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SHOPPERS SEEK ‘OMNI-CHANNEL’ EXPERIENCE
  National Automobile Dealers Association (NADA) data 
offers a good reason for television sales reps to be hopeful 
about the key ad category.
  The trade group reports that based on the 8.41 million cars 
and light trucks that were sold by its members during the first 
half of this year, the average dealer spent a record 
$628 per each new car sold. That’s up 2 percent 
compared to a year ago and up 8 percent versus 
what they spent in 2013.
  Yet the numbers also come with a caveat. With 
car sales down slightly, NADA reports franchised 
dealership ad spending totaled $4.47 billion during the first six 
months of this year. That’s a 1 percent decrease compared 
to the same period in 2018. It also represented the smallest 
amount spent by franchised dealers since 2015.
  At the mid-year point there were 16,741 new vehicle dealers 
in the U.S., according to NADA, and while that number is 
lower than a year ago, NADA President Peter Welch says 
the death of the local car dealer is overblown. He says reports 
that consumers are clamoring to buy vehicles completely 
online and that younger generations are averse to physical 
dealerships have yet to pan out.
  “Nothing could be further from the truth,” Welch said. “The 
idea of e-commerce fully displacing physical dealerships has 
been around as long as the internet. And while it’s true that 
consumers are spending more time researching online for 
vehicles to purchase, it’s not as much as one might think.”
  In a blog post, Welch cites several data points backing 
up the relevance of local dealers. That includes a study 
released this year by Cox Automotive that showed buyers 
spent an average of 14.5 hours researching and shopping 
for a vehicle. While the study did show that 61 percent of that 
time was spent online, Welch notes that 34 percent of the 
research was done at dealerships. And that doesn’t include 
the amount of time buyers spent actually purchasing the 
vehicle.
  Another survey from Harris and Urban Science shows 
the typical consumer visits 2.5 dealerships before they buy. 
With more than two-thirds (68%) telling survey-takers they 
visit more than one dealership. Welch said he’s especially 
encouraged by the data showing the highest number of 
dealer visits were among Gen Zs and young Millennials, the 
two groups that are supposedly most interested in buying 
their car online. He also points out the Harris data showed 
85% of shoppers said buying a car or truck is too big a 
purchase to click the “buy” button sight unseen. Nearly as 
many (83%) wouldn’t buy a vehicle without a test drive—and 
most want that to occur at a dealership where a vast majority 
of Americans actually have trust in the information they get.
  “Consumers, in particular young ones, don’t want an online-
only shopping experience for major purchases,” Welch said. 
“They want an omni-channel experience. It’s also why dealers 
will continue to offer the ‘clicks and bricks’ experience that 
consumers truly want when buying a car or truck.”

NADA: PER-VEHICLE DEALER SPEND AT RECORD HIGH
ADVERTISER NEWS
  As the holiday season approaches, the parent company 
of Sears and Kmart has secured a $250 million lifeline 
and announced plans to shut 96 more stores, CNBC 
reports. That will leave the business with 182 locations. 
The financing came from lenders that include owner Eddie 

Lampert. The parent company, Transformco, 
says going-out-of-business sales are set to begin 
Dec. 2, with the 96 stores shuttering by February. 
The closures and financing show that the Sears 
brand continues to struggle to win back shoppers, 
despite Sears Holdings filing for bankruptcy and 

