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VAB REPORT DEBUNKS COMMON VIDEO VIEWING ‘MYTHS’
GUIDE SAYS AD-SUPPORTED TV ALIVE AND WELL
  Insights-driven research company VAB has published 
a new report that it says examines and then debunks 
commonly held beliefs about video viewing, in particular 
what it says are common misconceptions regarding the 
perceived rush away from traditional TV in the U.S., Rapid 
TV News reports.
  In the new guide, A Culture of Extremes: Exposing the 
Myths About Video Viewing Behavior, VAB deconstructs 
what it calls 15 commonly held video viewing 
myths with “credible” statistics from verified 
sources to equip brand marketers and agency 
professionals with accurate data about U.S. 
video viewing behavior. It includes those relating 
to cord cutting; time spent viewing video via 
linear TV compared to viewing using a variety of internet-
connected devices; younger audiences’ viewing behavior; 
as well as some common misconceptions about cinema 
and U.S. film goers.
  The principal myth debunked is that everyone is cutting 
the cord and moving away from cable for other video 
substitutes and subscriptions, yet VAB says the reality 
is the vast majority of U.S. households today have a 
multichannel video programming distributor (MVPD) 
subscription (82 million) and it’s still by far the leading 
video distribution access point for consumers, followed by 
OTA-only delivery (18.4 million); OTT-only (16.4 million); 
and virtual MVPD delivery (9.3 million). VAB noted that in 
2020, projections estimate there will be four times more 
households with MVPD subscriptions (78.8 million) than 
OTT-only households (18.3 million), and seven times more 
than virtual MVPD households (10.8 million).
  VAB also took to task the perception that “everyone” was 
spending more of their time on platforms like Facebook and 
YouTube than ad-supported, multiscreen TV. According to 
VAB’s analysis, there were seven times more people aged 
over 18 years watching ad-supported TV content than 
there were on YouTube and 13 times more people aged 
over 18 years watching ad-supported TV content than are 
on Facebook in any given minute. VAB added that social 
media platforms Instagram and Snapchat both have 
significantly smaller audiences than ad-supported TV in 
any given minute, reaching only 999,000 and 715,000 
people aged over 18 years respectively, compared with 
over 34 million for multiscreen TV.
  The proposition that nobody under 35 watches linear TV 
anymore because they’re living on subscription video-on-
demand (SVOD) platforms, digital sites and social media 
was challenged with the revelation that in the first quarter 
of 2019, half of video consumption by adults 18-34 was 
through linear TV, accounting for nearly two hours per 
day, with live TV accounting for 44 percent of total video 
viewing.

(Continued on Page 2)

ADVERTISER NEWS
  Target will team with TRU Kids, the new owner of Toys 
R Us, to manage the relaunch of the brand’s online retail 
arm, CNBC reports. The site will roll out as ToysRUs.com, 
and customers who click to buy will be redirected to Target, 
which will handle sales and order fulfillment... Domino’s 
Pizza reported its same-store sales were up 2.4 percent in 
the third quarter, below the 2.6 percent gain expected by 
analysts, Yahoo Finance reports. Earnings per share came 

in two cents below Wall Street’s expectations... 
German grocer Lidl will offer medical benefits for 
all of its 1,200 U.S. part-time employees effective 
Jan. 2020, the company says. Lidl, known for its 
affordable store-brand products, sells in more 
than 70 stores across nine East Coast states. The 

move comes as Whole Foods recently withdrew medical 
benefits for as many as 1,900 part-time workers starting 
Jan. 1, 2020... Rent the Runway’s business is back up 
and running “as usual,” the company said in a statement 
on its website yesterday, following an uproar of frustrated 
customers seeing delays or even complete cancellations 
of their orders. The women’s clothing subscription platform 
briefly halted taking on new customers and had targeted 
Oct. 15 to resume, citing kinks in its supply chain... Men’s 
clothing seller Bonobos is making cuts to staff, which comes 
on the heels of parent Walmart unloading the online apparel 
and accessories retailer ModCloth. According to The Wall 
Street Journal, which first reported the story, “a few dozen” 
of Bonobos’ 600 employees are being laid off this week... 
UPS and Michael’s have announced the completed rollout 
of UPS Access Points in 1,100 Michael’s craft stores. The 
partnership integrates with UPS MyChoice’s home delivery 
option, which enables orders destined for a customer’s 
home address to be automatically rerouted to the Access 
Point of their choice, whether it be a Michael’s store location 
or elsewhere. Access Points are part of the carrier’s UPS 
MyChoice program that allows customers to ship orders 
to and from pickup points in more than 38,000 locations 
worldwide... Google is the latest company to up the ante in 
the fight to control online product discovery. Last week, the 
company unveiled a revamped Google Shopping program 
containing a slew of updates, including visual product 
search, price tracking and a “buy with Google” capability. The 
company has been slowly investing in its shopping products, 
and this latest update is clearly aimed at the likes of Amazon 
and Instagram, Modern Retail reports... Macy’s is focusing 
on its brick-and-mortar experience as part of a broader 
omnichannel effort, Chain Store Age reports. As part of an 
event where the department store retailer brought together 
nearly 800 brand partners in New York, it provided updates on 
several key initiatives. One was Macy’s Growth50 initiative, 
which provided additional capital to 50 stores across the 
U.S. to enhance the customer experience and create a more 
vibrant and productive shopping destination. In 2019, Macy’s 
added 100 stores to the Growth50 initiative.
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TEEN SPENDING FALLS OVER ECONOMIC FEARS
  As millennials age, Gen Z is taking over as the newest 
consumer group retailers and consumer brands are 
courting, CNBC reports. Figuring out exactly what teens 
want is always a difficult task, perhaps even harder now, 
because teens are spending less than in the spring, and at 
this time last year.
  Piper Jaffray is out with its 38th biannual Taking Stock 
with Teens report, a result of surveying 9,500 consumers 
with an average age just under 16 years old from 42 states 
with an average household income of $65,400.
  As market watchers and economists debate whether 

U.S. growth is slowing and a recession 
is near, teens are pulling back spending. 
According to the results, teen spending 
is down 4 percent this year from last fall, 
and down 10 percent from the spring 
survey.
  Teens’ annual spending is averaging 
$2,371, the lowest survey level since 
the fall of 2011, when spending hit the 
survey’s trough of $2,234. What’s more, 
just under one-third of teens believe the 
economy is getting worse, up from 25 
percent last fall.
  Favorite brands include Chick-fil-A 

and Starbucks for restaurants and Nike and American 
Eagle Outfitters for apparel.

