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INCENTIVES ON THE RISE AS INVENTORY SURGES
  Auto manufacturers are cranking up incentive programs 
for the year-end close-out, and that’s good news for stations 
heading into the long holiday weekend, where some car 
buyers could find some great deals on the lots.
  Cox Automotive reports incentives are part of 95 percent 
of all auto transactions. They’re also tracking higher as a 
percentage of the transaction price, sometimes eclipsing 10 
percent of the sales price.
  “Retail sales are slowing,” says Cox analyst 
Todd Somerville. Cox reports sales are down 
more than 2 percent year to date through 
October. And Somerville says inventory for many 
companies is growing, telling clients, “We’re 
hearing rumbles of excess vehicles on storage.”
  That’s put more pressure on year-end sales 
promotions. “Holiday sales started early this 
year, and not just for automotive. Some promotions started 
right after Halloween — Black Friday has somehow become 
the month of November,” according to Somerville. (See an 
inventory trends chart HERE).
  Those incentives and the TV ads that promote them seem 
to be achieving their intended goal. Cox says a new sales 
record for November is possible due to an additional selling 
day and upside potential of fleet sales. The all-time sales 
record for November occurred in 2017, when 1.425 million 
vehicles were sold. Based on current trends it expects the 
industry to sell 16.9 million vehicles this year. Total sales 
through October 2019 are down 1.4 percent compared with 
last year.
  Analysts at Edmunds say they’re also see bigger discounts 
waiting shoppers this Black Friday weekend. They point to 
a slower model year sell-down than in the past few years, 
meaning dealers still have plenty of 2019 cars to get off 
their lots. Edmunds says it has even heard of some dealers 
opening their showrooms as early as 6 a.m.
  “Black Friday is historically one of the biggest car-shopping 
events of the year, but this year the holiday weekend is 
also hitting right at the end of November, which is creating 
a perfect storm of savings for new-car shoppers,” said 
Jeremy Acevedo, Edmunds’ senior manager of insights. 
“Automakers and dealers are going to be extremely motivated 
to clear out lingering 2019 model-year vehicles and hit their 
end-of-month sales goals, so shoppers can expect some 
great discounts.”
  One way carmakers may find themselves selling more 
cars is to promote subscriptions. Similar to leases, but with 
things like car insurance and maintenance included, car 
subscription services seem to have growing appeal.
  Civic Science says its data shows nearly one-third of U.S. 
adults have at least some interest in the idea. On top of that, 
another 11 percent aren’t sure, which it notes could make 
them swayed. Younger demos are most open to subscribing
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ADVERTISER NEWS
  Volkswagen’s luxury car unit Audi says it will cut one in 
10 jobs, freeing up billions of euros to fund its shift toward 
electric vehicle production, Reuters reports. Audi says 
it will cut up to 9,500 jobs, or 10.6 percent of its total staff 
by 2025, saving 6 billion euros ($6.61 billion). It also plans 
to 2,000 new positions in the areas of electric mobility and 
digitalization, however... Ford Motor is recalling 78,264 

2019 Ford Ranger trucks in North America over 
taillight malfunctions, Automotive News reports. 
Misaligned or improperly seated terminals can 
cause taillights to work intermittently or not at all, 
resulting in the loss of brake, turn and reverse 
lights, reducing the vehicle’s visibility... United 
Parcel Service is forecasting that more than 1 
million packages per day will be shipped back 
to retailers and brands during December. The 

