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GIFT CARDS POISED FOR BIGGEST SPENDING HIKE
  Amid economic uncertainty and high inflation, Americans 
appear to be approaching the holiday season somewhat 
cautiously and shifting their spending.
  U.S. consumers intend to spend an average of $613 on 
holiday gifts this year, down from $648 last year, according to 
The Conference Board’s Holiday Spending Survey.  
  By contrast, consumers expect to spend more on related 
non-gifts items — $393 this year vs. $374 last year. (Non-gifts 
include food, decorations and wrapping paper.) The increase 
reflects high inflation and surging food prices in particular, 
the Conference Board said.
  Gift cards are set to see the biggest spending increase, 
the survey found, followed by toys and games, vacation and 
travel. Home décor, furniture, appliances are forecast to see 
the largest decline, followed by jewelry and accessories, and 
tools and hardware.
  The survey also revealed consumers have returned to pre-
pandemic norms in how they plan their holidays and where 
to make purchases. Just 39% of consumers intend to make 
at least half of their gift purchases online this year — down 
from 52% in 2020, and the first back-to-
back annual decline recorded.
  Also, 30% plan on traveling away from 
home this holiday season, about the 
same as last year. Of those, 47% intend 
to drive; 43% plan to fly.
  The changes in holiday spending likely reflect the uncertain 
economic outlook, rising prices — in particular food and gas 
— and consumers’ shift away from durables to services as 
pandemic behaviors abate.
  The Conference Board’s Consumer Confidence Index 
decreased in October, after back-back-back monthly gains, 
as economic uncertainty and inflation continue to afflict 
consumers.
  “Consumers appear to be rebalancing their budgets and 
priorities by reducing their gift-giving circles to help offset 
the higher costs of non-gift items, in particular food,” said 
Lynn Franco, senior director of economic indicators at 
The Conference Board. “Given this challenging landscape,

(Continued on Page 2)

SURVEY: HOLIDAY SHOPPERS PROCEED WITH CAUTION
ADVERTISER NEWS
  U.S. sales at Hyundai and Kia rose for the third straight 
month in October behind higher demand for electrified 
vehicles and healthy retail volume as the auto industry’s 
supply crunch slowly eases. Volume advanced 7% at 
Hyundai, and 12% to 58,276 at Kia — an October record 
at Kia — the companies said. Retail deliveries increased 
11% to 58,315 in October, Hyundai said. The company 
has prioritized more profitable retail business amid tight 
inventories; fleet shipments total just 0.4% of sales year to 
date… Ralph Lauren is teaming up with Fortnite for its 
latest venture into the metaverse. The limited-edition Polo 
Stadium Collection line, including hoodies, shirts and 
sweats, will feature the Polo logo with its jockey rider on 
top of the Fortnite llama. The real-world line will have prices 
ranging from $59.50 to $188… BJ’s Wholesale Club has 
had a busy couple of months. The membership warehouse 
club will open a new location Friday, in New Albany, Ohio. 
It will be BJ’s seventh store in Ohio, for a total of 233 
U.S. clubs… Ace Hardware is not backing down from 
expansion. The world’s largest retailer-owned hardware 

cooperative said it has opened 130 
new stores so far this year. It plans 
to open 40 more locations during 
Q4. Ace operates more than 5,600 
locally owned hardware stores in all 
50 states and 65 countries, with global 

sales topping $20 billion… Ross Stores has completed 
its 2022 expansion plans. The off-price retailer opened 28 
Ross Dress for Less locations and 12 dd’s Discounts 
stores across 21 states in September and October.  In 
addition to openings in California, Florida and Texas, Ross 
strengthened its presence in Ohio while DD’s bolstered its 
store base in Illinois. The new outposts complete Ross’ 
growth plans for fiscal 2022, which called for the addition of 
99 new stores… According to Modern Retail, Walgreens 
is focusing growth efforts on local communities, tailoring 
merchandise to specific locations, seeking out local 
vendors and adding local search functions to its digital retail 
offering, CMO Luke Rauch said. “[We look at] who are the
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AD-FREE VS. AD-SUPPORTED: SIMILAR SUBS
  Advertising-supported and advertising-free subscription 
services are “overwhelmingly similar in distribution in terms 
of age, ethnicity, gender and income,” according to Antenna, 
a subscription data and analytics company.
  For example, among popular streamers (Hulu, HBO Max, 
Paramount+, Discovery+ and Peacock) Antenna says that 
among the largest targeted age group — those 50 years and 
older — 43.7% are buying ad-supported streaming platforms 
and 41.5% are buying ad-free streaming.
  The 18-30 and 31-40 segments were also similar, with the 
18-30 group coming in at 19.8% for ad-
supported services and 20% for ad-free 
services. For 31-40, the percentage was 
20% for ad-supported services and 20.1% 
for ad-free services.
  Other segments such as ethnicity and 
income are also similar between the ad-
subscription and ad-free groups. For 
example, 33.9% of subscribers with 
household income of under $50,000 
bought ad-supported plans; 31.9% of 
those homes of the same income are ad-
free subscribers.
  Females are more likely to buy ad-free (51.2%) than ad-
supported (46.6%) services, while males go in the other 
direction — 48.8% for ad-free and 53.4% for ad-supported.

