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FOR DECISION-MAKERS, ONLINE EFFICIENCY KEY
  Consumers increasingly are ready to shop in-store, but 
they are not abandoning habits formed during the COVID-19 
pandemic.
  Two-thirds of surveyed shoppers plan to return to brick-and-
mortar locations in the coming months, but 73% want to get 
in and out of stores quickly, according to the 14th Annual 
Global Shoppers Study from Zebra Technologies. Sixty-
five percent are still worried about exposure to others, and 
not as many trust retailers to adhere to health and safety 
mandates or protocols in stores as they did in 2020.
  Nearly three-quarters (73%) of consumers would prefer to 
have items delivered to them rather than pick up orders at 
the store or other location. And 77% say they have placed a 
mobile order, including more than half of boomers. Thirty-five 
percent of boomers also say they have used mobile apps for 
grocery or food delivery specifically.
  Half of shoppers are also researching product 
pricing online before they leave home. And 
nearly one-third are checking store inventory 
before they leave home, up from 19% in 2019.
  About one-third say they use mobile devices 
to look up competitive prices or browse online 
websites for products during shopping trips. 
More than 70% say they’ve recently left stores 
without all the items they wanted, with nearly 
half citing out-of-stocks for not making an in-
store purchase.
  Consequently, 58% say it’s faster to look up information on 
their smartphones than ask associates for help, and almost 
two-thirds (64%) of surveyed store associates (64%) agree. 
More than 25% of surveyed shoppers have placed click-and-
collect m-commerce orders while out shopping, with some 
even completing mobile orders for home delivery.
  More than six in 10 shoppers say they would be willing to 
purchase out-of-stock items before leaving the store if they 
could pick those items up at another one of the retailer’s 
nearby stores or the items could be shipped to their homes.
  The study also examined attitudes of retail decision-makers. 
More than half of decision-makers surveyed (55%) believe
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STUDY: CUSTOMERS BACK AT STORES, WARY OF COVID
ADVERTISER NEWS
  Ford Motor’s U.S. vehicle sales showed positive signs of 
recovery from an ongoing shortage of semiconductor chips 
that’s wreaked havoc on the global automotive industry this 
year. The Detroit automaker yesterday reported sales of 
175,918 new vehicles in October, down by 4% from a year 
ago but a far narrower loss than in prior months. The results 
mark Ford’s best sales by volume since April and the first 
time since May that the company hasn’t reported a double-
digit monthly loss compared with 2020... Customers who 
have held out for the fifth-generation Jeep Grand Cherokee 
SUV can expect to pay almost $2,000 more from the starting 
price of the 2021 model. The jump in cost for the SUV comes 
is due to the aforementioned global microchip shortage 
as well as inflation on raw material prices. Because of the 
challenges, dealer stocks are low, which has increased prices 

as supply doesn’t meet demand. The average 
U.S. transaction price for Stellantis vehicles 
in Q3 was $48,867, up 14% year-over-year, 
according to Edmunds.com… Ulta Beauty 
is working with DoorDash to offer same-day 
delivery from select stores in six US cities: Los 
Angeles, Chicago, Atlanta, Houston, Boston 
and Boise, Idaho. Consumers can choose the 
same-day delivery option when placing orders 
on Ulta’s website… Dick’s Sporting Goods 
and Nike are strengthening their partnership, 

starting with linking Nike’s loyalty program with Dick’s 
membership to offer access to exclusive Nike merchandise 
on Dick’s e-commerce site… Yellow Banana has reached 
a deal to buy another half-dozen of Save A Lot’s corporate-
owned stores as the grocer continues its ongoing transition 
to a wholesale business model. In September, Yellow 
Banana acquired 32 Save A Lot sites in Cleveland, Chicago 
and Milwaukee, and the latest deal gives Yellow Banana four 
stores in Jacksonville, Fla., and two in Dallas, which will remain 
open under the Save A Lot banner... Workout wear retailer 
Under Armour raised its full-year outlook after reporting Q3 
results that beat analyst forecasts. The company has largely 
completed a turnaround effort begun when Patrik Frisk
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AVAILS
  KTVU, the FOX O&O in the San Francisco/Oakland/
San Jose TV market, is looking for a National Sales 
Manager to co-direct the National Sales 
Department for KTVU and KTVU Plus. 
If you are an experienced TV sales 
executive with a minimum of five years’ 
related experience, we would love to hear from you! A 
Bachelor’s degree (B.A.) is preferred, and a minimum of 
five years’ related experience in national sales or a sales 
representative position is required. Apply online at www.

ktvu.com/jobs. KTVU and KTVU Plus 
are Equal Opportunity Employers.
  FOX 10 Phoenix — Fox O&O is 
looking for an experienced Account 
Executive to maintain and improve 
existing client list. The AE will be 
responsible for all aspects of account 
negotiation and maintenance, including 
transactional linear business, generating 
new business, the creation and sale of 
unique promotional sponsorships, and 
digital (OTT, streaming news and sports, 

and display). Bachelor’s degree and a minimum of three 
years’ experience in sales required; TV sales preferred. 
Prior experience with WideOrbit and Kantar is preferred. 
APPLY HERE. EOE/M/F/V/D.

