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BIG DISCOUNTS COME TO ELECTRONICS, TOYS
  So far, U.S. consumer holiday spend is on track with 2021 
levels, Chain Store Age reports.
  U.S. consumers spent $72.2 billion online in October 2022, 
up 10.9% from the previous month and on par with the 
$72.4 billion they spent online in October 2021, according 
to Adobe Analytics data. In both October 2022 and 2021, 
Adobe analysis indicates that discounts and deals drove an 
uptick in early holiday shopping.
  According to Adobe, online discounts in categories including 
electronics and toys have been as high as 17% and 15%, 
respectively. Computers have had prices lowered by as much 
as 10%, with more modest discounts occurring in categories 
such as TVs (4%), sporting goods (3%) and furniture (2%).
  Although Adobe’s initial 2022 holiday forecast called for 
an early start to online seasonal shopping, the company 
still expects the best deals to happen around Cyber Week. 
Year-to-date (January 2022 to October 2022), Adobe data 
indicates consumers have spent a total of $727 billion, up 
6.9% year-over-year. Additional insights include:
•  Sales of holiday décor are up 189% (compared to daily 
average sales in August 2022). And as the weather gets 
colder, outerwear apparel is up as 
well, rising 142%.
•  Grocery shopping online 
continues to gain traction among 
consumers, up 27.9% on a year-
over-year basis. Adobe expects 
online grocery spending to pick up as 
consumers get closer to preparing Thanksgiving meals.
•  In October 2022, revenue share from buy now, pay later 
(BNPL) transactions was up just 1% year-over-year. And 
from January through September 2022, revenue share from 
BNPL transactions was up just 5% year-over-year. While the 
growth has been partly affected by the broader economic 
environment and a slowdown in consumer spending, Adobe 
advises that BNPL is also contending with challenges in 
demonstrating value to mass consumers.
•  Curbside pickup accounted for 17% of online orders 
for U.S. retailers that offer the service. This figure was down
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  General Motors is recalling nearly 340,000 big SUVs 
in the U.S. because their daytime running lights may not 
shut off when the regular headlights are on. The National 
Highway Traffic Safety Administration says in documents 
posted on its website that having both lights on at the same 
time could cause glare for oncoming drivers, increasing 
the risk of a crash… Rivian Automotive missed Wall 
Street estimates for Q3 revenue, but the electric-vehicle 
maker reported a smaller-than-expected loss and a higher 
number of preorders, and reaffirmed its full-year production 
outlook… Target’s latest new store strategy involves a 
bigger footprint, with more space for fulfillment of online 
orders. At 150,000 square feet, the discounter’s new large-
format store is more than 20,000 square feet larger than a 
typical Target. The company said the new concept, which 
it unveiled at a new location in Katy, Texas, would be its 
primary focus in the coming years, even as it continues 
to open stores of all sizes. In addition to the larger format, 
Target has reimagined its store design, with a more open 
layout. The larger stores also support the retailer’s same-
day fulfillment services stores-as-hubs strategy for digital 

fulfillment... Maurices is expanding 
its tween girls’ brand with in-store 
shops and freestanding locations. 
The apparel retailer has opened the 
first-ever Evsie freestanding stores, 
with locations in West Jordan, Utah; 
Fargo, N.D.; and Boise, Idaho. 

Additionally, the tween brand will expand into Maurices’ 
stores with six past-through locations and more than 240 
shop-in-shops across the nation... Global food retailer 
Ahold Delhaize built on sequential and prior-year net and 
comparable sales gains in its U.S. business for the fiscal 
Q3 2022. For the quarter ended Oct. 2, Ahold Delhaize 
tallied U.S. net sales of $14.75 billion, up 8.8% at constant 
exchange rates (27.4% actual) from $13.55 billion a year 
earlier, the company said. Comparable sales grew 8.6% 
YoY and were up 8.2% excluding fuel. The results for Ahold 
Delhaize USA topped gains of 7.7% in net sales and 7.4%
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AVAILS
  Lockwood Broadcast Group is seeking an experienced 
multi-platform Local Sales Manager candidate to lead our 
broadcast and digital sales marketing 
team for WTNZ and WKNX-TV in 
Knoxville, Tenn. This position will 
be responsible for helping to manage 
and grow transactional business as 
well focus on prospecting and closing new business through 
positive leadership, training, experience and motivation. 
Ideal candidate has demonstrated success in leading both 

television and digital sales teams. Send 
resume to: WTNZ GSM Liz Schutt: 
Lschutt@wtnzfox43.com. EOE.
  WFLX-TV is seeking a Creative 
Services Director to lead the multi-
platform marketing efforts in West 
Palm Beach, Fla.! The ideal candidate 
will serve as the Television brand 
manager for WFLX-TV and will be 
responsible for the vision, strategy and 
execution of all marketing and creative 
for the television’s brands. If you have 

strong organizational and communication skills, a highly 
collaborative spirit, on-air inventory and media budgets, this 
is the job for you. Interested applicants can CLICK HERE 
then search for the opening. We encourage you to upload 
your resume and cover letter. No phone calls, please. EOE/
M/F/D/V.
  FOX13-WTVT is looking for an experienced Research 
Manager. If you LOVE TV and are passionate about data 
and telling its story, then FOX13’s Research Manager 
position may be perfect for you. 
Our content is distributed over the 
air, on multi-video providers, and 
through our industry-leading digital 
media platforms. Our success is 
the direct result of our extraordinary 
employees, who believe in our vision. BA degree and 4+ 
years of experience in linear/digital audience research 
required.  CLICK HERE for details or to apply now.