delivery service giant forecasts that returns will hit a peak 
of 1.9 million packages on Jan. 2, the Chicago Tribune 
reports... Shares of Best Buy were higher yesterday after 
the retailer posted a 2 percent gain in same-store sales 
during the third quarter and posted earnings that beat 
estimates. The Minneapolis Star Tribune reports the 
consumer electronics retailer has upped its annual forecast 
following its strong quarter and has expectations for a solid 
performance in Q4... Vanguard Group is launching another 
national U.S. advertising campaign, coming to your TVs, 
computers, and smartphones, The Philadelphia Inquirer 
reports. Based in Malvern, Pa., the mutual fund and indexing 
investment giant now manages more than $5 trillion in 
assets and ranks as one of the largest firms in the world. But 
competitors such as Charles Schwab, Fidelity and other 
mutual fund companies are copying Vanguard’s low-cost 
model, introducing zero commissions and aiming to narrow 
the performance gaps. No word on how much Vanguard is 
spending on the campaign... Meanwhile: Charles Schwab, 
the largest publicly traded discount brokerage firm, has 
agreed to acquire TD Ameritrade for an all-stock transaction 
valued at $26 billion. The deal brings together two of the 
largest brokerage firms, with assets totaling north of $5 
trillion... Ynon Kreiz, Mattel’s fourth CEO since 2012, has a 
plan to turn the brand’s business around, Forbes reports. It 
includes a big dose of Hollywood magic. His strategic vision 
calls for Mattel to use its popular brands, including G.I. Joe 
and Transformers, as entertainment properties through film 
and television instead of remaining focused on toys... A.C. 
Moore is the latest chain going out of business, USA Today 
reports. It will shutter its 145 stores, with up to 40 becoming 
Michaels locations. “For over 30 years, our stores have been 
servicing the creative community with a vast selection of art 
and craft materials, with one common focus, the customer,” 
A.C. Moore CEO Anthony Piperno said in a statement. 
“Unfortunately, given the headwinds facing many retailers in 
today’s environment, it made it very difficult for us to operate 
and compete on a national level.”

mailto:sales%40spotsndots.com?subject=
https://d2n8sg27e5659d.cloudfront.net/wp-content/uploads/2019/11/Incentive-Offer-Volume.png


PAGE 2 The Daily News of TV Sales @ www.spotsndots.com 

AVAILS
  T Media Sales, a television network rep firm located in Los 
Angeles, seeks a full-time Sales Assistant. This person 
will input sales orders, pull weekly log reports for agencies 
and will provide valuable support to one or more Account 
Executives. 1-3 years’ experience required in customer 
service, sales, administration or other related fields, and great 
communication skills required! College degree preferred. We 
offer highly subsidized health insurance and paid vacation to 
all full-time employees. Email resume to info@tmediasales.
com for consideration.

  KMBC-TV, Hearst Television’s ABC 
affiliate in Kansas City, has an opening 
for an experienced Account Executive.   
We are looking for an AE who is highly 
motivated, can grow revenue on existing 
accounts and secure new advertisers 
to the station. Ideal candidate will have 
strong business development experience 
as well as the ability to effectively 
negotiate. If you have a proven track 
record of producing revenue on multiple 
platforms, CLICK HERE to apply. EOE.

  WAFF-TV, the NBC affiliate in Huntsville, Ala., has an 
immediate opening for a Digital Sales Manager.  The Digital 
Sales Manager is responsible for achieving the station’s 
advertising revenue goals and works closely with the entire 
WAFF sales team to train, prospect, develop, close and 
maintain accounts. The DSM works in partnership with the 
sales team to identify clients’ needs and to recommend 
effective multi-platform marketing solutions, integrating 
traditional television advertising with non-traditional digital 
tools and new media platforms. CLICK HERE for more info 
or to apply now. No calls, please. EOE-M/F/D/V.
  ABC7 Los Angeles is seeking an Account Executive to 
represent all of its broadcast, digital and social properties 
to the Los Angeles advertising community. The AE will 
grow an established account list and develop 
new business across all ABC sales platforms. 
Candidates must be able to actively identify 
new business opportunities! If you’re the kind of 
person who thrives on being an integral part of 
a transforming industry and creating solutions to challenging 
issues, this may be the perfect opportunity for you. Apply 
online at www.abc7.com/jobs. EOE.

See your ad here Monday! CLICK HERE for details.

APARTMENT RENTALS ARE HEATING UP OUT WEST
  Millennials and others seeking a lower cost of living are 
pouring into the Western mountain states, boosting economic 
growth and pushing up apartment rents, The Wall Street 
Journal reports.
  Income from rental apartment buildings nearly doubled 
between 2004 and 2018 in the eight mountain states, 
according to a new report from Trepp LLC. The research 
data firm looked at properties in Arizona, Colorado, Idaho, 
Montana, New Mexico, Nevada, Utah and Wyoming.
  That’s the fastest growth rate of any U.S. region. Companies 
and young professionals have been flocking from West Coast 
hubs to smaller cities like Boise, Idaho, and Boulder, Colo., in 
search of cheaper real estate, lower taxes and nature.

NETWORK NEWS
  The Dallas Cowboys-New England Patriots game 
on Sunday drew a 19.5 overnight rating and a 40 share 
nationally for Fox. That’s tied for the highest rating for any 
regular-season NFL game on any network since 2007, 
according to Fox Sports. It tied for the most-watched Fox 
broadcast since 1996. The Patriots’ 13-9 victory was the 
most-watched event on TV since the Academy Awards in 
February, according to Sports Media Watch. It was also 
the most watched sporting event since the Patriots beat the 
Rams in Super Bowl LIII. Boston was the top-rated market 
for Sunday’s game with a 42.6 rating and 
67 share. The game got a 32.5/62 in the 
Dallas market... Nick Cannon is looking 
to bring some holiday cheer with his all-
new clip show special Nick Cannon’s 
Hit Viral Videos – Holiday 2019 on 
Fox. The special is set to air Dec. 16 at 
8 PM. The special will feature some of 
the funniest and most unbelievable viral 
videos from the holidays... Gretchen 
Morgenson, who has been senior 
special writer in the investigations unit 
at The Wall Street Journal, is joining NBC News as senior 
financial reporter on Dec. 2, and will lead their reporting on 
the intersection of money and power... Dick Clark’s New 
Year’s Rockin’ Eve With Ryan Seacrest 2020 has added a 
couple of names to their hosting roster. Lucy Hale will usher 
in 2020 in Times Square as Seacrest’s co-host while Billy 
Porter and Ciara will join in on the celebration in other parts 
of the country. Porter will lead the party in the central time 
zone as host of the New Orleans countdown, and Ciara will 
oversee the Los Angeles festivities. Seacrest will return as 
host for his 15th year. The countdown to midnight will be live 
from New York City on Dec. 31 beginning at 8 PM (ET) on 
ABC... Fox has put in development Tough Love, a single-
camera family comedy from writer Lacey Friedman. Tough 
Love, loosely based on Friedman’s real-life experience, 
centers around an aimless, self-involved 21-year-old who 
reluctantly becomes the guardian to her grandfather and 
siblings after their mother passes away.

THANKSGIVING DINNER COST HOLDS STEADY
  Americans on average will be paying about the same for 
a Thanksgiving Day dinner in 2019 as they did last year, 
according to the American Farm Bureau Federation 34th 
annual survey of the holiday’s dinner table items.
  AFBF pegged the average cost of a classic Thanksgiving 
turkey dinner for 10 at $48.91, or less than $5 per 
person, compared with the 2018 average cost of $48.90, 
Supermarket News reports.
  For the 2019 AFBF survey, 250-plus volunteer shoppers 
checked prices at grocery stores in 38 states. Participating 
shoppers sought the best possible prices without using 
special promotional coupons or purchase deals, AFBF said. 
On the Thanksgiving shopping list to feed 10 people — with 
leftovers — were turkey, stuffing, sweet potatoes, rolls with 
butter, peas, cranberries, a veggie tray, pumpkin pie with 
whipped cream, and coffee and milk.
  This year, the price of the Thanksgiving turkey came in 
lower, with a 16-pound bird costing an average of $20.80, 
down 91 cents from $21.71 in 2018.
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Conan O’Brien

I really messed up badly 
this year. I ordered our 
family’s Thanksgiving 
dinner from a Mexican 

place called ‘Del Turko.’
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ON BLACK FRIDAY, DEALERS HOPE TO CLEAR LOTS
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to a car service, but there’s also “some curiosity” among 
older millennials and Gen Xers. A big driving factor is how 
much debt the person carries. But Civic Science says lovers 
of luxury car brands like Mercedes and Porsche are more 
likely to be interested in a car subscription service than the 
consumers of day-to-day brands like Honda or Ford.
  And there’s one more tasty holiday tidbit in the research 
data from Civic Science CEO John Dick about a seasonal 
TV spot. “If, like me, you ever incredulously asked yourself 

who the hell buys a car for someone 
as a Christmas present, the answer 
is cheaters. Yes, cheaters,” he says. 
“They’re 38 percent more likely than non-
cheaters to buy a car over the next 90 
days.”

