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ZENITH DOWNGRADES AD SPEND TO REACH $640B IN ’19
TELEVISION STILL TOP AD CHANNEL GLOBALLY
  Despite trade disputes and fears of recession, the advertising 
market has remained strong year-to-date, driving global ad 
growth.
  Overall, Zenith is now forecasting that global ad spend will 
grow by 4.4 percent this year to reach $640 billion, down 
slightly from the 4.6 percent prediction made in June. Growth 
is expected to remain stable at 4.3 percent in 
2020 and 4.4 percent in 2021.
  The U.S. ad market is now the source of nearly 
half of global ad-spend growth, contributing 48 
percent of new ad dollars this year and 46 percent 
between 2018 and 2021. The main sources of 
growth are digital brands and small businesses 
whose “ad budgets have been unlocked by the targeting and 
localization capabilities of online platforms,” writes Zenith.
  Europe’s outlook, by contrast, is not as strong in growth.
  Poor economic performance in key markets has eroded 
advertiser confidence. Zenith now forecasts 1.9 percent ad-
spend growth in Western Europe this year — down from its 
2.4 percent forecast in June — and 4.7 percent ad-spend 
growth in Central and Eastern Europe, down from 6.1 
percent.
  Ad-spend growth is also slowing in Asia-Pacific, with 4.4 
percent growth forecast for 2019, after 6.9 percent growth 
in 2018. In this case, conditions have not deteriorated 
materially since the June forecasts.
  Zenith’s expectations of growth for this year have held 
steady. The trade war with the U.S., however, has had a 
dampening effect on ad spend, particularly by international 
brands.
  Although TV still rules as the supreme advertising channel 
globally (29%), it continues to suffer from shrinking ratings 
in key markets. TV will slip from $182 billion in 2019 to $180 
billion in 2021, accounting for 27 percent of total ad spend in 
the latter year. Paid-search advertising — ranking at No. 2 — 
will exceed $100 billion for the first time this year, reaching 
$107 billion by the end of 2019.
  Paid search is growing at 8 percent a year and will amount 
to $123 billion in 2021, when it will account for 18 percent of 
total ad spend.
  Social media will grow 20 percent this year to reach $84 
billion to place as the third-largest channel for advertising 
this year. Although social media receives a 13 percent share 
of global ad spend, its growth is slowing as it matures.
  Zenith forecasts that social media will reach 17 percent 
of global advertising in 2020 and 13 percent in 2021, when 
it will account for 16 percent of all global ad spend. Print 
continues to dwindle. Advertisers’ combined expenditure on 
newspapers and magazines will fall 6 percent to $69 billion.
  “We have slightly downgraded our expectations for 2019 
amid a marginally weaker trading environment,” said 
Jonathan Barnard, head of forecasting at Zenith. “But 
growth should then remain steady out to 2021, powered by 
the robust U.S. advertising market.”

ADVERTISER NEWS
  Vapers will have one less outlet to purchase e-cigarette 
products, Chain Store Age reports. Kroger has announced 
its intention to cease sales of e-cigarettes across its banners 
in a brief statement on its website. “Kroger is discontinuing 
the sale of electronic nicotine delivery products, or 
e-cigarettes, at all store and fuel center locations due to the 

mounting questions and increasingly-complex 
regulatory environment associated with these 
products,” the statement says. “The company will 
exit this category after selling through its current 
inventory.” Walmart discontinued e-cigarette 
sales in September 2019. Rite Aid said it would 
stop selling e-cigarettes and vaping products in 

