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DETROIT THREE ALL DOWN, NISSAN LEADS
 U.S. sales of cars and light trucks fell for the second 
straight month in September—however the drop was not 
the 2% or so that forecasters had predicted, but only 0.7%. 
Total sales of 1.43 million put the seasonally adjusted 
annualized rate (SAAR) of sales at 17.7 million—better 
than the expected 17.5 million, but behind the exceptional 
SAAR of 18.0 million in September 2015.
 The industry is still on track to equal or exceed last 
year’s record full-year sales of 17.5 million. But at what 
cost? “Much of the automotive 
industry’s focus recently has been on 
rising incentives and very little sales 
growth, however average transaction 
prices continue to rise across the 
industry, climbing nearly 3% in 
September 2016 from the previous 
year,” said Tim Fleming, analyst for 
Kelley Blue Book. “This trend has 
been bolstered by the shift in consumer 
preference from cars to crossovers and 
SUVs. Mid-size trucks also stand out 
as a segment on the rise, with sales up double digits and 
transaction prices rising nearly 6% on average to $32,350.” 
For all categories, the average transaction price was up 
$823, or 2.5%, from September 2015 to $34,372.
 While sales were down in September for most 
manufacturers, Nissan North America was a notable 
exception. Its unit sales were up 4.9% to 127,797. The 
luxury nameplate Infiniti rose 11.7% and the main Nissan 
brand 4.3%, with the Nissan Maxima (pictured) up 70% for 
the month. Pickups were also big sellers for Nissan, with 
the Titan up 130% and Frontier 65%. Infiniti had its best 
September ever, including the first sales of the Q60 sports 
coupe and a 362% increase for the QX50 luxury crossover.
 A couple of luxury import makers did well. Jaguar 
Land Rover was up 21.2% to 8,299, with Jaguar sales 
soaring 167.5%, while Land Rover slipped 3.7%. Daimler 
AG was up 3.1% to 33,075, with Mercedes-Benz up 3.6% 
and Smart down 19.3%.
 Subaru had another strong month, with sales up 3.5% 
to 54,918. Hyundai-Kia Group also had a good month, 
with sales up 1.8% to 115,830. Hyundai was up 4.1%, but 
Kia down 1.2%. Toyota Motor Sales posted a 1.5% gain 
to 197,260 units, with Toyota up 2.4% and Lexus 2.0%, 
with the soon-to-disappear Scion brand was down 68.4%. 
And resurgent Volvo saw sales rose 1.6% to 5,615.
 The Detroit Three all posted unit sales declines in 
September. General Motors had the smallest drop, with 
sales down 0.6% to 249,795. Buick, which is enjoying its 
Continued on Page 3

ADVERTISER NEWS
 You may remember Dieter Zetsche—he ran Chrysler 
in the U.S. during the period that Daimler owned the 
company and even starred in some of its commercials. Now 
CEO of Daimler, Zetsche announced a deal with Renault-
Nissan to build upscale Mercedes midsize pickup trucks. 
Automotive News comments Zetsche believes pickups are 
now ready for a role in the premium end of the automotive 
market……With compact crossovers on pace to become the 
auto business’ biggest segment for the first time, Chevrolet 

will introduce a third generation of the 
Equinox as a 2018 model to reverse 
an 18% year-to-year sales decline that 
has dropped the model to fifth place in 
the segment, behind the Honda CR-V, 
Toyota RAV4, Nissan Rogue and Ford 
Escape. All of the top four competitors 
are up so far this year……October is 
National Pizza Month and Pizza Hut 
is offering a deal of $6.99 each for two 
medium size pizzas through the end of 
the month. Halloween is actually the 

