campaign... Meanwhile: Charles Schwab, 
the largest publicly traded discount brokerage firm, has 
agreed to acquire TD Ameritrade for an all-stock transaction 
valued at $26 billion. The deal brings together two of the 
largest brokerage firms, with assets totaling north of $5 
trillion... Ynon Kreiz, Mattel’s fourth CEO since 2012, has a 
plan to turn the brand’s business around, Forbes reports. It 
includes a big dose of Hollywood magic. His strategic vision 
calls for Mattel to use its popular brands, including G.I. Joe 
and Transformers, as entertainment properties through film 
and television instead of remaining focused on toys... A.C. 
Moore is the latest chain going out of business, USA Today 
reports. It will shutter its 145 stores, with up to 40 becoming 
Michaels locations. “For over 30 years, our stores have been 
servicing the creative community with a vast selection of art 
and craft materials, with one common focus, the customer,” 
A.C. Moore CEO Anthony Piperno said in a statement. 
“Unfortunately, given the headwinds facing many retailers in 
today’s environment, it made it very difficult for us to operate 
and compete on a national level.”
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FOX NEWS, ESPN TOP NOVEMBER CABLE RATINGS
  ESPN high-stepped its way to a first place finish in November, 
while Fox News continued its monthly dominance on a total 
day ratings basis, according to Nielsen.
  ESPN, benefiting from Monday Night Football, drew 2.8 
million viewers in primetime during the period of Oct. 28 to 
Nov. 24, according to Nielsen. Fox News finished second 
for the month with 2.7 million viewers, followed by Hallmark 
Channel’s 1.5 million viewers and CNN’s 999,000 watchers.
  HGTV was fifth with 995,000 viewers, followed by A&E 
Network (909,000 viewers), History (886,000), Discovery 
Channel (877,000), TBS (858,000) and TLC (829,000), 

according to Nielsen.
  FNC was No. 1 on a 24-hour basis for 
the 41st consecutive month, averaging 
1.5 million viewers for November. 
MSNBC, ESPN, Hallmark Channel and 
CNN followed closely behind.
  On the cable news front, Fox News 
bested both CNN and CNBC in 
primetime and total day during the 
month. Fox News’ average of 2.7 million 
total viewers in primetime was up 15 
percent compared to November 2018, 
while CNN’s 999,000 viewers was down 
11 percent and MSNBC’s 2 million 

viewers was up 12 percent compared with the same period 
in 2018.

HULU POSTS NEARLY $700M IN 2019 AD REVENUE
  Premium subscription video platform Hulu pulled in $670 
million in advertising and $1.27 billion in subscription fees, 
according to a recent analysis of Walt Disney’s yearly 10K 
filing for 2019, MediaPost reports.
  Disney struck a deal to take over full control of Hulu in 
May, in a deal to buy out Comcast’s stake in the video on-
demand platform. The deal will allow for Comcast to retain 
its 33 percent financial stake in Hulu for the next five years.
  Although Hulu’s recent ad results seem to be accelerating 
— posting an estimated $335 million in the fiscal fourth-
quarter period versus $335 million for all the preceding 
nine months — Bernstein Research is concerned about 
declines in subscriber average monthly pricing.
  Looking at its on-demand businesses — both advertising-
supported and non-advertising-supported — Bernstein 
Research says, the overall average monthly revenue per 
subscriber dropped to $4.13 a month in the fourth quarter 
from $4.36 a month in the third quarter.
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to a car service, but there’s also “some curiosity” among 
older millennials and Gen Xers. A big driving factor is how 
much debt the person carries. But Civic Science says lovers 
of luxury car brands like Mercedes and Porsche are more 
likely to be interested in a car subscription service than the 
consumers of day-to-day brands like Honda or Ford.
  And there’s one more tasty holiday tidbit in the research 
data from Civic Science CEO John Dick about a seasonal 
television spot.
  “If, like me, you ever incredulously asked 
yourself who the hell buys a car for someone 
as a Christmas present, the answer is 
cheaters. Yes, cheaters,” he says. “They’re 
38 percent more likely than non-cheaters to 
buy a car over the next 90 days.”

Wednesday, November 27, 2019

CABLENET CHATTER
  This week’s edition of Monday Night Football – a 
Baltimore Ravens’ 45-6 victory over the Los Angeles 
Rams – averaged 11,056,000 viewers on ESPN and ESPN 
Deportes, according to Nielsen. This is an increase of 11 
percent vs. MNF’s Week 12 game last year (Tennessee 
Titans-Houston Texans). Ravens-Rams helped ESPN 
win the night among all networks, broadcast or cable, in 
households, viewers and key male and adult demos (18-34, 
18-49 and 25-54). On ESPN, the game averaged 10,925,000 
viewers, which is an increase of 11 percent vs. Week 12 
last year. The audience peaked from 9-9:15 PM (ET) with 
13,046,000 viewers... Six-time NBA All-
Star Blake Griffin, who has appeared 
on Roast Battle and Broad City, is 
expanding his relationship with Comedy 
Central. The network is developing a pilot 
for comedic interview show One On One 
with Blake Griffin. It will feature famous 
friends of the NBA star challenging him to 
a little One On One, but not in basketball. 
The catch: each guest gets to choose 
the game and the terms, with Blake and 
guest conducting the interview while they 
play. Additionally, Griffin is set to host 31 
Days of Holiday Survival, described 
by the network as “a month of programming dedicated to 
getting you through the holidays with your sanity intact.”

THANKSGIVING DINNER COST HOLDS STEADY
  Americans on average will be paying about the same for 
a Thanksgiving Day dinner in 2019 as they did last year, 
according to the American Farm Bureau Federation 34th 
annual survey of the holiday’s dinner table items.
  AFBF pegged the average cost of a classic Thanksgiving 
turkey dinner for 10 at $48.91, or less than $5 per 
person, compared with the 2018 average cost of $48.90, 
Supermarket News reports.
  For the 2019 AFBF survey, 250-plus volunteer shoppers 
checked prices at grocery stores in 38 states. Participating 
shoppers sought the best possible prices without using 
special promotional coupons or purchase deals, AFBF said. 
On the Thanksgiving shopping list to feed 10 people — with 
leftovers — were turkey, stuffing, sweet potatoes, rolls with 
butter, peas, cranberries, a veggie tray, pumpkin pie with 
whipped cream, and coffee and milk.

APARTMENT RENTALS ARE HEATING UP OUT WEST
  Millennials and others seeking a lower cost of living are 
pouring into the Western mountain states, boosting economic 
growth and pushing up apartment rents, The Wall Street 
Journal reports.
  Income from rental apartment buildings nearly doubled 
between 2004 and 2018 in the eight mountain states, 
according to a new report from Trepp LLC. The research 
data firm looked at properties in Arizona, Colorado, Idaho, 
Montana, New Mexico, Nevada, Utah and Wyoming.
  That’s the fastest growth rate of any U.S. region. Companies 
and young professionals have been flocking from West Coast 
hubs to smaller cities like Boise, Idaho, and Boulder, Colo., in 
search of cheaper real estate, lower taxes and nature.

Conan O’Brien

I really messed up badly 
this year. I ordered our 
family’s Thanksgiving 
dinner from a Mexican 

place called ‘Del Turko.’

Cable Spots 
returns Monday, 
December 2nd.

Happy 
Thanksgiving!