April 2019... McDonald’s is putting the limited-time McRib 
sandwich back on the menu at more than 10,000 U.S. 
restaurants, the company said. The cult favorite first launched 
in 1981 and makes periodic returns... Best Buy has opened 
its 13th U.S. outlet store in Houston to give shoppers the 
option of buying TVs, appliances and gadgets that other 
customers have returned, the Houston Chronicle reports. 
Returns are on the rise in the age of e-commerce, and the 
five-year-old discount retail concept gives Best Buy a way 
to make money on the returned products... Target, Walmart 
and other retail chains are putting solar panels on store 
roofs to cut operating costs, The New York Times reports. 
These moves continue a trend whereby retailers are relying 
more on renewable energy sources. Renewables are now 
substantially lower in cost. Solar prices have come down 90 
percent over the past 10 years and wind is about 70 percent 
cheaper... General Mills’ Nature Valley and Kellogg’s 
Special K snack bars have lost market share to alternative 
products that offer more protein, less sugar and fewer 
ingredients, The Wall Street Journal reports. Snack bar 
sales in the U.S. grew 3.2 percent last year. Sales of granola 
bars were down 3.7 percent for the first eight months of the 
year. General Mills said last month that U.S. retail sales of 
snack bars dropped 4 percent in its latest quarter... Walmart 
isn’t ceding drone-based delivery innovation to rivals. 
According to Supply Chain Dive, the discount giant has filed 
two recent patents for systems that would help ensure safe 
delivery and drop-off of packages by drone. One patent filing 
is for a system that would have a drone land on an outdoor 
platform and then send a signal that would open a trap door, 
enabling an automated system to move the package inside. 
The second filing is for a window unit including a net that 
would automatically catch drone deliveries, with sensors 
confirming the package has been dropped off... Bed Bath 
& Beyond will work with outside sourcing firms as part of 
an effort to cut hundreds of millions of dollars from its cost 
of goods, executives said on the company’s second-quarter 
earnings call last week. RetailDive says the company will 
also reduce overall store inventory by $1 billion over the next 
18 months. To that end, the retailer reported a $194 million 
write-down in the second quarter.
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NIELSEN: DELAYED VIEWING GROWS RATINGS
  A new Nielsen report finds that just because viewers aren’t 
watching a show at its initial airing doesn’t mean it isn’t 
generating strong numbers.
  Live sports remains one of the remaining programming 
options that retains a high level of viewership at airing, 
but with DVR capabilities abound, viewers for genres like 
primetime dramas or sitcoms often wait to watch at a time 
convenient for them. “When the media industry... considers 
defining a hit in measurement terms, it’s crucial that the 
full viewing audience is considered,” Nielsen wrote in its 
summary.

  According to Nielsen, whose findings 
were reported by TV Technology, in 
the first quarter of 2019, U.S. adults 18 
and over spent nearly four hours each 
week watching delayed, or time-shifted, 
viewing. When they would turn in could 
range from slightly delayed on the same 
day to more than seven days after the 
initial airing.
  Looking closely at the beginning part of 
the 2018 television season (Oct. 1-Dec. 
30, 2018), traditional viewing beyond live 
or same day out to 35 days provided a 
10 percent lift in viewing for programs, 

an average of 2.7 million more viewers. For viewers 18-49, 
there is a 14 percent rise (1.1 million viewers) over the same 
period.

WRESTLING FLYING HIGH ON TV ONCE AGAIN
  In a battle royale reminiscent of the 1990s pro-wrestling 
wars, USA Network and WWE are facing a legitimate 
challenge to their decades-long reign as pro wrestling’s 
heavyweight champions, Multichannel News reports.
  TNT last Wednesday officially stepped back into the ring 
with All Elite Wrestling: Dynamite, a weekly TV series 
from upstart All Elite Wrestling. And USA and WWE hit 
right back, going head-to-head against Dynamite with a 
series of their own, WWE NXT.
  With TNT’s AEW franchise and USA’s WWE NXT series 
going head-to-head for viewers on Wednesday nights, 
industry observers say the pro-wrestling genre is a content 
champion for networks looking to pin down younger cord-
cutters and cable-nevers with action-packed, live sports 
entertainment programming.
  “The way to combat the increase in streaming is to offer 
live event programming, and if that programming is sports 
content targeted to young men, then you’ve hit the trifecta,” 
media consultant Bill Carroll said. “Pro wrestling provides 
that across 52 weeks a year of live primetime programming 
that, in essence, regenerates itself.”

