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LINCOLN AVIATOR SPOT GETS 1.3B IMPRESSIONS
  Experiential marketing and social media/influencers are 
generating buzz, but automakers still count on the tried and 
true 30- and 60-second TV spots to move metal. 
  Automakers spent an estimated $530.1 million on TV 
ads during October, an increase of 13.18 percent from 
September’s $468.4 million, according to iSpot.tv. Toyota 
spent the most, an estimated $47.9 million, per iSpot.tv, 
whose finding were reported by MediaPost.
  The industry saw an increase in impressions, up 4.83 percent 
to 42.2 billion from September’s 40.3 billion impressions. 
There were 33 brands showing 337 spots in 90,949 airings.
  Ford narrowly beat Toyota for the most-seen spots in 
October, with 3.7 billion total impressions. 
  The most-seen spot, with 1.3 billion 
impressions, is the creative from Hudson 
Rouge for the 2020 Lincoln Aviator, Fresh 
Take On Movement featuring Matthew 
McConaughey. Love them or hate them, 
it’s undeniable that the McConaughey ads 
get people talking, and watching, to see 
what the actor might do next.
  Sports programming was a huge driver of impressions for 
the industry, with NFL football generating more than 3.4 
billion impressions, followed by college football’s 1.8 billion. 
The top non-sports program was The Voice with 171.4 
million impressions, according to iSpot.tv.
  Similar to September, automakers prioritized spend during 
football Sundays, and as a result, those days also saw spikes 
in impressions for the industry.
  Hyundai was the No. 3 brand for spend overall during 
the month, but on Sundays, it outspent the other brands — 
although that didn’t always translate to more impressions, 
according to iSpot.tv. Nissan continued its trend of opting for 
college football Saturdays.
  Sports-related programming took six of the top 10 placements 
when it came to impressions generated. Also notable is that 
while Fox & Friends had much lower spend than the other 
shows in the top 10 (an estimated 
$196,867), it was No. 8 on the list 
for impressions. 
  Given the football focus, it 
makes sense that Sundays and 
Saturdays were the top two days 
of the week delivering impressions 
for automakers. The primetime 
daypart dominated (9.19 billion 
impressions), with weekend 
afternoons (3.47 billion) and early 
fringe (2.69 billion) in a distant 
second and third, according to 
iSpot.tv.
  One of the top performers, a
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ADVERTISER NEWS
  Walgreens Boots Alliance has been approached by KKR 
& Co. about a possible leveraged buyout that would take 
the pharmacy chain private, sources tell Bloomberg. The 
talks are preliminary, they said, and there’s no certainty that 
KKR would be able to raise the large amount of financing 
needed to close such a deal... Le Tote plans to revamp 
Lord & Taylor’s 38 brick-and-mortar stores, revive an 
older version of the department store’s logo and integrate 
the companies’ technology platforms, Le Tote CEO Rakesh 
Tondon says. The seven-year-old fashion subscription 
service acquired the iconic retailer with an eye on future 
growth, and the stores will change over time to focus on 

clothing rental as well as sales, Vogue 
Business reports... Meijer is piloting an 
app called Flashfood at four stores near 
Detroit that aims to cut down on food 
waste. Supermarket News says the app 
allows shoppers to browse and buy foods 
nearing their expiration dates for up to 50 
percent off regular prices, then pay for the 
items through the app... Special purpose 

acquisition company Allegro Merger will acquire TGI 
Friday’s and take it public, in a cash, stock and debt deal 
valued at $380 million, CNBC reports. Ray Blanchette will 
remain as CEO of the casual dining chain... China is the 
largest exporter of furniture to the U.S. and that has proven 
a negative for furniture retailers this year as Americans face 
higher prices for new items for their homes, The Wall Street 
Journal reports. “Tariffs are injecting greater-than-expected 
volatility into our marketplace,” said Wayfair co-founder and 
CEO Niraj Shah, after his company posted a bigger-than-
expected loss during the most recent quarter... H-E-B has 
launched its first-ever Beauty by H-E-B store-within-a-store 
concept at a location in San Antonio. The 4,000-square-foot 
department is staffed by beauty advisors. “Beauty by H-E-B 
provides that oasis within the store where the customer can 
pamper themselves,” H-E-B said in a statement.
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AVAILS
  KABB (FOX) and WOAI (NBC) in San Antonio seek 
enthusiastic, highly motivated Digital Marketing 
Consultants. We’re looking for individuals to focus on 
driving revenue by selling digital media solutions to new 
and existing clients. The ideal candidate will have an 
outgoing personality, be fearless when making cold calls 
and excel at setting appointments and closing sales. If 
you have a passion for everything digital and are highly 
self-motivated to achieve success, this is the role for you! 
CLICK HERE for more info or to apply now. EOE.

