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REDFIN: PENDING SALES SEE MAJOR DECLINE
  Would-be buyers are turning their backs on the turbulent 
U.S. housing market in droves, according to new data 
released from Redfin this week.
  The number of pending sales, the amount of deals being 
scrapped and the proportion of homes seeing their asking 
price slashed all reached foreboding milestones in an 
October chill that could rival winter’s.
  Pending sales dropped 32.1% annually to 414,492 last 
month, the largest decline since at least 2013, when 
Redfin’s records began.
  At the same time, almost 60,000 home-purchase 
agreements fell through, equating to 17.9% of the homes 
that went under contract last month, a record high, the data 
showed. In addition, 23.9% of homes for sale in October 
experienced a price drop, double the rate of a year earlier, 
the online property portal said.
  “The Fed’s actions to curb inflation are causing the housing 
market to slow at a pace not seen since the financial crisis,” 
Chen Zhao, Redfin’s economics research lead, said in the 
report. 
  “There are already early but promising 
signs that inflation is cooling, which caused 
mortgage rates to drop last week,” she 
added. “If that progress continues, buyers 
who recently backed out of deals may 
return to the market and sellers may be less 
inclined to slash their prices.”
  The average 30-year fixed mortgage was 
6.9% in October, more than doubling from 3.07% at the 
same time last year — the largest year-over-year increase 
logged in any month since 1981, the report said.
  Those swelling mortgage rates have deterred potential 
sellers, too. The number of new listings coming to the 
market in October dropped 24% annually, the steepest 
decrease on record, aside from April 2020, when the 
pandemic hit and derailed the housing market, according 
to Redfin.
  Despite all the storm clouds, median home prices, which 
stood at $397,549 in October, have room to fall, the report 
said. Values declined 1.4% month over month, but were 
still up 4.9% from a year ago.
•  America’s home prices could plunge as much as 20% 
due to the sharp rise in mortgage rates in 2022, which are 
drastically increasing home ownership costs and “boost 
the odds of a severe house price correction,” according to 
research from the Federal Reserve Bank of Dallas.
  To be sure, the potential for the nation’s homes to shed as 
much as one-fifth of their value represents a “pessimistic 
scenario,” Dallas Fed economist Enrique Martinez-García 
noted in a report this week.
  But other economists have signaled similar fears, with 
Pantheon Macroeconomics Chief Economist Ian 
Shepherdson earlier this year predicting a similar slump 
in home prices.

OCTOBER WAS A SCARY MONTH FOR HOUSING MARKET
ADVERTISER NEWS
  Toyota Motor is dialing down global output in December after 
it slashed its fiscal year production outlook by a half-million 
vehicles due to ongoing supply-chain upheaval. The world’s 
biggest automaker said yesterday it expects to make only 
700,000 vehicles worldwide next month, including 250,000 
in Japan and 500,000 overseas. Production suspensions 
will affect four lines in three plants in Japan alone… Beyond 
Meat’s sales skyrocketed during the worst days of the 
pandemic. The company was expecting that momentum 
to carry over into 2022 but the brand’s sales, up slightly, 
have fallen far short of the 33% gain that Beyond Meat was 
looking forward to at the beginning of the year… American 
Eagle Outfitters’ Q3 same-store sales were down 4% and 
its profits fell 46.5% as it sought to clear out excess inventory 
heading into the holiday season. “Our inventory is in good 
shape, up 8% to last year, with progress continuing into 
the fourth quarter. We are staying disciplined and focused 
on improving profitability and cash flow, while maintaining 
a healthy balance sheet,” said Jay Schottenstein, AEO 

CEO… Dollar Tree’s margins are under 
inflationary pressure. The company now 
expects its full-year profits to come in around 
the lower end of its previous forecast as the 
chain’s margins come under pressure due 
to rising costs. The retailer raised its sales 
forecast as it sees continued demand for the 
low-priced goods that it sells… Academy 
Sports + Outdoors continues to extend its 

brick-and-mortar market reach. The sporting goods retailer 
has opened its first store in the state of West Virginia, a 
60,000-square-foot location at Tanyard Station shopping 
center in Barboursville. In addition, Academy Sports has 
entered the Tampa Bay area, opening a 50,000-square-foot 
store in Pinellas Park, Fla. It’s the chain’s first location in 
Tampa Bay and 14th overall in Florida. The two new locations 
follow the opening of a 50,000-square-foot Academy Sports 
outpost in Meyerland, Texas, its 33rd store in the Greater 
Houston area… Best Buy yesterday surpassed Wall Street’s 
expectations for quarterly earnings, as inflation-dented 
demand for pricey consumer electronics came in better than 
feared. The consumer electronics retailer, which had cut its 
forecast this summer, reiterated its outlook for the holiday 
quarter... DroneUp now offers 30-minute drone delivery 
to Walmart customers in Florida, Virginia, Arizona, Utah, 
Arkansas and Texas, expanding the service’s reach to more 
than 4 million households. Participating stores host delivery 
hubs staffed by certified drone pilots, and customers pay a 
$3.99 delivery fee for orders weighing up to 10 pounds… 
The newest Starbucks Reserve unit in New York City fills 
three floors of the Empire State Building and features an 
exclusive signature coffee blend and a full-service restaurant 
and bar. The store, which opened last week, also features an 
Innovation Bar where “brewtenders” serve espresso martinis 
and hold guided tastings and samplings of new drinks.
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THE U.S. HAS MORE THAN 1B STREAMING DEVICES
  The total number of streaming-video-capable devices in 
the U.S. topped 10 figures in 2021 and will exceed 1.1 billion 
by 2025, S&P Global Market Intelligence reports.
  In a research note, S&P said much of the credit for those 
one-billion-and-counting totals goes to a surge in connected-
TV ownership — from 107.7 million sets in 2016, to 191.8 
million in 2021 to a forecast 274.2 million in 2026.
  That rate far outstrips the growth of broadband-enabled 
households, from 98.3 million in 2016 to 118.1 million in 
2021 to a predicted 134.4 million in 2026.
  “Of the devices in our analysis, smart-TVs have the highest 

