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SALES GAINS TO TOP LAST YEAR’S BOOST
 Two new forecasts from trade groups see Holiday 
Season retail sales rising more this year than last year—and 
last year wasn’t too bad. The National Retail Federation 
(NRF) says it expects sales in November and December, 
excluding autos, gas and restaurant sales, to increase 
a solid 3.6% to $655.8 billion—significantly higher than 
the 10-year average of 2.5% and above the seven-year 
average of 3.4% since recovery began in 2009. Noting 
the importance of Internet sales, NRF is 
forecasting non-store sales to increase 
7-10% to as much as $117 billion.
 “This year hasn’t been perfect, starting 
with a long summer and unseasonably 
warm fall, but our forecast reflects the 
very realistic steady momentum of the 
economy and industry expectations,” said 
NRF President and CEO Matthew Shay. 
“We remain optimistic that the pace of 
economic activity will pick up in the near 
term,” he added.
 “Consumers have seen steady job and 
income gains throughout the year, resulting in continued 
confidence and the greater use of credit, which bodes well 
for more spending throughout the holiday season,” NRF 
Chief Economist Jack Kleinhenz said. What could go 
wrong? “Increased geopolitical uncertainty, the presidential 
election outcome and unseasonably warm weather are the 
main issues at play with the greatest potential to shake 
consumer confidence and impact shopping patterns,” 
Kleinhenz said.
 Separately, the International Council of Shopping 
Centers (ICSC) released its annual holiday forecast, 
predicting a 3.3% year-over-year growth in retail sales 
at physical stores this holiday season. That compares to 
a 2.2% increase for bricks-and-mortar stores last year. 
According to ICSC’s Holiday Shopping Intentions Survey, 
holiday shoppers plan to spend an average of $683.90 this 
year. In-store purchases continue to dominate, with 91% of 
holiday shoppers planning to spend at physical stores. This 
total increases to 96% when taking into account holiday 
shoppers who will spend online with retailers that have a 
physical presence.
 Holiday shoppers expect an omnichannel experience 
this season, said ICSC. Digital resources will benefit 
consumers and retailers as 85% of holiday shoppers 
indicated they will research online before making holiday 
purchases in-store. 39% of holiday shoppers plan to utilize 
click and collect, an uptick from 2015 (32%). Further, 83% 
of these shoppers will make additional purchases in-store 
when picking up their online order.
Continued on Page 3
 

ADVERTISER NEWS
 There’s often a heated battle among luxury carmakers 
at the end of the year to win the title as best-selling luxury 
brand in the U.S., and that could mean higher incentives 
and extra advertising. The battle looks close again this year 
with 9-month year-to-date totals of 249,204 for Mercedes, 
236,193 for Lexus and 230,133 for BMW. BMW has won 
the title the last two years but wasn’t helped by enhanced 
incentives in September, 44% higher than last year to an 

average $6,732 per vehicle……While 
the majority of news coming from the 
restaurant business has been bad, a 
couple of chains are managing to stay 
above the industry averages. Captain 
D’s is reporting a 2.8% systemwide sales 
increase for its latest quarter, the 20th 
straight quarter in which it reported positive 
numbers. Now with 513 restaurants in 21 
states and boasting of the highest average 
unit volume of seafood concepts, the 
chain is looking to attract new franchisees 
for what it calls “rapid expansion”……

Darden Restaurants had mixed results for its banners 
with quarterly same-store sales up 2.0% at Olive Garden, 
0.6% at LongHorn Steakhouse, 0.7% at Seasons 52 
and 3.9% at Bahama Breeze. Comps were down 1.2% at 
Capital Grille, down 1.7% at Eddie V’s and flat at Yard 
House. For all units together, traffic was down 1.0% but 
pricing was up 1.8%......But unfortunately there is more 
bad news from the industry: Red Robin is abandoning its 
Burger Works concept, closing most of the test units and 
converting the rest to Red Robin Express. And Garden 
Fresh Restaurant Corp., owner of Souplantation and 
Sweet Tomatoes, filed for bankruptcy protection and 
plans to put itself up for sale. Nation’s Restaurant News 
says that’s the ninth operator to file for bankruptcy since 
last November……Speaking of bankruptcies, Bloomberg 
reports a study done by Fitch Ratings named seven 
companies at “high risk of defaulting within a year”: Sears 
Holdings, Claire’s Stores, Nine West Holdings, True 
Religion Apparel, 99 Cents Only Stores, Nebraska Book 
Co. and Rue21 Inc. Fitch also added that of 30 recent 
retail bankruptcies, half did not survive the process even 
though in other businesses, more than 80% of bankrupt 
companies survive……Winnebago Industries is buying 
Grand Design Recreational Vehicles for $500 million in 
a deal that gives it a chance to expand in the growing tow-
along recreational vehicle market. Winnebago primarily 
makes self-powered motorized RV’s, with less costly 
towables only about 9% of company revenue. Once the 
acquisition is finalized, revenue from the towable segment 
is expected to be 37% of Winnebago sales.

