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ADOBE ANALYTICS SEES REVENUE LOSS OF $1B
  America’s retail sector has a request for the holidays: more 
time. Faced with the shortest holiday shopping season since 
2013, retailers are trying to figure out ways to get into the 
minds of shoppers sooner, The Associated Press reports.
  Walmart, for instance, began offering holiday deals online 
for toys, TVs and mini trampolines nearly a week before 
Halloween. And the owner of Zales and Kay Jewelers said 
it spent more on advertising between August and October.
  Target says it’s spending $50 million more 
on payroll during the fourth quarter than it did 
a year ago so that there’ll be more workers on 
hand to help harried shoppers scrambling to 
get their shopping done in a shorter amount 
of time.
  “This is going to be a very compressed holiday 
season,” Target’s CEO Brian Cornell said 
last week. “We lose one full weekend during 
the holiday. Every single day counts, from Black Friday to 
Christmas Eve.”
  Steve Bratspie, who oversees Walmart’s merchandise in 
the U.S., says shoppers will likely not realize there’re fewer 
shopping days this year until it’s too late. “We plan for them,” 
he says.
  Thanksgiving falls on the fourth Thursday of November. 
This year, the holiday will land on Nov. 28, the latest possible 
date it can be. That leaves the holiday shopping season with 
six fewer days than last year.
  Adobe Analytics predicts a loss of $1 billion in revenue 
from a shortened season. Still, it expects online sales will 
reach $143.7 billion, up 14.1 percent from last year.
  Amazon said it doesn’t expect much of an impact. “The 
purchases tend to move around,” said Amazon Chief 
Financial Officer Brian Olsavsky, adding that people may 
buy more later in the season knowing they’ll get their gifts 
delivered quickly.
  Jack Kleinhenz, chief economist at the National Retail 
Federation, says he baked the shorter season into his holiday 
forecast. However, the real drivers of sales, he says, will be 
the economy and the job market. NRF predicts a healthy 
increase of 3.8 percent and 4.2 percent for November and 
December, above the disappointing 2.1 percent gain from a 
year ago.
  The last time the holiday season was cut short, in 2013, 
sales rose a modest 2.9 percent, according to NRF’s analysis 
of holiday spending. But Kleinhenz says it’s hard to isolate 
the impact of the shorter season because retailers were hurt 
by several big factors, including a series of winter storms as 
well as a government shutdown.
  Craig Johnson, president of Customer Growth Partners, 
a retail consulting group, thinks retailers are using the quirk 
in the calendar as just another excuse if holiday sales don’t 
live up to expectations. “We think it is a bogus excuse,” 
Johnson said. “It may have worked in the olden day before 
the internet.”

RETAIL HOPES TO STRETCH HOLIDAY SHOPPING SEASON
ADVERTISER NEWS
  The new owner of Barneys New York will transform the 
retailer’s New York City flagship into a pop-up space and 
keep it open for at least the next year, Bloomberg reports. 
Authentic Brands Group will also open a 50,000-square-
foot boutique inside Saks Fifth Avenue’s flagship, and 
Saks will manage Barneys-branded e-commerce, CEO 
Jamie Salter said... James Daunt, Barnes & Noble’s new 
CEO, began an independent chain of bookstores in the 

UK and says he’s bringing that small-store 
touch to the big box seller by allowing each 
store to reflect the “soul” of its community, 
NPR reports. “[B]y soul, I mean... how the 
booksellers and the staff within the store 
deport themselves and interact with their 
customers but also which books they choose, 
how they choose to display them, how they 
create the store,” he says... The CookIt meal 

