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REPORT: AUTOMAKERS LOSING MARKET SHARE
  U.S. automakers have made a bold bet in ditching sedans 
and doubling down on trucks and SUVs, while hoping that 
their small car buyers come along for the ride. A new report 
from Edmunds suggests that not all customers are willing 
to make the trade up and that as a result, both Ford and 
Chevrolet are conceding market share to competitors.
  The report looks at two discontinued small cars: the Ford 
Focus and Chevrolet Cruze, of which it says there are 
nearly 2.7 million and 1.6 million still on the road, respectively. 
Without direct replacements, the report finds, 
the number of owners of those cars staying 
with the brands has fallen to record low levels 
in 2019 — 33 percent for Ford and 45 percent for Chevy, 
down from 40 percent and 57 percent in 2016.
  Both brands will likely see further erosion, the researchers 
say, since Ford is sunsetting the Fiesta and Fusion, its lone 
remaining non-Mustang passenger cars, while Chevy ended 
production of the Cruze at an Ohio plant in March.
  Through September, 31 percent of Focus owners bought 
from a competitor when they traded in their car, compared 
with 23 percent of Cruze owners, says Edmunds, whose 
findings were reported by Autoblog.com. Among Focus 
owners, 42.2 percent traded in for another car this year, 
whether from Ford or a competitor, versus 48.8 percent who 
traded for an SUV and 9.3 percent who bought a truck. For 
Cruze owners, 42.3 percent stayed with a car, 49.1 percent 
took an SUV and 8.6 percent went to a truck.
  Chevy provided retail registration data from automotive 
market intelligence firm R.L. Polk & Co. that show the 
brand has mostly held its share of the retail market through 
September, with a drop of 2.8 percent in year-to-date 
registrations, resulting in market share of 10.6 percent, a 
drop of a tenth of a percentage point.
  Chevrolet still offers the Spark and Sonic subcompacts, plus 
the midsize Malibu. The Impala also remains in production 
until January.
  Edmunds tells Autoblog it derived its report using retail sales 
transactions and say it’s “unrealistic” to assume you can exit 
an entire segment and not see a corresponding drop in market 
share. “Compact cars account for more than 9 percent of the 
new vehicle market, and it’s not likely to drop to zero percent, 
especially given the fact that the average price of a new car 
is in record territory,” an Edmunds spokeswoman said.
  Ford and GM — along with Fiat Chrysler, which has long 
since culled small sedans from its U.S. brands — have 
followed consumer preferences away from cars and toward 
larger and higher-riding crossovers, SUVs and trucks. 
Analysts say the moves are also rooted in finances: Since 
small cars carry narrow or non-existent profit margins, 
automakers are focusing on more profitable trucks and 
utility vehicles to help them stockpile cash to invest in future 
technologies, chiefly electrification and autonomous vehicles.

(Continued on Page 3)

EDMUNDS: DITCHING SMALL CARS COSTS FORD, CHEVY
ADVERTISER NEWS
  Ford is entering the EV arena with the 2021 Mustang 
Mach-E, Automotive News reports. AW says the move 
represents a risky gamble of expanding a venerable 
nameplate beyond the pony-car body style that defined it 
for more than a half-century. The 300-mile-range crossover, 
offered in rear-wheel-drive and all-wheel-drive versions, 
is Ford’s answer to Tesla, General Motors and others 
that beat it to market with a long-range EV. Company 
executives contend they’ve learned from, and are improving 

on, what their rivals have done to offer a 
comprehensive EV strategy that includes an 
extensive charging network, thousands of 

certified service centers and access to a full federal tax credit 
some other automakers can no longer utilize... J.C. Penney 
has apparently made progress in cutting its losses, reporting 
a $97 million net loss in the third quarter, 41 percent lower 
than the same period in 2018. CNN says top-line revenues 
continue to pose a challenge for Penney, which saw same-
store sales fall 9.3 percent during the quarter. Penney upped 
its full-year operating profit forecast to $475 million... Rent 
the Runway, which pioneered the concept of online apparel 
subscription rental, and Nordstrom are launching a multi-
pronged partnership across stores, inventory innovation 
and product development, Chain Store Age reports. The 
collaboration builds on a pilot, announced in July, with Rent 
the Runway putting drop-off boxes where customers can 
return rented items in four Nordstrom locations in Los Angeles 
(a fifth has since been added). Starting today, the Rent the 
Runway drop-off-boxes network will expand to 29 Nordstrom 
locations. Members of the rental giant can also access 
exclusive Nordstrom services, including styling services, gift-
wrapping and more... The FDA has sent a warning letter to 
Dollar Tree concerning “multiple violations of current good 
manufacturing practices at contract manufacturers used to 
produce Dollar Tree’s Assured Brand OTC drugs,” USA 
Today reports. In a Nov. 6 letter to Dollar Tree CEO Gary 
Philbin, the FDS identifies Chinese suppliers to the chain 
who failed to take adequate steps to safeguard the quality 
of products sold made for the retailer... Warren Buffett’s 
Berkshire Hathaway has acquired 1.2 million shares of RH, 
the retailer formerly known as Restoration Hardware, in 
the third quarter. With its stake, Berkshire Hathaway is now 
the fourth-largest shareholder in the chain, CNBC reports... 
Retailers are preparing for one of the busiest shopping 
weekends of the year with an estimated 165.3 million people 
likely to shop Thanksgiving Day through Cyber Monday, 
according to the annual survey released by the National Retail 
Federation and Prosper Insights & Analytics. Throughout 
the course of the holiday weekend, 39.6 million consumers 
are considering shopping on Thanksgiving Day, 114.6 million 
on Black Friday, 66.6 million on Small Business Saturday 
and 33.3 million on Sunday. The shopping weekend will wrap 
up on Cyber Monday, when 68.7 million are expected to 
take advantage of online bargains.
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AVAILS
  KABB (FOX) and WOAI (NBC) in San Antonio 
seek enthusiastic, highly motivated Digital Marketing 
Consultants. We’re looking for individuals to focus on 
driving revenue by selling digital media solutions to new and 
existing clients. The ideal candidate will have an outgoing 
personality, be fearless when making cold calls and excel at 
setting appointments and closing sales. If you have a passion 
for everything digital and are highly self-motivated to achieve 
success, this is the role for you! CLICK HERE for more info 
or to apply now. EOE.

  WAFF-TV, the NBC affiliate in 
Huntsville, Ala., has an immediate 
opening for a Digital Sales Manager.  
The Digital Sales Manager is responsible 
for achieving the station’s advertising 
revenue goals and works closely with 
the entire WAFF sales team to train, 
prospect, develop, close and maintain 
accounts. The DSM works in partnership 
with the sales team to identify clients’ 
needs and to recommend effective multi-
platform marketing solutions, integrating 

traditional television advertising with non-traditional digital 
tools and new media platforms. CLICK HERE for more info 
or to apply now. No calls, please. EOE-M/F/D/V.
  TrustDALE has an opening for an investigative journalist 
in Atlanta. If you’re tired of churning stories every night to 
meet a deadline then this is a great alternative! 
Our goal is to tell a story and get a resolution 
for consumers who have been harmed by 
dishonest companies. We’re looking for a 
candidate with 3-5 years’ experience in story 
development and research. The right candidate 
will be able to shoot, edit and write stories for TrustDALE 
media platforms, including our television program, social 
media and YouTube. Resume to Laura@trustdale.com.

See your ad here tomorrow! CLICK HERE for details.

RETAIL SALES RECOVER, BUT PACE IS SLOWING
  Sales at U.S. retailers rebounded in October after a recent 
lull, but the pace of spending appears to have slowed after 
a big burst earlier in the year that was widely viewed as 
unsustainable. Retail sales increased 0.3 percent last month, 
the government said, matching the forecast of economists 
polled by MarketWatch.
  Most of the sales gains were reaped by auto dealers, gas 
stations and internet stores such as Amazon. Walmart also 
did well, buoyed by its online grocery arm. Most other retailers 
posted soft results just before the start of the critical holiday 
shopping season. If autos and gasoline are excluded, sales 
rose a scant 0.1 percent. What’s more, the pace of sales 
over the past year slowed to 3.1 percent in October from 4.1 
percent, marking a five-month low.
  Sales at gas stations jumped 1.1 percent. Internet retailers 
also reported a nearly 1 percent increase in sales, while 
receipts at auto dealers and grocers both climbed 0.5 percent.
  Yet sales fell at restaurants, home centers and retailers that 
sell clothing, electronics, appliances, home furnishings, books 
and sporting goods. Department stores and pharmacies 
were basically flat.

NFL VIEWERSHIP UP 5%, AVERAGE GAME IS 15.8M
  Through 10 weeks of the NFL’s regular season — TV’s 
top programming in terms of Nielsen measurement — 
viewership is up 5 percent over the the same period a year 
ago, maintaining a similar rise in recent weeks, Television 
News Daily reports.
  Looking at all regular-season games on five networks — 
Fox, NBC, CBS, ESPN and NFL Network — the average 
Nielsen viewership is 15.8 million versus 15 million through 
10 regular-season games in 2018.
  Top marketers of national/regional TV spend on NFL games 
through Thursday, according to iSpot.
tv, include Geico with 566 airings ($87.7 
million), Verizon with 673 airings ($77.7 
million), Progressive Insurance, 362 
airings ($73.3 million); State Farm, 524 
airings, ($56.2 million) and Hyundai with 
142 airings ($54.1 million).
  Completing the top 10 of NFL TV 
marketers are Toyota with 143 airings 
($53.9 million), AT&T Wireless with 220 
airings ($44 million), Apple iPhone with 
185 airings ($42.1 million), USAA with 
214 airings ($41.5 million) and Bud Light with 464 airings 
($40.1 million).
  On-air promotion for TV networks in football games has 
seen 2,774 airings for the NFL Network; 1,288 for Fox; 1,134 
for CBS; 222 for NBC; and 113 for ESPN.

NETWORK NEWS
  NBC is developing The Pioneer, a futuristic drama written 
by Matt Nix and Bridget Tyler. The Pioneer centers on Alice 
Watson. Still struggling with the aftermath of a tragic accident 
that killed her son, Alice and her headstrong daughter Joanna 
will have to overcome their emotional trauma when they find 
themselves unexpectedly pivotal in the survival of their family, 
and their colony, after the arrival on their new planet does not 
go according to plan... Fighting Words, a forensic linguistic 
procedural crime drama, has been put into development 
at CBS. The project, from writer Samantha Corbin-Miller 
(Absentia, Law & Order: SVU, Conviction), follows a brilliant 
but socially awkward female forensic linguistics professor 
who teams with a charming, roguish male Florida Department 
of Law Enforcement Special Agent and uses her unique, 
cutting-edge forensic skills as a human linguistic polygraph 
to consult on major cases where language and words play 
a vital component, from social media to the interrogation 
room... Pivoting, a half-hour single-camera comedy from 
writer Liz Astrof, has landed at Fox in a script-plus-penalty 
development deal that includes one additional backup script. 
Pivoting is a comedy about tragedy, set in a small, middle-
class town in Long Island, where we follow three close-knit 
childhood friends, after the death of another. During the 
grieving period, when psychologists advise not to make any 
big decisions, our three friends do exactly that and upend their 
lives in an effort to find happiness... ABC has given a script 
commitment plus penalty to Duet, a soap about a woman 
moving between two very different lives. Duet will center on 
35-year-old Delilah Jones, who finds herself jumping back 
and forth between life as a pop icon and an alternate reality 
where she never left her hometown, got married and had a 
child and works as a high school music teacher.
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Larry The Cable Guy

So people are fighting 
over Popeyes chicken 

sandwiches. They call that 
a crime, but at our house 
it’s called Thanksgiving.
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WANTED: ADVERTISERS FOR PEACOCK LAUNCH
  NBC Universal is seeking about 10 marketers as sponsors 
for the launch of its Peacock streaming service, with 
packages costing as much as $25 million, people familiar 
with the pitch tell Ad Age.
  Currently, the company is out with a $25 million package 
and a $15 million package. The $25 million package would 
guarantee marketers a 10 percent share of voice on the 
platform for 18 months, while the $15 million buy would give 
marketers a 10 percent share for six months, at which point it 
would be reduced to a 5 percent share for the remaining 12 

months. This would open up inventory for 
more advertisers to buy commercials on 
the streaming service.
  NBC is not guaranteeing numbers of 
subscribers or impressions, according 
to the sources, which could be a point of 
contention in negotiations. 
  Marketers are certainly keeping an eye 
on Peacock, since it is one of the only 
high-profile streaming services poised 
to debut with commercials. And being a 
launch partner could offer the potential for 

marketers to help shape the ad model in this new ecosystem.

