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NFL RATINGS STILL A BRIGHT SPOT, UP 7% SO FAR
  With some networks promoting the “fall season finales” for 
their 2019-2020 television season, it’s a good time to take 
stock of where things stand in terms of viewership.
  The data comes from UBS analyst John Hodulik, who 
has been digging into Nielsen numbers. He concludes that 
overall TV viewership declines in recent weeks have been 
smaller than they’ve been earlier this year. He says fourth-
quarter Persons Using Television (PUT) 
numbers for viewers aged two and older are 
trending down 6.2 percent in the fourth quarter. 
That may not be the growth that the industry 
wants, but he notes it’s an improvement after 
the worst-ever quarter when PUT numbers 
tanked 7.4 percent in Q3. It’s also better than the year-to-
date 6.9 percent decline.
  “The most severe declines continue to come from younger 
demos,” he said. “However, the rate of decline in Persons 
2-17 is showing the most improvement.” In a report to 
clients, he said among kids and teens, viewer numbers are 
off 11.5 percent so far in the fourth quarter. But that’s better 
than the 15.4 percent decline recorded in Q3.
  “The new broadcast TV season is off to a slow start,” said 
Hodulik, who reports returning show ratings are down an 
average of 20 percent compared to last season. Among 
the broadcast networks, his analysis shows the big four 
networks are averaging a 19 percent decline among Adults 
18-49. Both CBS and NBC are down 24 percent compared 
to last season, while ABC is off 17 percent. Fox is the only 
network showing growth, up 3 percent in the demo.
  “Fox appears best positioned among the broadcast 
networks given non-entertainment programming weighting 
and strong performance of The Masked Singer,” Hodulik 
said.
  The spectrum of cable networks means there are more 
winners — and more losers. Hodulik said channels including 
MSNBC, Fox Sports 1, E!, TLC and Discovery Channel 
have positive growth momentum. But channels like 
Sundance, ESPN2, Fox News, ESPN and BBC America 
are losing ground. Overall, he said Q4 ratings for the cable 
networks are “generally consistent” with third quarter.
  What does that mean for ad loads? Among the big four 
broadcast networks they’re essentially even with last year 
(+0.6%), with both CBS and NBC trimming ad loads as ABC 
added just a bit. The big change was at Fox, which UBS 
says has grown its ad load by 4.6 percent this year. UBS 
says CBS is the only one of the big four to have secured 
price hikes in fourth quarter — up an average of 7 percent 
compared with the Q3 — while NBC (-3%), ABC (-4%) and 
Fox (-13%) have cut prices. Nevertheless the report says 
three of the four have grown revenue, with ABC the only 
said to be under water compared with Q3.
  On the cable side, ad loads are also pretty even (+0.9%)
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ADVERTISER NEWS
  Walmart posted better-than-expected gains in same-store 
sales during the third quarter as customers spent more in 
the chain’s physical locations and website, Reuters reports. 
The chain’s same-store sales were up 3.2 percent, ahead of 
the 2.9 percent forecast by analysts, and earnings per share 
were $1.16, beating the consensus of $1.09 on Wall Street... 
Nike first began selling its products on Amazon.com, in part, 

to control the narrative around its brand and 
to identify and remove counterfeiters. What it 
discovered, Fast Company reports, was that 
those third-party sellers who were removed 
simply used a new name and came right back 
on the marketplace. Nike announced earlier 