HAPPY HOLIDAYS ARE SEEN FOR RETAILERS
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NETWORK NEWS
 America’s Got Talent creator, executive producer 
and judge for the 11th season, Simon Cowell, has been 
signed to sit at the judges table for at least three more 
years. Cowell said in the release “I’ve loved this past 
season and look forward to discovering more great talent 
together in the years to come.” AGT on NBC was the most 
watched summer alternative series last season with 13.5 
million total viewers……. Dancing with The Stars: Live-
We Came to Dance from ABC will travel to 43 cities this 
winter, giving fans the opportunity to 
see the best dancers in the business 
perform in a live show. The tour kicks 
off December 16th in Reno, NV……
The Big Bang Theory on CBS is in 
its 10th season, and the cast has yet 
to renew contracts for more episodes. 
Jim Parson, Johnny Galecki and 
Kaley Cuoco are the highest-paid 
comedy actors on TV, each getting a 
million dollars per episode, and each 
season has 24 episodes. Negotiations 
continue……For the first time in 17 years, World News 
Tonight with David Muir has won the first two weeks of 
the new season. The ABC newscast averaged 8.3 million 
viewers this past week, 378,000 more than NBC’s Nightly 
News with Lester Holt and 1.7 million more that CBS 
Evening News with Scott Pelley......For the same week, 
ABC’s Good Morning America averaged the most total 
viewers among the morning shows with 4.420 million, 
NBC’s Today Show placed a close second with 4.371 
million, while CBS This Morning posted 3.579 million……
Designated Survivor on ABC had the biggest gains of the 
new season premieres once the Live +7 Nielsen ratings 
came in. The Kiefer Sutherland drama grew from a 2.2 
Live +SD rating to a 4.4 Live +7 A18-49 rating. That gave 
the program the biggest total-viewer gain of any show since 
DVR ratings started being tracked. It added 7.67 million 
viewers within a week of airing. Other season premieres 
doubled their A18-49 ratings, including The Blacklist 
(1.3 to 2.7), How to Get Away with Murder (1.4 to 2.9), 
Quantico (1.0 to 2.0) and Agents of S.H.I.E.L.D. (1.1 to 
2.2)……Scorpion executive producers Alex Kurtzman, 
Justin Lin and Heather Kadin have received a put pilot 
commitment from CBS for a new modern-day Robin Hood 
drama called A Burglar’s Guide to the City.

MONDAY RATINGS
 The final Nielsen A18-49 ratings for Monday show 
The Big Bang Theory on CBS taking the top spot with 
a 3.5 A18-49 rating, then NBC’s The Voice took second 
with a 3.0. In third place was newcomer Kevin Can Wait 
on CBS, benefiting from the strong Big Bang lead-in to 
get a 2.2 demo rating. Dancing with the Stars on ABC 
delivered a 1.7 for forth and the two-hour season premiere 
of Scorpion finished out the top 5 with a 1.5 rating. 
Lucifer on FOX managed a 1.1 rating and a double run 
of Supergirl on The CW delivered a 0.2. NBC’s Timeless 
was the winner of the 10 PM premieres with a 1.8, while 
ABC’s Conviction did a 0.9 demo rating. 