planning solution is available through a ShopRite pilot 
called The Recipe Shop and is scheduled to expand to 
The Fresh Grocer. According to Progressive Grocer, the 
artificial intelligence-powered system offers personalized 
recipes, recommendations and prices to customers based 
on their online shopping carts, dietary preferences and 
seasonal ingredients... P.F. Chang’s will transform a Miami 
restaurant into a test nightclub called Chang’s After Dark, 
three nights per week after 11 PM, Restaurant Business 
online says. The late-night offerings will include a limited 
menu, craft cocktails and bottle service, and guests must be 
at least 21 to enter... LinkedIn reports that it’s witnessing 
“record levels of engagement” and now reaches a record 
660 million users worldwide, with the highest concentration 
in the U.S. Adweek reports the social platform also outlined 
its four trust principles in a blog post, which include a 
focus on consumer controls over data, continual safety 
monitoring, ensuring equal opportunity for all members and 
adherence to laws... Under Armour has confirmed that it’s 
being investigated by federal authorities over its accounting 
practices. The investigations, said to be dating back to 
2017, were first revealed by The Wall Street Journal, which 
said authorities would examine whether UA “shifted sales 
from quarter to quarter to appear healthier.” The Journal 
said it had learned that Justice Department prosecutors 
are conducting a criminal inquiry in coordination with civil 
investigators at the SEC... Marathon Petroleum Corp. is 
spinning off its Speedway retail network into an independent, 
publicly-traded company, Chain Store Age reports. The 
move follows a review from Marathon’s board of directors 
and engagement with financial and other advisors. The 
company also gathered shareholder feedback. Under the 
plan, the new Speedway will consist of Marathon’s 3,900 
company-owned and company-operated convenience 
stores. Upon completion of the spinoff, expected to occur 
by the end of next year, Speedway will be the largest U.S.-
listed convenience store operator.
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AVAILS
  WMBF News, the Gray Television NBC affiliate in Myrtle 
Beach, S.C., is searching for a Digital Sales Manager. 
The DSM is responsible for achieving the station’s digital 
advertising revenue goals and works closely with the entire 
WMBF sales team to prospect, develop, close and maintain 
digital advertising accounts. Growing existing clients and new 
business development are key areas of focus. Proven track 
record of digital sales success in local media (broadcast TV 
preferred). Please CLICK HERE to apply. EOE/M/F/V/D.
  Account Executive: WLNE, Providence, R.I., is looking for 

an experienced media sales professional 
who thrives in a creative sales 
environment. We need an enthusiastic, 
accountable individual to work with local 
and regional clients, at both the agency 
and local levels, to develop marketing 
plans utilizing all station platforms and 
products.  The ideal candidate will also 
have a proven track record with direct 
new business development and digital 
media sales. Please send resume and 
cover letter stating referral source to: 

cantonio@abc6.com. No calls, please. EOE.
  WFXB-FOX TV, Myrtle Beach, S.C., seeks an Account 
Executive to consult with local businesses and agencies to 
help them achieve their marketing objectives. Responsibilities 
include developing spot television, digital and OTT; preparing, 
negotiating and implementing  marketing 
campaigns and sales proposals that are 
consistent with client goals. WFXB will provide 
the training and research, the applicant will 
need to provide a positive attitude and willingness to learn 
and grow. To apply, please send your resume via e-mail to 
wfxbcareers@wfxb.com. EOE.
  WUPW FOX36 in Toledo, Ohio, is looking for an experienced 
Regional Media Sales Consultant who understands the 
local and national broadcasting business. If you’ve got what 
it takes to help increase the station’s share of transactional, 
national and local business, as well as develop new direct 
business to help the station increase traditional and non-
traditional revenue, we’d like to speak with you. Resume to: 
pdonnelly@fox36toledo.com. EOE-M/F/D/V.

See your ad here tomorrow! CLICK HERE for details.

REPORT: THERE’S TOO MUCH STREAMING VIDEO
  AppleTV+ and Disney+ are apparently entering a crowded 
SVOD market. Likewise Inc. has published new research 
that found more than half of Americans surveyed with a 
streaming service believe there are too many offerings.
  Launched in 2018, Likewise is a recommendation software 
company catering to movies, TV shows, books and podcasts.
  According to an October survey, the average streaming 
household has three services, and 70 percent say that 
despite having access to so much content, they often struggle 
to figure out what to watch next.
  The survey found streamers spend more than 15 minutes 
trying to decide what to watch before diving into their next TV 
show or movie. In fact, nearly one in five spend more than 20 
minutes reviewing their choices whenever they are looking 
for something new to watch.