HOLIDAY SHOPPERS PROCEED WITH CAUTION 
(Continued from Page 1)
retailers have already begun countering by offering shoppers 
earlier than usual discounts, sales, and incentives.”
•  U.S. consumers are likely to curtail spending in the latter 
half of 2022 and into 2023 due to low consumer sentiment, 
elevated gasoline and energy costs, high levels of household 
debt, and low personal savings rates, according to the H1 
2022 BDO Retail in the Red Report.
  These factors, combined with inflation at its highest level 
in decades and rising interest rates, could lead to financial 
distress for some retailers.
  Consumer spending and sentiment usually have a positive 
correlation, so the drop in sentiment indicates plans to curtail 
spending in the near future. Sentiment levels, despite an 
uptick since hitting an all-time low in June, are still comparable 
to those seen during the Great Recession.

THIS AND THAT
  Disney Media & Entertainment Distribution and 
Sinclair Broadcast Group have set renewals for ABC 
affiliations across all Sinclair stations into 2026. In addition 
to the renewals covering more than two-dozen stations, the 
companies said they reupped three ABC affiliates served by 
Sinclair under joint sales agreements: WHAM in Rochester, 
N.Y.; and WGTU and WGTQ in Traverse City, Mich. Sinclair 
is the No. 2 owner of local stations in the U.S. Including JSAs, 
it has 185 stations in 86 markets... AdImpact says last week 
(Oct. 23-29) was the biggest political ad spending week of 
the entire 2022 cycle. It says $637.9 million was invested, a 
7% week-to-week increase. It also marked the fifth week in 
a row that political ad dollars grew week-to-week. The state 
with the most political ad spending last week was California, 
which saw $70 million in campaign ads.
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Just when I’ve got everything 
in the dishwasher, my kid 

marches in with her museum 
collection of dishes and cups.

AVAILS
  WLFI-TV 18, the CBS Network affiliate in West Lafayette, 
Ind. — the home of Purdue University — has a career 
opportunity for a Local Sales Manager. 
The Local Sales Manager is responsible 
for leading, teaching and motivating 
the sales team along with growing local 
revenue. Strong analytical, problem solving, 
communications, writing, negotiation, 
presentation skills, leadership & team-
building skills required. A Bachelor’s degree with a minimum 

of three (3) years of sales management 
experience, including local and digital 
sales, preferred. CLICK HERE to apply.
  WFLX-TV seeks an experienced Digital 
Sales Manager. Maximizing all of our 
digital, mobile and social media assets 
is the primary objective. Your thorough 
knowledge and understanding of web 
marketing and operations as well as the 
ability to generate New Business are 
the keys to a competitive compensation 
package and a great working environment 

— in West Palm Beach! Interested applicants can CLICK 
HERE and type in the job title, station call letters, or click 
on “apply now.” We encourage you to upload your resume/
cover letter. No calls, please. EOE/M/F/D/V.
  WVTM-TV, the Hearst Television NBC affiliate in 
Birmingham, Ala., seeks a dynamic Local Sales Manager 
who is ready to take a growing station to the 
next level. We are looking for a sales leader 
who creates a positive culture for success 
through leadership, clear direction, teaching, 
motivating and evaluating the sales efforts of 
our local team. The candidate will lead the 
local team in exceeding budgets on multiple 
platforms and coach and mentor a team of motivated sellers. 
Individual should be highly organized, able to coach a 
winning team and have experience in pricing and inventory 
management. Birmingham is a growing market, and this is a 
tremendous opportunity for the right person. CLICK HERE 
to apply.

See your ad here tomorrow! CLICK HERE for details.

PLUTO TV TO ADD 6,300+ EPISODES FROM CBS
  Ad-supported streaming service Pluto TV is tripling its 
offering of series from the CBS vault in the latest deepening 
of ties between the two Paramount Global divisions.
  By the end of 2022, more than 6,300 episodes from CBS, 
including mainstays like Taxi, Matlock and Beverly Hills 
90210, will join Pluto’s roster of free, on-demand titles. Plus, 
nine others, including Cheers, Frasier and Star Trek, will be 
featured in the lineups of various 24/7 streaming channels.
  Pluto has been one of the biggest purveyors of free, ad-
supported TV (FAST), which provides a cable-like experience 
suitable for channel surfing within the digital environment of 
streaming. The startup was acquired by Viacom in 2019 and 
has gone on to become a cornerstone of Paramount Global.
  Over the past three years, CBS has increased its footprint 
from three channels to more than 40 across news, sports, 
classic TV and daytime.
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FOX GETS BIG POLITICAL LIFT, POSTS SOLID Q1
  Fox Corp. rode a surge in political ad spending and 
continued growth in streaming in its fiscal Q1, posting 
financial results above Wall Street analysts’ expectations.
  Fox credited a surge in political advertising and the 
continued growth of Tubi, its ad-supported streaming 
service. Spending on political ads in September set a new 
company record.
  While political ads aren’t broken out on the balance sheet, 
Fox is uniquely positioned to benefit, particularly in mid-term 
and presidential cycles, given its ownership of Fox News 

