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SOME VIEWERS NEED 9 MINUTES JUST TO DECIDE
  Screens large and small are already flooded with splashy 
commercials for competing streaming services trying to lure 
viewers with budget-busting, celebrity-soaked new shows, 
movies, fan favorites and classics, NBC News reports.
  Next month, Apple and Disney will each launch subscription 
streaming services, Apple TV+ and Disney+, joining an 
already crowded landscape of online viewing options from 
Netflix, Amazon, Hulu and Sling.
  These streaming video services may offer 
consumers broader choices, but they’re also 
creating confusion — and indecision. Viewers 
in the 18- to 34-year-old range are spending 
as much as nine minutes trying to decide what 
to watch, according to Nielsen.
  Viewers need to consider not only how many 
services they need to watch all their favorite shows, but also 
how to keep up with the hopscotching of each show from one 
platform to another as licensing deals expire.
  For example, the period drama series Downton Abbey, 
which first aired on PBS in 2010, has bounced around the 
streaming universe since its departure from TV, initially 
going to Netflix, then to Hulu, and later to Amazon Prime. 
The show is now headed to Peacock, the ad-supported 
streaming service being launched next year by Comcast’s 
NBCUniversal, which also owns NBC News.
  Fans of the CBS show The Big Bang Theory won’t find 
old episodes on the network’s streaming service, CBS All 
Access. The sitcom, made by Warner Bros., was acquired 
for an estimated $1 billion by Warner’s parent company AT&T 
to bolster subscriptions to its own HBO Max, a supersize 
online-only version of HBO that will launch this spring. The 
Big Bang Theory will also continue to air on TBS and will 
be online for subscribers, and available for per-episode 
purchase on Amazon.
  “Services don’t do a great job of letting customers know 
what’s on and what’s not,” said Mark Graham, editor-in-chief 
of Decider.com, a 5-year-old website dedicated to helping 
consumers feel their way around the streaming landscape. 
“There is a mass of customer confusion — and it’s only going 
to get more confusing.”
  Around 7 in 10 homes now have 
a subscription streaming service, 
according to Nielsen, and the services 
are nipping at the heels of conventional 
TV and cable. Conventional viewing 
is down 15 percent over the previous 
year ending in September, whereas 
spending on subscription streaming 
TV and movies jumped 25 percent 
this year, according to the Consumer 
Technology Association. The CTA’s 
latest report found that that consumers 
spent $17.6 billion this year, a total that 
will rise to $21.9 billion in 2020.

STREAMERS CAUSING ‘MASS OF CUSTOMER  CONFUSION’
ADVERTISER NEWS
  Amazon reported a 24 percent increase in third-quarter 
sales last week, but profit growth slowed amid higher costs 
associated with the growing one-day shipping service. The 
e-commerce giant, which added close to 100,000 employees 
in the three-month period, is forecasting fourth-quarter sales 
between $80 billion and $86.5 billion... Hershey has raised its 
full-year sales forecast after third quarter sales and earnings 

that were just above Wall Street estimates. The 
company pointed to investments in its snack 
business and price increases as contributing 
to its better-than-expected results, Reuters 
reports... According to a National Retail 
Federation (NRF) report released last week, 
consumers anticipate spending an average 
of $1,047.83 during the holidays, an increase 

from $1,007.24 (4%) last year. As for the items consumers 
seek the most, the report found that 59 percent of consumers 
want gift cards, followed by 52 percent who want clothing 
and accessories and 35 percent seeking entertainment gifts 
like books, movies, music and video games... Sears’ current 
owner is exploring potential assets to sell off, including its 
DieHard brand, The Wall Street Journal reports. Transform 
Holdco, the retailer’s parent, has hired investment bankers 
to advise on the potential asset sales, people familiar with 
the situation tell the Journal... Ahold Delhaize USA’s Stop 
& Shop chain is rolling out chicken wing bars to stores 
across its Northeastern market area, Supermarket News 
reports. Stop & Shop says it began deploying the wing 
bars at stores this month and plans to add them at 187 
locations in Massachusetts, Rhode Island, Connecticut, New 
York and New Jersey through November... Malware has 
reportedly been stealing payment card data from a direct-
to-consumer subsidiary of CPG giant Procter & Gamble, 
Chain Store Age reports. According to information security 
and technology news site BleepingComputer, hackers 
initially placed malicious code designed to illegally harvest 
customer payment card information from the First Aid 
Beauty e-commerce site on May 5, 2019. Procter & Gamble 
purchased First Aid Beauty earlier this year and has kept the 
company’s retail site operational.
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AVAILS
  Account Executive: WLNE, Providence, R.I., is looking 
for an experienced media sales professional who thrives 
in a creative sales environment. We need an enthusiastic, 
accountable individual to work with local and regional 
clients, at both the agency and local levels, to develop 
marketing plans utilizing all station platforms and products.  
The ideal candidate will also have a proven track record 
with direct new business development and digital media 
sales. Please send resume and cover letter stating referral 
source to: cantonio@abc6.com. No calls, please. EOE.

