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DESPITE HIGHER AIRFARES, DEMAND IS SURGING
  Retailers have a new threat this holiday season: wanderlust.
  Americans are returning to the skies, filling hotels, swarming 
theme parks — and they’re showing a willingness to spend 
more of their money on trips, CNBC reports.
  That is setting up the fiercest holiday season battle 
for consumers’ wallets since before the pandemic, with 
persistent inflation already straining household budgets 
during retailers’ make-or-break quarter. Retailers are 
juggling other challenges: selling off excess inventory, trying 
to lure consumers who already bought a lot of stuff during 
the pandemic and wooing shoppers who have become more 
budget-conscious.
  For the travel industry, it’s been a year of recovery. Delta Air 
Lines, Mastercard and Airbnb are among the companies 
enjoying windfalls. Other companies have also indicated a 
shift toward experiences and services. Live Nation reported 
double-digit attendance growth at theaters, arenas, stadiums 
and festivals. Starbucks said customers are springing for 
pricy drinks like pumpkin spice lattes.
  “The trend towards spending on experiences continues,” 
Mastercard CEO Michael Miebach said on a quarterly 
earnings call last month. “We saw notable strength in airline, 
lodging and restaurant spend with a 
shift away from categories like home 
furnishings and appliances.”
•  Travel spending has soared, due 
in part to flexible office policies that 
are allowing Americans to travel more 
and book jaunts to Europe well into the 
traditional offseason.
  As of September, airline ticket sales 
were up more than 56% from a year ago, 
and rose 10.9% vs. the same month in 2019, according to 
Mastercard Spending Pulse, which measures in-store and 
online retail sales. Lodging sales shot up more than 38% 
from a year ago, and were up 42% vs. September 2019.
  “Taking the annual vacation, I think, is an entitlement for 
people,” Hawaiian Airlines CEO Peter Ingram said in an 
interview last month. “After having been deprived of that for 
a couple of years when there were restrictions on the ability 
to move around, people are really 
embracing it and going out.”
  The appetite for travel is persisting 
despite soaring airfares, which have 
been fueled by a pilot shortage and 
aircraft delivery delays. Executives last 
month also said many people are even 
willing to pay up for more spacious 
seats. Airfare was up 43% on the year 
in the latest U.S. inflation read.
  Airlines and hotels aren’t seeing 
a slowdown in travel yet. But if a 
recession hits, that could jeopardize all 
consumer spending.

RETAIL BLUES: HOLIDAY SPENDING GOING TO TRAVEL
ADVERTISER NEWS
  Anheuser-Busch will acquire a Major League Pickleball 
team that will begin play in the 2023 season. Financial terms 
of the deal weren’t disclosed. “We love the accessibility of 
pickleball and we think it’s an amazing opportunity for us to 
gain relevance and excitement for our brands,” said Matt 
Davis, head of Anheuser-Busch’s U.S. sports marketing 
and partnerships… Toyota discontinued its last large sedan, 
the Avalon, after selling 18,421 units in 2020 and 19,460 in 
2021. Those annual totals are less than the monthly average 
of best-selling Toyota models such as the Corolla, Camry 
and RAV4. Despite those numbers and the SUV- and CUV-
heavy headwinds, Toyota is introducing the Crown not as 
an Avalon replacement but rather as a comfortable, grand-
touring “apex sedan,” says Akihiro Sarada, chief engineer. 
According to Wards Auto, the Crown rides higher than 
most other sedans, at least considering seat height, which 
could help persuade CUV owners to downsize their rides 
as well... Party City is cutting back. The party supplies 
retailer said it would reduce its corporate workforce by 19% 
through job cuts and by not backfilling “a significant number” 
of open slots. The move comes as Party City said its core 
customer is facing “significant inflationary pressures” and 

as it reported Halloween sales results 
that, while up year-over-year, came in 
at the lower end of its expectations… 
Panera Bread is expanding into urban 
markets and non-traditional settings with 
streamlined store models. With digital 
now accounting for 50% of its total sales, 
the fast-casual brand is rolling out two 
new digitally driven formats. The formats 
include the new Panera To Go concept, 

which is designed for off-premise dining, with no dine-in 
seating. Panera has also unveiled an updated urban format. 
It features a 40% smaller footprint than a traditional Panera 
restaurant and features updated ordering kiosks and a fully 
digitized menu... Sprouts Farmers Markets is partnering 
with a business-to-business wholesale marketplace to
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AVAILS
  ACCOUNT EXECUTIVE, Tampa, Fla. — FOX O&O, WTVT. 
This opening at the top-rated station in Tampa requires the 
servicing of existing transactional accounts 
along with the development of new linear 
and non-linear business. Candidate must 
be highly motivated and possess strong 
presentation and prospecting skills. Position requires linear 
TV, digital video and OTT sales experience, preferably in 
an LPM market. Excel and Power Point are a must and a 
working knowledge of WideOrbit, PRIME Lingo and Kantar 

