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IN DIGITAL ERA, PHYSICAL STORES STILL MATTER
  A majority of consumers say COVID-19 will continue 
to impact how they shop in 2021, but brick-and-mortar 
retailers have reason for optimism.
  According to a survey of more than 14,000 U.S. consumers 
by shopping rewards app Shopkick, 60% of respondents 
say the pandemic has changed their shopping habits 
forever. Two-thirds (67%) of respondents plan to always 
stay stocked up on essential products, and close to half 
will continue to take fewer, but bigger shopping trips (49%) 
and buy online more (46%).
  However, despite online shopping’s growth in popularity 
during COVID-19, nine in 10 (89%) plan to purchase 
essential items in brick-and-mortar stores 
in 2021, while more than six in 10 (63%) 
plan to purchase non-essential items in 
physical stores in the upcoming year. Only 
10% plan to use omnichannel options like 
BOPIS (buy online, pick up in store) more 
often in 2021.
  When it comes to planning their 2021 
budgets, most respondents say they 
will be tightening their spending on both non-essential 
(69%) and essential purchases (58%) as a result of the 
pandemic. Through the rest of 2020, slightly more than 
half of respondents (52%) say they are proceeding with 
caution and will keep spending low, while 19% say they 
have been hit hard and are significantly tightening their 
budgets.
  On the other hand, some (18%) say they are spending 
as they typically would prior to the COVID-19 pandemic, 
while others (11%) say they are gradually returning to old 
spending habits. 
  In the physical store, two-thirds (67%) of respondents 
want to see continued efforts around the availability of 
disinfectants, while half or more want to see plexiglass 
barriers at checkout (57%), employees wearing protective 
face coverings (52%), six-feet social distancing markers 
(52%), and shoppers wearing protective face coverings 
(50%).
  In other findings from the survey, almost four in 10 (38%) 
respondents stated they now care less about brand names. 
Meanwhile, Gen Z (42%) is the generation most hopeful 
that life will return to “normal” in the new year, compared 
to 35% of millennials, 32% of Gen X, and 30% of boomers. 
  “The lessons we have learned from 2020 are crucial to 
informing how retailers and brands should adjust their 
strategies in the new year,” said David Fisch, general 
manager of Shopkick.
  “Our findings continue to tell us that physical retailers are 
not going away, they just need to be reimagined. Health 
and safety regulations that help people feel more secure 
will continue to be essential, as well as implementing the 
right technology to create the seamless, omnichannel 
shopping experience consumers have grown to expect.”

SURVEY: NEW YEAR WILL BRING NEW SHOPPING HABITS
ADVERTISER NEWS
  General Motors is poised to advertise in the Super Bowl for 
the second straight year, people familiar with the matter tell 
Ad Age. The automaker is expected to air one ad featuring 
its new Hummer electric vehicle and one ad for another one 
of its brands. The Hummer EV is expected to hit dealers in 
late 2021 with a six-figure price tag. In October, GM began 
backing the debut with ad buys that included the World Series 
on Fox and The Voice on NBC, as well as placements on 
streaming and social media platforms. Automakers typically 
account for a huge chunk of ad buys in the Super Bowl. 
So far none have publicly confirmed ad plans for the Feb. 
7 game on CBS… The return of major professional sports 

franchises to TV screens — the NFL, Major 
League Baseball, NBA and the NHL — 
helped sports-betting business DraftKings 
witness gains in revenue and users in its Q3 
reporting period. The company witnessed a 
64% hike in subscribers to a million monthly 
unique users — what the company calls 
“payers” — with revenues at $133 million. 
That’s almost double compared to the same 