third best sales day of the year for pizza—the leader of 
course is Super Bowl Sunday and runner-up is New Year’s 
Eve……Friendly’s says that in the units in which it has 
added a drive-thru, business has increased by as much as 
25%, so it’s planning to add more as it also goes back into 
expansion mode after several years of a declining store 
base. About 80 locations have closed in the last couple of 
years bringing the chain down to 254 but plans are to build 
4-6 new company-owned stores next year along with 8-10 
more franchised units……ConAgra is buying celebrity chef 
Rick Bayless’ Frontera Foods, mostly known for gourmet 
Mexican foods. ConAgra plans to boost distribution of the 
brand along with manufacturing capacity……WhiteWave 
shareholders vote today on a proposed takeover by 
French company Danone. WhiteWave has organic dairy 
products such as Silk and So Delicious while Danone is 
in the yogurt business with Activia and the water business 
with Evian……In a Gulf Coast supermarket deal, Rouses 
Markets is acquiring LeBlanc’s Food Stores and will 
convert them to the Rouses banner. That will bring the 
Rouses roster up to 54 stores……It’s now official: Bass 
Pro Shops will acquire Cabela’s for about $5.5 billion.  The 
companies are citing geographic footprints as a positive 
factor for the deal, noting Cabela’s 85 stores primarily are 
located in the Western U.S. and Canada while Bass’ 99 
stores are mostly in the eastern U.S. and Canada. They 
also note that while the two chains have complementary 
product lines, Cabela’s is best known for hunting while 
Bass is a leader in fishing.

SEPT. AUTO SALES FALL LESS THAN EXPECTED

www.spotsndots.com
PDF/TXT newsletter

Subscription: $325 per year
Call toll free: 888-884-2630
This publication cannot be

distributed beyond the office
of its named subscriber.

Send sales-related job listing
to: Ads@spotsndots.com

Copyright 2016.

The Daily News of TV Sales                       Tuesday, October 4, 2016



PAGE 2 The Daily News of TV Sales @ www.spotsndots.com 

NETWORK NEWS
 Following its recent trend of rebooting game shows, 
ABC has announced the return of The Gong Show. The 
network said in a release that “every episode will celebrate 
un-traditionally unique performers plucked from the Internet 
and put on a primetime stage.” Plans are to tape the new 
Gong Show in front of a studio audience. Actor/comedian 
Will Arnett will be the executive producer……Saturday 
Night Live had its best season premiere ratings since 2008. 
The 42nd season opener on NBC averaged an impressive 
5.8 rating from the 56 local markets metered by Nielsen. 
That was a 29% jump from the season 
premiere a year ago. The program scored 
with younger viewers as well with the 18-
49 rating coming in a 2.7, a 35% increase 
from last season’s opener. Suicide 
Squad star Margo Robbie hosted with 
musical guest, The Weeknd, while Alec 
Baldwin made his debut as presidential 
candidate, Donald Trump……NBC has 
cancelled Aquarius after two seasons. 
The series followed Los Angeles 
Detective Sam Hodiak, played by David 
Duchovny.…Star, the new musical series from FOX, has 
cast Supermodel Naomi Campbell as Rose Spencer, a 
beautiful and wealthy London resident……Online backlash 
from Change.org has resulted in NBC deciding not to 
move forward with Mail Order Family. The comedy was 
to tell the story of a widower who orders a bride from the 
Philippines to raise his young daughters……A reboot of the 
1980’s ABC drama Dynasty is in development at The CW. 
The new series will be told primarily through the eyes of 
Fallon Carrington, daughter of billionaire Blake Carrington 
and her soon-to-be step mother, Cristal, a Hispanic woman 
marrying into this WASP family and America’s most powerful 
class……The Nielsen Live +7 ratings showed substantial 
improvements for a couple of Thursday night dramas. 
ABC’s How To Get Away With Murder jumped up 107% 
over its Live +SD number to deliver a 2.9 A18-49 rating. The 
Blacklist on NBC jumped up 112% for a 2.7 rating in the 
money demo.

SUNDAY RATINGS
 The Simpsons and Son of Zorn on FOX saw nice week-
to-week gains on Sunday thanks the NFL’s double-header 
lead-in. The Simpsons was the highest rated non-football 
program of the night delivering a 2.6 A18-49 rating in the 
Nielsen overnights, well above last week’s 1.2. Son of Zorn 
posted a 1.6, a third better than last week’s 1.2. Family Guy 
was up by 0.2 points and Last Man on Earth managed a 
1.0 demo rating. ABC’s lineup remained steady with a 0.9 
for Secrets and Lies and a 1.0 for Quantico. Once Upon a 
Time was down a tenth of point to a 1.1 rating in the demo. 
CBS struggled with delayed starts due to NFL overruns, 
but NCIS: Los Angeles got a 1.5 rating that was the best 
number of the night for network. The season premiere of 
Madam Secretary delivered a 1.1 rating. NBC won the 
night, of course, with Sunday Night Football pulling a 6.1 
demo rating despite a 46-14 blowout by the Steelers over 
the Chiefs. SNF posted a season low 11 HH rating from the 
metered markets. Telemundo’s A18-49 average rating for 
the night was 0.7 and Univision posted a 0.5.

