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CONSUMERS LOOKING FOR LUXURY AMID STRESS
  Grocery shoppers are trading canned goods and bags of 
dried beans for specialty chocolate and gourmet pasta sauce 
as coronavirus cases rise across the U.S., new research 
shows.
  In the early months of the pandemic, in the spring, 
Americans filled up their grocery carts with bulk purchases 
of food and household staples, and grocers raced to restock 
stripped shelves. In recent weeks, however, consumers have 
gravitated toward premium purchases such as higher-end 
coffees, cheeses and frozen entrees instead of value brands 
or private labels, market research firm IRI said.
  Sales of premium and super-premium packaged goods grew 
by 1.7% at retailers year over year for the 26 weeks ended 
Oct. 4, according to IRI. The percentage may 
sound like a small one, but it is a notable shift 
in the multibillion-dollar consumer packaged 
goods industry, where rivals compete at just 
tenths of a percentage from one another.
  That trend has continued in recent weeks, and 
it’s consistent across households of all income 
levels, said Krishnakumar Davey, president 
of strategic analytics at IRI.
  Davey said people have turned to specialty items to break out 
of tiresome routines and try to turn even weeknight dinners 
into an experience. Plus, he said, people are spending their 
money in different ways as they can’t travel, go out to dinner 
with a group of friends or to the movies. “People don’t have 
that many more avenues to spend, so they do have some 
money and they are feeding themselves well,” he said.
  Nearly every state across the U.S. is reporting a rise in 
COVID-19 cases and hospitalizations. The rising number 
of cases has raised concerns among some grocers that 
shoppers may “panic buy” as they did in the spring. Some 
grocers have already taken steps to try to prevent stockpiling.
  Kroger, the country’s largest supermarket operator, added 
limits for some household purchases online and in stores. 
Starting last week, customers are limited to buying up to 
two of certain items, including toilet paper, paper towels, 
disinfecting wipes and hand soap. At Texas grocer H-E-B, 
customers can buy no more than two of certain items at a 
time, including disinfecting sprays and packs of brisket.
  In a typical recession, IRI’s research has found, Americans 
tend to trade down to less expensive brands such as grocers’ 
private labels, buy smaller packages of an item and treat 
themselves in smaller ways — like buying a box of chocolate 
truffles instead of a Hershey’s bar.
  However, Davey said recent shopping data has shown only 
the third tendency. He said households — even those with 
lower incomes — may feel comfortable spending more on 
premium items, since they’ve cut spending in other categories 
as they mostly stay at home.
  He said one pattern is repeating itself from the early months 
of the pandemic, however: People are buying slightly more 
paper towels and toilet paper.

PANDEMIC GROCERY SHOPPERS GRAB PREMIUM BRANDS
ADVERTISER NEWS
  Walmart has announced it is counting the number of 
customers in its stores to limit the spread of COVID-19. 
The retailer is also placing quantity limits on items such as 
toilet paper to prevent the hoarding that took place when 
the pandemic first broke out in the U.S. earlier this year... 
DoorDash has seen demand for its delivery service boom 
during the pandemic. The company’s share of the meal 
delivery market grew to 49% in December, according to 
Second Measure. Despite exponential growth in orders, 
DoorDash reported a loss of $149 million in the latest 
quarter, an improvement from $533 million in losses last 
year... CVS, Kohl’s and Walmart are all seeking to cash in 
on the growing interest in health and wellness products. The 

pandemic has only accelerated Americans’ 
desire to become more physically fit through 
exercise, supplements and a wide range of 
complementary products... Mercedes-Benz 
is giving its U.S. retailers greater control 
over how they manage regional marketing 
funds and how they execute their digital sales 
efforts. The luxury automaker will jettison its 

