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COMPANY, NEXSTAR TEAM UP ON MEASUREMENT
  Bill Livek is a familiar name in media circles, having served 
as head of Rentrak until its sale to Comscore three years 
ago. This month he was installed as Comscore’s latest 
CEO, succeeding interim chief Dale Fuller, who has been 
leading the measurement company since Bryan Wiener 
resigned last March, citing “irreconcilable differences” with 
the board.
  Livek became the fifth CEO since the 
Rentrak acquisition. His message to 
investors and customers this week is that 
the tumult at the company is now over, and 
his focus will be implementing the plans 
that have been put in place. “I believe the company has 
a darn good strategy,” he said. “Now, it’s about executing 
on it. And where we see growth is in the measurement of 
premium video and cross-platform.”
  On a conference call this week, Livek said Comscore will 
continue to push forward with new products designed to 
help its clients measure and monetize online video content, 
as well as cross-platform addressable OTT products. He 
views that as a back-to-basics move. “Historically, when 
we focus on the simplicity, oftentimes, that’s the best 
approach,” Livek said.
  For cable TV, Livek said addressability is at the root of 
the company’s conversations with media companies and 
advertisers. “They want to deliver addressable commercials 
on all their new platforms,” he said. “And we believe that we 
are best positioned to capitalize on that.”
  The model for how Comscore moves forward may be 
its new alliance with Nexstar Media. The largest local 
TV group has been working with Comscore during the 
past year to devise a measurement product that will offer 
unduplicated reach data that combines audience numbers 
across TV, mobile and other digital outlets. It will allow 
Nexstar to embrace an impressions-based buying strategy 
instead of relying on traditional ratings.
  “Because of Comscore’s unique tagging system, they 
have tagged all their over the top contents, oftentimes 
news content,” Livek explained. “And through our unique 
deduplication methods, they have been able to sell their 
television schedules along with digital. And they’re doing 
quite well with it. That’s where we’re going to be putting a 
lot of energy.”
  Some TV groups hope Comscore could offer an alternative 
to Nielsen, if nothing else to drive down costs and force 
both measurement companies to improve their products. 
But for the time being, most are hedging their bets. That 
includes Nexstar, despite helping Comscore build its new 
impressions-based ratings. “We are still a subscriber to 
Nielsen in some of our LPM markets and we are a subscriber 
to Comscore across the portfolio,” CEO Perry Sook said 
earlier this month. “So no change in strategy there other

(Continued on Page 3)

COMSCORE CEO TO FOCUS ON VIDEO, CROSS-PLATFORM
ADVERTISER NEWS
  Overstock’s third-quarter revenue fell 21 percent year 
over year to $347.1 million, the e-tailer reported yesterday. 
According to RetailDive, the company attributed the Q3 
sales declines to reduced sales and marketing efforts as 
Overstock tries to restore profitability. China tariffs, lagging 
customer acquisitions from search and other sources, 

and waning consumer confidence also 
hurt sales, the company said... Amazon.
com has been negotiating deals directly 
with Chinese manufacturers in an attempt 
to bring products to market in the U.S. 
without having to deal with a brand or other 

