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iSPOT.TV: IMPRESSIONS DOWN 5.5% TO 26 BILLION
  The automotive category spent 12.2% less on national 
TV spending this October vs. a year ago, and impressions 
were down 5.5%.
  Estimated national TV spending by the automakers 
totaled $274.5 million, down from $312.5 million in October 
2021. Impressions totaled 26 billion vs. 27.5 billion year-
ago, according to iSpot.tv.
  The top five brands in spending for the month were 
Toyota ($29.4 million), Hyundai ($26.3 million), Jeep 
($23.8 million), Chevrolet ($22.7 million) and Lexus 
($20.2 million).
  Toyota had a 54% increase in minutes of national TV ads 
in October vs. a year ago, putting a greater emphasis on 
programs like Bachelor In Paradise and SportsCenter 
than it had in the past, per iSpot.tv.
  Hyundai, on the other hand, put even more focus on sports 
programming than in October 2021. After sports-related 
programs accounted for more than 82% of Hyundai’s 
estimated national TV ad spend last October, it was about 
88% in October 2022 (led by the NFL, at 73% on its own).
  The top five brands by share of automaker TV ad 
impressions for the month were Toyota (10.44%), Lexus 
(8.65%), Hyundai (7.60%), Chevrolet 
(7.60%) and Subaru (7.47%).
  The biggest spending increases for the 
month vs. a year-ago were Lexus (+66.4%), 
Jeep (+65.1%), Mercedes-Benz (+28.5%), 
Subaru (+20.9%) and Audi (+18.5%), per 
iSpot.tv.
  A large part of Lexus’s increase is fueled 
by a greater investment in the NFL year-over-year. NFL 
games accounted for 32.7% of the brand’s spend in 
October 2022 vs. just 7.5% in October 2021.
  The same is true for Jeep, as the brand nearly doubled 
its spend during NFL games year-over-year, while also 
putting additional budget toward buys during popular 
news-related programs like MSNBC’s Morning Joe and 
CBS Mornings.
  Mercedes-Benz had modest increases in NFL spend, 
but much more year-over-year on shows like AMC’s The 
Walking Dead.
  The top programs for automakers 
by TV ad impressions share of voice 
for October  2022, according to iSpot.
tv, were the NFL (13.59%), college 
football (10.69%), MLB (5.54%), 
ESPN’s SportsCenter (1.18%) and 
Law & Order: SVU (0.96%).
  While impressions were relatively 
static year-over-year for automotive 
brands during NFL, college football 
and MLB games, shows like 
SportsCenter (+23%) and SVU 
(+51%) made larger increases.

AUTOMOTIVE TV AD SPEND FALLS 12% YEAR-OVER-YEAR
ADVERTISER NEWS
  Everyone knows Ford Motor builds and sells a lot of trucks. 
But even Ford took notice when it opened order banks for 
the 2023 Super Duty on Oct. 27. Buyers placed 52,518 total 
new orders in the first five days of sales, averaging more than 
10,000 trucks a day, according to October sales data. These 
are not reservations, but orders placed through Ford car 
dealerships on behalf of actual customers who have decided 
to purchase the vehicle. Technically, it isn’t counted as a 
sale by Ford until it’s delivered but the factory is tooled up to 
build all these orders… More than a million fewer customers 
purchased products from Wayfair last quarter, a decrease 
of 22.6% on a year-over-year basis. The online furniture 
retailer’s sales fell 9% during the quarter, which led to a loss of 
$283 million. “Wayfair’s business isn’t working and it is losing 
an extensive amount of market share,” said Neil Saunders, 
an analyst at GlobalData Retail… REI continues to expand 
its store portfolio. The specialty outdoor retailer will open a 
store in Bedford, N.H. in fall 2023. It will be REI’s second 
location in the state. Other REI locations scheduled to open 
next year include the retailer’s 13th store in the Los Angeles 
area, in Laguna Hills, Calif., and a 21,100-square-foot store 
in Huntington, N.Y. In October, REI opened its seventh store 