restructuring. Sears’ last profitable year was 2010... Costco 
and Instacart are piloting a program to deliver prescription 
medicines in as little as an hour to club members, CNBC 
reports. The warehouse club and delivery service are 
waiving delivery fees on orders over $35... Amazon.com 
plans to invest $40 million to open a robotics innovation hub 
in Westborough, Mass., a suburb of Boston, in 2021. The 
company’s robotics division is focused on developing robots 
that stack and move products around Amazon’s massive 
warehouses... Ralph Lauren yesterday said the company 
is seeking growth through digital initiatives that will include 
“rental, subscription, and resale models,” according to a 
company press release. That includes a tie-up with Urban 
Outfitters’ new Nuuly rental effort, executives said. In 
Q2, net revenue rose 1 percent to $1.7 billion, driven by 
Europe and Asia. North America revenue fell 1 percent to 
$881 million... Gap Inc. says longtime CEO and president 
Art Peck will step down from those roles and his board 
position, after a brief transition. Board Chairman Robert 
Fisher, of the founding Fisher family, has taken the job of 
interim chief executive, effective immediately, the company 
says... Coca-Cola is launching a new seltzer brand dubbed 
AHA in March 2020, which the beverage giant claims is its 
biggest new product release in a decade. AHA will come 
in eight flavors, including two (Citrus Green Tea and Black 
Cherry + Coffee) with 30 mg of caffeine that take early aim at 
popular caffeinated seltzer Hi-Ball from Anheuser Busch. 
The line will also look to gain market share from PepsiCo’s 
surging Bubly line — a brand it too started from scratch 
back in 2018. AHA will replace Coke’s Dasani sparkling 
water. Coke says it will introduce new still water flavors to 
its Smartwater line in 2020, too... Target has expanded its 
Black Friday preview sale to two days, and will hold the 
event tomorrow and Saturday, a week later than last year’s 
sale, the Minneapolis Star Tribune reports. Thanksgiving 
falls later in the month this year than last, and the shorter 
season between the winter holidays has some retailers 
kicking off the shopping season earlier and others waiting 
longer to start... Select 7-Eleven stores in Colorado now 
feature robots that dispense CBD products, according 
to Forbes. The machines were created by greenbox 
Robotics, and greenbox will curate the selection of CBD 
products available at 7-Eleven stores.
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AVAILS
  WBRE-TV, Wilkes-Barre, Pa., is currently searching for 
a Local Sales Manager to assist in leading the day-to-
day operations of the sales department. 
The LSM develops and executes sales 
strategies which result in exceeding 
revenue targets in local, new business 
and digital revenue, and provides leadership for the 
broadcast/digital sales teams. Minimum 3-5 years of media 
sales experience, excellent communication skills, and 
experience guiding, directing and motivating personnel 

required. CLICK HERE for more details 
or to apply. EOE.
  Research Director, Phoenix: Want 
a chance to use your skills beyond 
cranking out one sheets? Do you 
need to get creative to get out of the 
research rut? How about the added 
bonus of sunshine year-round, lush golf 
courses and amazing gardens? We 
need the best and brightest for these 
Meredith stations to find strengths 
and opportunities – a fresh set of eyes 

to take the sales research from routine to extraordinary and 
to find the hidden stories in news research data. Want to 
become part of the Meredith team? Qualified candidates 
should apply online at Meredith.com.
  TrustDALE has an opening for an investigative 
journalist in Atlanta. If you’re tired of churning stories 
every night to meet a deadline then this is 
a great alternative! Our goal is to tell a story 
and get a resolution for consumers who 
have been harmed by dishonest companies. 
We’re looking for a candidate with 3-5 
years’ experience in story development and 
research. The right candidate will be able to shoot, edit and 
write stories for TrustDALE media platforms, including our 
television program, social media and YouTube. Resume to 
Laura@trustdale.com.
  KABB (FOX) and WOAI (NBC) in San Antonio 
seek enthusiastic, highly motivated Digital Marketing 
Consultants. We’re looking for individuals to focus on 
driving revenue by selling digital media solutions to new and 
existing clients. The ideal candidate will have an outgoing 
personality, be fearless when making cold calls and excel 
at setting appointments and closing sales. If you have a 
passion for everything digital and are highly self-motivated 
to achieve success, this is the role for you! CLICK HERE 
for more info or to apply now. EOE.
  WHBQ FOX 13 — Cox Media Group Television Station 
in Memphis, Tenn., seeks a motivated and passionate 
Local Account Executive eager to WIN 
while representing a top station. The AE is 
responsible for generating media revenues 
for Cox Media Group Memphis and its entities to meet or 
exceed predetermined goals. A minimum of three years’ 
outside sales experience strongly preferred. Excellent 
written and verbal presentation skills required. Memphis 
is a fun, exciting place to live and work! CLICK HERE for 
more info or to apply now. EOE.

