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LARGE CENTRAL METRO AREAS ARE PAYING UP
  There are some major differences in food prices 
depending on where groceries are purchased, according to 
Datasembly’s latest Grocery Price Index, and inner cities 
are on the higher end of the costs.
  Datasembly’s index measures weekly changes in pricing for 
grocery products, and collects more than two billion product 
prices daily. Data is collected from more than 130,000 stores 
and more than 180 retail banners, spanning over 30,000 zip 
codes across the U.S., according to the company.
  Americans are feeling the pressures of inflation everywhere. 
Consumer prices in October rose 0.4% for the month and 
7.7% on a year-over-year basis, according to the Bureau of 
Labor Statistics.
  But recently, Datasembly’s Grocery Price Index revealed 
significant differences in prices at the register in large central 
metro areas (inner cities) and non-core rural areas.
  Research from September showed that meat and seafood 
prices climbed 1.5% and deli increased 1.3% in urban centers 
vs. rural areas. In Q3, beverages went up 1.4% more in inner 
city areas than in rural areas, and alcohol prices fell 2.1% 
more in rural areas than in inner city areas. 
  Cities and states across the U.S. are 
experiencing increases in certain grocery 
categories, though again not similarly. 
Atlanta saw the largest increases in breakfast 
cereal (5.6%), followed by Nashville (4.8%) 
and Memphis (4.7%).
  The largest increases for deli were in 
Portland, Ore., at 5%, followed by Seattle (4.8%) and Denver 
(4.7%). Grand Rapids, Mich., saw the largest quarterly 
increases for candy at 9.6%, followed by Columbus, Ohio 
(9.1%) and Atlanta (9%). Condiments/spices/sauces were 
up 10.4% in Seattle, the largest quarterly increase, followed 
by Portland, Ore. (9.2%), according to the data.
•  Nationally, the two categories that went up more than 
2% were deli at 2.7% and breakfast cereal at 2.1%. The 
categories that decreased in price were meal solutions 
(grains and pasta) at -0.5% and snacks (cookies/chips) at 
-0.1%. The highest quarterly increases were candy at 7.6%.
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  Toyota Motor is about to take the wraps off a revamped 
Prius, the latest iteration of a car that normalized the idea 
of owning an environmentally conscious vehicle more than 
two decades ago, Bloomberg reports. Prius sales have 
tapered off during the past few years. After peaking in 2010, 
when more than 500,000 were sold worldwide, there’s been 
a gradual slide. Customers bought just short of 86,000 
Priuses last year. Other Toyota hybrids, such as the RAV4, 
do more volume… Sally Beauty Holdings is accelerating its 
store optimization plans. The company said it plans to close 
approximately 350 stores during December amid ongoing 
efforts to improve its profitability. Most of the store closings 
will be in the U.S. The retailer currently operates more than 
5,000 stores worldwide, with approximately 4,500 in North 
America… Widescale layoffs will reportedly begin at Amazon 
this week. The e-commerce giant is set to begin eliminating 
10,000 corporate and technology roles. The jobs that will be 
cut are reportedly primarily in the areas of devices, retail, and 
HR… Dutch Bros. is on track to meeting its store expansion 
goal. The fast-growing coffee chain said it is targeting at 

least 150 new shop openings for 2023. The 
openings would enable Dutch Bros. to reach 
its goal of 800 shops by the end of 2023. In 
its Q3 earnings release, the company noted 
that it opened a record 38 locations (of 
which 34 were company-operated) across 
11 states during the quarter, which is almost 
as many as it opened during the entire year 

of 2019. Dutch Bros. has opened at least 30 shops in five 
consecutive quarters… Sweetgreen has unveiled another 
new format. The healthy eating chain has opened its first 
“sweetlane” format, in Schaumburg, Ill. The new format is 
designed to provide an effortless experience for customers 
in vehicles to pick up online orders through a drive-up 
window. Dine-in and pickup inside the restaurant is also 
available… Subway is focusing store expansion on non-
traditional locations, including interactive, fully unattended 
smart fridges. The quick-service sandwich chain is basing 
expansion plans on “grab & go” stores that serve customers
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NETWORK NEWS
  CBS has unveiled its midseason schedule — setting 
out plans to launch its True Lies series adaptation and 
RuPaul-hosted gameshow Lingo. ABC, Fox and NBC 
revealed their midseason schedules last week. True 
Lies, which stars Steve Howey and Ginger Gonzaga, 
will launch Thursday, Feb. 23 at 9 PM before moving 
to its regular slot of Wednesday at 10 PM on March 1 
following the two-hour premiere of Season 44 of Survivor. 
Lingo, which is based on a classic format, will launch on 
Wednesday, Jan. 11 at 9 PM. Tough As Nails, hosted 
by Phil Keoghan, returns for its fourth 
season with a two-hour special premiere 
on Wednesday, Jan. 4 at 9 PM before 
moving to its regular timeslot of 10 PM 
on Wednesday, Jan. 11. Primetime 
episodes of The Price Is Right, hosted 
by Drew Carey, will air at 8 PM from 
Wednesday, Jan. 4. There’s no sign of 
musical talent show Superfan, which 
was set to air midseason, but has yet to 
be dated... Disney is giving Andor an 
unprecedented cross-platform publicity 
push going into the Thanksgiving holiday. The company 
is going to air the Star Wars drama’s first two episodes 
on ABC — along with FX, Freeform and Hulu. It marks 
the first time a Disney+ Star Wars series has run on 
the broadcast network. The move comes as the show’s 
Season 1 finale is set to stream on Disney+. Andor’s first 
two episodes will air on ABC Wednesday, Nov. 23, at 9 
PM, on FX Thursday, Nov. 24 at 9 PM, on Freeform Nov. 
25 at 9 PM and will be available on Hulu from Nov. 23 to 
Dec. 7. To watch the rest of the season, viewers will have 
to switch over to Disney+, where the finale airs Nov. 23.