Tier 2 marketing program next year, unwinding established 
industry advertising practices to instead let dealers spend 
as they see fit. The plan signals that the U.S. industry’s 
long-standing practices on second-tier marketing funds are 
facing some disruption... Guitar Center says it plans to file 
for Chapter 11 bankruptcy protection after reaching a deal 
to reduce its debt with investors and lenders. The retailer is 
not expecting to make major cuts to its store count, even as 
it said it has hired a real estate firm “to explore opportunities 
to optimize its real estate portfolio and other agreements 
to focus on investments that best position the Company to 
return to its growth trajectory prior to COVID-19.” The retailer 
operates 300 Guitar Center and more than 200 Music & Art 
stores... In a sign of how much the pandemic has complicated 
its turnaround, Francesca’s said in a filing with the SEC it 
plans to close 140 stores by Jan. 30. The retailer runs about 
700 locations, mostly in malls. The apparel retailer also 
said that if it’s “unable to raise sufficient additional capital 
to continue to fund operations and pay its obligations,” it will 
likely seek a restructuring under bankruptcy protection... In a 
homecoming of sorts, The Home Depot will acquire a unit it 
sold some 13 years ago. The home-improvement giant said 
it will acquire HD Supply Holdings, a national distributor of 
maintenance, repair and operations (MRO) products in the 
multifamily and hospitality end markets. The Home Depot 
will pay $56 per share for HD Supply’s common stock for a 
total deal value of about $8 billion... CVS Pharmacy is the 
first major national retailer to offer touch-free payment with 
PayPal and Venmo QR codes at brick-and-mortar stores. 
The drugstore giant, which initially announced its intention 
to launch this contactless payment option in July, now 
provides PayPal and Venmo QR codes at checkout in 8,200 
standalone retail locations.

mailto:sales%40spotsndots.com?subject=


PAGE 2 The Daily News of TV Sales @ www.spotsndots.com 

U.S. HOUSING MARKET EASES BUT STAYS HOT
  The juggernaut that has become the U.S. housing market 
has finally paused to take a breath. But even with buyers and 
sellers taking a step back temporarily, the industry remains 
hot.
  During the week ending Nov. 7, both buyers and sellers 
averted their attention from relocations and instead focused 
on current events, according to a report from realtor.com.
  “Between the presidential election [on Nov. 3] and a new 
wave of coronavirus cases, buyers and sellers had a lot 
of reasons to pause,” Danielle Hale, realtor.com’s chief 

economist, said in the report.
  Sellers avoided putting their homes 
on the market, with the number of new 
listings last week dropping from an 
already low point, the report said.
  New listings were down 12% annually 
during the week ending Nov. 7, worse 
than the prior week’s decrease of 9% and 
a significant fall from the week ending 
Oct. 24, when newly listed homes were 
down just 2% compared to the same 
time in 2019.

  A steady supply of new listings is crucial for home sales, and 
they’ll need to make a strong comeback for housing activity 
to continue, the report said.
  Due in part to the lack of new listings hitting the market 
last week, the total number of homes for sale recorded a dip 
too, with total inventory across the U.S. now 39% below last 
year’s levels. 

DONE DEAL
  Andrew Fitzgerald has been promoted to senior vice 
president, streaming video services, at Hearst Television, 
overseeing the company’s effort to expand its 
breadth of content over emerging platforms. 
He has served as Hearst Television’s chief 
digital content officer since joining the 
company in 2017. Fitzgerald previously served 
for more than five years at Twitter. Prior 
to Twitter, Fitzgerald helped to launch the 
daily social media show The Stream for Al 
Jazeera English and led the citizen journalism 
program Collective Journalism for short-
form documentary network Current TV. He is a cum laude 
graduate of the University of Southern California.

TEENS NOT AVOIDING STORES FOR THE HOLIDAYS
  Two-thirds of teens (68%) expect to do some of their 
holiday shopping at malls, discount stores, electronics stores 
and at small businesses, according to a survey by Junior 
Achievement. Nearly as many (65%) expect to do some of 
their holiday shopping online.
  More than half of teens (53%) feel that COVID has altered 
their plans for holiday shopping this year
  While one-in-ten teens (11%) stated they are less likely to 
give gifts this year, nearly the same amount (10%) responded 
they are more likely to give gifts digitally, such as gift card 
codes, downloadable music, and games, this year. 
  The survey of 1,003 teens between the ages of 13 and 17 
was conducted in late October by the research firm Engine 
Insights.