DONE DEAL
  The E.W. Scripps Company says 
Marcus Riley has been promoted 
to serve as senior director of content 
strategy for its East Coast television 

stations, where he will implement, evaluate, measure and 
refine the Scripps local content strategy. Riley now works with 
newsroom leaders in nine of Scripps’ local TV markets. He 
previously spent four years as a digital director and editorial 
director at WTMJ, Scripps’ NBC affiliate in Milwaukee.

STANDARD MEDIA BUYS 9 STATIONS FOR $59.2M
  Standard Media Group says it has purchased nine TV 
stations in six markets from Waypoint Media and Vision 
Communications for $59.2 million.
  The stations include affiliates of the Big Four networks and 
MyNetwork TV and include: WGBC-TV (Fox and NBC) in 
Meridian, Miss.; WHPM-LD (Fox) in Hattiesburg, Miss.; 
WNBJ-LD (NBC) in Jackson, Tenn.; KJNB-LD and KJNE-LD 
(Fox and CBS) in Jonesboro, Ark.; WPBI-LD (Fox and NBC) 
and WPBY-LD (ABC) in Lafayette, Ind.; and 
WYDC-TV (Fox) and WJKP (MyNetwork 
TV) in Elmira/Corning, N.Y.
  Also as part of the transaction, Standard 
Media is purchasing Waypoint’s news 
production operations in Little Rock, Ark., 
Multichannel News reports.
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FunnyTweeter.com

There is no such thing as 
a ‘silly goose.’ Any goose 
displaying anything but 
pure malice is trying to 

lull you into a false sense 
of security.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

FCC GIVES APPROVAL TO TWEAKED APOLLO DEAL
  The FCC’s Media Bureau has approved the multibillion-
dollar sale of Cox and Northwest TV and radio stations to 
Apollo Global Management’s newly formed Terrier Media 
on the promise of some slight changes to align the deal with 
a court decision throwing out some FCC broadcast dereg, 
Broadcasting & Cable reports.
  That decision becomes effective today and reinstates the 
newspaper-broadcast and radio-TV cross-ownership rules, 
among others. The deal changes won’t be accomplished by 
then, but the FCC bureau gave the deal some slack while 
denying challenges to the deal, based in 
part on the fact that it now ran afoul of the 
court’s remade regulatory landscape. 
  “We recognize that the television 
applicants may be in violation of certain 
of the broadcast multiple and cross-
ownership rules following consummation 
as a result of the Prometheus IV decision,” 
said the bureau. “However, we believe 
the unique circumstances of this case, 
specifically the television applicants’ 
specific commitments in the October 2019 
amendment and the timing of the Third Circuit’s decision, 
justify a brief 30-day period from consummation to come into 
compliance with these revised rules.” 
  The deal comprises Terrier’s (Apollo’s) purchase of $384 
million worth of TV stations from Northwest and $3.1 billion 
worth of TV and radio stations from Cox, saying it was in the 
public interest.

HULU POSTS NEARLY $700M IN 2019 AD REVENUE
  Premium subscription video platform Hulu pulled in $670 
million in advertising and $1.27 billion in subscription fees, 
according to a recent analysis of Walt Disney’s yearly 10K 
filing for 2019, MediaPost reports.
  Disney struck a deal to take over full control of Hulu in May 
of this year, in an agreement to buy out Comcast’s stake 
in the video on-demand platform. The deal will allow for 
Comcast to retain its 33 percent financial stake in Hulu for 
the next five years.
  Although Hulu’s advertising results for its recent quarterly 
periods seem to be accelerating — posting an estimated $335 
million in the fiscal fourth-quarter period versus $335 million 
for all the preceding nine months — Bernstein Research 
is concerned about declines in subscriber average monthly 
pricing.
  Looking at its on-demand businesses — both advertising-
supported and non-advertising-supported — Bernstein 
Research says, the overall average monthly revenue per 
subscriber dropped to $4.13 a month in the fourth quarter 
from $4.36 a month in the third quarter.

THIS AND THAT
  Disney stock reached a new high yesterday after research 
firm Apptopia issued a report estimating streaming service 
Disney+ has reached 15.5 million downloads and generated 
$5 million through in-app purchases... The Conference 
Board, a private research group, said yesterday its index of 
consumer confidence declined to 125.5 in November from 
126.1 in October. Economists surveyed by The Wall Street 
Journal expected the index to rise to 126.8 this month.

Spots n Dots 
returns Monday, 
December 2nd.

Happy 
Thanksgiving!


