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THANKSGIVING DAY CLOSURES LIFTED RESULTS
  Black Friday reclaimed its relevance as the key retail 
milestone on the way to Christmas.
  Sales on Black Friday rose 12% to $34.9 billion, above 
the prior record of $31.2 billion set in pre-pandemic 2019, 
reported Customer Growth Partners, which has been 
tracking retail sales since 2001. Sales were up 18% from 
$29.7 billion in 2020.
  According to CGP, the new Black Friday record was 
driven by three factors, starting with Thanksgiving Day 
store closures, which pushed demand back from Thursday 
evening to Friday. A host of retailers and malls shuttered their 
doors on the holiday similar to last year.
  Other factors boosting Black Friday sales were the declining 
online penetration of total sales and the ongoing rise in 
disposable personal income and spending.
  CGP’s president, Craig Johnson, cautioned that despite 
the stellar Black Friday results the company’s nationwide 
field team saw in malls and other venues, there are still 33 
days left in the holiday shopping period.
  “In fact, much of the retail growth we’ve seen comes from 
shopping deferred from Thanksgiving itself or demand pulled 
forward from Saturday — which looked a lot 
like a typical early November Saturday,” he 
added.
  The Black Friday strength was so robust 
— particularly for apparel and department 
stores, both of which saw results even pre-
COVID — that “some demand is even being 
pulled forward from December, resulting in 
the dreaded early-December lull,” Johnson said.
  CGP is maintaining its below-consensus forecast of 6.7% 
growth for the holiday season, citing skyrocketing inflation, 
gasoline prices 60% above last year and supply-chain 
challenges.
  Other early findings from CGP’s field research:
•  Promotions slowed slightly over Black Friday for the 
16 apparel chains CGP tracks, as 11 merchants showed an 
average easing of 9.5%. Five saw no change.
•  Stock-outs were most evident in footwear and paper
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ADVERTISER NEWS
  Lexus retained its spot as the most-liked brand by deal-
ers in the latest National Automobile Dealers Association 
Dealer Attitude Survey. The survey, which is conducted 
twice each year, serves as a NADA report card on dealers’ 
relationships with the automakers they represent. Sibling 
brand Toyota ranked second in the summer 2021 survey… 
Toyota Motor’s global output dropped by more than a quar-
ter in October from a year earlier, as a shortage of semi-
conductors and other parts continued to impact automakers. 
The company said yesterday it produced 627,452 vehicles 
in October, down from 845,107 units a year earlier. Global 
sales also fell 20% for the month to 677,564… Nissan Motor 
said it plans to spend $17.6 billion over the next five years 
as it adds 20 new battery-powered vehicles to its lineup. The 
company hopes to recapture a degree of the prominence 
it held in the electric-vehicle race after its pioneering intro-
duction of the Leaf EV more than a decade ago... Kroger’s 
meal solutions subsidiary Home Chef is rolling out a digi-
tal platform that will allow people to share food as a gift by 
giving personalized digital and physical gift cards. The on-
line service leverages Synchrony’s GiftNow platform and 

can be customized with photos, videos and 
personal notes, with shoppers also able to 
use the site to mail out physical gift cards… 
Cooking and baking skills consumers have 
cultivated in the pandemic have proven to 
be positive for Williams-Sonoma, and the 
retailer expects further growth as people re-
turn to bigger holiday gatherings. Custom-

ers are spending on larger tablecloths and additional silver-
ware and glassware, and upgrading to higher-quality kitchen 
tools, President Ryan Ross said... Some of America’s favor-
ite local dining spots including Olive Garden, Applebee’s, 
and IHOP are being forced to dial back on online ordering 
and delivery options because of staffing shortages, The Wall 
Street Journal reports. At the height of the pandemic, take-
out and delivery services became a lifeline for these dine-in 
establishments. But as consumers return to restaurants and 
demand picks up, a scarcity of workers means they have
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AVAILS
  KLJB, the Quad Cities (SE Iowa, NW Illinois) Fox affiliate, 
seeks a Local Sales Manager. The LSM is responsible 
for leading the day-to-day operations of the 
Sales department, including development 
of new business, digital business and 
achievement of revenue goals. The LSM 
manages inventory and revenue forecasting. 
Bachelor’s degree in Marketing, Advertising 
or Mass Communications or a related field, or an equivalent 
combination of education and work-related experience and 

a minimum 3-5 years’ of media sales 
experience required. CLICK HERE for 
details or to apply. EOE.

See your ad here tomorrow! CLICK 
HERE for details.