NETWORK NEWS
  The Sunday Night Football matchup between the New 
England Patriots and Baltimore Ravens averaged a total 
audience delivery of 22.6 million viewers. This is the fifth 
SNF game to cross 22 million this season. The game was 
the most-watched Ravens’ Sunday night game on NBC, 
ranking second behind 2013’s NFL Kickoff Game featuring 
Peyton Manning and the Denver Broncos. SNF, through 
Week 9, is averaging a total audience delivery of 20.5 
million viewers. It’s up 4 percent from 2018 and the best 
since 2015... CMA Country Christmas, hosted by Trisha 
Yearwood, will air on ABC on Tuesday, 
Dec. 3. The special features Christmas 
classics and festive collaborations with 
Kristin Chenoweth, Chris Janson, 
Tori Kelly, Lady Antebellum, Rascal 
Flatts, Runaway June, CeCe Winans, 
Brett Young and Chris Young... 
NBC used its Sunday Night Football 
showcase to get a head start on some 
early Olympics promotion, Ad Age 
reports, with an ad featuring Team 
USA sprinter Christian Coleman that 
premiered during the halftime break of Sunday’s game 
between the New England Patriots and Baltimore 
Ravens... ABC has given a script commitment plus penalty 
to FLOUIS, a mother-son multi-camera comedy written 
by Brendan Scannell and Amy Reed. FLOUIS revolves 
around the extravagant Faye Caldwell, who has spent her 
life living off high-rolling Vegas sugar daddies. But when 
her pool of men finally runs dry, she and her codependent 
adult son, Louis, trade in Vegas for a fresh start in her 
Indiana hometown... CBS has put in development Clues, 
a drama written by Barbara Hall and David Grae. When 
a private investigator goes missing, his socialite wife and 
his blue-collar protégé are forced together to solve the 
mystery of his disappearance while also desperately trying 
to save the business. But each woman holds a secret that 
could jeopardize their budding friendship and pursuit of 
the truth... Haven alum Eric Balfour is set for a recurring 
role on Season 2 of The CW’s Charmed. In the new 
version of Charmed, after the tragic death of their mother, 
three sisters (Melonie Diaz, Sarah Jeffery, Madeleine 
Mantock) in a college town are stunned to discover 
they’re witches. Soon they must stand together to fight the 
everyday and supernatural battles that all modern witches 
must face... CBS has given a pilot production commitment 
to The Equalizer, a reimagining of the classic series with 
Queen Latifah set to star and executive produce. Written 
by Andrew Marlowe and Terri Miller, who will serve as 
showrunners, The Equalizer stars Queen Latifah as an 
enigmatic figure who uses her extensive skills to help those 
with nowhere else to turn. This is a new take on the character 
played by Edward Woodward on the original series and by 
Denzel Washington in the movie franchise... The CW has 
put in development a friends comedy written by Hannah 
Marks (Dirk Gently’s Holistic Detective Agency). The 
Untitled Hannah Marks Project is a five-minutes-in-the-
future comedic drama about four female friends navigating 
their 20s. The show explores classic coming-of-age themes 
including love, friendship, identity and sexuality, all through 
a futuristic high-tech lens.
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COULD THE TRADE WAR BE NEARING ITS END?
  U.S. and Chinese officials are actively considering rolling 
back some tariffs to clinch the partial trade deal under 
negotiation, people familiar with the talks tell The Wall Street 
Journal.
  “If there’s a deal, [removing] tariffs will be part of it,” a senior 
administration official said late yesterday.
  The U.S. and China have agreed in principle to what 
President Trump has called the first of several phases of 
an accord to end the dispute that’s penalized hundreds of 
billions of dollars of trade between the two countries.