See your ad here Monday! CLICK HERE for details.

FOX EYES RECORD PRICES FOR SUPER BOWL
  Fox is expecting to get the highest prices ever for its 
commercials in this season’s Super Bowl, Broadcasting 
& Cable reports.
  Speaking on Fox’s earnings call earlier this week, CEO 
Lachlan Murdoch said “we’re confident pricing will 
certainly be the highest cost per 30-second spot of any 
Super Bowl.” Prices for Super Bowl spots have been well 
in excess of $5 million in recent years.
  Murdoch said sales are pacing “well ahead” of three 
years ago when Fox last had the big game, and that all 
of the commercials in “A” positions are 
sold out. Overall, Murdoch said the 
advertising market was strong, with 
scatter prices spiking as high as 25 
percent over upfront pricing.
  Categories that are spending money 
with Fox include the companies 
engaging in the streaming wars, tech 
companies, pharmaceutical marketers 
and financial services companies led by 
insurance companies such as GEICO, 
Progressive and State Farm.

NETWORK NEWS
  There will be no more BH90210 on Fox as the network 
has opted not to order another installment. BH90210, 
featuring most of the original cast of Beverly Hills, 
90210, had been billed as a six-episode comedy event 
series. Yet, in success, the expectation was that it would 
go to multiple seasons. There was a lot of anticipation 
for BH90210, whose trailer amassed huge viewership in 
May. The premiere on Fox also drew strong ratings, but 
the numbers quickly fizzled out once the novelty wore off... 
The Little Mermaid Live brought in a total of 8.978 million 
viewers, putting it in fourth place among live-TV musicals 
in terms of audience members 18-49. ABC had the top 
ratings and came in second for total viewers on Tuesday, 
the night the special aired... ABC is developing a half-hour 
single-camera comedy written and headlined by The New 
Normal star Georgia King. The romantic comedy centers 
on Martha (King) and Charlie, two strangers who live one 
street apart and have no idea they’re soulmates. The show 
follows their journey to finding each other, which is full of 
surprises... ABC has picked up more episodes of comedies 
American Housewife, currently in its fourth season, 
and sophomore Bless This Mess. Each will produce six 
additional episodes, for what ABC calls full-season orders. 
American Housewife had originally received a 15-episode 
order, which will now go up to 21 and bring the show’s total 
to 97. The pickup is a vote of confidence for the comedy, 
which has been a utility player for ABC over the years 
and a solid Friday anchor this fall. Bless This Mess was 
a midseason entry last season, so its Season 2 order was 
for 13 episodes. The back order brings that up to 19... 
CBS is developing Extended Family, a multi-camera 
comedy from Mom and Bob Hearts Abishola co-creator 
Eddie Gorodetsky. Written and executive produced by 
Gorodetsky, Extended Family is an unconventional family 
ensemble comedy. A brother and sister are at ground 
zero when a family secret sends shock waves through an 
already dysfunctional family.
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Jim Gaffigan

You’ll leave a Japanese 
public restroom cleaner than 

when you walked in. You 
leave an American public 

restroom with PTSD.
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OUTLOOK: HOLIDAY SALES TO CROSS $1 TRILLION
  Despite healthy consumer spending overall in 2019, the 
upcoming holiday season will be affected by economic 
uncertainty and a shorter timeframe.
  eMarketer forecasts that total U.S. holiday retail sales will 
climb 3.8 percent to $1.008 trillion this year: the first-ever 
trillion-dollar holiday season. Last year saw even less growth, 
at 2.4 percent.
  Cyber Monday is again expected to be the biggest 
online shopping day in U.S. history, with a total that could 
approach — or even surpass — $10 billion. Black Friday, 

Thanksgiving and Cyber Tuesday 
should also rank among the leading days 
for the season.
  Brick-and-mortar remains dominant. In-
store sales for the 2019 holiday season 
will increase by 2.5 percent to $872.25 
billion. Brick-and-mortar still represents 
86.6 percent of holiday sales, but its 
share has steadily declined.
  E-commerce sales this holiday season 
will increase 13.2 percent to $135.35 
billion. That means e-commerce will 

represent 13.4 percent of all holiday retail sales this year.