AUTO INVENTORY LEVELS EDGE HIGHER IN OCT.
  New-vehicle inventory levels were up slightly in October 
to 2.67 million — still well below where they were a year 
earlier but up from where they were a month ago, according 
to data collected by Cox Automotive.
  The figure represents a 65-day supply to start the month, 
Cox said, citing its vAuto Available Inventory data. A year 
earlier, dealer inventories stood at 3.39 million vehicles, 
which represented an 80-day supply. At the beginning of 
October, dealers had just 2.54 million vehicles on hand, a 
58-day supply, Cox said.
  Slow, cautious ramp-ups from production 
suspensions this year caused inventory 
levels to drop to their lowest points in 
a decade as automakers struggled to 
restock dealers’ supplies.
  Many automakers no longer report 
inventory levels. However, among 
those that do, all reported their stocks 
growing month over month, with Subaru 
continuing to hold the tightest days’ supply 
(25), according to the Automotive News 
Data Center. Ford, which returned to 
monthly sales reporting this month, said its dealers had a 
70-day supply of new vehicles on hand.
  Cox also said inventory levels among luxury brands, which 
had fallen dramatically this year, were now close to parity 
with mass-market brands. Luxury brands had a 64-day 
supply of new vehicles, Cox said, while non-luxury brands’ 
stocks stood at a 65-day supply.
  Next-model-year inventories also have recovered and now 
represent 43% of current stocks, Cox said.

NETWORK NEWS
  As COVID-19 continues to surge throughout the U.S. and 
people are hunkering down at home, Garth Brooks and 
Trisha Yearwood are hoping to bring some holiday cheer. 
They are returning to CBS for a one-hour remotely filmed 
special, Garth & Trisha Live! A Holiday Concert Event, 
set to air Sunday, Dec. 20 at (8:30-9:30 PM live ET/8-9 PM 
delayed PT). It will air on the CBS Television Network 
and also be available to stream on CBS All Access. The 
holiday special follows the success of the duo’s April 1 
concert special filmed remotely amid the early coronavirus 
quarantine. In Garth & Trisha Live!, Brooks and Yearwood 
will perform live by request from their home recording studio, 
Studio G, singing songs of the season... ABC has given a 
straight-to-series order to a multi-camera comedy starring 
Alec Baldwin and Kelsey Grammer. The project, slated 
for the 2021-22 season, follows three men — two of them 
played by Grammer and Baldwin — who were roommates 
in their 20s until their warring egos drove them apart. They 
reunite decades later for one more run at the lives they’ve 
always wanted... Greg Berlanti and the CW are breaking 
more ground in superhero representation with their latest 
DC series project. The network is developing Wonder Girl, 
a drama series based on the DC characters created by 
Joëlle Jones. Wonder Girl centers on Yara Flor, a Latina 
Dreamer who was born of an Amazonian Warrior and a 
Brazilian River God, who learns that she is Wonder Girl. 
This would mark the first Latina superhero title character of 
a DC TV series.
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Conan O’Brien

Instead of “What’s new?” 
I’ve started asking people, 
“Develop any fun coping 

mechanisms lately?”
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TV TECH FIRM TVISION ADDS PERSON-LEVEL DATA
  TVision, the eye-tracking TV technology company, has 
added person-level measurement data now being used by 
ad technology and media-measurement companies Xandr, 
Oracle Moat, VideoAmp and iSpot, MediaPost reports.
  TVision says its Advanced Audience Projections (AAP) can 
identify who is watching TV advertising and programming. 
Measurement companies can incorporate this into their 
own first-party data.
  TVivision says this can improve measurement such as 
TV attribution, where person-level ad exposure data is 

tied to outcome data, co-viewing, reach 
and frequency, and cross-platform 
measurement.
  TVision’s key existing measurements 
include viewability, a measure of viewers 
kept in the room while ads are onscreen; 
attention, a metric of TV commercials 
holding viewers’ attention while they 
aired; and creative attention, looking at 
an ad’s ability to grab the audience’s 
attention, compared to other ad content 
in the same commercial pod.