  “Both governments have to give to get,” 
said Myron Brilliant, executive vice 
president and head of international affairs 
at the U.S. Chamber of Commerce, 
who closely follows the talks. “The two 
sides are really close to a deal but it will 
come down to the presidents to make the 
final call.”
  The “phase one” pact would include 
Chinese purchases of American 
farm goods, rules to deter currency 
manipulation and some provisions to 

protect intellectual property and open up Chinese industries 
to U.S. firms, officials have said.
  The phase one deal was widely expected to deter Trump 
from imposing brand-new tariffs on Dec. 15 as planned, but 
negotiators now are working on a framework that would also 
roll back some existing tariffs, the people said.
  The Financial Times earlier reported the Trump 
administration was considering cutting tariffs of 15 percent 
on about $111 billion in Chinese imports imposed Sept. 1.
  Retailers and apparel producers have widely criticized those 
tariffs, and it is that tranche of levies that officials are currently 
considering rolling back.
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 So no one is discussing 
the fact that they are still 
putting those vile black 

jelly beans in the bag like 
people eat them?

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

AMAZON EYES $10B IN NET DIGITAL AD REVENUES
  Amazon will earn almost $10 billion in U.S. net digital ad 
revenues this year, eMarketer estimates. That’s an increase 
of more than 33 percent over 2018.
  This represents a downward revision from the research 
firm’s previous forecast due to slower-than-expected growth 
in H1 2019. Earlier this year, eMarketer estimated Amazon’s 
ad business would grow by 53 percent to $11.33 billion.
  eMarketer expects Amazon’s U.S. net digital ad revenues to 
continue growing at double-digit rates through at least 2021, 
when the e-commerce giant will claim almost 10 percent of 
U.S. digital ad spending.
  And despite the downward revision, 
Amazon is growing faster than any other 
publisher. That will also continue through 
at least 2021, when Amazon’s ad revenues 
will grow more than 10 percentage points 
faster than Facebook’s, and more than 
twice as quickly as Google’s.
 Amazon makes most of its money 
from keyword-targeted, CPC-based 
placements — that is, from search ads.
  eMarketer estimates Amazon will earn 
72 percent of its U.S. net digital ad revenues from search ads 
this year, a figure that will drop slightly to 70 percent by 2021.

MORE vMVPD ATTRITION AHEAD, ANALYST SAYS
  Following Sony’s decision to shutter its 5-year-old virtual 
MVPD, PlayStation Vue, more closures and consolidation 
in the vMVPD business can be expected, Cowen analyst 
Gregory Williams says, according to Multichannel News.
  “Despite the cord-cutting acceleration, vMVPDs have seen a 
significant net add deceleration, struggling to compete in the 
crowded OTT market against each other and the more than 
300 direct-to-consumer apps,” Williams wrote in a note to 
investors. “Our work suggests the slowdown is driven largely 
by price as vMVPD’s are sub-scale and playing in a generally 
irrational and unsustainable market. To that point, with the 
continued rise in programming costs, vMVPD economics 
continue to get tougher.”
  If vMVPD pricing rises to a level of parity with traditional pay-
TV services, consumers will opt for DTC and VOD services, 
or not cut the cord at all, Willams said.
  Currently, there are six remaining “large” vMVPDs in 
the market, including Hulu Live TV, YouTube TV, Sling 
TV, AT&T TV Now, Philo and fuboTV. “With the vMVPD 
market becoming more rationalized and subsequently less 
appealing, longer term, we eventually see market exits (or 
consolidation) to three to five vMVPD’s,” Williams added.

THIS AND THAT
  Baby boomers are the generation second-most-likely to shop 
in a physical store this holiday season. According to a new 
survey of nearly 30,000 users of the Shopkick mobile rewards 
app, Gen Z consumers defy “digital native” stereotypes by 
being most likely to do the majority of their holiday shopping 
at brick-and-mortar locations this year (55%). Baby boomers 
follow closely (54%)... What a difference a year makes. First 
Insight’s survey of 1,000 people found that 55 percent prefer 
shopping at Walmart rather than Amazon.com, CNBC 
reports. The same survey conducted last year found that 53 
percent preferred Amazon and 47 percent chose Walmart.