CEO: GM’S ELECTRIC CARS PROFITABLE IN ’25
  General Motors plans to tell investors that the company 
expects its electric-vehicle program to be profitable in 
2025, the same year it’s targeting sales of 1 million battery-
powered cars, Bloomberg reports.
  CEO Mary Barra will outline a plan at GM’s investor 
day on Thursday to show how the automaker can cover 
investments for battery plants and assembly, and build the 
Ultium battery program’s margins. Executives also plan to 
detail GM’s push to go from selling just about 44,000 EVs 
this year in the U.S. — at a loss — to profitably becoming 
one of the nation’s biggest EV producers.

FOR AMAZON, BLACK FRIDAY IS THANKSGIVING
  Amazon has at least one more major holiday promotion 
coming up.
  The e-commerce giant, which ran two early holiday sales 
events in October, is kicking off a 48-hour online Black 
Friday promotion on Thursday, Nov. 24 (Thanksgiving 
Day) and running through Friday, Nov. 25. Customers will 
be able to save on items across categories including toys, 
electronics, fashion, beauty, and Amazon devices, on the 
Amazon e-commerce site and shopping app, or by asking, 
“Alexa, what are my deals?”
  In addition, surprise deals will drop every 30 minutes during 
select periods throughout the two-day event. Early Black 
Friday discounts on select products began yesterday.
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Marriage is pretty great except 
for the part where you have to 

learn how to read minds.

PARKS: 23% OF AVOD USERS CLICK ON ADS
  Nearly one in four users (23%) of ad-supported streaming 
services click on ads they watch, and the same percentage 
often buy things they see advertised.
  That according to Ad-Based OTT: Growth in FAST and 
AVOD Services from Parks Associates.
  Parks said 37 million U.S. internet households use at least 
one advertising-based streaming service.
  “Hybrid models, especially when AVOD or FAST are 
included, enable quick customer acquisition and a ‘try before 
you buy’ experience with the content offering,” Alan Bullock, 

senior contributing analyst, said in a 
statement. “Advertisers can reach many 
people, and consumers can get a lot of 
free content.”
  The reports contends that inflation 
and fears of recession are causing 
consumers to evaluate discretionary 
spending and switch from legacy pay-TV 
or subscription-based streaming services 
are ways of cutting costs. As a result, 
Parks believes ad-supported streaming 
services should strive to be more than 

simply traditional TV on the internet.
  “This is a time for thoughtful data-justified innovation, 
building a better experience than the living room TV of the 
past could ever offer,” Bullock said.

THIS AND THAT
  Disney/Marvel Studios’ much-hyped sequel, Black 
Panther: Wakanda Forever, didn’t disappoint, generating 
an estimated $181 million in opening weekend box office 
revenue across 4,300 North American screens through 
Sunday. The follow-up to 2018’s hugely successful Black 
Panther ($1.34 billion in global revenue) starring the late 
Chadwick Boseman, has generated a projected $330 
million in worldwide revenue... Allen Media Group has a 
new deal for carriage of five AMG television networks on 
the Hulu + Live TV subscription streaming service. The 
five networks are The Weather Channel, Comedy.TV, The 
Weather Channel en Español, JusticeCentral.TV and 
TheGrio Television Network... Jay Leno is recovering 
from burn injuries following a gasoline fire, according to the 
Grossman Burn Center in Los Angeles. Leno was in stable 
condition, being treated for “burns that he received to his face 
and hands from a gasoline accident in his garage over the 
weekend.”