SURVEY: WALMART GAINING GROUND ON AMAZON
  A new survey shows more consumers now prefer Walmart 
to Amazon, Chain Store Age reports.
  Data from First Insight and shared with CNBC indicates 
55 percent of consumers would rather shop at Walmart 
than Amazon, up from 47 percent in 2018. Meanwhile, the 
percentage who prefer shopping Amazon dropped to 45 
percent from 53 percent.
  Perhaps of more concern to Amazon, First Insight data also 
reveals that 40 percent of make purchases on Amazon six 
or more times a month, down from 80 percent in December 
2017. In addition, 52 percent said they belong to Amazon 
Prime in 2019, compared to 59 percent in 2018.
  “The excitement of the Amazon box coming to your house 
is kind of dwindling off,” First Insight CEO Greg Petro tells 
CNBC. “I think the novelty of Amazon is wearing off.”
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FunnyTweeter.com

Star Trek was my favorite 
show as a kid because I 
liked to fantasize about 
getting beamed off this 

planet. It’s my favorite show 
now for the same reason.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

NIELSEN TO SPLIT INTO SEPARATE COMPANIES
  Nielsen, the media research firm famous for its TV ratings, 
yesterday announced plans to split into two independent 
publicly traded companies.
  The company said it would spin off its Global Connect 
business and create the two companies — Global Media 
and Global Connect.
  “Both the Global Media and Global Connect businesses 
are independently essential to the industries they serve, but 
each business has unique dynamics,” CEO David Kenny 
said in a statement. “Our decision to separate them marks 
a milestone in our strategic evolution and 
will best position each to serve the specific 
needs of their clients and successfully 
address rapidly changing dynamics in the 
marketplace.”
  Activist hedge fund Elliott Management, 
which is one of the company’s largest 
shareholders, had been pushing 
Nielsen to find a buyer. Nielsen said in 
September 2018 that it was working with 
investment banks J.P. Morgan Chase 
and Guggenheim Securities, as well 
as the law firm Wachtell, Lipton, Rosen & Katz, on an 
“expanded” review of strategic alternatives, including a sale 
of the company.
  Nielsen expects the deal to close in nine to 12 months.
  Following the separation, Kenny will stay on as chief 
executive of the Global Media business. Nielsen has started 
a search for a CEO of the Global Connect business.
  Separately, Nielsen boosted its full-year earnings guidance 
and reported a loss for the third quarter.

AT&T, DEERFIELD MEDIA SIGN RETRANS PACT
  AT&T says it has reached a retransmission consent 
agreement with four TV stations owned by Deerfield Media, 
ending a six-month blackout, Multichannel News reports.
  The stations involved were KBTV, a Fox affiliate in 
Beaumont-Port Arthur, Texas; WSTR, a MyNetwork TV 
affiliate in Cincinnati; and WJTC, an independent station, and 
WPMI, an NBC affiliate, both in Mobile, Ala. and Pensacola, 
Fla.
  AT&T declined comment but confirmed that the stations, 
among more than 15 that went dark in late May, were 
returned to its AT&T TV, U-verse and DirecTV customers 
on Wednesday.
  Of the remaining stations (owned by MPS Media, GoCom 
Media, Howard Stirk Holdings, Roberts Media, Second 
Generation of Iowa and Waitt Broadcasting), only GoCom 
Media, which owns about three stations in Champaign-
Decatur, Ill., has returned to AT&T customers.

ACCOUNT ACTION
  The Boston Beer Company has hired Goodby Silverstein 
& Partners as its creative agency partner on Sam Adams 
and Truly Hard Seltzer, following a competitive review. 
That’s according to Campaign US, which reported on the 
RFP seeking new creative agencies for Sam Adams and 
Truly in September. The review was handled by Avidan 
Consulting. GS&P has worked with a number of iconic beer 
and spirits brands, including Budweiser, Rolling Rock, 
Corona, Modelo, Tsingtao and Jose Cuervo.