DONE DEALS
  Nexstar Media has Chris Cook as 
VP and GM of its broadcasting and 
digital operations in Lafayette, La., 
including KLFY-TV. For Cook, the 

move is a homecoming. He was at KLFY-TV from 1997 to 
2014, starting as a news videographer and leaving as local 
sales manager. After that he was general sales manager 
for KLAF-TV and KADN-TV in Lafayette. Most recently, 
he was director of sales at WISH-TV, Indianapolis, which 
was sold by Nexstar to Circle City Broadcasting in 2019. 
Cook succeeds Fran McRae, who became GM of Nexstar’s 
WREG-TV in Memphis, Tenn., and WJKT-TV, in Jackson, 
Miss., in September... Sarah Smith, who since 2011 has 
served as president and GM of KMBC-TV and KCWE-TV, 
the Hearst Television ABC and CW affiliates, respectively, 
serving the Kansas City television market, will retire at year-
end. Smith caps a TV career spanning nearly four decades, 
15 years of which have been spent at Hearst Television.  
Prior to KMBC, she served as president and GM at KETV, 
the company’s Omaha, Neb., ABC affiliate.

COSMETICS NO. 1 CATEGORY FOR ONLINE FRAUD
  Reports of online shopping fraud more than doubled in 
2020, and for the first half of 2021 fraud numbers continued 
to be far higher than pre-pandemic levels, according to a 
report by fraud management platform Riskified.
  The study cited the latest report to Congress by the Federal 
Trade Commission.
  The study analyzed changes in fraud levels for different 
categories as observed by Riskified during the 2020 
holiday season, benchmarked against January of that 
year. Cosmetics ranked highest in fraud levels, with a 47% 
increase in fraud attempts.
  The sneakers category saw an 8% increase in fraud 
attempts, and digital services and children’s items rounded 
out the list, with a 12% and 15% increase in fraud attempts 
from 2020, respectively.
  The report also found that fraud attempts related to buy 
online pickup in store rose during the 2020 holiday season. 
Compared to January of that year, by December there were 
over four times more fraud attempts through BOPIS orders. 
Compared to all other fulfillment methods, BOPIS was 50-
70% riskier than average during Q4 2020.

NBC RAMPS UP BEIJING OLYMPICS MARKETING
  Even as political concerns and other actions surround 
China, NBCUniversal continues to amp up TV marketing 
around the 2022 Beijing Winter Olympics.
  Starting this month, much of the marketing has been 
around TV promotional spots — some 1,529 spots on NBCU 
channels and networks — yielding 386.3 million impressions, 
with media value of an estimated $11.1 million, according to 
iSpot.tv.
  More than 88% of those TV impressions have come from 
national TV networks, according to Nielsen live program-
plus-same-day viewing. Another 5.6% 
come from local TV stations, with 3.4% 
from Nielsen-measured, three-day time-
shifted viewing.
  The NBC Television Network has 
garnered the most impressions so 
far (241.1 million) from Olympic TV 
promos, with the most airings (420) on 
The Olympic Channel. The channel is 
owned by NBC Olympics, a joint venture 
between NBC Sports and the United 
States Olympic Committee.
  Other big NBCU networks airings include NBCSN with 353 
airings, The Golf Channel at 292, USA Network with 122; 
and NBC Television Network with 87.
  About one-third of the TV marketing was expressed on 
NBC’s Sunday Night Football and NBC’s Football Night 
in America. Other top entertainment shows for Olympic 
marketing are NBC’s The Voice and Law & Order: Special 
Victims Unit.

NETWORK NEWS
  NBC’s Macy’s Thanksgiving Day Parade averaged 
21.7 million viewers and a 5.5 rating in the coveted adults 
18-49 demo from 9 AM to noon (ET), which stands as the 
highest rated entertainment telecast of this year to date 
in both categories. Including an encore telecast, that rose 
to 25.4 million viewers and a 6.4 in the demo... The CW 
is heading into the cooking competition genre with Great 
Chocolate Showdown, which will launch on the network 
on Saturday, Jan. 29. Ten bakers will take on creative and 
complex chocolate-based challenges, where they must 
create delicious desserts. The judges include TV personality 
and best-selling cookbook author Anna Olson, British cake 
designer Cynthia Stroud and pastry chef and chocolatier 
Steve Hodge... ABC said it has put its new series Judge 
Steve Harvey on the docket to premiere on Jan. 4 at 8 PM. 
The show features Harvey as judge, jury and star of the one-
hour unscripted courtroom comedy series... Miley Cyrus 
and Saturday Night Live’s Pete Davidson will help NBC 
ring in 2022 with Miley’s New Year’s Eve Party special 
hosted by Cyrus and Davidson. The special will air live 
on NBC from Miami on Friday, Dec. 31 from 10:30 PM to 
12:30 AM (ET), and will also be live-streamed on Peacock. 
NBC is promising “a star-studded lineup of special guests 
and musical performances for a must watch evening” to be 
announced at a later date. Miley’s New Year’s Eve Party 
will take on the top-rated ABC Dec. 31 special Dick Clark’s 
New Year’s Rockin’ Eve With Ryan Seacrest, which beat 
the Oscars in ratings this year and ranked as the top-rated 
entertainment show on television last season.
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FunnyTweeter.com

