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BULLISH OUTLOOK WOULD TOP LAST 5 YEARS
  The National Retail Federation is predicting that Americans 
this year, more than ever, will decide that they deserve a 
great holiday celebration, and that they will spend to make 
that happen.
  The NRF yesterday released its holiday forecast. It expects 
retail sales in November and December, excluding auto 
dealers, gas stations and restaurants, to increase by 3.6 to 
5.2% over holiday 2019.
  Even at the low end of that range, 2020 would outpace the 
average 3.5% holiday sales growth of the past five years.
  The annual forecast was released about a month later than 
usual, and the expected range is significantly wider than in 
previous forecasts due to the unprecedented uncertainty 
caused by the pandemic, NRF executives said.
  But based on spending rates during the first 10 months of 
the year, combined with emotional factors that could boost 
gift giving, there is a good chance spending 
will top 2019’s growth of 4%, according to 
the NRF.
  “Something that we have to provide 
judgment on, not hard data, is that we 
have a belief that the psychological factor 
is important at this time,” said NRF Chief 
Economist Jack Kleinhenz. The mood of the U.S. country, 
the NRF expects, will be “that we owe it to ourselves, to our 
families to have a better-than-normal holiday season,” he 
said.
  And, Kleinhenz said, the hard data also supports the 
forecast. In October, sales were up 10.6% compared to 
October 2019, and retail sales for the first 10 months of this 
year are up 6.4% compared to last year.
  The NRF expects holiday retail sales to total between $755.3 
billion and $766.7 billion, up from $729.1 billion last year.
  Online and other non-store sales are expected to make up 
more than a quarter of total holiday sales, and rise 20% to 
30%, in a range of $202.5 billion and $218.4 billion, up from 
$168.7 billion in 2019.
  The pandemic, combined with “the enormous emotion 
around the election” and “the continuing conversation about 
racial and social justice in this country” make predicting 
holiday sales especially challenging 
this year, NRF President and CEO 
Matthew Shay said.
  The NRF delayed its forecast 
by a month “to give us additional 
data that would allow us to make a 
more thoughtful and well-founded 
projection,” he said.
  “Our view is that the outlook for the 
holiday season is very bright,” Shay 
said.
  A key reason is that consumers have
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  General Motors will recall 5.9 million vehicles with 
potentially dangerous Takata air bag inflators after a U.S. 
safety agency said yesterday it had rejected the Detroit 
automaker’s petition to avoid the callback. GM must recall 
the 2007-2014 model year trucks and SUVs because the 
inflators “are at risk of the same type of explosion after 
long-term exposure to high heat and humidity as other 
recalled Takata inflators,” the National Highway Traffic 
Safety Administration said... The beauty category, once 
dominated by department stores, is experiencing a seismic 
shift. Although sales are generally down this year, consumers 
who are shying away from mall-based stores are looking 
online for beauty supplies. Seeing the opportunity to capture 
foot traffic and online sales, Target has partnered with Ulta 
to flesh out its beauty offerings and Kohl’s has set a goal 
of at least tripling its sales in the category by working with 

smaller, indie beauty brands... Hit hard by 
mandated store closings and drastically 
reduced mall traffic, Guitar Center, the 
largest U.S. musical instrument retail 
chain, entered Chapter 11 restructuring 
proceedings over the weekend in federal 
bankruptcy court. The company said it 
hopes to emerge from bankruptcy by the 

end of 2020. Management is working with its creditors to 
reduce its debt of approximately $1.3 billion by $800 million... 
Walmart has brought its freestanding health care format to 
Chicago. The retail giant has opened two Walmart Health 
locations adjacent to revamped Walmart supercenters in 
the Chicago neighborhoods of Chatham and Austin. The 
dedicated health care format made its debut in 2019. As 
was done in previous locations, Walmart Health Chicago 
is partnering with local, on-the-ground health providers to 
deliver primary care, labs, x-ray and diagnostics, counseling, 
dental and hearing services all in one facility... A Target-
owned online delivery platform is hiring another large batch 
of temporary employees in time for the holiday rush. Shipt 
is adding 50,000 more shoppers to its national network this
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AUTOMOTIVE OUTLOOK: A PROMISING 2021?
  Despite the continuing pain from the pandemic, signs point 
to a solid rebound in sales and production of new vehicles in 
2021 and 2022, according to economists from the University 
of Michigan.
  Economists presenting at U-M’s 68th annual economic 
outlook conference, which is closely watched by automakers, 
noted this week the recovery in the sales from the slump 
created by the pandemic earlier this year through the late 
summer and fall have created the momentum to continue the 
upturn in 2021 and beyond.

  Daniil Manaenkov, a U.S. forecasting 
specialist who was part of the panel that 
presented the forecast during the annual 
conference, said the outlook is for new 
vehicle sales to climb to 16.3 million units 
in 2021, up from the final estimate of 14.5 
million in 2020 after a strong finish.
  The outlook calls for sales to continue to 
climb to 16.7 million units in 2022.
  New vehicle buyers will continue buying 
online as part of the ongoing rebound in 
2021.

