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BRANDS SEEK ONLINE IMAGE PROTECTION
CONSUMERS PUNISH BAD PLACEMENT
  While automating ad buying has attracted a lot of interest 
from marketers, some recent horror stories have caused 
many advertisers to begin worrying about what happens 
with placement when human beings are removed from the 
process. Brands found that their messages were appearing 
alongside objectionable content—and had to take action to 
protect their public image. Thus, a study from 
the Chief Marketing Officer Council (CMO 
Council) and Dow Jones finds that 72% of 
brand advertisers engaged in programmatic ad 
buying are now concerned about brand integrity 
and control in digital display placement.
   “Trust is a powerful thing,” wrote the report’s 
authors. When the CMO Council asked 2,000 
consumers if they were concerned with how 
easy it is to find hateful, offensive and objectionable 
content online, 85% expressed some level of worry. 60% 
of consumers admit that the preponderance of “fake news” 
and objectionable content available online has driven them 
to consume more content from well-known news sources 
and trusted online channels.
   Just as 64% of consumers say they respond better to 
advertising that they consume on trusted news sites, 37% 
of consumers surveyed said that when they see advertising 
adjacent to objectionable content, it changes their 
perception of the brand. “But beyond trust and perception, 
marketers need to understand that consumers are not 
just reacting with their emotions,” the report warns. “The 
loss of trust directly results in the loss of revenue as 66% 
of consumers surveyed say that the result of a negative 
advertising experience is brand defection.”
   316 senior marketing leaders were also surveyed; 63% 
are engaged in programmatic ad buying. Of the marketers 
who are not engaged in programmatic buying, the top 
reasons for going without include issues around media 
buying transparency and accountability, lack of ad fraud 
protection, and clarity around website traffic, instances of 
brand hijacking and scams, risks to reputation presented 
in social media, and worries about ad misplacements on 
websites and channels.
  Of the marketers engaged in 
programmatic ad buying, more than 
half (52%) are focused on risk and 
reputation management across 
ads placed on social media sites. 
Marketers are also aware that issues 
like ad fraud (a concern for one in three 
respondents) plague brand security. 
When asked to identify key concerns, 
marketers cited ad misplacement 
(33%), viewability (32%) and 
transparency/accountability (26%). 
(Continued on page two)

ADVERTISER NEWS
   Reuters reports T-Mobile and Sprint plan to announce a 
merger without any immediate asset sales, as they wish to 
hold on to as much as possible of their spectrum holdings 
and cost synergies before regulators start to demand 
concessions.  An earlier report from Reuters had indicated 
there’s likely to be some resistance to the deal in the Justice 

Department, but regulators can’t get involved 
until an agreement is announced.  If a deal is 
agreed to—still not a certainty—it would be 
announced later this month or in November.  If 
the companies do combine, the new entity would 
have about 130 million subscribers but still trail 
Verizon and AT&T……Macy’s first opened on 
Thanksgiving at 8PM in 2013, then moved up 
to 6PM the next two years.  Last year showed 