AVAILS
 Account Executive: How would you like to work for 
the best sales team in California? KMPH FOX 26 and 
KFRE CW 59 in Fresno, CA have an immediate opening 
for a highly motivated, results driven, Account Executive. 
TV and digital sales experience will give you an edge, but 
most important is the drive to succeed and win! Are you 
that person? Do you have what it takes? CLICK HERE for 
more information or to apply now. EOE.
 ABC7 is seeking an Account Executive to represent 

all of its broadcast, digital and social 
properties to the Los Angeles 
advertising community. The AE will 
grow an established account list and 
develop new business across all ABC 
sales platforms.  The ideal candidate to 
join our team of relentless, passionate 
people should have 3-5 years local 
and/or multiple-market television sales 
experience. Knowledge of Wide Orbit 
traffic system is a plus. If you are 
focused on success during this time of 

an ever-changing media landscape, please apply online at 
www.ABC7jobs.com. EOE/M/F/D/V
 Multi-Platform AE: 6abc, the Disney owned market 
leader in Philadelphia has an 
outstanding opportunity for an 
ambitious multi-platform seller to 
join our local team. Candidates 
must have a proven track record 
as a developmental seller with 
success in generating new revenue 
for broadcast and digital platforms. 
Candidate should have 5 years 
of media sales experience. If you 
have a track record of meeting and exceeding aggressive 
revenue goals apply on-line at www.disneycareers.com, 
look for job 400364BR. EEO/F/M/V/D/SO/GI
 WDIV-TV/ClickOnDetroit is looking for a National 
Sales Manager willing to reinvent our business by being 

big, bold and thinking outside the 
traditional way of doing business. 
WDIV-TV ranks in the top five LPM 
NBC affiliates in the country and the 
station website is the number one 
local television website in Michigan. 
This multimedia platform has the 
best products available in the 
advertising universe and is a seller’s 
dream come true.  National sales 
experience is preferred. More details 
HERE. Resume only to: 

angelas@wdiv.com. Equal Opportunity Employer.

10/5/2016

Kim Kardashian was robbed. 
I hope it wasn’t Pirates 

because they would have 
taken her booty.

Larry the Cable Guy

https://sbgtv-openhire.silkroad.com/epostings/index.cfm?fuseaction=app.jobinfo&jobid=3631&source=ONLINE&JobOwner=993666&company_id=17011&version=1&byBusinessUnit=27&bycountry=&bystate=&byRegion=&bylocation=&keywords=&byCat=&proximityCountry=&postalCode=&radiusDistance=&isKilometers=&tosearch=no&city=
http://www.abc7jobs.com/
http://www.disneycareers.com
http://www.spotsndots.com/classifieds/job/management/national-sales-manager---detroit/ad_3d69c9d6-86bd-11e6-b656-97a8d67717ea.html
http://www.linkedin.com/in/spotsndots
http://twitter.com/spotsndots
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WAR ON SUGAR DRIVING SNACK SALES
 Global market research company Euromonitor 
International says sales of “healthy” snacks rose by 7% 
in 2014-2015, while “conventional” snacks were up only 
5%. “The growth in healthy snacks was driven by Western 
Europe and North America, which combined, increased by 
$10.8 billion from 2011 to 2016, an emerging trend that 
could transform the food industry,” said Jack Skelly, food 
analyst at Euromonitor, during a presentation in London.
 The “war on sugar” has dented the potential demand 
of sweet snacks as consumers have 
greater awareness of ingredients used in 
food production and are more cautious 
on their consumption. According to 
a Euromonitor survey, 47% of global 
respondents look for foods with limited 
or no added sugar. “The demonization 
of sugar inevitably created a change 
in the type of ingredients used in 
snacks,” said John George, ingredients 
analyst at Euromonitor. In 2015, global 
sweeteners use in conventional snacks 
amounted to 15.5 million metric tons, 
while in comparison, new snacks included less than a fifth 
of this at 3 million metric tons.
 The health trend has also led to new pack sizing 
strategies. Packaging analyst Karine Dussimon says 
larger formats are marketed for shared consumption, and 
smaller sizes more commonly are launched as “calorie 
packs” in their marketing to consumers. “The aim of these 
new formats are to convey greater portion control and 
lower the guilt of buying a treat while still boosting impulse 
purchase,” she said.