VAB REPORT DEBUNKS VIDEO VIEWING ‘MYTHS’
(Continued from Page 1)
  The report also found that the time spent by adults 18-34 
viewing video on internet-connected devices and gaming 
consoles is 20 percent and 14 percent, respectively.
  The research found that at any given minute, there were 
more than 1.5 times more adults 18–34 watching ad-
supported TV, more than 3.8 million, than were on YouTube 
(2.5 million) and five times more watching ad-supported 
TV content than are on Facebook (724,000).
  VAB stressed that the reality is the vast majority of TV 
viewing across all major demographic groups is watched 
live (85-89%). Time-shifted TV viewing audiences were 
significantly smaller than those watching live.
  “Too often, advertising, media and marketing industry 
professionals perpetuate false beliefs that can quickly 
become distorted, unsubstantiated claims about video 
consumption,” said Danielle DeLauro, VAB’s executive 
vice president. “VAB’s Culture of Extremes is designed to 
foster more fact-based dialogue among brand marketers 
and their agencies, as well as simplify the complexity 
inherent in today’s video advertising industry.”

THIS AND THAT
  Facebook has agreed to pay $28 million to advertisers 
and up to $12 million to lawyers as part of a settlement of 
a lawsuit brought by a group of marketers that claimed the 
social platform inflated video viewership metrics by 150 
percent to 900 percent. “This lawsuit is without merit, but 
we believe resolving this case is in the best interests of the 
company and advertisers,” Facebook said in a statement... 
Amazon is targeting parents who want to encourage their 
kids to read with the introduction of Kindle Kids Edition, 
which offers more than 2,500 titles via a subscription 
service that’s free for the first year, USA Today reports. 
Kid-friendly features include the Word Wise definition 
helper and incentive badges.
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CABLENET CHATTER
  Hallmark Channel launched its 2019 Fall Harvest 
programming event Saturday night, featuring the new original 
movie premiere Over the Moon in Love. The network says the 
film ranked as the highest-rated and most-watched program 
of the day, excluding news and sports, propelling Hallmark to 
be the highest-rated and most-watched cable network during 
the weekend. The premiere averaged a 2.1 Household rating, 
2 million Total Viewers, and 305,000 Women 25-54... The 
sixth and final season of History drama Vikings will begin 
Wednesday, Dec. 4 at 9 PM (ET). The 20-episode season 
will air in two parts, with the last 10 episodes to be rolled 
out in 2020... ESPN’s English-language  
coverage of Major League Soccer scored 
a 2 percent increase during the 2019 
regular season, according to Nielsen. 
The 31-match schedule on ESPN and 
ESPN2 delivered an average audience of 
246,000 viewers (P2+), up from 241,000 
viewers for 31 matches in 2018... Disney 
Channel has optioned the rights to the 
new novel by New York Times bestselling 
author Julie Murphy, Dear Sweet Pea, 
a follow-up to her popular novel-turned-
movie, Dumplin’. Dear Sweet Pea 
will join the Disney Channel Original 
Movie development slate. Set in the colorful small town 
of Valentine, Texas, the story follows 13-year-old Patricia 
“Sweet Pea” DiMarco, whose life begins to change when her 
parents announce they’re divorcing and her father is moving 
to a nearly identical house two doors down the street... 
Government censors in China have removed all references 
to the Comedy Central show South Park from the country’s 
highly regulated internet in the wake of an episode that mocks 
Hollywood for bending to the wishes of Chinese censors. 
South Park creators Matt Stone and Trey Parker have 
issued a tongue-in-cheek apology to the country... After being 
away for two years, Mr. Robot returned for its fourth and final 
season on Sunday to a lukewarm reception. Deadline says 
the USA drama received a 0.13 rating in the adults 18-49 
demo for its Season 4 premiere, slipping significantly from 
the Season 3 opener, which received a 0.22 rating. Sunday 
night’s episode is the start of a 13-episode season.

THERE’S BEEN A SHAKEUP AT NBCUNIVERSAL
  NBCUniversal has unveiled a management shakeup that 
will see Bonnie Hammer shift from launching the Peacock 
streaming platform to overseeing all broadcast and cable 
studio operations, Variety reports.
  Comcast veteran Matt Strauss is joining NBCUniversal as 
the new head of Peacock, while Paul Telegdy will become 
the solo chairman of NBC Entertainment.
  George Cheeks, who has spent the past 12 months as co-
chair of the NBC Entertainment broadcast division alongside 
Telegdy, will shift to a vice chair role under Hammer, who will 
serve as chairman of NBCUniversal Content Studios. She 
reports to Steve Burke, NBCU CEO.
  The restructuring is said to be driven by NBCU’s desire 
to consolidate oversight of its parallel broadcast and cable 
production operations, a move made by a number of NBCU’s 
rivals in recent years.

Jim Gaffigan

You ever try and move a 
futon? That’s impossible. You 

always end up folding it in 
half and dragging it around 
like it’s an 800-pound taco.