Media are a plus. College degree is 
preferred. CLICK HERE to apply. EOE.
  WFLX-TV is seeking a Creative 
Services Director to lead the multi-
platform marketing efforts in West Palm 
Beach, Fla.! The ideal candidate will 
serve as the Television brand manager 
for WFLX-TV and will be responsible 
for the vision, strategy and execution 
of all marketing and creative for the 
television’s brands. If you have strong 
organizational and communication 

skills, a highly collaborative spirit, on-air inventory and 
media budgets, this is the job for you. Interested applicants 
can CLICK HERE then search for the opening. We 
encourage you to upload your resume and cover letter. No 
phone calls, please. EOE/M/F/D/V.
  WBTV in Charlotte, N.C., is hiring an Account Executive. 
Candidate must demonstrate a thorough knowledge of 
agency negotiations, a track record of 
successful business development and the 
ability to provide digital solutions across 
multiple platforms. Candidate must be 
detail-oriented, a problem solver and have professional 
presentation skills. Three years of broadcast experience 
required, and a college degree preferred. Qualified 
applicants, please APPLY ONLINE. EOE.

See your ad here tomorrow! CLICK HERE for details.

NATIONAL TV AD SPEND FLAT FOR SEPTEMBER
  National linear TV advertising remained virtually flat in 
September — the start of the new TV season and major 
sporting events — vs. a year ago, inching up a tiny 0.3%, 
according to Standard Media Index, to just under $4 
billion.
  But SMI says this was due to the absence of some key 
sports events that ran a year ago, including the Ryder Cup 
golf tournament.
  The positive news came with September reversing 
a general monthly decline that began in March, which 
witnessed a 1% slip. This was followed by April’s 1% gain, 
May’s 4% downturn, June’s 7% drop, July’s 31% decline, 
and August’s 10% pullback.
  This data comes from SMI’s Pool ad-spend data from 
raw U.S. media bookings placed and billed from major and 
independent media agencies amounting to around 95% of 
all U.S. national brand ad spend.
  The full third-quarter period — July through September 
— for all media spend was down 14% vs. a year ago and 
down 10% vs. 2020.

U.S. STREAMERS’ SERVICE SATISFACTION WANES
  Even as households now subscribe to more services than 
ever, overall satisfaction with streaming services in the 
U.S. is declining, particularly 
across content quality and 
subscription cost, according 
to J.D. Power.
  The fourth installment of J.D. Power’s streaming pulse 
survey was taken in July and includes responses from 1,287 
adults who shared viewing preferences, usability challenges 
and plans for using these subscription-based services.
  The study showed viewers fundamentally 
increased their number of subscriptions, 
with 60% having at least four services, up 
from 57% in June 2021. Netflix was the 
largest and most popular brand among 
respondents. More than twice as many 
customers (39%) chose Netflix than the 
next most popular services, Amazon 
Prime Video (14%) and Hulu (14%). 
Streaming quality issues declined, with 
80% reporting no problems.
  Yet the survey also found that streaming 
services may be heading into tougher times and that 
subscriptions may have peaked. It noted that not only is 
the competition fierce and cost of acquiring and producing 
content high, subscribers may be nearing their limit with how 
many subscriptions they carry and what they spend.
  Despite only declining slightly to 4.86 in July 2022 from 
5.03 in June 2021, overall satisfaction was the lowest since 
this survey’s inception. Additionally, fewer respondents 
considered their streaming service to be “perfect,” 10% in 
July 2022 vs. 15% in June 2021.

FUBOTV PAID N. AMERICA SUBS HIT RECORD
  Sports-first live TV streaming platform FuboTV has posted 
a strong Q3 despite announcing it was closing its sports 
gambling service.
  For Q3 2022, revenue and subscriber growth for Fubo’s 
global streaming business was strong, with North America 
revenue and subscriber growth coming in ahead of forecast.
  Paid subscribers in North America reached a record high of 
1.231 million, an increase of 31% year-over-year.
  In October 2021, following what it called a strategic review 
as part of its plan to focus on profitability goals, FuboTV 
announced that it would close its Fubo Gaming subsidiary 
and cease operations of Fubo Sportsbook effective 
immediately.

THIS AND THAT
  The average retail credit card rate has risen to a record 
26.72%, according to a study by Creditcards.com. There 
are 24 cards on the market that now charge 30% interest 
on purchases. Retailers including Burlington, Dick’s 
Sporting Goods and Wayfair all have cards charging 
30%... Inside Radio says October was a good month for 
podcasters as listeners and downloads grew. Among the 
publishers it measures, Podtrac says 16 of the top 20 saw 
gains vs. a  month earlier. The top spot was again held by 
iHeartPodcasts, followed by Wondery and NPR. Overall, 
Podtrac reports the top 20 publishers had a 1% month-over-
month increase in their U.S. unique monthly audience.
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FunnyTweeter.com

Sometimes I don’t put my 
glasses on for the first hour 
of the day because I’m not 

ready to see what’s coming.
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SURVEY: RETAIL TRIES TO FILL HOLIDAY JOBS
  Sharp increases in traffic across channels during the holiday 
season has put a hiring strain on many retailers.
  According to the new Customer Experience Holiday 
Survival Guide from customer engagement technology 
provider Verint, more than 60% of surveyed retailers say 
they’re challenged to find qualified candidates to staff their 
stores, while 45% are struggling to fill contact center and 
back-office positions.
  While 94% plan to hire new workers for the holiday season, 
nearly 30% report not having enough Human Resources 

staff to handle the number of vacancies 
that need to be filled.
  The survey found that a sizable majority 
said automation is either in place or 
planned for workflows such as tracking 
orders (81%), inventory management 
(81%), sending customized offers or 
recommendations (79%), and processing 
returns (69%).
  However, only 56% currently have 
automation in place for customer support. 
Another 21% plan to implement customer 

support automation, while 23% don’t use or plan to use this 
type of technology.

ADVERTISER NEWS
(Continued from Page 1)
ensure supply-chain agility and diversify its assortment. The 
organic grocer is expanding a partnership with Pod Foods 
it initially rolled out in 130 stores in spring 2022 across all of 
its approximately 380 stores in 23 states. Pod Foods will now 
expand coverage to all Sprouts stores, providing access to 
brands that may be locally-based in one state or region of the 
U.S., regardless of location... Levi Strauss & Co has named 
Michelle Gass to lead the company, replacing longtime CEO 
Chip Bergh. Gass will leave Kohl’s, where she is currently 
CEO, in December. According to Reuters, Levi’s succession 
plan calls for Gass to report to Bergh before fully taking 
over… Amazon will now offer millions of additional songs 
to Prime members under the free tier of its music streaming 
service. The move is aimed at helping Amazon stay ahead 
of the pack as competing retailers, including Walmart, have 
beefed up subscription perks and delivery times.
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Edison Research

Fifty-eight percent of the 
U.S. population aged 18-

44 listened to a podcast in 
the past week.

LIVE TV REBOUNDS AS HOME FOR CONTENT IN U.S.
  Streaming TV services continue to dominate traditional 
platforms as the home for consumers’ recently-discovered 
favorite shows, yet a study from Hub Entertainment 
Research has found that thanks to several high-profile, 
buzz-worthy shows, live TV is showing signs of new life in 
2022.
  Hub’s Conquering Content study, examining the various 
ways TV consumers discover and watch TV shows and 
films, was conducted among 1,602 U.S. consumers with 
broadband, age 16-74, who watch at least one hour of TV per 
week. The top line finding was that 71% of 
consumers indicated they’ve discovered 
a show in the past year that has become 
a favorite, and a strong majority said that 
show is a show they watch on a streaming 
service.
  Three-quarters of those who have 
discovered a favorite show watch it online 
vs. 23% who watched from an MVPD 
source — live TV, VOD or a DVR.
  Hub found the steady, year-by-year 
increase it has seen since 2016 for online 
sources as the home base for favorite shows plateaued in 
2022 with the 75% proportion identical to that measured in 
2021. By contrast, the proportion watching new favorites 
from an MVPD set-top box increased two points to 23%.
•  The proportion saying their new favorite show is a Netflix 
show peaked in 2020 at 38%, dropping three percentage 
points to 35% in 2021 and has now declined to 29%. After 
reaching a low of 15% in 2021, live TV from a traditional 
MVPD service jumped back up six points in 2022, to 21%.
  Of the 10 favorite shows viewers named most frequently, 
four of them — including three of the top four — are available 
on live TV: Yellowstone, House of the Dragon, Ghosts 
and NCIS.

1 IN 5 AFFLUENT GEN Z MEMBERS IS HISPANIC
  Hispanics make up a growing share of the U.S. affluent 
population (those with household income of at least 
$125,000), according to research data released by Ipsos. 
The percentage of affluents overall who are Hispanic stands 
at 11%, but that figure is much higher among younger than 
older affluents.
  Indeed, 20% of Gen Z affluents are Hispanic, per the data, 
vs. 13% of Millennial affluents, 12% of Gen X affluents, 6% 
of Boomer affluents and 3% of Senior affluents.
  With their growth among younger generations — in which 
they make up a significant share of the population (including 
26% share of Gen Z) — Hispanics now comprise the largest 
affluent subgroup in the U.S. Additionally, 1 in 5 Hispanics 
overall is affluent.
  Looking at diversity within the Hispanic affluent population, 
Ipsos’ data reveals that Hispanics of Mexican origin are under-
represented relative to their population share, while Puerto 
Ricans and Cubans are over-represented within the affluent 
population vs. the general population. Affluent Hispanics of 
Cuban origin have the highest average incomes, with 51% 
living in households with annual income of at least $200,000.
  The vast majority of Hispanic affluents are first-generation 
affluent, with 1 in 4 of this group growing up poor and three-
quarters growing up middle-class.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