middlemen. The result, according to a Wall Street Journal 
investigation, is that thousands of products deemed unsafe 
by the U.S. government are being sold on the e-tail giant’s 
site... Consumers helped to make Nestle and L’Oreal some 
of the biggest winners on Alibaba during its Singles Day 
promotion. Sales for the day rose to $38.38 billion, a new 
record, Reuters reports... Paravel, a three-year-old brand 
that makes backpacks, luggage, nylon bags and packing 
cubes, has announced that it will manufacture all of its 
products from recycled plastics, Fast Company reports... 
More shoppers plan to use online grocery this holiday 
season, according to new report from ServiceChannel. In a 
survey of more than 1,500 shoppers, 63 percent said they’d 
be somewhat likely to order a fully prepared meal from an 
online grocery service, while 32 percent who regularly buy 
online said they’d be very likely to do so. Half of shoppers 
who already buy groceries online plan to use the channel 
more than usual during the holidays. About 55 percent of 
in-store shoppers plan to go to the store at off-peak hours 
to alleviate stress. Americans are projected to spend over 
$1 trillion, with food spending being the second biggest 
category after gifts... Walmart had high hopes for generating 
revenue by enabling brands to target ads on its streaming 
Vudu service based on its shopper data, but marketers say 
tepid consumer interest and an unresponsive sales partner 
are making it a less-than-ideal investment, Digiday reports. 
“Vudu’s scale is one of their downfalls. Their customer base 
is just not growing at the rate of other platforms or services,” 
says PMG’s Natalee Geldert... Adidas will shutter factories 
in suburban Atlanta and Ansbach, Germany, by April and 
move the manufacturing to supplier facilities in China and 
Vietnam, The Wall Street Journal reports. Both the U.S. and 
German factories were opened within the past three years, 
as part of a plan to speed innovation and make shoes closer 
to customers... Just over two years after its acquisition by 
Albertsons Cos., Plated is being transformed from a meal 
kit provider into a private brand. Supermarket News reports 
Albertsons aims to phase out the Plated subscription service 
at the end of this month. Instead, Plated will become an “in-
house culinary brand” on the Boise, Idaho-based grocer’s 
expanding roster of own brands. Plans call for new Plated 
products to roll out to additional stores next year.

mailto:sales%40spotsndots.com?subject=


PAGE 2 The Daily News of TV Sales @ www.spotsndots.com 

AVAILS
  WGN-TV, Chicago, has an immediate opening for a 
Television Sales Account Executive. The AE will be 
responsible for current accounts and 
new business development for WGN-TV, 
WGNTV.com, CLTV and other advertising 
and marketing opportunities. Experience 
developing new business in radio, print, online or other media 
is desired. 2-4 years of media sales experience preferred, 
experience with Media Monitors and Matrix is a plus. 
CLICK HERE and search openings for Account Executive. 

TBMBNexstar Media Co. is an equal 
opportunity employer.
  WCCB Charlotte/Bahakel Digital—
Award-winning CW in the nation’s 21st 
television market, seeks a multi-platform 
marketer to join our already successful 
team. Ideal candidate must have 3-5 
years of experience in broadcast TV and 
digital media sales with an emphasis 
on new business development. Must 
demonstrate an ability to think creatively, 
sell strategically and communicate 

effectively in a multi-media environment. Four-year degree in 
business, communications, advertising, marketing or related 
field is desirable. Resume to: carol.mangin@wccbcharlotte.
com. No calls, please! EOE.
  WHBQ FOX 13 — Cox Media Group Television Station in 
Memphis, Tenn., seeks a motivated and passionate Local 
Account Executive eager to WIN while representing a top 
station. The AE is responsible for generating media revenues 
for Cox Media Group Memphis and its entities to meet or 
exceed predetermined goals. A minimum of three years’ 
outside sales experience strongly preferred. Excellent written 
and verbal presentation skills required. Memphis is a fun, 
exciting place to live and work! CLICK HERE for more info or 
to apply now. EOE.
  ABC7 Los Angeles is seeking an Account Executive to 
represent all of its broadcast, digital and social properties to 
the Los Angeles advertising community. The 
AE will grow an established account list and 
develop new business across all ABC sales 
platforms. Candidates must be able to actively 
identify new business opportunities! If you’re 
the kind of person who thrives on being an 
integral part of a transforming industry and creating solutions 
to challenging issues, this may be the perfect opportunity for 
you. Apply online at www.abc7.com/jobs. EOE.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  ABC, CBS and NBC have started re-airing evening news 
broadcasts early in the morning to boost their ratings. Variety 
reports the networks believe younger viewers are unlikely to 
be home during the traditional 6:30 PM slot... Electric vehicles 
outsold manual transmission vehicles in the third quarter, 
according to a study from J.D. Power. The reasons for the 
shift, AutoWeek reports, is that some automakers have 
stopped making inexpensive compacts that often feature 
manual transmissions and those cars that still have manuals 
are more niche.