  While GDP is expected to drop 3.6% in 2020 despite the 
partial rebound in the last half of the year, the real GDP 
returns to pre-pandemic levels only in the second half of 2021 
grows by 4.2% gain in 2021 as the economy rebounds from 
the recession that followed COVID-19 pandemic, according 
to the U-M’s predictions.
  However, COVID-19 remains a significant risk in calculating 
the outlook for 2021, according to the U-M economists, as the 
U.S. waits for the distribution of a vaccine that can minimize 
the threat from virus.

T-MOBILE RAMPS UP NATIONAL TV MARKETING
  As T-Mobile’s virtual pay-TV provider TVision changes a 
key network package option due to accusations from multiple 
cable TV executives who say there is a breach of carriage 
deals, the new service has been ramping up national TV 
marketing spend.
  Over a two-week period, since Nov. 10, TVision has had 28 
TV commercial airings, with $3.35 million in total national TV 
spend, according to iSpot.tv.
  Much of its effort has been around sports TV programming, 
with eight airings for NFL football, six on college football, two 
on SEC football, two on ESPN’s SportsCenter with Scott 
Van Pelt and one on the ABC’s American Music Awards.
  T-Mobile’s main package, TVision Live, offers more than 30 
TV networks for $40 a month, which feature major broadcast 
and cable networks.
  In addition, the initial TVision announcement also offered 
T-Mobile Vibe, with 33 cable TV network channels for an 
additional $10 a month.
  In response, executives from TV network groups with 
sizable cable networks — such as Discovery and reportedly 
from ViacomCBS — accused T-Mobile of being in breach of 
contract, saying their networks should not be separated from 
its main TVision Live package.
  In result of that criticism, and as part of a holiday deal 
announcement offer released last week, T-Mobile now says 
that for a limited time, 33 TVision Vibe channels will be 
included at no cost for those buying its TVision Live package.

JEOPARDY! TAPS JENNINGS FOR HOSTING DUTIES
  Ken Jennings, winner of Jeopardy!’s Greatest of All 
Time Tournament, will be the first interim guest host of 
Jeopardy!, following the death of longtime host Alex Trebek 
on Nov. 8 of pancreatic cancer at age 80.
  “Alex believed in the importance of Jeopardy! and always 
said that he wanted the show to go on after him,” Executive 
Producer Mike Richards said in a statement. “We will honor 
Alex’s legacy by continuing to produce the game he loved 
with smart contestants and challenging clues. By bringing 
in familiar guest hosts for the foreseeable future, our goal 
is to create a sense of community and 
continuity for our viewers.”
  Jennings, who holds the record for 
longest winning-streak on the game 
show with 74 and the record for highest 
winnings in regular season play of more 
than $2.5 million, was hired earlier this 
year by Sony Pictures Television as 
a consulting producer. He’s also the 
person most frequently mentioned as the 
person most likely to succeed Trebek.
  Jeopardy! will resume production on 
Nov. 30, filming episodes hosted by Jennings. Jeopardy! 
has also updated its broadcast schedule. In memory of 
Trebek, the show will air 10 of his best episodes the weeks 
of Dec. 21 and Dec. 28.

EV-WARY CADILLAC DEALERS GIVEN AN EXIT
  Cadillac dealers who don’t see a place for themselves 
in the luxury brand’s all-electric future can walk away with 
more than half a million dollars instead, Automotive News 
reports.
  General Motors last week showed the breadth of its 
commitment to electric vehicles as the future of Cadillac 
and its other brands, boosting its EV and autonomy budget 
by 35% through 2025. Cadillac’s first full EV, the Lyriq, 
will launch in early 2022, nine months sooner than initially 
planned, and the brand expects to be selling only EVs by 
2030, as long as GM feels the market is ready.
  Some dealers, on the other hand, aren’t ready to make 
that shift — or to spend at least $200,000 on the chargers, 
tooling and training that GM is requiring. They have until 
Nov. 30 to decide whether they’d rather just get out instead.

