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RETAILERS PUSHING PROMOTIONS EVEN EARLIER
  As Thanksgiving-to-Christmas retail promotions batter 
inboxes and shout ever-louder from stores, some highly 
motivated shoppers are avoiding the frenzy altogether, 
The Wall Street Journal reports.
  The push to wrap up purchases before Thanksgiving is 
especially strong among mothers, who often still shoulder 
most of the holiday shopping within families. Fifty-one 
percent of moms said they started shopping 
before November this year, up from 47 percent 
a year ago, according to a National Retail 
Federation survey of nearly 8,000 consumers 
conducted last month. That compares with 
about 40 percent of all holiday shoppers in 
both years.
  A shorter-than-usual period between 
Thanksgiving and Christmas this year is hastening the 
early push. Some big retailers are pushing marketing 
promotions earlier, hoping to coax dollars out of shoppers 
sooner. And a penchant among millennials for sharing 
extreme organizational feats on Instagram—including 
color-coded refrigerator displays and elaborate daily 
journals—is spilling into holiday shopping habits too, retail 
experts say.
  Walmart launched its holiday promotions this year on Oct. 
25 with its Early Deals Drop—more than a week ahead of 
the holiday deals launch the year before. Amazon says 
it is using the entire month of November this year as a 
holiday promotion period, with each weekend devoted to 
discounts in certain key departments, such as fashion, toys 
or home. Last year, the November promotions were more 
focused on counting down to Black Friday.
  Target’s Black Friday Preview Sale earlier this month 
grew to two days this year from only one day last year.
  Retail watchers say that as more 20- and 30-something 
millennials become parents, some are bringing a more 
organized approach to holiday shopping. “These are 
consumers who are doing their research earlier and 
throughout the year,” says Katherine Cullen, senior 
director of industry and consumer insights for the NRF. 
“They know what they want to get and they come into the 
season hyper-organized.” She should know: Cullen, 34 
and mother of 4-month-old twins, recently sent a bulleted 
list of baby gift suggestions to her mother-in-law.
  Veronica Flores, a 46-year-old single mom in Los 
Angeles, shops throughout the year for the holidays. She 
says shopping far ahead of time allows her to think of more 
meaningful, unique gifts.
  She has a stash of Hello Kitty collectibles for her sister, 
for instance, who is a collector.
  “Am I going to find deals for Hello Kitty on Black Friday? 
Probably not. So why bother? Why fight for parking?” she 
says. “On Thanksgiving you want to be with your family, not 
out there fighting with people and buying things you don’t 
need.”

ORGANIZED HOLIDAY SHOPPERS WRAPPING UP EARLY
ADVERTISER NEWS
  California said yesterday it will halt all purchases of new 
vehicles for state government fleets from General Motors, 
Toyota, Fiat Chrysler and other automakers backing 
President Trump in a battle to strip the state of authority 
to regulate tailpipe emissions. Between 2016 and 2018, 
California purchased $58.6 million in vehicles from GM, 
$55.8 million from FCA, $10.6 million from Toyota and 

$9 million from Nissan. Starting in January, 
the state will only buy from automakers that 
recognize California’s legal authority to set 
emissions standards. They include Ford 
Motor, Honda Motor, BMW and Volkswagen, 
which struck a deal with California in July 
to follow revised state vehicle emissions 
standards... Lord & Taylor has launched a 