AVAILS
 Spectrum Reach in Bakersfield, CA is seeking a Digital 
Account Planner. This person is responsible for the design 
of advertising and marketing solutions for Spectrum Reach 
customers, proactively pursuing transactional business from 
new and existing clients, and providing support around the 
sale of Spectrum Reach advertising opportunities such as 
placements on cable television networks, the Spectrum 
Reach network of online sites and other advanced media 
advertising solutions. Bachelor’s degree in Marketing, 
Advertising or related field required. More details HERE. If 

qualified, please CLICK HERE to apply. 
Equal Opportunity Employer.
 Account Executive: WRAL-FM, 
Raleigh, NC seeks a sales professional 
to identify, develop and grow new 
business accounts on our radio, 
digital and event platforms. 2+ years 
of sales experience required. This 
position requires strong presentation, 
communication and organization skills 
along with problem solving ability, 
creativity, computer literacy, and a sharp 

eye for qualified prospects. To be considered for this position, 
candidates must APPLY HERE. EOE M/F. All Capitol 
Broadcasting Company properties are tobacco free. Capitol 
Broadcasting Company participates in E-Verify.
 Account Executive: How would you like to work for the 
best sales team in California? KMPH FOX 26 and KFRE CW 
59 in Fresno, CA have an immediate opening for a highly 
motivated, results driven, Account Executive. TV and 
digital sales 
experience 
will give you 
an edge, 
but most 
important is 
the drive to 
succeed and win! Are you that person? Do you have what it 
takes? CLICK HERE for more information or to apply now. 
Equal Opportunity Employer.
 Account Executive - Jacksonville FL: WFOX-TV 
has a rare opening for a top-billing account list at one of 

the most sought-
after companies in 
the business, COX 
Media Group, and 
one of the fastest-
growing markets in 
the country. Live in 
a great market with 

beautiful beaches, an incredible climate, NFL team, major 
sports and entertainment events and home to 80+ Corporate 
Headquarters and 3 military bases! Minimum 2+ years of 
media sales experience required, television experience 
preferred. CLICK HERE for more info or to apply now. Equal 
Opportunity Employer.
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The organizer of the 
presidential debates is allowing 
social media users to vote on 
debate questions. That’s why, 

as of today, the #1 question for 
the next presidential debate is 

‘hey, u up?’

Conan O'Brien
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LOCAL TV POLITICAL SPENDING DOWN
 “Political advertising growth decelerated significantly 
in September for local TV station group owners, actually 
declining by 3% for the 17 largest station groups in September 
2016 vs. September 2014,” says Pivotal Research Group 
analyst Brian Wieser, based on his review of data from 
Advertising Analytics, which aggregates and tracks 
political ad bookings in real time. “October is the make-
or-break month for this category of spending, but signs of 
a significant turnaround in the trajectory of spending are 
mixed at best and poor at worst,” he added.
 Across 17 of the largest station 
groups (including ABC, CBS, Cox, EW 
Scripps, Fox, Graham Media Group, 
Gray, Hearst, Media General, Meredith, 
NBC, Nexstar, Raycom, Sinclair, 
Sunbeam, Tegna and Tribune) and on a 
like-for-like basis (with the same stations 
owned by each company in each of 2016 
and 2014), Wieser says Q3 bookings 
through the end of September were 
up by only 12% over Q3 of 2014, while 
median station group spending was up 
by 15%. Total year-to-date bookings were up by 25% over 
the same period in 2014. “This reflects a significant pace 
of deceleration, demonstrated by spending levels during 
September 2016 that were actually lower by 3% among the 
group of stations we have studied here than in September 
2014,” the analyst told clients.
 Illustrating individual growth rates at some of O&O 
station groups on a like-for-like basis, Advertising Analytics’ 
data indicates that political ad bookings for Q3 through 
September 30 were up by 76% at ABC, 13% at CBS, 77% 
at NBC and down 17% at FOX. Among some of the major 
independents, Sinclair was up by 29%, Tegna was down by 
18%, Tribune was up by 18%, Gray was down by 39% and 
Hearst was up by 37%.
 “The big question for station owners is how October 
will end up, as more than half of the spending arrives 
between now and Election Day. However, with relatively 
little fund-raising on the Republican side of the Presidential 
campaign (including through affiliated Super-PACs) during 
this election, there has also been less spending,” Wieser 
warned. Just last month he reduced his forecast for total 
Local TV political spending to be up 20-30% over 2014 
from his original 40% expectation. “Given the weakness 
observed in September, last month’s +20 to +30% full year 
growth expectation now looks too optimistic,” the analyst 
concluded in his research piece.