MIDTERMS: 25.4M VIEWERS, DOWN 30% VS. 2018
  The 2022 U.S. midterm election primetime news coverage 
earned 25.4 million average viewers across 13 networks 
— down 29.6% vs. 2018 midterm results, according to 
Nielsen.
  Live coverage of the 2022 midterm elections during 
primetime hours aired on ABC, CBS, NBC, Telemundo, 
Univision, CNN, CNNe, Fox Business, Fox News 
Channel, MSNBC, Newsmax and NewsNation.
  Nielsen says OOH viewing and connected TV viewing 
are included in the total viewing numbers, adding that CTV 
viewing can be as much as 13% for news events.
  In looking at Nielsen fast national data, a breakdown of the 
top TV primetime news networks (during 8 to 11 PM) shows 
Fox News Channel (7.4 million) on top. ABC was next at 3.3 
million; MSNBC, 3.2 million; NBC, 3.1 million; CNN, 2.61 
million; CBS, 2.56 million; and Fox Business, 629.000.
  Fox also led in 25-54 viewers — 1.9 million. CNN was next 
with 1.059 million, followed by NBC with 1.058 million.

NETWORK NEWS
  The CMA Awards grew its audience, leading ABC to a 
ratings win Wednesday. The awards brought in 7.57 million 
viewers, up from 6.83 million (an all-time low) in 2021 — an 
11% gain. Wednesday’s telecast, which saw Luke Combs 
take home Entertainer of the Year and Album of the Year 
honors, was also up over the 2020 show’s 7.08 million 
viewers. The CMAs slipped a little in the key ad demo of 
adults 18-49, scoring a 1.05 rating (equivalent to about 1.37 
million viewers in that age group) vs. 1.12 a year ago. The 
awards haven’t recovered much pre-pandemic draw yet — 
in 2019, ABC’s broadcast averaged more 
than 11 million viewers and a 2.0 rating 
in the 18-49 demo... CBS is looking to 
Ashley Tisdale for its next comedy hit. 
The network has put into development 
the single-camera comedy Brutally 
Honest, set to star Tisdale. The comedy, 
which is loosely inspired by Tisdale’s life, 
explores how having a baby can ruin, 
save, change, destroy and inspire your 
marriage — all before lunch.

MEN’S GROOMING PRODUCTS SEE SALES JUMP
  Manscaping — the practice of trimming or shaving men’s 
body hair — dates back to the ancient Romans, and 
continues to a be leading trend in the grooming space.
   There are products made explicitly for manscaping, like 
body groomers. The 74% sales growth of body groomers 
over the last two years is evidence of these products’ 
popularity, according to The NPD Group. Other trimmers, 
like ear, nose and pen trimmers, have also grown retail sales 
by double-digits from the 12 months ending September 2020 
through 12 months ending September 2022.
   Sales of men’s body groomers and trimmers reached new 
heights during the early stages of the pandemic when men 
emerged from pandemic lockdowns with months of body 
and facial hair growth to remove.
  For example, in the 12 months ending September 2021, 
body groomer sales increased by 62% compared to a still 
sizeable 7% growth in the year ending September 2022, 
according to NPD’s ongoing tracking of personal care 
product sales.

ADOBE: DEALS DRIVING ONLINE HOLIDAY SPEND 
(Continued from Page 1)
from the 24% share in October 2021, when the pandemic 
drove consumers to leverage the fulfillment option as a safe 
and fast way to shop. Adobe expects usage of curbside 
pickup will increase in December to avoid possible shipping 
delays.
  “Despite inflationary pressures and the rising cost of 
borrowing, there was not a material decline this year in 
early holiday shopping,” said Taylor Schreiner, senior 
director, Adobe Digital Insights. “With over $72 billion 
spent online in October, e-commerce demand has shown 
itself to be durable and resilient, in spite of a challenging 
macroeconomic environment.”
  Adobe’s analysis covers the period from Oct. 1-31, 2022. 
Findings are based on Adobe Analytics data and provide 
a comprehensive view into U.S. e-commerce by analyzing 
commerce transactions online.
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FunnyTweeter.com