  Research Director, Phoenix: Want 
a chance to use your skills beyond 
cranking out one sheets? Do you 
need to get creative to get out of the 
research rut? How about the added 
bonus of sunshine year-round, lush golf 
courses and amazing gardens? We 
need the best and brightest for these 
Meredith stations to find strengths 
and opportunities – a fresh set of eyes 
to take the sales research from routine 
to extraordinary and to find the hidden 

stories in news research data. Want to become part of the 
Meredith team? Qualified candidates should apply online 
at Meredith.com.
  TrustDALE has an opening for an investigative 
journalist in Atlanta. If you’re tired of churning stories 
every night to meet a deadline then this is a 
great alternative! Our goal is to tell a story 
and get a resolution for consumers who 
have been harmed by dishonest companies. 
We’re looking for a candidate with 3-5 
years’ experience in story development and 
research. The right candidate will be able to shoot, edit and 
write stories for TrustDALE media platforms, including our 
television program, social media and YouTube. Resume to 
Laura@trustdale.com.

See your ad here tomorrow! CLICK HERE for details.

BIG NUMBERS FOR BURNS’ ‘COUNTRY MUSIC’
  The eight-episode Ken Burns documentary Country 
Music, which aired in September on PBS, drew 34.5 
million unique viewers during its run, according to Nielsen.
  That’s an average audience of 6.8 million each night, 
and an average household rating of 4.4 over that period. 
An additional 4 million viewers, according to the website 
Saving Country Music, streamed the series online during 
that time period.
  Burns’ 2017 film The Vietnam War reached an 
average of 6.7 million viewers a night, and 34 million 
total viewers, slightly short of Country Music’s numbers, 
making the director’s latest project the most-viewed Burns 
documentary of the last 20 years when considering total 
viewers.
  The 2014 film The Roosevelts had a higher average of 
nightly viewers with 11.7 million, but a total of 33.3 million 
viewers over the seven episodes.
  Country Music can still be streamed online. Episodes will 
also re-air on Friday nights at 9 PM (ET) starting Jan. 3, 
running through Feb. 21.

THE CW SETS MIDSEASON PREMIERE DATES
  The CW has announced midseason premiere dates 
for its new series Katy Keene, along with the returns of 
DC’s Legends of Tomorrow and Roswell, New Mexico. 
Midseason also sees a move to Monday nights for remainder 
of the 15th and final season of Supernatural.
  Riverdale spinoff Katy Keene, starring Lucy Hale, 
Ashleigh Murray, Jonny Beauchamp and Julia Chan, 
debuts Thursday, Feb. 6 at 8 PM, followed by an original 
episode of Legacies at 9 PM.
  DC’s Legends of Tomorrow premieres its fifth season on 
Tuesday, Jan. 21 at 9 PM, following 
an original episode of Arrow at 8 PM. 
Arrow will wrap its eighth season with 
a two-hour event on Tuesday, Jan. 28, 
beginning with a finale preview at 8 PM 
followed by the series finale at 9 PM.
  Supernatural will mark its new time 
period premiere on March 16 at 8 
PM, paired with the second season 
return of Roswell, New Mexico at 9 
PM. Supernatural will wrap its historic 
15-season run on Monday, May 18.
  On Monday, March 9, All American and Black Lightning 
will have their back-to-back season finales at 8 and 9 PM, 
respectively. No word yet on premieres of Season 2 of In The 
Dark and the final season of The 100.

NETWORK NEWS
  In a surprising television twist, UEFA Champions League 
coverage is changing networks. According to Sports 
Business Journal, CBS has acquired the league’s rights, 
which currently belong to Turner Sports, and will start airing 
coverage in 2021 through 2024. SBJ also reports that the 
games will air on the CBS, CBS Sports Network and the 
CBS All Access streaming live. Univision inked a new deal 
with the Champions League and will remain a broadcast 
partner, continuing to air games on its broadcast and cable 
channels. CBS and Univision are reportedly paying $150 
million combined for the rights, up from the $100 million that 
Turner/Univision had paid in the previous deal.

ABC FOLLOWS FOX ON VIEWING DATA RELEASE
  Following the increasing standard of TV advertiser 
deals pegged to more time-shifted viewing and including 
multiplatforms, ABC will be the second network after Fox to 
no longer release Nielsen live program-plus-same day time-
shifted viewing data, Television News Daily reports.
  Karey Burke, president of ABC Entertainment, says now 
ABC will only be releasing viewing data that looks at three-, 
seven-, or 35-day time-shifted viewing across its multi video 
platforms.
  In a memo, Burke writes: “As viewership has evolved, so 
too has our ability to capture and monetize it, from C3 to C7 
all the way to multiplatform 35-day. And going forward, that 
will be reflected in how we report it internally and externally.”
  In 2007, many networks moved to commercial TV rating/TV 
advertiser deal-making, beginning with the C3 ratings, the 
average commercial minute ratings plus three days of time 
shifted viewing. In recent years this expanded to seven day 
time shifting, as well as including multiplatform deals including 
linear TV/video on demand platforms/and other areas.
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Jim Gaffigan