FOOD PRICES RISE, WITH SOME AREAS HIT HARDER
(Continued from Page 1)
and condiments/sauces/spices at 6.75%.
  In August, e-commerce technology platform Swiftly released 
data that showed three categories that had increased more 
than 10% since January — adult beverages, pet food and 
salty snacks. At that time, other categories had also seen 
increases, such as candy, with a hike of 7% since January, 
along with bath and body products (15%) and bread (9%).
•  With grocery prices up sharply from a year ago, 
Thanksgiving is hitting households a lot harder this year.  
  Per-pound prices for turkey, the holiday’s biggest staple, are 
up 17% year-over-year, according to the latest inflation data. 
Turkey is forecast to be 23% pricier in Q4.
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CHIP CRISIS: FEWER CUTS, OUTLOOK IMPROVES
  The estimated number of vehicles axed from automakers’ 
production plans this year because of the microchip 
shortage fell slightly last week.
  In its latest estimate, AutoForecast Solutions said 3.9 
million vehicles have been cut by automakers worldwide 
this year, a slight improvement from the 3.93 million it 
reported a week earlier. 
  The numbers are a welcome reprieve for the industry. 
Looking ahead, microchip availability could improve next 
year as demand in other sectors eases, said Sam Fiorani, 

AFS vice president of global vehicle 
forecasting.
  “Moving some of the production 
capacity to automotive chips could ease 
the tight supply and might shorten the 
production bottlenecks, possibly by the 
middle or late in the new year,” Fiorani 
wrote in an email.

ADVERTISER NEWS
(Continued from Page 1)
who are in a hurry, outside of its 

traditional brick-and-mortar locations. These include 
Subway’s first-ever smart fridge, opened in September 
2022 at the University of California San Diego… Texas 
Roadhouse reported a 3.3% increase in dine-in traffic in 
Q3, in keeping with the chain’s 10-year growth streak. In 
addition to dine-in traffic, Texas Roadhouse grew its off-
premises business from 5% to 8% of the total before the 
pandemic to as high as 20% today… Regional grocery 
chain Giant Food is opening a new store in Baltimore 
on Friday, the grocer’s sixth location in the city. The 
44,000-square-foot location will feature Giant’s newest 
store layout and format, including full-service meat and 
seafood departments, extended produce, natural and 
organic selections, a full-service floral department and 
extensive prepared food offerings.
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Brick Meets Click

Online grocery sales 
in October were down 
3% on a year-over-year 

basis to $7.8 billion.

OCTOBER E-GROCERY SALES DECLINE 3% YoY
  Online grocery sales in October were down 3% year-over-
year but, at $7.8 billion, were flat with the previous month.
  That’s according to the monthly Brick Meets Click/
Mercatus Grocery Shopping Survey, which noted that 
October’s results were driven by different factors, including 
changes in spending per order, order frequency, and monthly 
active users that were not evenly distributed across the 
leading retail formats of mass and grocery.
  “Beneath the top-line results, the monthly active user base 
grew much faster for mass than for grocery versus last year 
which may be driven to some degree by 
inflation’s impact on household spending, 
but it also reflects the ability of mass to 
provide a better shopping experience,” 
said David Bishop, partner at Brick 
Meets Click. “Improving the shopping 
experience is vital for conventional 
supermarkets’ long-term success as the 
appeal of shopping online has more to do 
with convenience than cost.” 
  For October, the cross-shopping rate 
between grocery and mass, which 
measures the share of grocery MAUs who also shopped 
online for groceries with mass during the same period, 
remained steady vs. last month at nearly 28% and rose two 
percentage points vs. a year ago.

80% REPORT UPPING CONVERGED TV AD BUDGETS
  Eighty percent of 250 senior brand and agency executives 
reported having increased converged TV budgets, in a survey 
conducted in September by advertising platform Innovid.
  Converged TV campaigns are those that cross linear TV, 
connected TV (CTV) and digital video ads delivered via 
desktop and mobile.
  Within that 80%, 36% said converged TV budgets had 
been “increased,” and 44% said they’d been increased 
“somewhat.” Fourteen percent said those budgets were 
about the same, 4% reported them “somewhat” decreased, 
and 2% “decreased.”
  Nearly 45% reported allocating 20% to 40% of their total 
media ad spend to converged TV, and 31% said they have 
allocated 40% to 50% to such campaigns.
  Viewer fragmentation was the most-cited (40%) remaining 
challenge to converged  TV advertising, followed by “creative 
personalization” (37%) and “inconsistent measurement” 
(32%).
  Asked what’s needed for brands and agencies to improve 
the performance of converged TV campaigns, 66% 
cited  “consolidated technology” and 63% cited “unified 
measurement” to streamline and automate delivery and 
measurement.

ACCOUNT ACTION
  Pharmacy retail giant Walgreens has put its U.S. media 
buying account up for review, Campaign US reports. At this 
time the review, which does not include Boots Pharmacy, pits 
incumbent WPP’s Mediacom against rival Publicis Media, 
which are competing for the business. Briefs have been sent 
to both agencies and the process is due to conclude in Q1 
2023. Convergence estimates Walgreens spends roughly 
$200 million on U.S. media annually.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