period a year ago ($67 million). DraftKings now expects 
higher revenues for 2020 overall, in a range of $540 to $560 
million, up from $500 to $540 million... Hope is fading for 
Kmart and Sears as stores keep closing, Forbes reports. 
Eighty-six stores — 34 for Kmart and 52 for Sears — remain 
open under parent company Transformco’s management. 
At least 30 of those are in the process of closing or available 
for lease... Dillard’s last week reported that total Q3 retail 
sales (excluding its construction business) fell about 25% 
year over year to $994.6 million, with home and furniture 
significantly outperforming other categories and women’s 
apparel sales “significantly below trend.” Comparable store 
sales fell about 24%. Inventory was down about 22% in 
the period... Built around Prime Day, retailers’ online deal 
bonanza the week of Oct. 11-17 led to a 50% year-over-
year surge in online spending, according to analysis from 
Deloitte’s InSightIQ. Across the retail sector, spending was 
up 6% in the third week of October as sales events drove 
purchases and created a “kick off” to the holiday season, 
Deloitte said. For the first three weeks of October, consumer 
spending at mass merchants (both traditional and online) 
was up 10% to 30%, suggesting that group “will likely win this 
holiday season,” according to Deloitte... Dick’s Sporting 
Goods will extend its Black Friday deals across a 10-day 
period from Nov. 18-28 in stores and online. The retailer 
is offering a variety of Black Friday promotions for brands 
such as Nike, Schwinn, Adidas and North Face, per the 
company announcement. The company has also introduced 
mobile checkout and return stations, a Dick’s Shop/Click/
Pay app at select locations and a line management plan 
for its stores across the U.S. The retailer has hired more 
staffers to handle ship-from-store and one-hour curbside 
contactless pickup services.
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AVAILS
  It’s fun to work in a company where people truly believe in 
what they are doing! WJET in Erie, Pa., seeks a dynamic 
Local Sales Manager with a 
minimum of three (3) years of sales 
management experience. We are 
looking for a sales leader who creates 
a positive culture for success through leadership, clear 
direction, teaching, motivating and evaluating the sales 
efforts of our Local team. Bachelor’s degree in Marketing/ 
Communications or an equivalent combination of education 

and work-related experience needed. 
CLICK HERE to apply. EOE.
  WPBF 25, the Hearst-owned ABC 
affiliate in the beautiful West Palm 
Beach, Fla., market, has an incredible 
opportunity for you! WPBF 25 is looking 
for a dynamic sales superstar to join 
our phenomenal sales team. The ideal 
candidate will bring both broadcast and 
digital sales experience and will possess 
the drive and ability to thrive in a fast-
paced, highly competitive market. Your 

creativity, originality and passion for developing new 
business will be encouraged and rewarded! CLICK HERE 
to apply. EOE.
  Sports production and distribution group seeks a person 
to obtain sponsorships for live D-2 college basketball and 
football for the 2020-21 -22 seasons. Candidates should have 
background and proven expertise to reach out to companies 
for sponsorship opportunities doing business primarily in 
the N.C., S.C., Ga., Va., Tenn. and Fla. markets. This is a 
commission-based position with a success fee for reaching 
sales goals. To apply, email: cdharwood@aol.com. EOE. 
  Are you a dynamic sales leader looking to lead an awesome 
television sales team in the Mid-South with no state income 
tax? WHBQ-TV in Memphis, Tenn., is in search of a 
Director of Sales to lead their top-performing FOX affiliate. 
The ideal candidate will be responsible for managing the 
sales strategies of a multiple media portfolio, and will lead 
a team of sales managers, traffic and account executives. If 
interested, please send your resume to christopher.harp@
cmg.com. EOE.

See your ad here tomorrow! CLICK HERE for details.

NPD: OCTOBER VIDEO GAME SALES UP 14%
  Ahead of new generation video game console launches, 
consumers spent big in October on hardware, software and 
accessories, according to new data from The NPD Group.
  Total revenue spiked 14% to $3.84 billion from $3.37 billion 
during the previous-year period. Through 10 months of the 
year, game spending topped $37.5 billion, which is 20% 
higher than the same period in 2019.
  Despite Sony and Microsoft launching new consoles this 
month for the first time in seven years, hardware spending in 
October increased 41% to $259 million compared to $183.6 
million last year. Nintendo again dominated hardware sales 
thanks to its Switch platform. Year-to-date hardware sales 
are up 23% to $2.5 billion from $2 billion last year.
 Accessory revenue climbed 23% to $148 million from $120 
million.