growth potential as vendors and end 
users fully embrace online platforms for 
their primary viewing,” S&P’s analysts 
wrote. They predict a 7.4% compound 
annual growth rate for the category 
through 2026.
  Streaming-media players and smaller 
streaming sticks, tracked as separate 
categories in the report, have traditionally 
been tight competition for connected TVs. 
A recent survey by Hub Entertainment 
Research found that 44% of U.S. 
households had both a connected TV 
and a separate streaming-media player.

MOVIE BOX-OFFICE NEARLY DOUBLE A YEAR AGO
  With just about a month to go for the 2022 theatrical movie 
season, total domestic box-office revenue is now up nearly 
94% to $6.6 billion vs. a year ago on a season-to-date basis, 
according to Comscore. But it’s still 33% behind 2019 — 
the last pre-pandemic year.
  That year’s box-office revenue take on a season-to-date 
basis through Nov. 19 was $9.7 billion, according to IMdb 
Box Office Mojo.
  In a similar decline, national TV advertising spend this 
year so far is down 29% to $842.6 million vs. three years 
ago, according to iSpot.tv estimates. Season-to-date, 2019 
national TV advertising amounted to $1.2 billion.
  There have been 440 movie releases so far. For all of 2019, 
there were 910 releases. For the entire 2021 year, there 
were 439 movie releases.
  The top-performing movie so far this year is Paramount’s 
Top Gun: Maverick, at $716.7 million ($1.5 billion 
worldwide).
  The biggest studio spenders this year so far are Universal 
Pictures with $224.1 million, followed by Warner Bros. 
at $98.3 million; Paramount Pictures with $77.1 million; 
Sony’s Columbia Pictures at $72.1 million; Walt Disney’s 
Marvel with $58.6 million; and Disney’s 20th Century 
Studios at $53.8 million.

OUTLOOK: GLOBAL AVOD REVENUES TO SURGE
  Global AVOD revenues for TV series and movies are 
predicted to reach $91 billion in 2028, up from $38 billion in 
2022, according to the latest market predictions from Digital 
TV Research.
  According to the research outfit, the top 10 countries will 
represent 81% of the world’s total by 2028.
  By 2028, 15 platforms will generate AVOD revenues in 
excess of $1 billion, including six global platforms, five from 
the U.S. and three from China.
  Despite the current downturn in the European and global 
economy, analysts in general are bullish about the longer-
term prospects for growth in ad-funded streaming.Wednesday, November 23, 2022

LUXURY RETAIL GRAVY TRAIN MAY BE SLOWING
  Retailers and brands catering to wealthy customers 
aren’t entirely immune to the current macroeconomic 
challenges, which could get even tougher next year if 
recessionary fears are realized. Still, RetailDive notes, 
upper-income households are fairly well insulated from 
inflation and other financial difficulties, and that’s showing 
up in the sales figures at higher-end stores.
  This year so far, 95% of luxury brands in the U.S. and 
Europe generated positive growth, according to recent 
research from Bain & Co. Globally, the luxury market 
could grow 21% this year to reach $1.45 trillion.
  For now, the strong U.S. dollar is taking 
some of the wind out of the segment’s 
sails. And the pandemic is interfering 
with the success many luxury brands 
have been enjoying in China in recent 
years, as lockdowns there continue. 
Much of this played out in recent reports 
from luxury players Capri, Tapestry and 
Ralph Lauren. 

CABLENET CHATTER
  Christmas has already come early for 
the Hallmark Channel: Three Wise 
Men and a Baby has become the most-
watched movie of the year to date across ad-supported 
cable in key demographics, according to Nielsen. Three 
Wise Men and a Baby, which premiered on Nov. 19 as 
part of Countdown to Christmas, averaged 2.9 million 
homes, 411,000 women 25-54, and 3.6 million total 
viewers, according to Nielsen. It was ad-supported cable’s 
most-watched movie of the year to-date among homes, 
viewers, women 18+, persons 18+, women 25-54, and 
women 18-34.

REDFIN: INVESTOR HOME PURCHASES FALL 30%
  Investor buying of homes tumbled 30% in Q3, a sign 
that the rise in borrowing rates and high home prices that 
pushed traditional buyers to the sidelines are also causing 
these firms to pull back.
  Companies bought around 66,000 homes in the 40 
markets tracked by real-estate brokerage Redfin during 
Q3 vs. 94,000 during the same quarter a year ago. The 
percentage decline in investor purchases was the largest 
in a quarter since the subprime crisis, save for Q2 2020 
when the pandemic shut down most home buying.

S&P report

Connected-TV ownership
has grown from 107.7 million 
sets in 2016 to 191.8 million

in 2021 to a forecast of
274.2 million in 2026.