THIS AND THAT
  Hidden fees that cable companies levy on consumers 
on top of the advertised subscription costs can increase 
charges by $450 annually, Consumer Reports says after 
examining close to 800 statements. The extra charges, 
which can include fees for regional sports, HD technology 
and network access, are not mandated by the government 
or broadcasters, the company notes... Hulu says viewers 
on its no-ads plans are able to download some shows 
to watch on their iOS devices, Broadcasting & Cable 
reports. Downloadable shows include originals such as 
The Handmaid’s Tale as well as episodes of past-season 
network primetime shows like This Is Us.
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CABLENET CHATTER
  ESPN says it will devote less attention to so-called 
“overnight” ratings for many of the live sports broadcasts 
it televises every week, part of a broader industry move 
away from using an early tabulation of local markets as a 
proxy for daily consumer TV viewing. Simply put, Variety 
says, changes in the way Nielsen measures audiences in 
local markets as of last week mean the new measures will 
not be directly comparable to prior-year measures. Nielsen 
intends to add out-of-home viewership to the overnight 
measures, but will include tabulations of fewer national 
markets... The upcoming impeachment hearings in the U.S. 
House of Representatives will put cable 
news networks front and center with their 
coverage, the Los Angeles Times notes 
in a story that compares the modern-day 
proceedings with the 1970s Watergate 
scandal that mesmerized the nation 
and the 1998 Clinton case that fed the 
growth of MSNBC and Fox News. This 
time, cable networks can also provide 
streaming coverage to their subscribers, 
keeping up continuous reporting... ESPN 
and Quibi have reached an agreement 
for daily sports programming on the 
mobile-first platform when it launches 
in April 2020. As part of the new deal, ESPN will be the 
exclusive U.S. multi-sport content provider for Quibi’s 
curated news and information programming, Daily 
Essentials. The new ESPN show, available only on Quibi, 
will feature daily episodes and breaking news covering the 
biggest stories in sports... Pop TV has greenlit the comedy 
Florida Girls for a second season, with an unconfirmed 
number of new episodes. Debuting on July 10, Florida Girls 
follows a group of four women who live in a trailer park 
in Florida. When one of their friends receives her GED 
and moves out of state, Shelby, played by Laura Chinn, 
becomes unsatisfied with the status quo, and aspires to 
do the same with her friends. Other cast members include 
Melanie Field (Heathers), Patty Guggenheim (Splitting 
Up Together) and Laci Mosley (The Wedding Year)... 
OWN: Oprah Winfrey Network is making its first foray 
into original holiday movies with One Fine Christmas, 
Carole’s Christmas and Baking Christmas, set to air 
over three consecutive Fridays in November. One Fine 
Christmas, starring Rick Fox and his daughter Sasha, will 
premiere Nov. 15. It will be followed by Carole’s Christmas, 
starring Jackée Harry and Kimberly Elise Star, on Nov. 
22, and Baking Christmas, starring Aloma Wright and Tim 
Reid Star, on Nov. 29.

GM FURLOUGHS MORE WORKERS AMID STRIKE
  The United Auto Workers’ strike against General Motors, 
now in its fourth week, is continuing to hit the automaker’s 
operations outside of the U.S., CNBC reports.
  The company halted production of a V-8 engine and 
transmission at its engine plant in Ramos Arizpe, Coahuila, 
Mexico, and told about 415 of the factory’s 2,100 employees 
not to come to work yesterday. The temporary layoffs add 
to roughly 10,000 non-UAW workers in North America who 
have been furloughed because of the strike.

Conan O’Brien

I have a very specific 
kind of OCD where I like 
to buy a dozen donuts 

and a dozen donut holes 
and then reunite them.