CBS ANNOUNCES MIDSEASON SCHEDULE
  CBS has unveiled its primetime lineup in midseason, which 
will include new dramas Tommy and FBI spin-off FBI: Most 
Wanted; and the returns of MacGyver, Undercover Boss 
and the final season of Criminal Minds. The changes impact 
five nights of the week, excluding Monday and Saturday.
  FBI: Most Wanted will launch in the Tuesday 10 PM 
(ET) hour on Jan. 7 out of parent FBI. Current time period 
occupant NCIS: New Orleans will shift to Sundays at 10 PM 
beginning on Feb. 16, in place of Madam Secretary, which 
will have completed its six-season run.
  Tommy, with The Sopranos star Edie 
Falco as the newly installed chief of 
police in Los Angeles, will debut on 
Thursday, Feb. 6 at 10 PM in place of 
Evil, which will have completed its first 
season and is returning in 2020-21.
  The 15th and final season of Criminal 
Minds will move back to its former 
Wednesday 9 PM hour on Jan. 8 out of 
Survivor and in place of SEAL Team, 
which returns Feb. 26. Undercover 
Boss will step into the Wednesday 8 PM 
hour in between editions of Survivor, also on Jan. 8. And 
MacGyver will return to the network’s Friday lineup on Feb. 
7, premiering in the 8 PM slot it has occupied in previous 
seasons. Current occupant Hawaii Five-O will move back 
to 9 PM, and Magnum, P.I. will return in the spring after 
MacGyver finishes its season.

NETWORK NEWS
  Fox is airing The Masked Singer two nights in a row 
for a holiday-themed event ahead of its Dec. 18 season 
finale. The reality singing competition with judges Nicole 
Scherzinger, Robin Thicke, Ken Jeong and Jenny 
McCarthy Wahlberg and host Nick Cannon will air on 
Dec. 10, when six of the remaining masked contestants will 
compete. Fox will air a second episode on Dec. 11 where 
two masked celebrity singers will be “unwrapped” in the 
holiday-themed semifinals episode. The grand finale will air 
Dec. 18... The ABC broadcast of Sunday’s 2019 MLS Cup 
Presented by Audi – a Seattle Sounders’ 3-1 victory over 
Toronto FC – averaged 823,000 viewers (P2+), according 
to Nielsen fast nationals, making it the most-watched 
MLS Cup match on the Disney Media Networks since 
2014. Sunday’s audience is a 3 percent increase over the 
last MLS Cup on the Disney networks in 2017 (803,000 
viewers on ESPN) and the company’s most-viewed Major 
League Soccer championship match since 2014 (964,000 
on ESPN)... CBS is developing The Eshmun Protocol, a 
conspiracy thriller drama. Written by Jason Keller, it centers 
on a combat engineer who returns home to San Francisco 
for the funeral of his estranged father and begins to unravel 
the mystery of his father’s death and the dark secrets of the 
bio-tech company he inherits... The entire cast of NBC’s 
daytime drama Days of Our Lives has been released 
from their contracts, TVLine reports. The soap will go an 
indefinite hiatus at the end of the month. The cost-cutting 
move comes during the usual renewal window between 
NBC and Days distributor Sony Pictures TV; a renewal for 
Days typically comes at the start of the year. Negotiations for 
another season on NBC are reportedly underway.
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Steven Wright

I busted a mirror and got 
seven years bad luck, 

but my lawyer thinks he 
can get me five.
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HERE’S WHY IN-STORE SHOPPING STILL MATTERS
  Despite the popularity of online shopping, 99 percent of all 
consumers shopped in a physical store in the past 12 months.
  That’s according to a survey commissioned by Coldwell 
Banker Commerical and conducted online by The Harris 
Poll regarding in-store shopping preferences. The survey 
found that the reasons consumers chose to shop in a store 
during the past 12 months revolved around ease, immediacy 
and experience. Specifically, to purchase a product needed 
immediately (61%), experience a product before buying it 
(55%), browse and get ideas (50%), and take advantage of 

in-store sales/coupons (49%). 
  Consumers are split between online 
(51%) and physical stores (44%) as the 
preferred option for buying holiday gifts. 
But 92 percent said they plan to shop 
in a physical store for gifts this holiday 
season to take advantage of sales and 
coupons (55%), experience a product 
before buying it (50%), look for unique 
gifts (49%), and to find something 
specific (49%).