and a cash-generating portfolio of local 
stations. The top line for all advertising 
climbed to $1.22 billion in the quarter, up 
from $1.13 billion.
  The cable network programming unit 
posted revenue of $1.43 billion, up 1%. 
While affiliate fee revenue increased 
due to contractual price increases, net 
subscriber declines continued.
  In the television division, which includes 
stations and the flagship broadcast 
network, ad revenue increased 11%, 

which the company attributed to political spending at 
stations, growth in Tubi and “continued strength in pricing” 
at the network. Offsetting those positives were lower ratings, 
the company conceded.

ADVERTISER NEWS
(Continued from Page 1)
customers shopping [with] us and who are the customers that 
live in the market and then how do we build our offer around 
those folks,” Rauch said… Despite general expectations 
for a decline in global TV sales next year, Samsung 
Electronics is reportedly planning to ship 39 million units 
of liquid crystal display (LCD) TVs and up to 1.5 million 
units of organic light emitting diode (OLED) TVs next year, 
electronics business trade site The Elec has reported… 
SpartanNash has announced an expanding partnership 
with same-day delivery service Shipt. Shipt users will now 
be able to shop nearly 90 company-owned grocery stores 
across Iowa, Indiana, Michigan, Nebraska, North Dakota 
and Ohio and have groceries and essential household items 
delivered in as soon as an hour. Since April 2021, Shipt has 
served as a last-mile delivery provider for SpartanNash.
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Alignable

Forty-nine percent of small 
restaurant businesses were 

unable to pay rent in October, 
up from 36% in September.

INDIE TOY STORES HAVE HIGH HOLIDAY HOPES
  While the country’s biggest toy sellers — Hasbro and Mattel 
— are worrying about inflation and its impact on the holidays, 
the smallest toy sellers (the independent toy stores) expect 
to have reason to celebrate this year, according to Forbes.
  Many independent toy stores had their best sales years 
in 2020 and last year, and are optimistic the customers 
they acquired during the pandemic will continue to support 
them this year, according to the American Specialty Toy 
Retailing Association (ASTRA).
  Independent toy stores quickly realized they had to change 
and adapt when the pandemic hit. The 
improvements they added helped drive 
record sales for many neighborhood 
toy shops during the pandemic, ASTRA 
President Sue Warfield said.
  “The ones that did extremely well realized 
they had to do things differently,” Warfield 
said. “They had to up their online game, 
they had to do curbside, they had to do 
FaceTime live from the store, do deliveries 
locally, and they did that.”
  ASTRA doesn’t have an exact count of 
independent toy shops in the U.S., but it believes the numbers 
have increased during the pandemic. The association has 
about 800 members (a member might own more than one 
toy store), Warfield said.
  The association estimates the number of independent toy 
stores — including stores that may also sell books, gifts or 
other items — at 1,500 to 2,500.

IS THIS THE YEAR TO EAT OUT FOR THANKSGIVING?
  Looking for an excuse to dine out this Thanksgiving? A 
report from Wells Fargo found grocery prices are rising at a 
much faster clip than the price of food away from home, which 
means some Thanksgiving dishes at restaurants could be 
priced similarly to what you could make in your own kitchen.
  Consumer Price Index data for food at home has gone 
up 9.81% since November 2021, compared to just 5.79% 
for food away from home. “This will be the year where you 
get the best relative value eating out that we’ve seen in a 
long, long time,” said Michael Swanson, Wells Fargo’s chief 
agricultural economist. “It’s not going to cost as much to 
pamper yourself.”
  Limited-service restaurants — those where you pay before 
you eat — have a smaller YoY consumer price index change 
compared to full-service meals and snacks away from home.
  Wells Fargo’s report notes that the cost of a restaurant 
meal factors in overhead and labor, which means the price of 
ingredients has a smaller role in the overall pricing compared 
to grocery stores.

DONE DEAL
  Sinclair Broadcast Group said it named John Manzi 
as VP and GM of its stations in Chico, Calif. Sinclair owns 
WCRR, WRVU and KUCO in the market. Manzi will also 
oversee the services Sinclair provides to KCVU. He was 
most recently VP and GM of Sinclair’s KSAS and KMTW 
in Wichita, Kan. Before Wichita, Manzi was GM at KDOC 
Los Angeles and KRCW Portland, Ore. He began his career 
as an account executive for Telerep in New York and has 
worked at stations in Denver and New Orleans.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