For once I’d like to be 
referred to as “The 

Chosen One,” but not 
when I’m being identified 

in a police lineup.
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THIS AND THAT
  Revenue brought in from NextGen TV datacasting could hit 
anywhere from $6.4 billion to $15 billion by 2030, offering hope 
for broadcasters struggling with slumping ad demand, BIA 
Advisory Services estimates. BIA Managing Director Rick 
Ducey predicts that datacasting revenue will start benefiting 
broadcasters as soon as 2024 and hit $5 billion by 2027... 
Disney will invest $33 billion in developing content during 
its 2022 fiscal year, an increase of $8 billion from 2021, the 
company reported in a government filing. Most of the money 
is earmarked for ESPN+, Disney+ and Hulu... Half of U.S. 

adults plan to fly in the next six months as 
of October 2021, up 14 percentage points 
from October 2020. That’s according to 
eMarketer, which says the 2021 figure 
was also up 5 percentage points from 
October 2019, as travelers return to the 
skies with enthusiasm.

ADVERTISER NEWS
(Continued from Page 1)
to scale back... Dave Clark, CEO 
of Amazon’s worldwide consumer 

business, said yesterday the company is poised to become 
the largest U.S. package delivery service by early 2022, 
overtaking longstanding shipping rivals UPS and FedEx. 
Amazon has been steadily building up vast logistics and 
fulfillment operations since a 2013 holiday fiasco left its 
packages stranded in the hands of outside carriers... Key 
advisers to the FDA are scheduled to meet today to decide 
whether to recommend that the agency grant emergency 
use authorization to Merck’s experimental pill to treat 
COVID-19. Merck asked the FDA in October to clear its 
drug (called molnupiravir) for use in adults with mild-to-
moderate COVID-19 who are at risk for severe disease or 
hospitalization. Merck’s would be the first antiviral pill to treat 
the disease. All other FDA-backed treatments require an IV 
or injection. Results released by Merck showed the drug 
reduced the risk of hospitalization and death among high-
risk patients by 30%, down from an earlier estimate of 50%.

11/30/2021

The Wall Street Journal

Amazon has added some 
450 facilities and 670,000 
workers over the past two 

years to meet surging 
e-commerce demand.

BOX-OFFICE REVENUE GETS A HOLIDAY BOOST
  Although a potential upswing in COVID-19 cases is looming, 
over the long Thanksgiving weekend, moviegoers boosted 
box-office revenue up vs. the week before — around 17%, 
according to Comscore.
  Still, the business was way off the totals for previous 
Thanksgiving periods — about half the average revenue 
take for the holiday period.
  Looking at the complete Thanksgiving weekend — the five-
day period from Wednesday though Sunday — revenues 
amounted to $132 million, according to IMdb’s Box Office 
Mojo. In 2019, the five-day Thanksgiving 
holiday weekend brought in $243.8 million.
  A year ago, under the strain of the 
COVID-19 pandemic, box-office revenue 
delivered $20.3 million.
    Disney spent heavily on TV advertising 
over the last two weeks for its animated 
Encanto, getting an estimated 1.03 
billion impressions from 2,752 equivalized 
30-second spots, with a paid advertising/
TV promotion advertising value estimate 
of $8.9 million, according to iSpot.tv.
  Further down in second place in TV advertising was House 
of Gucci, earning 679.9 million impressions from 1,327.5 
equivalized units, from an estimated $7.2 million in national 
TV spend.

GRAY’S SPORTS OFFERING ADDS NEW SERIES
  Gray Television’s Origin Sports Network said it is 
launching its second original series — Origin Sports 
Portraits — following distribution deals that quadrupled its 
addressable audience size.
  Portraits will look at colorful sports personalities, starting 
with Heisman Trophy winner and champion college football 
coach Steve Spurrier.
  Origin’s first series, The Rise, featured conversations with 
sports figures talking about influences and moments that led 
to their athletic accomplishments.
  Origin Sports was launched in July on Xumo in the U.S. 
and The Roku Channel in Canada. It is also available on 
YouTube, Facebook, Twitter and Instagram.
  The streaming channel is programmed by Gray’s Raycom 
Sports unit.

CGP: BLACK FRIDAY SALES HIT RECORD $34.9B 
(Continued from Page 1)
categories, along with specific item sell-outs, ranging from 
Sony’s PlayStation 5 to LOL dolls to artificial Christmas 
trees.
•  For the full season — and including recent results — 
CGP estimates that digital sales will comprise some 24% of 
total sales, down from 26% in recent months.
  The CGP data span all retail sales except autos/part, 
gasoline/oil and restaurants.
  According to Sensormatic Solutions, visits to stores and 
shopping centers on Black Friday climbed 48% from a year 
ago while trailing 2019 traffic by 28%, Sensormatic said. 
One reason this year’s gain wasn’t larger is that retailers 
spread out traffic peaks by starting holiday deals early, said 
Brian Field, senior director of global retail consulting at 
Sensormatic.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