COMSCORE’S FOCUS: VIDEO, CROSS-PLATFORM
(Continued from Page 1)
than the change to impressions.”
  Despite a growing need for digital measurement services, 
Comscore has been under financial pressure and that’s led 
to cost-cutting and the layoffs of more than 20 percent of 
its workforce in May and August — a move that saved the 
company $40 million a year.
  “By further rightsizing our organization and realigning 
resources for the future, we are confident that Comscore is 
in a stronger position to meet our customers’ needs going 
forward,” CFO Bill Fink said. He told investors the moves 
will allow the company to redeploy a “significant” amount of 
money to growth areas that have previously lacked the level 
of investments.
  Despite an upbeat outlook offered by Comscore executives, 
Fink said a strategic review continues. “The board remains 
open to any financial or operating strategies that would 
maximize shareholder value, including the sale of the 
company,” he said. Fink said that announcement has led to 
some “inboard interest,” but he didn’t identify any potential 
suitors.
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FunnyTweeter.com

It’s 5 p.m. and I’m pretty 
sure my husband’s 

trying to get me drunk. 
Joke’s on him. I’ve been 

drunk since noon.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

STREAMERS GEAR UP ON NATIONAL TV ADS
  Walt Disney’s Disney+ has amped up its marketing spend 
over the last month in preparation for its launch yesterday 
— spending $20.4 million on national/regional TV. And new 
competitor Apple TV+ isn’t slowing either.
  Over the last two months (Sept. 1 through Nov. 10) Apple 
TV+ has spent $47.7 million, according to iSpot.tv — with 
$32 million of this over the last four weeks — Oct. 12 through 
Nov. 10.
  Disney+’s overall spend over that two-month period is at 
$24.9 million, airing 21 different pieces of TV creative and 
totaling 2,516 airings.
  Much of Disney’s effort over the last 30 
days has been dedicated to NFL football, 
the 2019 World Series, college football, 
AMC’s The Walking Dead and Fox’s  
71st Annual Primetime Emmy Awards.
  During the same periods, for its $47.7 
million advertising spend, Apple TV+ 
has shown 13 different TV creatives and 
3,176 airings.
  Other big spenders during the two-
month period are Amazon Prime Video, 
at $36.6 million; Hulu, $28.2 million; DAZN, $15.5 million; 
Sling TV, $14 million; YouTube TV, $13.7 million; Netflix, 
$10.9 million; and ESPN+, $10.4 million.

FCA ACCUSED OVER GLUT OF UNORDERED CARS
  Fiat Chrysler Automobiles has been manufacturing more 
cars and trucks than its U.S. dealers are willing to accept, 
at one point creating a nationwide glut of about 40,000 
unordered vehicles and stoking tension with some of its 
retailers, Automotive News reports.
  Four dealers, two of whom spoke on the condition they not 
be named, said Fiat Chrysler has revived what’s known in 
industry circles as a “sales bank.” The practice is decades 
old and frowned upon by investors and analysts because it 
can obscure an automaker’s inventory figures. Dealers don’t 
like it because it can amp up the pressure companies place 
on them to stock vehicles they don’t want.
  Fiat Chrysler denies that it has restarted a sales bank. The 
company says it put a predictive analytics system in place 
early this year that aims to better align its supply chain and 
manufacturing plans with anticipated dealer orders.
  “We’re producing pre-specificationed vehicles against 
predicted demand so the right vehicles are available when 
dealers need them,” said Niel Golightly, Fiat Chrysler’s 
global chief communications officer. The modeling has proven 
accurate, he said, as Fiat Chrysler has ended quarters with 
as few as 1,000 vehicles that it’s ordered and been unable to 
sell to dealers.

ACCOUNT ACTION
  Kimberly-Clark has named Accenture Interactive as the 
lead creative agency for its baby and child-care products, 
supporting global marketing initiatives and handling the 
business in the U.S., Europe, Middle East and Africa, The 
Wall Street Journal reports. It’s Accenture’s first big win 
pitching with Droga5, the creative ad agency that Accenture 
acquired in May. The Journal says Accenture Interactive 
won the work because of its technology tools, in addition to 
Droga5’s creative capabilities.