a 5PM opening which will be the plan again for Turkey 
Day this year……Hershey was expected to be among 
the bidders for Nestle’s U.S. confectionary business when 
initial bids were due last week.  CNBC says Lemonheads 
maker Ferrara Candy and some private equity firms are 
also expected to bid for the operation which includes brands 
such as Butterfinger and Baby Ruth……Roark Capital is 
buying a minority interest in the 600+ unit Culver’s chain, 
doing business in 24 states.  Roark has many investments 
in the restaurant business including ownership or interests 
in Arby’s, CKE Restaurants (Carl’s Jr. and Hardee’s), 
Jimmy John’s, Moe’s, and others……Hardware, lumber 
and buildings materials co-op Do It Best Corp. finished its 
fiscal year with sales of $3.2 billion, up 6.1% over fiscal 
2016.  The co-op also handed out rebates of more than $100 
million to members for the 14th consecutive year……We’ve 
seen some evidence of supermarket expansion slowing 
down, and Retail Leader reports Trader’s Joe’s has added 
14 new locations this year, well below the average of 23 
new locations each year for the last ten years.  The chain 
is still very California-oriented, with 180 of its total of 474 
locations in the Golden State…(Continued on page three)
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NETWORK NEWS
   Deadline.com is reporting that NBC has chosen to not go 
forward with the fifth season of the medical drama The Night 
Shift. The series, created and produced by Gabe Sachs 
and Jeff Judah, flew under the radar for most of its run. 
It did exceed expectations in its low-profile summer 2014 
launch. NBC has Chicago Med, another medical series 
on the air and is developing more, including Bellevue, 
from David Schulner, Peter Horton, and Universal 
TV……CBS has put into development a new FBI crime 
drama from Jerry Bruckheimer Television and executive 
producer David Slack (MacGyver). The 
project is entitled Unthinkable and is 
based on the 2016 novel by Chuck 
Wendig called Invasive. It revolves 
around a brilliant futurist, trained to see 
danger around every corner. CBS has 
another FBI drama in the works with 
top producer Dick Wolf. The network 
gave Wolf a 13-episode order for the 
new procedural to launch in the 2018-
2019 season. It will be Wolf’s first drama 
series to launch on another network 
other than NBC in 15 years…The Long Walk, a new 
drama written by Carol Mendelsohn and starring Morris 
Chestnut (Rosewood), has a big put pilot commitment 
from Fox. The project is based on the upcoming Thomas 
Perry novel called The Bomb Maker about a killer with a 
deadly vendetta. He sets a trap and blows up half of the 
LA Bomb Squad. Chestnut will star as a private security 
expert and retired bomb tech who reluctantly returns to 
the team he left behind intent on not letting the squad’s 
remaining rookies go it alone. Chestnut will also executive 
produce along with Mendelsohn and Julie Weitz of 
Carol Mendelsohn Productions……Jennifer Lopez 
(Shades of Blue, World of Dance) is working with CBS on 
a comedic drama called Rosarito Beach. The project is 
described as a light one-hour procedural that challenges 
cultural assumptions. It revolves around a disgraced, loose 
cannon female attorney from California and an ambitious, 
tightly wound Latino lawyer who is intent on building his 
practice in San Diego, taking cases that straddle the 
U.S./Mexican legal systems. Universal TV/Universal TV 
Alternative Studio is producing the project……ABC has 
issued a put pilot commitment for Eight Hundred Grapes, 
based on the book The Path by Laura Dave. The show 
centers on Georgia Ford, who learned some important 
secrets growing up on her family’s Sonoma vineyard. Like 
the secret number of grapes needed to make a bottle of 
wine: eight hundred. Julia Brownell and Phillip Noyce 
will serve as executive producers.

BRANDS SEEK ONLINE IMAGE PROTECTION
(Continued from page one)
...Interestingly, only 13% were concerned about the 
incidence of fake news and a general public—seemingly at 
odds with the concerns of the general public.
  The CMO Council advises brands to hold everyone 
involved—including themselves—to a higher standard to 
protect brand reputations online. Otherwise, consumers 
will slowly move away—a trend that may be unnoticed until 
it is too late.

AVAILS
    General Sales Manager: Seeking dynamic, multitasking 
visionary to lead sales operations for WEHT-ABC and 
WTVW-CW and digital platforms in Evansville, IN. 
The GSM oversees all sales, sales 
managers, AEs and sales support and 
is responsible for departmental strategy 
and achieving sales budgets and growing new business. 
Must be active in the community, go on sales calls, 
build relationships and stay ahead of competitive media. 
Minimum of 7 years sales experience in media, and a 

Bachelor’s Degree preferred. CLICK 
HERE to apply.  EOE.
    WSLS 10, the Graham Media Group-
owned - NBC station in Roanoke/
Lynchburg, VA seeks a seasoned 
marketing professional to serve as its 
Research Director. The successful 
candidate will create an information 
flow so WSLS can achieve revenue 
budgets and increase market share for 
its broadcast and digital stations. The 
Research Director will work with all 

departments and play a key role in utilizing research to 
grow and develop ideas for sales, news and promotions.  
More details HERE. To apply, email resume to: Bill Norris: 
bnorris@wsls.com. No calls please. EOE.
   Senior Account Executive: WPBF 25, Hearst 
Television’s ABC affiliate in West Palm Beach, FL is 
seeking a dynamic individual to become a Senior Account 
Executive on our amazing team.  Candidate must have a 
minimum of 5 years of experience in Broadcast TV Sales 
with significant experience handling a high volume of 
transactional business.  Our ideal candidate will also have 
the ability to generate new, digital and multi-platform sales 
and thrive in a fast paced, competitive, media market.  
Please CLICK HERE to apply. EOE
   Cox Media Group’s KIRO, the CBS affiliate in Seattle, 
along with KIRO7.com, and other digital services seeks 
a National Sales Manager.  The NSM must identify and 
drive national sales strategies in 
order to achieve, then exceed, 
revenue and share goals 
while balancing overall station 
revenue and share goals with the LSM and DSM.  The NSM 
will work with CoxReps to accurately forecast revenue and 
share – weekly, monthly, quarterly and annually. 2+ years 
of sales management experience or 5+ years established 
television sales experience required. CLICK HERE to 
apply.  EOE.
  WBTW, Nexstar’s Coastal South Carolina CBS affiliate, 
is looking for a seasoned and experienced Account 
Executive with a proven track record of success in 
generating revenue from agency, new business and digital 
accounts as well as growing local direct business. The AE 
works to increase sales volume with assigned accounts, 
aggressively seeks new customers for both TV and eMedia 
business, from our Florence, SC sales office. Get more 
info or apply now at: www.nexstar.tv/careers.  Background 
check required. EOE.