in Florida, in Tallahassee… Dollar General 
is celebrating two milestones for its Popshelf 
retail concept. Popshelf opened its 100th store 
Saturday in Chattanooga, Tenn., which also 
marked its second birthday. Dollar General 
unveiled Popshelf, with two locations in the 
Nashville area. Of its current 100 locations, 
more than 30 are store-within-a-store 

locations that combine Popshelf and DG Market offerings. 
Popshelf currently operates in nine states, having recently 
opened its first location in Mississippi… Canada Goose is 
expanding its U.S. footprint. The luxury outerwear retailer is 
set to open two new permanent locations, in Las Vegas and 
Denver, along with a pop-up in the Detroit area and another 
in Aspen, Colo. The stores will showcase Canada Goose’s 
expanded product categories  and exclusive designer

(Continued on Page 3)
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NETWORK NEWS
  A special episode of CBS’ freshman drama series Fire 
Country will air Jan. 29 after the network’s coverage of 
the AFC Championship game. The announcement was 
made during CBS’ broadcast of yesterday’s NFL game 
between the Los Angeles Rams and the Tampa Bay 
Buccaneers. Fire Country, starring Max Thieriot, has 
been a hit with viewers, ranking as the No. 1 new series 
this season with an average 8.26 million viewers to date. 
The premiere of the series Oct. 7 gave CBS the network’s 
best seven-day audience for a series in the time period 
since May 8, 2020... The World Series 
on Fox averaged 11.6 million viewers 
through its first five games, narrowly 
edging 2021’s 11.3 million through the 
same stretch. Both figures are among 
the lowest in 50 years, and a far cry from 
2016’s 23.4 million average viewers, 
which was the best figure since 2004... 
Another CW show is on its way out. 
Whose Line Is It Anyway? will wrap its 
12th and final season this spring on the 
network. Currently in its 11th season, 
the improvisational comedy show is an adaptation of the 
British show of the same name. It originally aired on ABC 
and ABC Family from 1998 to 2007 before a revival was 
picked up by the CW and began airing in 2013. Whose 
Line stars Colin Mochrie, Wayne Brady, Ryan Stiles 
and Aisha Tyler... Petey Gibson (Broad City), Fivel 
Stewart (Atypical) and Bre Blair (Game of Silence) are 
set for major recurring roles opposite Scott Caan and 
Dania Ramirez in Alert, Fox’s character-driven police 
procedural...

CONSUMERS PREFER PRICE OVER CONVENIENCE
  Consumers are finding it challenging to make ends meet, 
but many believe things will get better within the next year.
  According to London-based global market research firm 
Mintel, 51% of Americans say they’re currently concerned 
about the future of the economy. At the same time, a 
similar share (48%) feel confident their financial situation 
will improve in the next 12 months.
  Digging deeper, 94% say they’re currently worried about 
inflation. Sixty-seven percent believe the majority of 
Americans share in these concerns, while a third (34%) 
believe it’s other Americans — rather than themselves — 
who are financially struggling right now. Meanwhile, 22% 
of Americans overall, and 31% of parents, say they’re 
struggling to cover day-to-day expenses.
  Inflationary pressures are driving consumers to cut back 
on nonessential purchases (40%) and dining out (37%), 
the research firm reported.
•  Mintel also pointed out that consumers are willing to 
pay more for higher quality; however, there’s little else 
they prioritize before lower prices.
  More than six in 10 consumers prefer lower prices over 
a convenient shopping experience, and 57% say they 
prioritize lower pricing over sustainable brand options.
  Additionally, 63% say brand name is not important to 
them when shopping most categories, yet 59% agree 
they’d rather pay more for a higher quality product than 
pay less to receive average quality.

11/7/2022

Mintel

Fifty-one percent of Americans 
say they’re concerned about 
the future of the economy. 
But 48% are confident their 

financial situation will improve 
in the next 12 months.