See your ad here tomorrow! CLICK HERE for details.

FOX’S PROFITS FALL DESPITE MORE AD REVENUE
  Fox Corp. reported lower net income in its fiscal first quarter 
despite jump in ad revenues. Net income dropped to $701 
million from $1.11 billion a year ago, when the company 
recognized a $462 million gain from a payment from Disney.
  Revenues rose 12% to $3.05 billion.
  Costs were also up as sports and other programming 
expenses returned to pre-pandemic levels.
  Ad revenues rose 17% to $1.13 billion vs. a year ago, when 
COVID-19 impacted spending. The company credited the 
gain to growth at streaming platform Tubi, plus a full schedule 
of games for Fox Sports.
  Affiliate revenue increased 9% to 1.667 million, with a 14% 
gain at Fox’s Television segment and 5% from the cable 
network programming group. 

THIS AND THAT
  Roku reported Q3 revenue that fell just short of Wall Street 
analysts’ consensus estimate. Revenue of $680 million 
missed the Street number by a bit more than $3 million. 
But results across the board were healthy for Roku, which 
reached 56.4 million active accounts, up 1.3 million from 
the year-earlier quarter...  All eight WJHG-TV networks in 
Panama Beach, Fla., have stopped broadcasting after a 
vandal cut cables to nine of the station’s satellite dishes. 
Police are searching for an unknown white male that a 
staffer saw near the equipment while investigating the 
signal disruption... And a correction: Peacock is losing 
more than $8 per month on each of its 21.5 million active 
users, according to LightShed Partners analyst Richard 
Greenfield. A story in yesterday’s edition mistakenly put 
that monthly loss per user at $3.56.

SUPER BOWL LVI ADS: DRAFTKINGS WILL RETURN
  DraftKings is returning to the Super Bowl with plans to air 
a commercial in the 2022 game.
  The betting and fantasy sports platform made its first foray 
into the Big Game in 2021, when it aired two 15-second ads. 
The spots, which were created in-house, featured DraftKings 
host Jessie Coffield and offered Super Bowl viewers the 
chance to bet for free on fourth-quarter action, such as who 
will score the last touchdown or if there will be a 20-yard gain. 
  In Super Bowl LVI, the plan is to get more creative with the 
execution, Ad Age reports, rather than the standard direct 
response ad it ran this year.
  After sitting on the sidelines in 2021, 
Avocados From Mexico is also suiting 
up for a return to the Super Bowl. The 
produce marketer, which ran Super Bowl 
ads annually from 2015 to 2020, plans 
to run a 30-second ad on advertising’s 
biggest night in Feburary 2022.
  DraftKings and Avocados From Mexico 
are the latest marketers to confirm they will 
air a Super Bowl commercial; TurboTax 
and FTX, a cryptocurrency platform, have 
also bought air time.

NETWORK NEWS
  Game 6 of the World Series on Tuesday marked a win 
for both the Atlanta Braves and Fox. The Braves clinched 
their first World Series championship since 1995, and third 
overall, with a 7-0 victory over the Houston Astros. The 
2021 World Series ender not only placed Fox back at the top 
of primetime but also scored a 2.8 rating in the 18-49 demo 
and 11.81 million viewers in early Nielsen numbers (which 
will be adjusted). Those totals surpass the Los Angeles 
Dodgers’ 2020 World Series win (2.7, 10.3 million), which 
also took six games. Tuesday night’s game also got a bump 
compared with this year’s World Series opener. Just for a 
pre-pandemic comparison, the 2019 World Series snagged 
21.9 million viewers and a 5.6 demo rating in early numbers. 
Across all of Fox’s platforms, that Washington Nationals’ 
Game 7 victory over the Astros scored 24 million viewers... 
NBC will air original episodes of all five of its comedy series 
during the week of Dec. 13-17. New comedy American 
Auto, from Justin Spitzer, airs two episodes Monday, Dec. 
13. Grand Crew, from Phil Augusta Johnson, airs two 
episodes Dec. 14. All three of NBC’s sophomore comedies, 
Young Rock, Kenan and Mr. Mayor, are on Dec. 15 with 
holiday-flavored special episodes. All three start their second 
seasons in 2022... Joe Millionaire, the controversial reality 
dating series that launched on Fox in 2003, is being rebooted. 
Fox is putting a new twist on the series that saw a group of 
women date a man that they believed was a millionaire but 
turned out not to be. The women will now date two men, one 
of whom really is a millionaire. Joe Millionaire: For Richer 
or Poorer will debut in January.The original’s first-season 
finale drew more than 40 million viewers and was the most-
watched entertainment show of the 2003 season... ABC has 
given a script commitment with penalty to No Good Deed, a 
drama from writer Jeannine Renshaw (Manifest). No Good 
Deed follows a warm-hearted botany professor with a dark 
secret who welcomes a troubled student into her home — a 
decision she soon comes to regret.
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FunnyTweeter.com