NETWORK NEWS
  ABC will host The Disney Holiday Singalong, hosted by 
Ryan Seacrest, on Monday, Nov. 30. Performers include 
Andrea Bocelli, Michael Buble, Ciara, Adam Lambert, 
Pink and Kerry Washington, among others. Earlier this year, 
ABC had The Disney Family Singalong and The Disney 
Family Singalong: Volume II... Jonathan Silverman (No 
Good Nick, Salvation) has been tapped for a recurring role 
on the upcoming fourth season of NBC’s Good Girls. The 
show stars Christina Hendricks, Retta and Mae Whitman 
as three suburban moms who get tired of trying to make 
ends meet and decide it’s time to stick 
up for themselves by robbing the local 
grocery store. But when the manager 
catches a glimpse of one of them and 
the loot is far more than they expected, 
it doesn’t take long for they realize the 
perfect getaway will be harder than they 
think... Niecy Nash (Claws) is set to co-
star opposite Adrienne Warren in ABC’s 
limited series Women of the Movement. 
The six-episode limited series, set to 
premiere in 2021, centers on Mamie Till-
Mobley (Warren), who devoted her life to seeking justice 
for her son Emmett Till. Nash will play Alma, Emmett Till’s 
grandmother. After Emmett’s 1955 murder in Mississippi, 
Alma, a young grandmother, fought to protect her family in 
Chicago while her daughter Mamie traveled the U.S. seeking 
justice in Emmett’s name... Alex Landi (Grey’s Anatomy) is 
set for a recurring role opposite Keegan Allen and Jared 
Padalecki in the CW’s Walker, a reimagining of CBS’ long-
running 1990s action/crime series Walker, Texas Ranger. 
Like the original series, the reboot (in which Walker gets a 
female partner) will explore morality and family. It centers 
on Cordell Walker (Padalecki), a widower and father of two 
with his own moral code who returns home to Austin after 
being undercover for two years, only to discover there’s 
harder work to be done at home... Grace Choi is officially 
here to stay on the CW’s Black Lightning. Chantal Thuy, 
who plays the shapeshifting metahuman on the Arrowverse 
superhero drama, has been upped to series regular for 
Season 4. Thuy first appeared as a recurring character in the 
first season and she developed a relationship with Anissa 
(Nafessa Williams), who is also known as the metahuman 
Thunder and/or Blackbird... NBC has put in development 
Level, a drama from writer Sean Finegan (Reset). The series 
revolves around Charlie Hunt, who has the most brilliant 
business mind in history. But after a jarring family tragedy, 
Charlie quits chasing profits and repurposes his unique 
skills to shut down villains who live above the law by making 
whatever they’re doing an economic impossibility... The CMA 
Awards fell to an all-time low in the ratings Wednesday, 
dropping by more than a third in total viewers and by an even 
larger percentage in the key ad demographic of adults 18-
49. The CMA Awards averaged 7.08 million viewers on ABC, 
down 37% from the 11.27 million who watched a year ago 
and an all-time low for the telecast. The three-hour show also 
fell by 45% among adults 18-49, from 2.0 to 1.1. The CMAs 
join the likes of the Primetime Emmy Awards, the Oscars, 
the MTV Video Music Awards and, most recently, the ACM 
Awards and Billboard Music Awards, in hitting record-low 
audience figures this year.
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Mitch Hedberg

They say the recipe for 
Sprite is lemon and lime. 
I tried to make it at home. 

There’s more to it than that.
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CBRE: RETAIL TO SHED SQUARE FOOTAGE BY ’25
  The year 2021 will see a strengthened recovery of all U.S. 
commercial real estate sectors as the broader economy 
bounces back from the pandemic-induced recession.
  That’s according to CBRE’s 2021 U.S. Real Estate 
Market Outlook, which forecasts that retail and hotels will 
begin a slow recovery next year. Meanwhile, industrial and 
logistics real estate and data centers will extend an early 
rapid recovery that is already underway.
  All sectors will benefit from the widespread availability 
of a COVID vaccine, according to CBRE, a prospect that 

was enhanced by Pfizer’s recent 
announcement of a treatment that it 
says proved 90% effective in preliminary 
trials.
  In the retail sector, sales from brick-and-
mortar stores will recover as economies 
reopen amid the eventual widespread 
availability of a vaccine and may even 
surprise on the upside on the back of 
post-COVID relief and pent-up demand.
  Still, CBRE predicts a 20% reduction 
in total U.S. retail square footage by 

2025 from the current 56 square feet per capita. Innovative 
private capital will lead investment in retail real estate while 
institutional capital will continue to pull back, CBRE says.
  Overall, CBRE expects the real estate recovery, particularly 
the office sector, to lag the broader economic recovery by 
several quarters.