AVAILS
  Lockwood Broadcast Group is seeking an experienced 
multi-platform Local Sales Manager candidate to lead our 
broadcast and digital sales marketing 
team for WTNZ and WKNX-TV in 
Knoxville, Tenn. This position will 
be responsible for helping to manage 
and grow transactional business as 
well focus on prospecting and closing new business through 
positive leadership, training, experience and motivation. 
Ideal candidate has demonstrated success in leading both 

television and digital sales teams. Send 
resume to: WTNZ GSM Liz Schutt: 
Lschutt@wtnzfox43.com. EOE.
  WFLX-TV is seeking a Creative 
Services Director to lead the multi-
platform marketing efforts in West 
Palm Beach, Fla.! The ideal candidate 
will serve as the Television brand 
manager for WFLX-TV and will be 
responsible for the vision, strategy and 
execution of all marketing and creative 
for the television’s brands. If you have 

strong organizational and communication skills, a highly 
collaborative spirit, on-air inventory and media budgets, this 
is the job for you. Interested applicants can CLICK HERE 
then search for the opening. We encourage you to upload 
your resume and cover letter. No phone calls, please. EOE/
M/F/D/V.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  Gray Television is launching a new in-house division to 
provide news research and news consulting services for 
its stations, starting Jan. 1. Historically, Gray has hired 
news consultants to provide these services for a handful 
of its markets each year but the company now says its size 
allows it to transition from outside vendors to an in-house 
team of experts... Warner Bros. Pictures/DC Comics 
superhero movie Black Adam delivered a projected $18.5 
million punch to another slow box office, to up its global take 
to $250 million after three weekends... Meta Platforms — 
the parent of Facebook — is planning to begin large-scale 
layoffs this week, The Wall Street Journal reports, in what 
could be the largest round in a recent spate of tech job 
cuts after the industry’s rapid growth during the pandemic. 
The layoffs are expected to affect many thousands of 
employees and an announcement is expected this week. 
Meta reported more than 87,000 employees at the end of 
September. According to the report, employees have been 
told to cancel nonessential travel beginning this week.

DONE DEAL
  Rob Halpern has joined the leadership team of CBS3 
Philadelphia and The CW Philly as vice president of sales, 
effective Nov. 14. Halpern was previously VP of sales for 
NBC10 and Telemundo62, a post he held for nine years. 
Prior to NBC Philadelphia, Halpern worked at WESH-TV 
in Orlando, Fla., and for NBCUniversal. The Philadelphia 
native is a graduate of George Washington University in 
Washington, D.C.
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FOX WINS RIGHT TO ACQUIRE STAKE IN FANDUEL
  Fox Corp has won the right to buy an 18.6% stake in sports 
betting company FanDuel Group from its parent company 
Flutter, but not at the valuation it wanted, according to a 
ruling from a New York arbitrator.
  Should Fox exercise its option to take the stake, it would be 
at a price of at least $3.72 billion.
  The decision ends the more-than-yearlong lawsuit between 
the two companies over the valuation of FanDuel, which has 
emerged as one of the leading U.S. sports betting platforms 
alongside services from DraftKings, Caesars and MGM.

  The price that Fox would have to pay 
is based on a FanDuel valuation of $20 
billion, according to the ruling. Flutter, 
which owns nearly 95% of FanDuel, 
acquired a 37.2% stake in the company 
in December 2021 at an implied valuation 
of $11.2 billion. Fox had argued the price 
should be based on that threshold.
  Still, Fox could have been ordered to 
pay much more. A March 2021 estimate 
by Jeffries analysts said FanDuel could 
worth up to $35 billion, which would value 

a nearly one-fifth stake at closer to $6 billion.