I was invited to a surprise 
birthday party for a dog. I 

went. It was in my apartment 
building, and I needed the 
material. And to be fair, the 

dog was surprised.
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AUTOMAKERS SPEND $530.1M ON TV ADS IN OCT.
(Continued from Page 1)
a Chevrolet spot called J.D. Power Dependability Awards: 
Real Presenters, generated 882 million TV ad impressions 
with an iSpot Attention Index of 121, meaning it received 
21 percent fewer interruptions than the average auto ad, and 
an iSpot Attention Score of 94.50. 
  The Honda CR-V spot All Walks of Life generated 602.6 
million TV ad impressions with an iSpot Attention Index of 
129, meaning it received 29 percent fewer interruptions than 
the average auto ad, and an iSpot Attention Score of 95.07. 

  A spot for Acura,  Two Words, generated 
491 million TV ad impressions with an 
iSpot Attention Index of 162, meaning it 
received 62 percent fewer interruptions 
than the average auto ad, and an iSpot 
Attention Score of 97.38. 
  Acura also saw high impression counts 
from The Walking Dead and Lou 
Dobbs Tonight, the Honda ad had high 
impression counts from The Voice and 
college football, and the Chevrolet ad 
had high impression counts during Major 

League Baseball, including the 2019 World Series.

THIS AND THAT
  Fox, ABC and CBS have agreed to a proposal from Senate 
Judiciary Committee Chair Lindsey Graham (R-S.C.) that 
would let the Satellite Television Extension and Localism 
Act Reauthorization expire while providing a year-long 
license and other accommodations to ease the transition. 
Sources expect NBC to join the other major broadcasters... 
Older Samsung Smart TVs will be losing access to Netflix 
beginning Dec. 1 “due to technical limitations,” according to 
Samsung. The affected TVs are 2010 and 2011 models with 
‘C’ or ‘D’ after the screen size in the model code.
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FunnyTweeter.com

So, no one told my 
13-year-old that spoons 

can’t go in the microwave. 
How’s your day?

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

ADVERTISERS TO DROP $7B ON CTV THIS YEAR
  U.S. advertisers will spend almost $7 billion this year on 
connected TV ads. That’s according to eMarketer, which 
says connected TV is growing rapidly as advertisers look to 
target audiences watching long-form, premium digital content 
on their living room screens.
  In the research firm’s first-ever estimates of CTV ad 
spending, it expects CTV to account for nearly 3 percent of 
U.S. advertiser outlays this year. It forecasts that by 2023, 
advertisers will devote almost 5 percent of their paid media 
budgets to connected TV placements.
  eMarketer defines CTV advertising as 
digital ads that appear on connected TV 
devices, which include smart TVs and 
TVs hooked up to the internet via a set-
top box, game console or similar device.
  Formats include display ads that appear 
on home screens and in-stream video 
ads that appear on connected TVs from 
platforms like Hulu, Roku and YouTube. 
CTV advertising excludes network-sold 
inventory from traditional linear TV and 
addressable TV advertising.
  YouTube, Hulu and Roku are leaders in the CTV advertising 
space, and eMarketer expects revenues for YouTube 
placements that appear on connected TVs to account for 
about 40 percent of connected TV ad spending.

REPORT: DISNEY+ HAS A LONG ROAD TO NETFLIX
  As the high-profile Disney+ streaming video platform 
launches today, subscriber projections continue unabated.
  New data from Digital TV Research, reported by Media 
Play News, suggests Disney+ will attract 101 million subs 
by 2025 — less than half of Netflix’s projected 228 million 
worldwide tally. The SVOD pioneer is expected to gain 70 
million subs, including 6 million in the U.S. Disney will grow 
subs significantly after launching service in Western Europe 
on March 31.
  With Apple TV+ (with 27 million), Disney+ and 
WarnerMedia’s HBO Max (30 million) relying on promotions 
and partnerships to jumpstart subscriber retention in the U.S., 
subscriber gains abroad will be key, according to analyst 
Simon Murray. “Only 29 percent of Netflix’s subscribers will 
be in the U.S. by 2025,” Murray said in a statement. “The 
proportion will be as high as 80 percent for the younger HBO 
Max.”
  Regardless, DTVR contends the five global services 
(including Amazon Prime Video and excluding domestic-
based Hulu) will comprise 529 million subs by 2025.

‘MARLBORO MAN’ ROBERT NORRIS DIES AT 90
  Robert C. Norris, who played the iconic Marlboro Man, has 
died in Colorado Springs, Colo., at the age of 90, marking the 
end of an era in advertising history.
  As The New York Times reports, Norris was one of several 
men who played Marlboro Man during the decades-long 
campaign by Philip Morris and Leo Burnett.
  Despite appearing in commercials that ran for about 14 
years, Norris, a Colorado rancher, never smoked and 
eventually abandoned the campaign because he felt he was 
setting a bad example for his children.
  No cause of death was given.
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