DONE DEALS
  The E.W. Scripps Co. has promoted Merri Hanson to VP 
and general manger at KIVI-TV in Boise, Idaho, effective 
Jan. 1. Hanson, who had been station manager at KIVI, 
succeeds Ken Ritchie, who is retiring at the end of the 
year after working at the station for 40 years. Hanson 
joined KIVI in 2016 as a local sales manager. Before joining 
Scripps, she was general manager for KSVT-TV, Twin 
Falls, Idaho, an anchor and producer at KTRV in Boise; 
and regional marketing executive with Tegna. She was also 
a VP at Stevenson Advertising in Seattle... The National 
Association of Broadcasters has named Téa Gennaro 
its new EVP and chief financial officer starting Nov. 23, 
heading financial operations including budgeting audit, 
tax and financial systems, as well as internal and external 
financial reporting. She has been CFO of Associated 
Builders and Contractors in Washington. Gennaro 
succeeds Trish Johnson, who remains a consultant to 
the association. Gennaro is currently on the board of The 
Greater Washington Society of CPAs.
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FunnyTweeter.com

Ok, this TV character is 
expecting an important phone 
call from the kidnapper, and 

they haven’t gotten one single 
spam call the whole time.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

TURBOCHARGE TRAINING WITH 1-ON-1 COACHING
  Of the $164 billion spent on corporate training every year, 
only 30% yields a return on investment. Jason Forrest, 
founder and CEO at FPG (Forrest Performance Group), 
says that’s because 
organizations don’t take the 
next step.
  While training educates sales reps on what they need to 
know about the process, it doesn’t help them identify and 
develop their weakest skills. At most companies, when 
reps don’t improve their outcomes after a sales training 
investment, managers send them to more 
training. The cycle continues with no 
improvement in outcomes. In an effective 
organization, sales managers take on the 
task of personalized coaching sessions. 
In one-on-one sessions, managers guide 
reps on how to change their behavior and 
what they say to accomplish their goals.
  If you’re working with a rep who’s 
struggling to convert leads to sales, start 
coaching them on how to accomplish 
this activity productively. As a manager, 
you don’t want reps to focus on cutting price just to close 
more deals. Why? Because the rep has to sell even more to 
make their sales numbers. The better strategy is to coach 
your reps on how to conduct good discovery and sell the 
value of your solution.
  Managers need to close the gap between what reps have 
learned during their training and what they need to know to 
make their numbers.
  Source: SalesFuel — Manage Smarter. 

HOLIDAY OUTLOOK: CPG SPENDING TO CLIMB
  The ongoing pandemic will continue to boost spending on 
consumer packaged goods during the holidays.
  The Consumer Brands Association’s holiday forecast 
estimates that CPG purchases will be up 9.5% to 11.5% 
for the holiday season (November and December.) The 
COVID-19 pandemic has pushed year-over-year CPG 
sales up more than 10% in three of the last four months.
  This anticipated growth coincides with recent trends in 
consumer income and spending that show elevated savings 
and income gains, as well as households staying home in 
lieu of traveling, dining out or attending events. A Consumer 
Brands/Ipsos poll conducted as part of the forecast found 
that more than two-thirds (68%) of Americans plan to stay 
local — at their own home or going to the home of nearby 
family or friends — for Thanksgiving and 75% for the winter 
holidays.  
  In a typical year, holiday spending on CPG products is 
partially driven by more at-home consumption. Due to the 
pandemic, at-home consumption is already happening at 
record levels that the holiday season is anticipated to push 
slightly higher, according to the CPG Pulse: 2020 Holiday 
Forecast.
  CPG purchases averaged an annual rate of $1.41 trillion 
during the months of November and December 2019. The 
forecasted growth will translate to purchases that will range 
between $1.54 trillion and $1.57 trillion in 2020, amounting 
to an approximate gain between $134 billion to $162 billion 
over last year’s level.
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