DRIVERS RESIST SELF-DRIVING VEHICLES
 With new vehicle technologies being reported every 
day, autonomous (or self-driving) vehicles are capturing 
the attention of the automotive industry, consumers, 
dealers and developers alike. However, new research from 
Kelley Blue Book (KBB) reveals that Americans are most 
comfortable with the vehicles currently on the road today, 
believing that they are significantly safer than models with 
a higher level of autonomy. 
 The survey, conducted by market research firm Vital 
Findings, found that consumers are torn between the 
need for safety and the desire for control, with 51% of 
respondents replying that they prefer to have full control of 
their vehicle, even if it’s not as safe for other drivers, while 
49% prefer to have a safer roadway for all, even if that 
means they have less control over their own vehicle.
 Not all Americans are hesitant about the technological 
future of their automobiles. Respondents in the tech-savvy 
pre-driving Gen Z (12-15 years old) age range are ready to 
get on board with autonomy and consider themselves the 
most educated about autonomous vehicles. The majority 
(67%) of pre-driving Gen Z respondents believe they will 
see fully autonomous vehicles in their lifetime. 43% of 
pre-driving Gen Z respondents report that they know a lot 
about autonomous vehicles compared to only 1% of Baby 
Boomers (51-64 years old). 

AVAILS
 Do you have a passion for digital? WAVE3 News, 
a Raycom Media owned NBC 
Affiliate in exciting Louisville, KY 
has a fantastic opportunity for a 
Senior Digital Sales Specialist 
to work strategically with the AE’s 
to create effective digital solutions 
for clients to significantly grow our digital revenue. Must 
have expert knowledge of digital advertising solutions 

and at least 3 years of proven digital 
sales experience. Must demonstrate 
a successful track record of being 
analytical, well organized, solution 
minded, consultative, and customer-
centric. If qualified, CLICK HERE to 
submit your resume. EOE.

MORE AVAILS ARE ONLINE @ 
SPOTSNDOTS.COM
To place a classified, please email: 
ads@spotsndots.com

WEEKLY RATINGS
 NBC’s Sunday Night Football was the ratings winner 
again for the week of September 26th. The Steelers/
Chiefs match up delivered a 6.7 Nielsen A18-49 rating 
and 8.583 million total viewers. The FOX post-game NFL 
program, The OT, was second with a 4.3 demo rating 
and NBC placed third again with its post-debate analysis 
posting a 4.0. Empire on FOX was fourth place delivering 
a 3.7 and NBC’s pre-game, Football Night in America, 
and The Big Bang Theory on CBS tied for fifth place with 
a 3.6 demo rating for each program. Among the new shows 
for the season, Kevin Can Wait performed best with a 2.7 
rating and NBC’s This is Us posted a 2.6. Lethal Weapon 
on FOX placed in the top 25 at 19 with a 2.0 rating. 

CEOs TURNING PESSIMISTIC
 The Conference Board Measure of CEO Confidence, 
which had increased in the second quarter of 2016, retreated 
slightly in the third quarter. The Measure now reads 50, 
down from 52 in the previous quarter. CEOs’ appraisal of 
current economic conditions was less optimistic, with only  
17% saying conditions are better than six months ago.

HAPPY HOLIDAYS ARE SEEN FOR RETAILERS
Continued from Page 1
 “Throughout 2016, consumers have demonstrated a 
tendency to shop across both digital and physical retail. 
Even shoppers who purchase online favor retailers with a 
physical presence and an increasing number of consumers 
are buying online and collecting in stores,” said ICSC 
President and CEO Tom McGee.
 Even ICSC acknowledges the online giant, saying 
59% of consumers will spend at Amazon. 44% will spend 
online from retailers with a physical presence and ship 
purchase home. 39% will spend online from retailers with 
a physical presence and pick up items in-store. And 21% 
will spend on pure online retailers other than Amazon.
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Walmart is working on a self-
driving shopping cart that 

would return itself to the store. 
Though the minute that Walmart 

shopping cart becomes self-
aware, it’s going to drive itself 
to Target and never look back.

Jimmy Fallon

https://careers-raycommedia.icims.com/jobs/5542/sr.-digital-sales-specialist/job?mobile=false&width=710&height=500&bga=true&needsRedirect=false&jan1offset=-300&jun1offset=-240
http://www.spotsndots.com