marketing campaign to stress that the stores are up and 
running in the midst of transformation under new owner Le 
Tote, new President Ruth Hartman said. “Part of wanting 
to acquire this great heritage brand of Lord & Taylor is that 
from a brand standpoint, a lot more people know the Lord 
& Taylor name versus Le Tote,” she said, according to 
Footwear News... Retailers hired 18 percent more people 
last month than they did in October 2018 and they are 
actively recruiting in a tight labor market, but some signs 
indicate that overall seasonal hiring could be flat or down 
this year, the Minneapolis Star Tribune reports. “We’re 
running up against that natural wall where retailers are not 
able to hire the amount of people they’d like,” said Andrew 
Challenger, VP of global outplacement firm Challenger, 
Gray & Christmas... Walmart is enticing holiday shoppers 
by enabling consumers to use its iOS or Android app to 
scan barcodes and purchase products from its seasonal toy 
catalog, Mobile Marketing Magazine reports. The Scan & 
Shop technology is appearing in 35 million catalogs, which 
are distributed at the retailer’s 4,800 U.S. stores and are 
available via toy resellers and consumer mailings... Sam’s 
Club has a new CEO. Kathryn Lay, who has been at 
Walmart since 2015 and most recently served as the head 
of its U.S. Neighborhood Markets unit, will now oversee the 
chain of membership-only stores. Sam’s Club’s former CEO 
John Forner was appointed head of Walmart’s U.S. stores 
business in October... Menards continues to steadily expand 
its Midwest empire, Chain Store Age reports. The third-
largest big-box home improvement retailer is constructing 
a new location in Athens, Ohio. Officials from Menards said 
the new location will be completed by the summer of 2020. 
The retailer already operates about 20 locations in Ohio. But 
the new store is expected to draw steady, new customers 
from southern Ohio and West Virginia. Menards operates 
well over 300 locations in 14 states... Chobani is moving 
beyond Greek yogurt and rolling out oat milk products and 
coffee creamers, CNBC reports. Oat milk sales have grown 
636 percent over the past year, while still making up only a 
small percentage of the dairy-free alternative market.
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AVAILS
  WGN-TV, Chicago, has an immediate opening for a 
Television Sales Account Executive. The AE will be 
responsible for current accounts and 
new business development for WGN-
TV, WGNTV.com, CLTV and other 
advertising and marketing opportunities. 
Experience developing new business in radio, print, online or 
other media is desired. 2-4 years of media sales experience 
preferred, experience with Media Monitors and Matrix is 
a plus. CLICK HERE and search openings for Account 

Executive. TBMBNexstar Media Co. is 
an equal opportunity employer.
  KMBC-TV, Hearst Television’s ABC 
affiliate in Kansas City, has an opening 
for an experienced Account Executive.   
We are looking for an AE who is highly 
motivated, can grow revenue on existing 
accounts and secure new advertisers 
to the station. Ideal candidate will have 
strong business development experience 
as well as the ability to effectively 
negotiate. If you have a proven track 

record of producing revenue on multiple platforms, CLICK 
HERE to apply. EOE.
  ABC7 Los Angeles is seeking an Account Executive to 
represent all of its broadcast, digital and social properties to 
the Los Angeles advertising community. The 
AE will grow an established account list and 
develop new business across all ABC sales 
platforms. Candidates must be able to actively 
identify new business opportunities! If you’re 
the kind of person who thrives on being an 
integral part of a transforming industry and creating solutions 
to challenging issues, this may be the perfect opportunity for 
you. Apply online at www.abc7.com/jobs. EOE.

See your ad here tomorrow! CLICK HERE for details.

‘KELLY CLARKSON’ SCORES SEASON 2 RENEWAL
  NBCUniversal has picked up syndicated talker The Kelly 
Clarkson Show for a second season, the company said 
yesterday. The hour-long talk show featuring Clarkson, the 
first American Idol winner and currently a judge on NBC’s 
The Voice, airs in 100 percent of the U.S. across more than 
200 TV stations.
  Thus far, the show is averaging a 1.4 live plus same day 
household rating, according to Nielsen, making it the fourth 
highest-rated syndicated talk show on TV in households. It’s 
averaging 1.9 million viewers a day on air, and it’s picked up 
more than 1.5 million subscribers on online platforms since 
its September debut, Broadcasting & Cable reports.
  Kelly Clarkson is the second rookie show this year to earn 
a second-season pick-up. Earlier this month, Fox renewed 
new game show 25 Words or Less, starring Meredith 
Vieira, for another year.
  Meanwhile, the Fox Television Stations have signed on 
to launch Debmar-Mercury’s latest project, an eponymous 
talk show starring Nick Cannon, next fall across its group in 
double runs.
  Cannon currently serves as the host of Fox’s hit reality 
competition show, The Masked Singer.

SLING TV, HULU BATTLE IN vMVPD SUBS RACE
  As AT&T TV Now falls back in the pack, Sling TV and Hulu 
with Live TV have emerged as the co-leaders among virtual 
MVPDs in terms of subscribers, FierceVideo reports.
  According to estimates from MoffettNathanson, Hulu now 
has 2.7 million live TV subscribers, putting it just slightly 
ahead of Dish Network’s Sling TV. Since Hulu – which is 
majority owned and controlled by Disney – doesn’t disclose 
live TV subscriber totals, MoffettNathanson’s estimates are 
based on reported results and commentary regarding total 
distribution by media companies, which are compared with 
press reports and commentary from 
vMVPD providers.
  Sling TV earlier this month reported a 
net addition of approximately 214,000 
subscribers, bringing its total up to 2.69 
million.
  Behind Sling is YouTube TV, which 
MoffettNathanson estimates has 1.6 
million subscribers after adding about 
150,000 during the third quarter. In the 
meantime, AT&T TV Now (formerly 
DirecTV Now) is down to about 1.13 
million after losing another 195,000 subscribers in the third 
quarter.
  MoffettNathanson didn’t break out subscriber estimates for 
other services including fuboTV and PlayStation Vue, but 
said those services (combined with Hulu and YouTube TV) 
added a total of 569,000 subscribers during the third quarter.

NETWORK NEWS
  Jeopardy! superstar James Holzhauer, just coming off of 
his win of the Tournament of Champions, returns to TV on 
Jan. 7, but this time, he’ll be in primetime. ABC is hosting 
a multi-night event in which Holzhauer will face off against 
the two leading money winners in Jeopardy! history: Ken 
Jennings and Brad Rutter. The first night of Jeopardy! 
The Greatest of All Time will premiere Tuesday, Jan. 7, 
at 8 PM and will be hosted by Alex Trebek. Whichever 
of the three contestants manages to win three games will 
take home $1 million and henceforth be known by the title 
of “Jeopardy! The Greatest of All Time.” The tournament is 
scheduled to air Jan. 7-9, with Jan. 10, Jan. 14-16 slated for 
games “if necessary,” according to ABC... CBS Television 
Stations and CBS Interactive have launched CBSN San 
Francisco Bay Area, the fourth of CBS’ 13 local direct-to-
consumer streaming news services. CBSN San Francisco 
Bay Area features 24/7 anchored programming, coverage of 
live breaking news in the region, and a library of local news 
content available on demand... ABC has put in development 
Text Me When You Get Home, a single-camera comedy 
based on Kayleen Schaefer’s book, from American 
Housewife writer Lauren Caltagirone. Text Me When You 
Get Home explores the unique and complicated bonds 
amongst women who grow up but never grow apart, even 
when your married friends completely forget what it was like 
to be single... CBS has put in development a multi-camera 
comedy written by Adrienne Rose White, Aliee Chan and 
Chris Case. The Untitled White/Chan/Case Project revolves 
around two young women who hatch an outrageous plan to 
raise capital for their new sports app after repeatedly being 
turned down by investors.
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Lewis Black

My parents were married 
for 65 years, and I was 
married for about 10 
minutes. Something, 

somehow, didn’t get passed 
on to my generation.
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ICSC SURVEY SEES STRONG HOLIDAY WEEKEND
  Eighty-five percent of adults plan to shop during the four-day 
Thanksgiving weekend, and 80 percent will visit a store or a 
shopping center, according to the International Council of 
Shopping Centers’ Pre-Black Friday Intentions Survey.
  Shoppers anticipate spending an average of $470, totaling 
$101.4 billion for the weekend, with 40 percent of total 
spending for the four days taking place on Black Friday.
  ICSC found that 44 percent of those planning to shop over 
the weekend will buy online and pick-up in store, and 72 
percent of those shoppers will spend additional money while 

at the store.
  Promotions will influence consumer 
choices this season. Forty-one percent 
say promotions and loyalty rewards are 
key factors when choosing where to 
shop, with in-store promotions having the 
most influence on purchasing decisions 
over the four-day weekend. Shoppers will 
seek the biggest discounts on electronics 
(37%) and toys (31%), reporting that 
they’re much less likely to buy those 
items if the deals are not good enough.

  In other findings from the survey, apparel and footwear 
(82%) top the list of items consumers expect to purchase this 
year, followed by electronics (74%), toys/games (74%) and 
food/drink intended as gifts (72%).
  Shoppers plan to make purchases at discount department 
stores such as Walmart and Target (93%), traditional 
department stores (73%), supermarkets/specialty food stores 
(73%) and electronics stores (67%).
  Of those who intend to hit the stores on Black Friday, the 
largest portion (28%) will head out between midnight and 
6 a.m., with another 27 percent anticipating an arrival time 
between 6 a.m. and 9 a.m.
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FunnyTweeter.com

You know you’re old 
when the ‘I’ve fallen 

and I can’t get up’ ads 
aren’t funny anymore.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

FEWER PRIMETIME SHOWS REACH 10M+ VIEWERS
  Analysis of longer time-shifted availability of network 
primetime shows — up to a week after their initial first airing 
— may not be helping TV networks much, Television News 
Daily reports.
  There has been a drop in top non-sports shows this season 
— those that garner more than a Nielsen-measured 10 
million viewers, the live program-plus-time-shifted viewing 
through seven days (L7) — 16 shows this year versus 24 a 
year ago.
  These are non-sports broadcast primetime shows, 
scripted and unscripted, through the first 
six weeks of the new season (Sept. 23 
through Nov. 3) versus the same time 
period a season ago.
  Of those 16 shows this year, seven 
came from CBS, including the top non-
scripted TV series NCIS, averaging 15.7 
million; NBC with six top 10 million-plus 
shows; Fox with two, and ABC with one.
  NBC’s best result came from This is 
Us, which scored 12 million viewers. 
Fox’s 911 and The Masked Singer each 
had 10.6 million. ABC’s The Good Doctor came in at 11.2 
million.
  Both NFL series, Sunday Night Football and Thursday 
Night Football, gained virtually nothing for time-shifted 
viewing through seven days. They were up 1 percent each.
  TV networks have pushed the idea network programming 
is still healthy despite programs being viewed increasingly 
on a time-shifted basis on its platforms or other via third-
party digital video platforms. Many executives have said 
that looking at all these airings, viewing is about flat.

NADLER OFFERS STELAR RENEWAL EFFORT
  House Judiciary Committee chairman Jerrold Nadler 
(D-N.Y.) has introduced yet another version of a STELAR 
renewal bill, the Satellite Television Community 
Protection and Promotion Act of 2019, Broadcasting & 
Cable reports.
  There are already Senate Commerce and House Energy 
& Commerce versions of a bill that would renew the 
satellite compulsory distant signal license and the mandate 
that broadcasters and MVPDs negotiate carriage deals with 
each other in good faith. Judiciary and Commerce divide 
jurisdiction over the issue. 
  There is no Senate Judiciary version. Committee 
Chairman Lindsey Graham (R-S.C.) has signaled the law 
should expire and a free market take over, with some glide 
path toward that goal.  
  The Senate version is a straight renewal, while the House 
E&C version includes some reforms. Nadler’s version 
is relatively clean, but comes with a catch: The distant-
signal license for RVs, truckers and tailgaters would be 
permanently renewed — currently the license renewal is for 
five years — but only if AT&T agreed, within 120 days, to 
deliver local signals in 12 local markets where it has chosen 
not to.
  The National Association of Broadcasters would 
prefer that the distant-signal compulsory license go away 
altogether, but it says alternately it would take the Nadler 
option.