AGENCIES DEBATE PULLING OUT OF THE 4A’S
  As recession looms and their margins fray, advertising 
agencies are beginning to rethink their membership in the 
4A’s. Interpublic Group of Cos.’ McCann Worldgroup 
is one such network weighing its investment in the trade 
group—it spends around $250,000 a year in dues—and is 
reconsidering that hefty renewal, three people close to the 
matter tell Ad Age.
  Founded in 1917 as the American Association of 
Advertising Agencies, the 4A’s proclaims to serve more 
than 700 member agencies that control more than 85 percent 
of total U.S. advertising spend.
  But lately agencies are increasingly questioning its worth 
and its role as their public defender in the industry amid 
widespread pressures including declining client budgets that 
have shops scrutinizing their expenses.
  Marla Kaplowitz, 4A’s president and CEO who succeeded 
Nancy Hill at the helm of the 4A’s in 2017, along with Greg 
Stern, founding partner of BSSP and board chair of the 4A’s, 
say membership is flat year-over-year. Kaplowitz speculates 
the current chatter is a negotiating ploy as the 4A’s prepares 
for its membership renewal season. The 4A’s will begin 
outreach to its members in January, reminding them of 
renewal, which will be due in March, according to Kaplowitz.
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FunnyTweeter.com

Fifty percent of parenting 
is just trying to decide if 

that noise is worth walking 
up all of those stairs.
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SUPER BOWL SPOTS BRINGING RECORD PRICES
  Fox Sports has sold 60 of its 77 available television 
advertising spots for Super Bowl LIV, Fox Sports EVP for 
sports sales Seth Winter tells Bloomberg.
  Not only are the ads selling quickly, they’re also generating 
record prices, as in $5.5 million for a 30-second spot (if you 
buy two of them) or $5.6 million for one.
  “It’s a pinch-yourself moment,” Winter told Bloomberg. “We 
went in with expectations that we would do well. We’re pacing 
well ahead of where we thought we’d be.”
  Winter says 25 companies remain interested in the final 
17 spots, including big players in the 
beverage, technology, automotive, 
telecommunications and retail industries. 
For the last few openings, the price could 
climb even higher.
  Last year, CBS sold Super Bowl ads for 
$5.1 million to $5.3 million.
  MediaPost reports the pace of sales 
and elevated prices are the result of fewer 
commercial breaks this year — four per 
quarter, versus five in previous years. The 
reduction is part of an effort to create a 
more “free-flowing” viewer experience, Winter said.

DITCHING SMALL CARS COSTS FORD, CHEVY
(Continued from Page 1)
  But Edmunds notes that at 9.1 percent of the U.S. car market 
in 2019, compact cars like the Focus and Cruze represent 
the largest chunk of passenger cars (midsize sedans, by 
contrast, have plummeted to 8 percent, Edmunds says, from 
a high of 17 percent in 2012). They’re also the top segment 
in terms of customer loyalty, with 33 percent of trade-ins 
resulting in another compact car. SUVs now own nearly half 
of the U.S. auto market, at 47.9 percent.
  Edmunds says the Escape compact crossover has emerged 
as the top pick of new vehicle for former Focus owners, at 
9.5 percent, followed by the EcoSport at 6.2 percent. The 
majority of buyers are still opting for something from another 
brand, however.
  Chevy buyers have still mostly been trading in for newer 
Cruzes, at 10.3 percent. But the second most popular option, 
the Equinox, is similarly a nearly $5,000 more expensive 
option. The Honda Civic and Toyota Corolla have both 
gained from people trading in a Focus or Cruze who want to 
stay in a small car, Edmunds said.

THIS AND THAT
  Fewer jobless Americans are relying on unemployment 
insurance amid tighter state rules on obtaining the benefits 
and a strong job market, The Wall Street Journal reports. 
Last year, 28 percent of jobless people received benefits, 
down from 37 percent in 2000 — a period of similarly low 
unemployment... The overwhelming majority of Americans 
support marijuana legalization, according to two recent 
surveys. The newest poll, from the Pew Research Center, 
found that 67 percent of Americans now back marijuana 
legalization, up from 62 percent in 2018. Opposition to 
legalization also dropped to 32 percent, down from 34 
percent last year. At the same time, another recent poll by 
Gallup found 66 percent of Americans support marijuana 
legalization, the same as Gallup found last year.