The War on Christmas can’t end 
until Christmas stops its

illegal occupation of November.
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OMG CALLS FOR INDUSTRYWIDE CTV STANDARDS
  Omnicom Media Group (OMG) is officially launching 
an initiative to drive industrywide uptake of a new set of 
standards for connected TV (CTV) advertising inventory, 
identity and fraud-prevention practices.
  Last year, U.S. ad spend in the channel increased 4.6% 
year-over-year, to $9 billion, and spending growth is 
projected to reach nearly 50% this year, to reach $13.4 
billion, Television News Daily reports.
  That makes it critically important that the industry tackle 
“fundamental flaws and gaps” in CTV’s infrastructure, 

stresses OMG.
  The problems include a lack of linear 
TV-level transparency; an inability to 
understand audiences at the household 
level across partners; and a measurability 
gap “that translates to an open invitation 
to cyber criminals who are generating 
millions in ad fraud,” says OMG’s call to 
action document.
  While some providers have offered 
siloed responses, scalable solutions 
have proven elusive, it adds.

  The Connected TV Signals Standardization Initiative 
is proposing recommended protocols and practices for 
inventory, identity and fraud-prevention.

STUDY: CUSTOMERS RETURNING TO STORES
(Continued from Page 1)
they are completely trusted to fulfill online orders as 
promised, but only 38% of shoppers indicate complete trust 
in retailers.
  Even retail associates are wary of their employers’ 
capabilities, with only 51% completely trusting their 
employer’s ability to deliver or fulfill customers’ online/mobile 
orders as promised.
  Over three-quarters of decision-makers say increasing 
the efficiency of online order processing and fulfillment is a 
priority. Nearly 90% of decision-makers say their company 
is now looking at ways to improve in-store pick and pack as 
well as warehouse fulfillment. And over one-third of decision-
makers are now converting store space into designated 
pickup and returns locations.
  Zebra’s 14th Annual Global Shopper Study surveyed over 
5,000 shoppers, store associates and retail decision-makers 
globally in June-July by Azure Knowledge Corporation.
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ADP report

Private payrolls grew by 
571,000 in October, up 

from a revised 523,000 in 
September.

SINCLAIR RSN AD REVENUES DOWN 5% IN Q3
  Sinclair Broadcast Group’s regional sports networks 
(RSNs) — which continue to be a concern for investors — 
witnessed slightly lower advertising revenues, 5% to $118 
million, in the third quarter.
  RSNs distribution revenues grew 6% to $633 million, which 
includes $14 million in rebates to distributors, due to minimum 
game guarantees resulting from COVID-19 pandemic-
related issues. At the same time, Sinclair had $9 million in 
lower payments to teams, due to overpayments.
  Sinclair has been plagued by new virtual pay-TV providers 
dropping or not making deals with its 
RSNs. The list includes Dish Network’s 
Sling TV, Hulu + Live TV and YouTube 
TV.
  Company-wide, Sinclair’s Q3 quarterly 
revenue slipped 0.3% to $1.54 billion vs. 
the prior-year period.
  Net income attributable to Sinclair was 
$19 million vs. net loss of $3.3 billion in the 
prior-year period.
  Total Sinclair advertising — including TV 
stations, RSNs and digital platforms — 
declined 11% to $446 million, due to lower political revenues. 
Core advertising revenues — sans political revenues — were 
up 11% to $434 million. Distribution revenues were up 5% to 
$1.05 billion vs. $1 billion.

ADP: OCT. PRIVATE PAYROLLS GAIN 571,000 JOBS
  U.S. private employers added back more jobs than expected 
last month, reflecting a pick-up in the pace of hiring as more 
service-focused companies brought back workers to meet 
elevated demand. 
  Private payrolls grew by 571,000 in October, ADP said in 
its monthly report. Consensus economists were looking for 
a rise of 400,000 jobs, according to Bloomberg. The month 
earlier, private payrolls had risen by a downwardly revised 
523,000, from the 568,000 previously reported.
  The job gains were again led by a wide margin by the service-
providing sector, which saw net payrolls gains of 458,000 
last month. This was in turn fueled by leisure and hospitality 
industries, which brought back 185,000 jobs. Professional 
and business services, and education and health services 
saw gains of 88,000 and 56,000, respectively.

ADVERTISER NEWS
(Continued from Page 1)
took over as CEO in January of last year, and strong demand 
for sweat-wicking apparel and sneakers is poised to drive 
2021 sales growth of 25%, the company said... CVS Health 
reported better-than-expected revenues and earnings in 
Q3 and is raising its forecast for the year. Revenues for the 
company were up 10% in the most recent quarter... Starbucks 
is rolling out four new cups for the upcoming holiday season, 
each designed to look as though it is “wrapped up like 
gifts for the holidays.” The coffee giant is also introducing 
seasonal drinks, including an iced sugar cookie almond milk 
latte… American Eagle Outfitters will buy Quiet Logistics 
for $350 million in cash. The acquisition will give the retailer 
ownership of eight fulfillment centers in six cities that use 
robots and humans to handle orders for companies including 
Mack Weldon, Outdoor Voices and Peloton.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