CLICK HERE to place a job in Spots n Dots! 
10/17/2017

Anonymous

The year is 2017.  
You have a 60” TV and  

prefer to use a phone to 
watch movies.
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BUSINESS BYTES
   Claes Fornell International (he’s the professor that also 
runs the American Consumer Satisfaction Index) has found 
customer satisfaction for banks is slipping, down three 
points to a 79 on a 100-point scale.  Rates and fees are 
seen as the primary negatives for banks, with the biggest 
positives being online banking (48% of respondents have 
used their bank’s mobile app in the last three months) and 
the highest-scoring element: the staff in local branches.  
However CFI notes that the traditional bank model of 
having many local branches is “clearly unsustainable, and 
the number of branches will continue to 
decline,” removing in many cases what is 
the bank’s biggest strength.  It suggests 
banks need to infuse remaining branches 
with new technology that enhances the 
personal interaction between customers 
and branch staff.
   Here’s an interesting business that 
may be moving into your market:  Rent 
the Runway, a fashion rental service 
that has become popular in some major 
metropolitan markets, will now test 
whether women in “Middle America” would be willing the 
rent apparel rather than buy it.  The Wall Street Journal 
reports the company will launch a new subscription plan 
priced at $89 monthly (its big-city price is $139), which 
will limit customers to four items each month and exclude 
some high-end designers.  Items include dresses, coats 
and handbags from some major labels, and the service 
is designed to compete with “fast-fashion” and discount 
retailers such as T.J. Maxx and H&M.  The co-founder 
admits most of the plan’s current subscribers are “affluent 
professionals,” but is realistic about what’s needed to 
continue to grow the company, noting “It’s unrealistic to 
assume that at a price point of over $100 a month that 
you’re ever going to touch people who are making less 
than $100,000 a year.”
   The Consumer Technology Association’s annual 
holiday forecast expects just a 1% bump in total consumer 
electronics sales this year (last year was a more healthy 
3.1% gain), and says TVs will still be the top item on holiday 
wish lists.  Smaller items will provide the greatest growth 
on a percentage basis, such as drones (up a projected 
31%) and VR headsets (up more than 200% to a projected 
2.7 million units).

ADVERTISER NEWS
(Continued from page one)
   …Movie tie-ins aren’t as popular a marketing tactic 
as they used to be, but Gillette is now partnering with 
Warner Brothers for the upcoming Justice League 
movie.  Along with a themed commercial, Gillette will 
offer several gift packs tied to the movie’s superheroes 
including Superman, Batman, and Wonder Woman……
Although the Nissan Titan is still a small competitor in the 
pickup truck segment, its sales of 35,549 trucks through 
September are more than triple what it sold for the first 
nine months of 2016.  Strategy so far has been to utilize 
Tier Two advertising on a region-by-region, city-by-city 
approach, but a new humorous commercial will start to get 
national exposure.

AVAILS
  WRGB (CBS) and WCWN (CW 15) in Albany, NY seeks an 
enthusiastic, highly motivated Sales Marketing Consultant. 
We’re looking for someone who can connect with clients 
and help them achieve business objectives through effective 
TV and digital advertising. The ideal candidate will possess 
excellent communication skills, have an enthusiastic 
and outgoing personality, and a drive to succeed. Most 
importantly, we are looking for a hard-working salesperson 
who wants to have FUN at work, make money, and help 
local businesses grow.  CLICK HERE to apply.  EOE

   Small privately-held broadcast company 
is looking for the right person to join our 
management team!   Due to company 
growth, we’re looking for a progressive 
and hands-on Director of Sales who is 
not afraid of change and is willing to roll 
up his/her sleeves to get the job done.  
GSM experience preferred however 
experienced LSMs looking to move 
into the Director of Sales role are also 
welcome to apply.   If you’re the right 
candidate, send your resume, cover 

letter and salary requirements to tvcandidates@gmail.com. 
All inquiries will be held in the strictest confidence. EOE
   WXTX FOX, American Spirit Media with an SSA (Shared 
Service Agreement) with WTVM ABC Columbus Raycom 
Media, has an immediate opening for a General Manager/
General Sales Manager in one of the best cities in 
the south, Columbus, GA. The 
successful candidate should have 
a proven track record in delivering 
both local and national revenue 
budgets as well as solid leadership and staff development 
experience. Send your resume, references and salary 
requirements to: AmericanSpiritBroadcast@gmail.com . 
EOE-M/F/D/V

10/17/2017

FunnyTweeter.com

A beautiful woman said hi to 
me at the store and I panicked 

and said Merry Christmas.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY
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