THIS AND THAT
 A complaint filed with the FCC by several nonprofits 
claims WCPO (ABC) Cincinnati violated rules on disclosing 
information on political advertising buys on its online 
public file. But owner The E.W. Scripps Company denies 
any violation. CEO Rich Boehne says all of the required 
information was there—and if the groups had merely 
contacted the station they would have been directed to 
it……Hulu has undercut the $7.99 entry level tier price of 
rivals Netflix and Amazon Prime by dropping its basic ad-
supported tier to $5.99 per month. However, the introductory 
price goes back to $7.99 after a year.

AVAILS
 Are you a successful AE who is ready to take that next 
step? WSAV, the NBC, CW 
and MyTV affiliates in beautiful 
Savannah, GA is looking for a 
Local Sales Manager who is 
highly motivated, competitive 
and ready to be a part of a high 
performing sales team. If you 
have a successful background 
in selling multimedia campaigns 

that include 
broadcast television and desire to be 
in sales management, then you need 
to talk to us. Get more details or apply 
online at www.mediageneral.com, job 
SAV-000394. EOE/M/F/D/V

MORE AVAILS ARE ONLINE @ 
SPOTSNDOTS.COM
To place a classified, please email: 
ads@spotsndots.com

TRUMP TV SPENDING UP A BIT
 TV advertising by the Donald Trump campaign has 
finally increased—although still trailing far behind Hillary 
Clinton’s campaign. In the 61 top DMAs tracked by Media 
Monitors, Trump aired 4,539 spots from September 
23 through October 2 and the pro-Trump Super PAC 
Rebuilding America Now 344. Meanwhile, Clinton aired 
14,289 spots over those 10 days.
 On the negative advertising side, Priorities USA 
Action ran 5,191 spots against Trump and the National 
Rifle Association Political Victory Fund ran 1,699 spots 
against Clinton. Several other PACs ran lesser amounts of 
TV advertising on both sides. In all, Media Monitors says 
the 10-day period had 6,257 spots against Trump and 2,100 
against Clinton.
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best year-to-date since 2005, posted a 14.1% gain and 
Cadillac was up 3.1%. Flagship Chevrolet declined 0.3% 
and GMC was off 8.7%.
 Fiat Chrysler Automobiles was down 0.9% to 
192,883, despite a 27.5% surge for the Ram truck brand. 
FCA’s other nameplates were all down, including Fiat down 
30.1%, Chrysler 27.1%, Alfa Romeo 26.8%, Dodge 5.7% 
and Jeep 2.7%.
 The biggest drop for the Detroit Three was at Ford 
Motor Company, with sales down 8.1% to 203,444. The 
Ford brand was down 8.4%, with even F-Series truck sales 
down 2.6%. The Lincoln luxury brand was up 1.3%.
 American Honda sales slipped 0.1% to 133,655, with 
Honda up 1.5%, but Acura down 12.9%. Mazda was down 
2.8% to 24,889. Mitsubishi dropped 4.8% to 7,191.
 Woes continued for Volkswagen AG, with unit sales 
down 3.2% to 46,491. The drop was all for the flagship VW 
brand, which fell 7.8%. Bentley was up 155.0%, Audi 1.6% 
and Porsche 1.2%. Also from Germany, BMW Group was 
down 5.2% to 29,413, with Mini down 8.8% and the BMW 
nameplate off 4.6%.
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It’s reported that even the 
Taliban actually had a debate 
viewing party. So for the first 

time, it looks like they’re 
torturing themselves.

Jimmy Fallon
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