this week that it is ending its deal with Amazon... Meanwhile: 
Nike has focused its mobile efforts on creating a stable of 
apps targeted to different audiences and the apps now boast 
a total of more than 170 million users, Modern Retail reports. 
The brand is now adding more features to the apps in a push 
to use mobile tech to drive sales and attendance at special 
events... Digital luxury consignment shop The RealReal is 
continuing efforts to improve its authentication processes 
and weed out fakes, CEO Julie Wainwright said. In October 
the company identified about 4,000 counterfeit items from 
the more than 490,000 items it processed for listing on the 
site, CNBC reports... Hostess Brands and Post Consumer 
Brands announced that Twinkies cereal will be hitting 
grocery store shelves before the end of the year. The cereal 
version of Twinkies does not have cream in the center like 
the original dessert cake, USA Today reports... Brooks 
Brothers is working with investment bank PJ Solomon to 
explore strategic options which could include a sale of the 
company by owner and CEO Claudio Del Vecchio, sources 
said. Del Vecchio has reportedly been considering a sale 
amid interest from several investment funds, according 
to Women’s Wear Daily... Amazon has opened its first 
Amazon 4-star store in the Chicago market. It’s the seventh 
location of the store concept, where shoppers can return 
items ordered on Amazon and shop for products rated with 
at least four stars or that are new, trending or top sellers... 
Kroger is investing in state-of-the-art automated grocery 
fulfillment centers with help from Ocado, though the grocer 
doesn’t expect to see changes until the first one comes online 
in 2021. “With shopper receptiveness to digital innovation 
limited mainly by retailers’ imagination, Kroger’s new facilities 
will be coming online about the time that expectations for 
speed, accuracy, assortment and freshness are hitting 
new highs,” Progressive Grocer says... Regional grocery 
chains, including H-E-B, Hy-Vee, Publix and Wegmans, 
have found success competing with rivals by focusing on the 
needs of consumers in local markets, CNN reports. “Regional 
grocers tailor their offerings by neighborhood, matching the 
experience to that local community,” said Ryan Fisher, an 
A.T. Kearney partner. “It’s tough for the national players to 
match this.”
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AVAILS
  WGN-TV, Chicago, has an immediate opening for a 
Television Sales Account Executive. The AE will be 
responsible for current accounts and 
new business development for WGN-
TV, WGNTV.com, CLTV and other 
advertising and marketing opportunities. 
Experience developing new business in radio, print, online or 
other media is desired. 2-4 years of media sales experience 
preferred, experience with Media Monitors and Matrix is 
a plus. CLICK HERE and search openings for Account 

Executive. TBMBNexstar Media Co. is 
an equal opportunity employer.
  WHBQ FOX 13 — Cox Media Group 
Television Station in Memphis, Tenn., 
seeks a motivated and passionate 
Local Account Executive eager to 
WIN while representing a top station. 
The AE is responsible for generating 
media revenues for Cox Media Group 
Memphis and its entities to meet 
or exceed predetermined goals. A 
minimum of three years’ outside sales 

experience strongly preferred. Excellent written and verbal 
presentation skills required. Memphis is a fun, exciting 
place to live and work! CLICK HERE for more info or to 
apply now. EOE.
  ABC7 Los Angeles is seeking an Account Executive 
to represent all of its broadcast, digital 
and social properties to the Los Angeles 
advertising community. The AE will grow an 
established account list and develop new 
business across all ABC sales platforms. 
Candidates must be able to actively identify 
new business opportunities! If you’re the kind of person who 
thrives on being an integral part of a transforming industry 
and creating solutions to challenging issues, this may be 
the perfect opportunity for you. Apply online at www.abc7.
com/jobs. EOE.

See your ad here Monday! CLICK HERE for details.

DIGITAL ANTENNA OWNERSHIP ON THE RISE
  Almost a third of adult TV viewers now own a digital antenna, 
according to a new study — and ownership is growing. 
Horowitz Research, whose findings were reported by 
Television News Daily, says 44 percent of antenna users 
purchased their first antenna within the past three years.
  The media research company adds that 24 percent actively 
use an antenna to get television content on at least one of 
their TV sets.
  Digital antenna ownership is growing among young TV 
viewers in particular. Half of antenna users today are under 
50, while 24 percent are in the 18-34 demographic.
  Many of the antenna TV homes are also active in using 
broadband video streaming services. Almost 90 percent of 
antenna users stream content, compared to 75 percent of 
consumers streaming content who don’t own antennas.
  Almost three-quarters of antenna owners (73%) use at 
least one of the biggest three on-demand premium video 
services — Netflix, Amazon Prime Video or Hulu. This 
compares with 65 percent among non-antenna users.

NETWORK NEWS
  More viewers tuned into Fox News’ coverage of 
Wednesday’s impeachment hearings against President 
Trump than any other cable or broadcast channel, according 
to early Nielsen. Fox News averaged more than 2.8 million 
viewers on from 10 AM to 4 PM during the hearings, 
according to Nielsen. MSNBC was second with 2.6 million 
viewers, followed by ABC’s 2 million viewers. Among 
adults 25-54, ABC drew 496,000 viewers to top Fox News, 
NBC and CNN... NBC has renewed Brooklyn Nine-Nine, 
meaning an eighth season will happen for the cop comedy. 
Season 7 begins Feb. 6 with a one-hour 
premiere. The show was on Fox for its 
first five seasons. Last season, Brooklyn 
Nine-Nine averaged a 1.2 rating and 3.2 
million viewers overall in live plus same 
day Nielsens, according to NBC. The 
cast includes Andy Samberg, Andre 
Braugher, Terry Crews, Melissa 
Fumero, Stephanie Beatriz, Joe 
Lo Truglio, Dirk Blocker and Joel 
McKinnon Miller... Alicia Keys will 
host the 62nd annual Grammy Awards 
on CBS on Sunday, Jan. 26. Singer/songwriter Keys has 
15 Grammys to her name. She hosted the Grammys last 
year too. The music awards happen at the Staples Center 
in Los Angeles. CBS airs the event live... ABC has put into 
development a family restaurant comedy inspired by the 
memoir by celebrity chef Aarón Sánchez. Penned by Rob 
Sudduth, the untitled project centers on divorced chef Zoila 
Sanchez, who uprooted her fraternal twin sons Alex and 
Rafael from El Paso to New York so she can fulfill her dream 
of opening a restaurant. As they all struggle to make sense 
of their odd new world, they must lean on each other like 
never before and use the family business to forge a new 
community — one meal at a time. The story is inspired by 
Sánchez’s memoir Where I Come From: Life Lessons 
From a Latino Chef, which was published last month... CBS 
has put in development Borrowed Time, a drama from writer 
Amanda Green. It follows a cop who wakes up in the body of 
a stranger with no memory of who she is. The search for her 
identity is complicated by a chilling fact: Someone is trying 
to kill the person whose life she is inhabiting. She prevents 
the murder, only to awaken in a different body with a new 
mystery to solve... The new season of The Bachelor will 
begin on ABC with a three-hour installment on Monday, Jan. 
6, 2020 at 8 PM. Airline pilot Peter Weber flew into the hearts 
of women everywhere and left all of America heartbroken 
when Hannah Brown decided to end their relationship. Now 
Peter is back and his search for a soul mate.

SCRIPPS ADDING LOCAL NEWS IN MIAMI MARKET
  The E.W. Scripps Co. will launch a local news operation at 
WSFL-TV, in the Miami-Fort Lauderdale market.
  The station, which had been owned by Tribune Media, will 
continue as a CW affiliate. Local newscasts are expected to 
go on the air in the spring, Broadcasting & Cable reports.
  Scripps owns stations in Tampa, West Palm Beach, 
Tallahassee and Fort Myers, which means it covers 67 
percent of Florida, expected to be a key battleground state 
during the 2020 presidential election, which means there will 
be a lot of political news and campaign ad spending.
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computer help so you 
can help your parents 

with theirs.
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TV VIEWERSHIP UNDER PRESSURE FOR 2019-20
(Continued from Page 1)
with last year. On the pay-TV side, channels owned by 
NBCUniversal (+1.7%) and Turner (+1.6%) grew their 
spotloads the most.
  One of the bright spots for television has been viewers 
flocking back to NFL play-by-play. Nielsen data shows 
overall NFL ratings have grown 7 percent year-to-date 
among overall viewers. That includes a 3 percent growth 
rate among the critical Adults 18-49 demo. “Ratings growth 
has been broad-based, with growth every week this season 

and across every network and timeslot,” 
said Hodulik. He said that’s even more 
impressive when considering not only 
the ratings declines football experienced 
during the past few seasons, but drops in 
overall TV viewership.
  Hodulik said Fox seems to be in the 
best position with its football ratings, up 
11 percent compared to 8 percent for 
ESPN, 5 percent at CBS and 3 percent 
for NBC.
  Looking ahead to the remainder of 

the television season, Hodulik said it’s going to be tough 
for traditional TV to turn around its viewership losses. “We 
view a sustained improvement in trends as unlikely,” he 
said, pointing to the launch of Disney+ and the forthcoming 
debuts of NBCU’s Peacock and HBO Max making it likely 
PUT declines will continue to accelerate.

U.S. BUDGET GAP HITS $1T OVER PAST 12 MONTHS
  The U.S. budget gap grew 34 percent in the first month of 
the fiscal year as federal spending outpaced revenue growth, 
pushing the 12-month deficit past $1 trillion for the first time 
since February 2013, The Wall Street Journal reports.
  The government ran a $134 billion budget deficit in October, 
the Treasury Department said this week. Federal outlays 
totaled $380 billion, an 8 percent increase from a year earlier 
and a record for the month, driven by higher spending on the 
military, health care and Social Security.
  Receipts last month totaled $246 billion, a 3 percent decline 
from last year, which the Treasury attributed in large part to a 
shift in the timing of certain payments.
  If not for those calendar quirks, revenue would have grown 
2 percent in October from a year earlier, and the deficit would 
have widened 19 percent in the first month of fiscal year 
2020, the Treasury said.
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Don’t ever forget where 
you came from. That’s 
most likely where you 

left your car.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

PAY-TV PROVIDER PAIN KEPT GROWING IN Q3
  The leading dozen U.S. pay-TV companies, accounting for 
93 percent of the domestic market, lost 1.74 million users in 
the third quarter, according to the latest quarterly research 
report from Leichtman Research Group (LRG). 
  The loss represented a marked uptick over the 975,000 
users shed in the third quarter of 2018, the 405,000 left 
behind in the third quarter of 2017, and the 250,000 lost in 
the Q3 2016, Multichannel News reports.
  These 12 pay-TV companies now serve only 84.8 million 
subscribers, compared to 92.2 million just two years ago, 
according to LRG.
  DirecTV, which lost 1.073 million users 
in the third quarter, combined for the 
lion’s share of blood loss. Comcast is 
once again seeing steady attrition (down 
238,000 users in Q3), but the third quarter 
was really about AT&T and its pay-TV 
customer growth problems.
  AT&T’s virtual platform, the recently 
rebranded AT&T TV Now, lost 195,000 
users. With U-verse’s 104,000 shed 
subscribers factored in, AT&T lost 1.37 
million pay-TV users in the third quarter.
  “AT&T, the leading pay-TV provider in the U.S., accounted 
for 79 percent of the net losses in the quarter compared to 30 
percent of net losses in 3Q 2018. This change is largely the 
result of AT&T’s strategic decision to increasingly focus on 
retaining and acquiring more profitable subscribers.”

STELAR A LEGISLATIVE ‘ELEPHANT IN THE ROOM’
  The House Energy & Commerce Committee’s 
Communications Subcommittee has approved by voice 
vote a STELAR reauthorization legislation that includes some 
retrans reforms and a bill transparency provision, moving it to 
the full committee for further consideration.
  But there was an astral asterisk next to that vote, 
Broadcasting & Cable reports.
  It was clear during the markup of nine communications bills 
yesterday that issues with HR 5035, the Television Viewer 
Protection Act (TVPA) STELAR reauthorization, were being 
moved along to the full committee rather than hashed out at 
the subcommittee level, particularly given the bill was to be 
reauthorized by the end of next month or it expires. 
  Rep. Mike Doyle (D-Pa.), chairman of the subcommittee, 
thanked Republican leaders for being willing to support voting 
the bill out of the subcommittee, but Republicans made it 
clear they had issues with the bill and the process.
  STELAR establishes the compulsory license that allows 
satellite operators to import distant network TV station signals 
to markets that lack them, and without having to negotiate 
individually with stations to do so. It also mandates good-faith 
retransmission consent negotiations between broadcasters 
and MVPDS — satellite and cable.
  Full committee ranking member Greg Walden (R-Ore.) 
signaled that “asterisk” early on when he said that eight 
of the nine bills were bipartisan. Walden tagged STELAR 
reauthorization as “the elephant in the room.”  
  Broadcasters do not favor reauthorization, and Walden, a 
former broadcaster, told the committee he was not inclined 
to do so either. But even if he were, he took issue with the 
added retrans and bill transparency elements on TVPA.