THIS AND THAT
  According to The Wall Street Journal, Hicks Equity 
Partners and Newsmax have discussed possible 
investments or acquisitions, although Newsmax CEO 
Christopher Ruddy told Variety the company was not for 
sale. Hicks, which is associated with a Republican National 
Party co-chair, may be considering the conservative cable 
outlet as an alternative to Fox News... Disney+ will reach 
more than 194 million subscribers worldwide by 2025, 
Digital TV Research analyst Simon Murray forecasts. 
That is up from his September projection of 172 million, 
but down from an earlier estimate of 202 million, which 
marked an increase from a 126 million forecast and his 
initial estimate of 101 million.
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They’re making kids learn 
Chinese characters in 

school so they can pick out 
a really good lower back 

tattoo when they get older.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

ANOTHER PROMISING CORONAVIRUS VACCINE
  The drugmaker Moderna announced yesterday that its 
coronavirus vaccine was 94.5% effective, joining Pfizer as a 
front-runner in the global race to contain a raging pandemic 
that has killed 1.2 million people worldwide.
  Both companies plan to apply within weeks to the FDA for 
emergency authorization to begin vaccinating the public. 
Officials said the two companies could produce enough 
vaccine for a little more than 20 million people in the U.S. by 
sometime in December, with the first doses going to people 
with the highest risk, like health care workers, emergency 
medical workers and frail residents of 
nursing homes.
  But a vaccine that would be widely 
available to the public is still months 
away, while the need for one is becoming 
increasingly urgent.
  The pandemic has infected more than 53 
million people around the world so far. U.S. 
cases are soaring, setting records every 
day. There have been more than 11 million 
cases and 246,000 deaths. COVID-19 is 
killing more than 1,100 Americans a day, 
and the last million cases occurred in just six days.

HULU RAISES vMPVD PRICE BY $10 PER MONTH
  Hulu has increased the monthly pricing of its virtual pay-
TV service, upping the cost of the base package by $10 to 
$64.99 a month, effective Dec. 18.
  The 18% price bump puts Hulu Plus Live TV on par with 
the second-biggest virtual MVPD, YouTube TV, which is also 
priced at $64.99.
  The premium version of Hulu Plus Live TV, which includes 
no commercials in the SVOD component of the service, is 
now priced at $70.99. Hulu Plus Live TV combines the long-
standing Hulu subscription video-on-demand service with a 
live-streamed virtual pay-TV offering with over 65 channels. 
  The price increase wasn’t unexpected: Hulu bumped up its 
vMVPD price during the same week last year, and the year 
before that. 
  Subscriber momentum is hot right now, with the live TV 
service adding around 700,000 customers in Q3 and currently 
touting an industry-leading 4.1 million, according to figures 
released by controlling parent Disney last week.

ANALYSIS: STORE TRAFFIC WAS UP IN OCTOBER
  The early start predicted for holiday shopping in the pandemic 
year of 2020 is happening, according to store traffic counts.
  Though it struggled since the social distancing and store 
closures ensued in April, Nordstrom posted a 13% increase 
in visitors in October over September, according to the foot 
traffic analytics firm Placer.ai. Sam’s Club’s traffic last month 
was up 7.5% over October 2019 and Best Buy’s traffic was 
3% better than last year’s. At Target, visits were stronger 
and longer this year, with 4% more people showing up and 
staying 5% longer.
  While traffic at apparel stores remained down compared 
to 2019, most national chains experienced a resurgence in 
October, according to Placer.ai. Visits at Gap and Old Navy 
were less than 10% below what they were last October, prior 
to the pandemic. Ross Dress for Less was off less than 
15% and Burlington lagged by just under 20%.