ADVERTISER NEWS
(Continued from Page 1)
collaborations, with head-to-toe offerings for all season... 
Publix Food Markets opened four new stores last week, 
showing that its growth is far from slowing. The employee-
owned grocer’s new locations include Milton, Fla.; Scottsboro, 
Ala.; Myrtle Beach, S.C.; and Cutler Bay, Fla. Lakeland, 
Fla.-based Publix has opened 12 new stores since July... 
Shake Shack has 35 new units in the pipeline and 40 more 
on the drawing board for next year, and the big challenge 
now is finding enough employees to staff the mix of new 
urban and suburban locations, CEO Randy Garutti said. 
The company, which has raised its average starting wage by 
upward of 20% over the past three years, is building a bigger 
recruiting team and investing more in recruiting and retention 
efforts... Starbucks last week reported quarterly earnings 
and revenue that topped analysts’ estimates, fueled by U.S. 
customers spending more on iced coffee drinks and Pumpkin 
Spice Lattes. The Seattle-based coffee company also said 
U.S. traffic improved in the quarter, and has nearly bounced 
back to 2019 levels. In the U.S., Starbucks reported same-
store sales growth of 11%, which was the result of people 
spending more on average and a slight uptick in traffic.
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FunnyTweeter.com

You can turn your ordinary 
sofa into a sofa bed by simply 
forgetting your wife’s birthday.

ABC, FOX NEWS TOP NEWS PREFERENCE POLL
  ABC was the network most people favored for their news, 
according to a poll of 1,126 Americans conducted by 
research site CableTV.com, barely edging out Fox News 
for second place, though essentially a dead heat given the 
average margin of error of about 3% for that sample.
  Poll participants were asked “Which TV network do you 
prefer to get your news from?” Including both broadcast and 
cable network news, ABC was first at 20%, followed by Fox 
News at 19%, CNN at 15%, CBS at 13% and NBC at 10%.
   Among cable news networks only, Fox News was the 
winner with 39.12% preferring that 
network. CNN was second with 30.14%, 
followed by MSNBC at 9.67% and CNBC 
with 4.65%.
  When responses were broken out by 
census region, Fox News led in the 
Pacific, Mountain, West South Central, 
South Atlantic, and East South Central 
regions and tied with ABC in the West 
North Central region.
  According to CableTV.com, Fox News 
was tops with Baby Boomers (24% 
preferred the network) and Gen Xers (22%). ABC was tops 
with Gen Z (26%) and millennials (21%).

YOUNG ADULTS SEEK HOMES IN CHEAPER CITIES
  Retailers that have young families as their customer bases 
may want to start scouting locations in Boise instead of Los 
Angeles.
  In search of lower business and housing costs, Americans 
25-44 are abandoning major metros like L.A. and moving 
to places like Boise, Idaho, where the percentage of single-
family housing is greater than that of renter-occupied 
housing, according to a report from Placer.ai.
  Outbound migration of this age group was already 
increasing in New York and L.A. prior to the pandemic, 
with outward migration increasing 0.13% and 0.10%, 
respectively. In Boise, where less than a third of housing 
is renter-occupied, inbound migration was ticking up slowly 
with an increase of 0.06%.
  But this year, outward migration in the two biggest metros 
in the U.S. increased to 0.20% and 0.15%, while Boise’s 
inbound residents jumped by 0.70%.

AD EMPLOYMENT GAINS 6,200 JOBS IN OCTOBER
  Employment in advertising, public relations and related 
services jumped by 6,200 jobs in October, a sharp rebound 
in staffing that indicates a surprisingly healthy ad market 
despite signs of weakness in internet media.
  For the overall economy, U.S. employers added 261,000 
jobs in October, above expectations though still the weakest 
job gain this year, according to the monthly employment 
report from the Bureau of Labor Statistics.
  The unemployment rate rose to 3.7% from 3.5%.
  U.S. employment in the BLS classification of advertising, 
public relations and related services came in at 493,900 
jobs in October based on figures that are not seasonally 
adjusted.
  The ad market’s October gain followed a loss of 3,900 
jobs in September. BLS revised the September figure from 
a preliminary loss of 8,700 jobs reported a month ago.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY


