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PANDEMIC DRIVES RECORD E-COMMERCE SPEND
  Spending online on Black Friday this year surged nearly 
22% to hit a new record, according to data from Adobe 
Analytics, as the COVID-19 pandemic pushed more people 
to shop from the sofa and avoid crowded stores and malls.
  Consumers spent $9 billion on the web the day after 
Thanksgiving, up 21.6% year over year, according to Adobe, 
which analyzes website transactions from 80 of the top 100 
U.S. online retailers.
  This makes Black Friday 2020 the second-largest online 
spending day in history in the United States, behind Cyber 
Monday last year, Adobe said. Cyber Monday this year is 
slated to become the largest digital sales day ever, with 
spending reaching between $10.8 billion and $12.7 billion, 
which would represent growth of 15% to 
35% from a year earlier.
  “New consoles, phones, smart devices 
and TVs that are traditional Black Friday 
purchases are sharing online shopping 
cart space this year with unorthodox Black 
Friday purchases such as groceries, clothes and alcohol, 
that would previously have been purchased in-store,” said 
Taylor Schreiner, a director at Adobe Digital Insights.
  As many retailers kicked off their holiday sales in October 
this year, tied to the delayed timing of Amazon’s Prime Day 
event, and put more doorbuster deals online, shoppers had 
less of a reason to head to stores on Black Friday. People 
who did venture out were greeted with fewer lines and 
emptier parking lots than holiday sales events of the past.
  On Black Friday, Adobe found consumers spent $6.3 
million per minute online, or $27.50 per person, on average. 
Spending on smartphones surged 25.3% year over year to 
reach $3.6 billion, representing 40% of total e-commerce 
spending.
  And with retailers from Target to Best Buy to Dick’s 
Sporting Goods encouraging customers to buy online and 
then safely pick up their orders at stores, the use of curbside 
pickup on Black Friday increased 52% from a year earlier, 
Adobe found.
  Hot items on Black Friday included Hot 
Wheels, Lego sets, Apple AirPods, 
Apple Watches, Amazon Echo 
devices and Samsung TVs, according 
to Adobe, as consumers scoured the 
web for things to entertain themselves 
and their kids.
  People also are turning to the internet 
for fresh food and snacks this holiday 
season. Online grocery shopping on 
Black Friday surged 397% compared 
with October daily averages, Adobe 
said. Sales of personal care products 
skyrocketed 556%, and online spending 
on pet products rose 254%. (See related 
story, Page 3)

ADOBE: ONLINE BLACK FRIDAY SHOPPING UP 22% TO $9B
ADVERTISER NEWS
  Dick’s Sporting Goods is going all in on the outdoors 
and CEO Ed Stack is leading the charge. The sporting 
goods giant will unveil a new store concept, called Pub-
lic Lands and dedicated to the outdoors, in the second 
half of 2021. The new banner will debut with a location in 
Pittsburgh and in Columbus, Ohio. Both will take over Field 
& Stream stores… Leading retail chains including Nei-
man Marcus, Saks Off 5th, GameStop and Express are 
adopting various omnichannel flex payment platforms. With 
industry experts such as the National Retail Federation 
predicting increasing online sales will drive overall holiday 
sales growth compared to 2019, retailers are scrambling to 
ease their digital purchase process... Fiat Chrysler’s Ram 

brand has rolled out the latest edition of 
its Built to Serve full-size pickups, this 
newest version’s two color options: tank 
and flame red. The company has already 
produced three earlier models in tribute 
to the Air Force, Army and Navy. Those 

models have been rolled out in three different debuts dur-
ing the past 12 months. The newest version comes with 
the aforementioned color choices as well as a black interior 
and medium Greystone accent stitching... Nordstrom re-
ported Q3 earnings that topped analyst forecasts, helped 
by strong growth online. The department store retailer’s net 
income fell to $53 million from $126 million in the year-ago 
period. Net sales fell 16% to $3.09 billion, which included 
an approximately 10-percentage point impact from the shift 
of Nordstrom’s popular Anniversary Sale from Q2 to Q3. 
Analysts were expecting sales of $3.1 billion. Top-perform-
ing merchandise categories included active, home, beauty 
and designer. Digital sales rose 37% to $1.6 billion and ac-
counted for 54% of Nordstrom’s business... United Food 
and Commercial Workers International (UFCW) said 
Wakefern Food Corp.’s ShopRite supermarket chain has 
agreed on retroactive hazard pay for grocery workers’ efforts
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AVAILS
  Bahakel Communications seeks a General Manager for 
WFXB/FOX in Myrtle Beach, S.C. The GM is responsible for 
the strategic and operational leadership of 
WFXB, with emphasis on local advertising 
sales and national advertising sales. The 
GM handles national sales through WFXB’s 
national rep. The GM will establish strategy 
to grow profitability of station assets, online and on-air, and 
is responsible for the success and profitability of the station. 
To apply, send your resume via e-mail to: wfxbcareers@

wfxb.com. EOE.
  Sports production and distribution 
group seeks a person to obtain 
sponsorships for live D-2 college 
basketball and football for the 2020-21-
22 seasons. Candidates should have 
background and proven expertise to 
reach out to companies for sponsorship 
opportunities, doing business primarily 
in N.C., S.C., Ga., Va., Tenn. and Fla. 
markets. This is a commission-based 
position with a success fee for reaching 

sales goals. To apply, email: cdharwood@aol.com. EOE.
  WSLS-TV, the Graham Media/NBC affiliate in Roanoke/
Lynchburg, Va., is seeking a dynamic, enthusiastic and 
results-oriented Account Executive. The AE will sell 
WSLS-TV, Me TV Roanoke, WSLS.com and their advanced 
Omne digital solutions. Primary focus is on developing 
and growing a new client base. Candidate must be able 
to learn, understand and pitch the vast array of multimedia 
advertising opportunities available. To apply, please attach 
cover letter and resume via email to: amower@wsls.com. 
No calls, please. EOE.

See your ad here tomorrow! CLICK HERE for details.

REPORT: NEW HOME SALES STUMBLE IN OCT.
  New home sales slipped in October, according to the latest 
report from the U.S. Census Bureau and Department of 
Housing and Urban Development.
  Sales of new single-family homes fell 0.3% to a seasonally 
adjusted annual rate of 999,000. This compares to the 
revised September rate of 1.002 million. But the latest 
report is 41.5% ahead of the October 2019 rate of 706,000.
  The median sales price of new homes sold in October 
declined 0.3% to $330,600 compared to the September 
median price of $331,600. Year-over-year, the October 
median price is 2.45% above the October 2019 median 
price of $322,400.
  The average sales price was $386,200, down 4.38% from 
the prior month but increased 1.55% from the average price 
of $380,300 in October 2019.
  The seasonally-adjusted estimate of new houses for sale at 
the end of October was 278,000, representing a 3.3-month 
supply at the current sales rate. This marks a 40% decline 
from a 5.5-month supply at the end of October 2019.
  This report follows the news that housing starts in October 
were at a seasonally adjusted annual rate of 1.53 million, 
which is 4.9% above the revised September estimate of 
1.459 million. The latest figures are also a 14.2% climb from 
a rate of 1.34 million in October 2019.

NIELSEN: NFL REGULAR SEASON DOWN 9%
  Two-thirds of the way through the National Football 
League regular season, the league has seen average 
game ratings down 9% to a Nielsen-measured 14.5 million 
viewers, looking at all league regularly scheduled series.
  Analysts point to COVID-19 disruptions for the decline. 
A number of NFL games have been postponed due to the 
pandemic.
  Fox’s main afternoon national Sunday game is averaging 
19.6 million viewers in Nielsen live program/same day 
ratings. That’s down from 20.2 million a year ago through 
11 weeks.
  CBS’ main Sunday-afternoon national 
game is at 17.9 million viewers. Last year 
it was at 18.9 million through 11 weeks. 
NBC’s Sunday Night Football is at 16.4 
million viewers, down from 19.7 million a 
year ago.
  Fox-NFL Network’s Thursday Night 
Football has been averaging 13 million 
viewers, down from 14.7 million a year 
ago. ESPN’s Monday Night Football is 
at 11.5 million from 11.9 million.

DISH: NEXSTAR COULD BLACK OUT 164 STATIONS
  Dish Network said its customers could lose access to as 
many as 164 Nexstar Media Group stations in 42 states 
across the U.S. if it can’t hammer out a retransmission 
consent agreement with the broadcaster by Wednesday.
  Nexstar is the largest local broadcast station group in the 
U.S. and has properties in all the major cities, including Los 
Angeles (KTLA), Chicago (WGN) and Dallas (KDAF), as 
well as smaller markets that have been Dish’s stronghold 
over the past several years. 
  In a press release, Dish TV group president Brian Neylon 
said the broadcaster is demanding exorbitant rate increases 
for its broadcast stations as well as forcing the satellite 
company to carry its cable channel WGN America.
  On its station websites, Nexstar confirmed that Dish 
customers could lose access to their programming. But 
they stressed that their offer is fair and that the ball was in 
the satellite giant’s court.
  Nexstar is no stranger to retrans battles. Last year about 
120 of its stations went dark to AT&T DirecTV and U-verse 
customers. That impasse lasted nearly two months.

U.S. UNEMPLOYMENT CLAIMS ON THE RISE AGAIN
  Jobless claims rose for the second straight week, to 
778,000, in the week preceding the Thanksgiving holiday, 
a sign the nationwide surge in virus cases was starting to 
weigh on the labor-market recovery.
  Claims haven’t risen for two consecutive weeks since July, 
The Wall Street Journal reports. Filings for unemployment 
insurance are down sharply from a peak of nearly 7 million 
in late March. But they remain higher than in any previous 
recession — the pre-pandemic peak was 695,000 in 1982 
— for records tracing back to 1967.
  Unemployment filings can be more volatile around 
the holidays, due to workweek changes that can cause 
seasonal-adjustment anomalies. The four-week moving 
average, which smooths out weekly variation, increased by 
5,000 to 748,500, the Labor Department said last week.
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Conan O’Brien

A safe way to re-create 
the Black Friday shopping 

experience is to roll 
yourself down a hill 

clutching a PlayStation 5.
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NPD: TV SALES LEAD Q4 CONSUMER TECH SALES
  Consumer technology sales are already booming in 
the fourth quarter, according to new data from The NPD 
Group. The week ending Nov. 20 was the second-highest 
revenue sales week of the pandemic period — bested 
only by Amazon Prime Week (week ending Oct. 17). As 
expected, TV sales led the industry for the second straight 
week.
  NPD said notebook PCs sales increased 32% through 
Nov. 20, followed by tablets (up 52%); routers (+80%); 
sound bars and mounts (+50%); and cell phone accessories 

(cases, protectors and mobile power), 
up 32%.
  The research group contends year-
over-year growth of 2.5% to 3.4% 
during the traditional holiday period 
of November and December, across 
general merchandise categories.
  It also sees year-over-year growth of 
4.3% to 5.1% during the new holiday 
period, beginning in mid-October with 
early promotions, running through mid-
January with gift card redemption, and 

spanning a broader view of NPD’s discretionary categories.
  NPD says consumers plan to spend an average of $691 
during the 2020 holiday shopping season, which is less 
than last year’s anticipated holiday spending, but on par 
with 2018’s.

ADVERTISER NEWS
(Continued from Page 1)
in late summer during the COVID-19 pandemic. Under 
the deal, nearly 50,000 ShopRite grocery employees 
represented by UFCW and the Retail, Wholesale and 
Department Store Union (RWDSU) will receive retroactive 
premium pay of $1 per hour for all hours worked from July 
26 to Aug. 22, UFCW said last week. The funds will be 
disbursed to workers in lump-sum payments... Adding to 
its coronavirus safety measures, Albertsons Cos. has 
deployed a contactless temperature check and health 
screening solution for associates and vendors. Albertsons 
said the new technology, from Turing Video Inc., is being 
rolled out across the company’s supermarket banners and 
facilities and will provide a more reliable health-screening 
process.
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FunnyTweeter.com

Turns out you don’t need 
to have a large gathering 
to argue about religion 

and politics.

THURSDAY NIELSEN RATINGS - LIVE + SAME DAY

CAT OWNERS PAY FOR COMFORT — AND LOVE TV
  Cuddling with their pets gives cat owners plenty of TV time. 
On average, 66% of cat owners spend a minimum of three 
hours watching TV every day.
  What are they in the market for? More than 45% of them 
want to make purchases 
within the next year that 
help them feel comfortable. 
That’s why they plan to buy bedroom furniture (16.4%), 
living room furniture (18.2%) and carpet/flooring (13.7%).
  Having pets in the house also means more time spent 
cleaning. Cat owners are 15% more likely 
than other adults to have a maid service 
and 13% more likely to purchase a new 
vacuum this year. These consumers 
also enjoy getting products delivered 
to the front door. Nearly 20% of these 
audience members pay for a pet-supply 
subscription service.
  Cat owners focus on their appearance. 
Haircuts (31.2%), hair coloring and styling 
(26.9%), cosmetics (28.4%) and at least 
$600 worth of women’s clothing (14.6%) 
are on cat owners’ shopping lists this year.
  In the past year, 54.7% of cat owners took action after 
seeing TV commercials. These consumers believe that TV 
is the medium that has the most creative advertising (40.9%) 
and is the most accurate, believable and trustworthy (29%). 
They’re even 19% more likely than other consumers to 
follow at least one TV or radio station on social media.
  Source: AudienceSCAN from AdMall at SalesFuel.

BLACK FRIDAY SHOPPING IN STORES FALLS 52%
  Traffic at stores on Black Friday fell by 52.1% compared 
with last year, as Americans by and large resisted malls and 
long lines for shopping online, according to preliminary data 
from Sensormatic Solutions.
  For the six key weeks of the holiday season this year, 
traffic in retail stores is expected to be down 22% to 25% 
year over year, an earlier forecast by the firm said.
  “We knew Black Friday [traffic] was going to be down, 
we just didn’t know how much it was going to be down,” 
said Brian Field, a senior director of global retail consulting 
at Sensormatic Solutions. “Shoppers are spreading out 
their shopping throughout the holiday season because of 
concerns about social distancing and the pandemic.”

N.Y. FED: AUTO LOAN DEBT JUMPS BY $17B IN Q3
  Auto loan debt edged up in the third quarter, driven by record-
high loan originations, according to the Federal Reserve 
Bank of New York’s quarterly report on household debt.
  Total household debt grew $87 billion in the third quarter to 
$14.35 trillion, the highest figure recorded for household debt 
this year, the Fed said.
  Auto loan debt increased by $17 billion from Q2, thanks 
largely to the highest auto originations recorded for the 
16-year-old report.
  Auto originations of $168.2 billion, a 5.7% increase from 
the same time last year, is a large improvement over last 
quarter, the Fed said, which saw more extreme impacts of 
the coronavirus pandemic. Auto originations declined 13% in 
Q2 2020 to $135.9 billion.
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