Nothing about reading Dr. 
Seuss has convinced me that 

he’s actually a doctor.
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NPD: Q3 VIDEO GAME SPEND FALLS 5% TO $12.3B
  Consumer spending on video games, hardware and related 
accessories dipped 5% in Q3 to $12.34 billion from $12.98 
billion in the previous-year period, according to new data 
from The NPD Group.
  Non-mobile subscription content and hardware spending 
were among the quarter’s growth categories but were unable 
to offset declines experienced across other segments. 
Console and portable content contributed most to the overall 
drop in spending. Data from Sensor Tower shows U.S. 
consumer spending in mobile games during Q3 fell 9% from 

Q3 2021.
  “Mobile game spend in the U.S. continues 
to decline as consumers contend with 
both economic uncertainties and a new 
post-pandemic normal,” Dennis Yeh, 
gaming insights lead at Sensor Tower, 
said in a statement.
  Overall content spending in Q3 reached 
$10.64 billion, a 7% decrease from $11.44 
billion in 2021. Hardware increased 16% 
and accessories declined 12%.
  PlayStation 5 led video game hardware 

in both unit and dollar sales in the third quarter of this year.
  “Improved supply of new generation consoles provided 
a much-needed boost to consumer spending in the third 
quarter,” said Mat Piscatella, games analyst at The NPD 
Group.

ADVERTISER NEWS
(Continued from Page 1)
(6.4% excluding fuel) in Q2 and increases of 6.8% in net sales 
and 3.6% in comp sales (2.9% excluding fuel) in the fiscal Q3 
2021... Wendy’s will debut a new Peppermint Frosty on Nov. 
15 for a limited time through the holiday season. The Dublin, 
Ohio-based burger brand will take over the Vanilla Frosty 
machines, as it did earlier in the year with the Strawberry 
Frosty flavor. Vanilla will return with the existing chocolate at 
the end of the LTO, the brand’s culinary team said… No-frills 
German discount grocery chain Aldi will open its first store 
in Staten Island, the southernmost of New York City’s five 
boroughs, in 2023. With 2,200 stores across 38 states, Aldi is 
on track to become the third-largest grocery retailer by store 
count by the end of 2022, the chain reported. Aldi currently 
has 123 locations in the state of New York, according to the 
discount grocer’s website.
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Plex/OnePoll survey

Nearly two in five Americans 
(39%) report they feel satisfied 
after binge-watching content.

FOR MANY, BINGING CONTENT JUST FEELS GOOD
  Many consumers aren’t ready to abandon their binge habits, 
with nearly two in five Americans (39%) reporting they feel 
satisfied after binge-watching content, according to a July 
2022 survey.
  The survey of 2,000 Americans commissioned by free global 
streaming media platform Plex and OnePoll found that after 
binge-watching content, respondents also reported feeling 
relaxed (35%) and accomplished (28%), while 57% said they 
felt sad when they finish a show they really liked.
  A majority (77%) said they had to do a lot of binge watching to 
get through their movie and TV watchlist.
  Meanwhile, 58% said they’d made it 
through their entire watchlist, while 42% 
said they had not; 39% said they feel like 
they could never make progress on their 
watchlist; and 33% said they had spent 
four to six hours watching content in a 
single sitting.
•  The top occasions when respondents 
said they were most likely to watch 
content from their watchlist included: on a 
lazy weekend afternoon (41%); when I’m 
in the mood for it (40%); movie/TV nights in (39%); before 
bed (37%); with their significant other (36%); while working 
from home (29%); while traveling (25%); and when they’re in 
a relaxed mood (23%).

SURVEY: SECONDHAND SEES HOLIDAY INTEREST
  Interest in buying upcycled goods is high amid consumer 
desire for a more sustainable holiday.
  A majority (71%) of consumers say they want to be less 
wasteful this holiday season, according to the annual holiday 
survey conducted by online resale platform ThredUp 
with GlobalData. Interest in a sustainable holiday is even 
higher among millennial respondents, as nearly three in four 
surveyed millennials said they would like to give more eco-
friendly gifts this holiday season.
  Fifty-six percent of all respondents, and 61% of Gen Z 
respondents, said they’re open to or prefer receiving an 
upcycled gift. The No. 1 reason is that an upcycled present 
is more unique than a new item, followed by an upcycled gift 
being more eco-friendly than a new product.
  In line with this finding, two in three (66%) of all respondents, 
and even higher percentages of surveyed millennial and Gen 
Z consumers, said buying secondhand apparel/fashion gifts 
is more socially acceptable now than it was five years ago.

THIS AND THAT
  Gyms and fitness centers saw monthly visits rise more 
than 18% from March through August compared with 2019, 
according to Placer.ai, as people went back to exercising 
in facilities as opposed to home workouts. These facilities 
are contributing to the positive picture for retail real estate, 
and their presence in shopping centers has been shown to 
increase traffic for other tenants... HBO Max is the SVOD 
service with the highest volume of award-winning content in 
the U.S., offering just shy of 700 championed films and TV 
shows, followed by Netflix and Amazon Prime Video with 
more than 500 titles each. That’s according to a recent study 
by Ampere Analysis based on more than 35 international 
media awarding bodies.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