ASTRAZENECA: COVID VACCINE 90% EFFECTIVE
  Drugmaker AstraZeneca and the University of Oxford 
said yesterday that their COVID-19 vaccine candidate 
was found to be as much as 90% effective in preventing 
infections, according to data from a late-stage clinical trial 
in the UK and Brazil.
  Interim analysis from the Phase 3 vaccine trial found that the 
experimental shot is 90% effective when administered as a 
half dose and then a full dose one month later. Effectiveness 
falls to 62% when two full doses are administered one 
month apart.
  The combined analysis from both dosing regimens showed 
an average efficacy of 70.4%, said the University of Oxford 
and AstraZeneca.
  “These findings show that we have an effective vaccine that 
will save many lives,” Andrew Pollard, chief investigator of 
the Oxford Vaccine Trial, said in a statement.
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shown they are leaning into holidays this year, with strong 
spending for Mother’s Day, Father’s Day, Memorial Day 
and Halloween, Shay said.
  The NRF forecast is more optimistic than other holiday sales 
predictions. MasterCard is predicting 2.4% growth, while 
Deloitte hedged its bet with a two-part prediction. It forecast 
growth of 1% to 1.5%, unless there is an overall economic 
revival, which could boost sales by 2.5% to 3.5%.
  Shay believes the strength of the retail sector during the 

pandemic rests on two key successes. 
First, he said, retailers, by investing 
billions in health and safety measures 
due to the pandemic, made consumers 
feel confident to shop. “Consumers can 
tell that retailers are taking great lengths 
to guarantee safety in those places of 
business,” Shay said.
  The second factor driving growth, Shay 
said, is the ability of retailers to adapt 
to the pandemic shift to online orders, 
curbside pickup, and fulfillment by stores.

THIS AND THAT
  With progress slow in Congress, it’s looking likely that as 
many as 12 million unemployed American workers will lose 
two critical economic lifelines on the day after Christmas 
that were provided by the CARES Act — 7.3 million may 
be cut off from Pandemic Unemployment Assistance 
(PUA) and 4.6 million may lose Pandemic Emergency 
Unemployment Compensation (PEUC), according to 
estimates from The Century Foundation... Amid COVID-19 
pandemic disruptions, global video-game sales continue to 
climb. SuperData, a Nielsen company, says consumers 
spent 14% more on digital games in October, rising to $10.6 
billion. Spending on games for consoles grew 18% over the 
same month a year ago. Spending on mobile was up 15% 
and spending on PCs climbed 10%.

11/24/2020

FunnyTweeter.com

Cars these days have so 
many sensors and rear 

cameras that you’ve gotta 
work extra hard to run 

someone over.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

VOICE SHOPPING STILL HASN’T CAUGHT ON
  Though several of the largest smart-speaker developers 
— including Amazon, Google and Apple — and other 
retailers hope to entice more shopping and buying via 
voice, consumers are not nearly as enthusiastic. As a result, 
eMarketer has downgraded its forecasts for smart-speaker 
shoppers and buyers from previous years.
  In 2020, the research firm expects 30.7 million people in 
the U.S. ages 14 and older will be smart-speaker shoppers, 
accounting for 13.4% of digital shoppers. Those figures will 
experience slow increases through 2022.
  If the number of people who shop via 
smart-speakers seems low, the number 
who actually make purchases is even 
lower. Some 22.7 million people will 
use smart-speaker voice commands to 
purchase goods or services at least once 
this year. This translates to 26% of smart-
speaker users, 11.1% of digital buyers, 
and 8.2% of the population.
  Additional research confirms that most 
people who dabble in voice shopping 
only do so on the margins. eMarketer’s 
September 2020 Ecommerce Survey, conducted by 
Bizrate Insights, revealed that just 2% used voice shopping 
regularly, while 63% said they’d neither used it nor had any 
interest, up from 58% in the firm’s June 2020 survey.

U.S. BROADBAND HOMES EXPAND OTT USAGE
  The launch of new subscription video-on-demand services 
this year has resulted in more households subscribing to 
multiple services. New data from Parks Associates found 
61% of domestic households subscribe to two or more OTT 
services as of Q3, up from 48% the previous-year period.
  The report contends 45% of homes subscribe to three or 
more, up from 27%, and 31% subscribe to four or more, 
up from 14% — largely due to the rise in service stacking 
and the impact of new services, including Disney+, HBO 
Max, Peacock and Apple TV+, plus an expanded CBS All 
Access, on the dominant Big 3 in OTT: Netflix, Amazon 
Prime Video and Hulu.
  “The term ‘streaming wars’ has been used for the past 
several years to describe the battle between high-profile 
SVOD services to capture revenue and viewership among 
U.S. video consumers,” Steve Nason, research director, 
said in a statement. “So far the main battle has been among 
Netflix, Amazon Prime Video and Hulu, with other services 
primarily acting as complements. Now other services from 
major players are vying to become a core video service in 
the U.S., which represents the first real threat to the [SVOD] 
hierarchy.”

ADVERTISER NEWS
(Continued from Page 1)
holiday season after seeing increased, early demand across 
its business... As many consumers continue to avoid indoor 
shopping due to the pandemic, Ross Stores reported last 
week that Q3 total sales fell 2% to $3.75 billion. Store comps 
declined 3%. After opening 30 Ross and nine dd’s Discounts 
stores in the period, the company ended with 1,869 stores, 
up from 1,810 a year ago, and has completed its expansion 
for the year, CEO Barbara Rentler told analysts.