  Account Executive: CBS Television 
(WWJ-TV CBS 62 & WKBD-TV CW50) 
in Detroit is seeking a highly motivated 
self-starter with previous experience 
in broadcast television, cable and/
or digital to join the country’s premier 
O&O broadcast group. Ideal candidate 
will have a proven record of growing 
transactional business, prospecting and 
closing new business, and experience 
selling across multiple screens and 
markets. College degree preferred. No 

calls accepted. Qualified candidates please apply to the 
CBS Television online Applicant Tracking System. EOE/M/
F/V/D.
  WPBF 25, Hearst Television’s ABC affiliate in West Palm 
Beach, Fla., is hiring an experienced Account Executive. 
The AE is responsible for selling advertising 
to local businesses and ad agencies, and 
negotiating ratings and rates with ad agencies. 
This position will be responsible for developing 
new TV and digital revenue. If you are motivated 
by an excellent product, great compensation and working 
with a talented team of professionals, look no further. Click 
HERE for details or to apply now. EOE.

See your ad here tomorrow! CLICK HERE for details.

APPLE PAY MOVES PAST STARBUCKS ON MOBILE
  For the first time, a generic mobile payment app is more 
popular than the Starbucks mobile app, which had long led 
the category despite being specific to one retailer. Apple 
Pay became the market leader last year, when 27.7 million 
Americans used the app to make a purchase.
  Since eMarketer’s last mobile payments forecast in May 
2018, Apple Pay use has grown even faster than expected. 
In 2019, Apple Pay will have 30.3 million users in the U.S., 
representing 47.3 percent of proximity mobile payment 
users. Following closely behind, the Starbucks app will 
have 25.2 million users this year, 39.4 percent of proximity 
mobile payment users.
  Technology for proximity mobile payments is gaining 
traction, especially at frequently used retailers like grocery 
stores. According to Digital Trends, Apple Pay is expected 
to be available in 70 percent of U.S. retailers by the end of 
2019.
  The strong uptake prompted eMarketer to revise its figures 
upward. And while the Starbucks app has enjoyed around 
a 40 percent market share of mobile payments users for a 
few years, its growth potential is more limited since it can 
only be used at Starbucks stores.

NETWORK NEWS
  The CW has given full-season orders to both of its fall 
rookies, Batwoman and Nancy Drew, CW president Mark 
Pedowitz says. Each will have 22 episodes this season. 
Batwoman premiered Oct. 6 and airs on Sundays. Nancy 
Drew began Oct. 9 and is on Wednesdays. Ruby Rose 
stars in Batwoman. Kennedy McMann stars in Nancy 
Drew. Every episode of Batwoman and Nancy Drew 
exclusively streams on The CW’s digital platforms the 
day after broadcast throughout the season... The sixth 
Democratic primary debate of this election cycle will be 
held in Los Angeles on Dec. 19, hosted 
by PBS NewsHour and Politico. The 
Democratic National Committee says 
that the debate will be held at the UCLA 
Luskin School of Public Affairs, with 
moderators and format to be announced 
later... The Oath’s Cory Hardrict has 
been cast in a recurring role opposite 
Alex Russell in Season 3 of CBS’ hit 
police drama series S.W.A.T., starring 
Shemar Moore, Deadline reports. 
Inspired by the 1970s television series 
and 2003 feature film, S.W.A.T. stars Moore as the locally 
born-and-raised sergeant tasked with running a specialized 
tactical unit that is the last stop in law enforcement in Los 
Angeles. Jay Harrington, Lina Esco, Kenny Johnson, 
David Lim and Patrick St. Esprit also star.

MOST FALL SHORT ON EMERGENCY SAVINGS
  Six weeks of take-home pay. That’s how much cash 
families should aim to set aside to ride out gyrations in their 
income and expenses, a new analysis from JPMorgan 
Chase’s research arm finds.
  The recommendation, based on an analysis of millions 
of Chase checking accounts, is considerably less than the 
traditional rule of thumb of three to six months of take-home 
pay. But even so, most households fall short, the report 
found: About two-thirds lack the recommended buffer.
  To cushion against a simultaneous spike in expenses and 
dip in income, a middle-income family needs about $5,000 
in a rainy-day fund but has just $2,000 — a gap of $3,000. 
Lower-income families need about $2,500 but have just 
$700.
  A smaller buffer, however — just under three weeks of pay 
— can help families get through a lesser jolt, from either a 
dip in income or a jump in expenses, the report found.
  The findings were part of a report on income volatility that 
the JPMorgan Chase Institute published this week. The 
report examined inflows and outflows from six million active 
checking accounts over a period of about six years that 
ended in December.

DONE DEAL
  Veteran local media executive Michelle Calachino has 
been named VP and GM of WTOG-TV (The CW44) and 
CWTampa.com, the CBS Television Stations’ properties 
in Tampa-St. Petersburg, Fla. Calachino is succeeding 
Stan Gill, who earlier this year retired following six years 
at WTOG and 41 years in the television industry. Calachino 
has been with WTOG since June 2014 and has served as 
the station’s financial controller.
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Seth Meyers

Congressman Tim Ryan 
announced that he’s dropping 

out of the presidential race, 
an announcement that sent 

shock waves through the rest 
of the elevator.
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AVAILS
  WJCL ABC 22 / Hearst Television in Savannah-Hilton 
Head is looking for a Salesperson to join our team. The 
ideal candidate will have 1-3 years of TV Sales 
experience. If you are competitive and driven to 
succeed in the area of business development, 
your hard work will be rewarded with generous 
commission rates. This is a great opportunity to join an 
industry-leading company and to live in one of the most 
historic and charming cities in the country. Please CLICK 
HERE to apply.

  WMBF News, the Gray Television 
NBC affiliate in Myrtle Beach, S.C., is 
searching for a Digital Sales Manager. 
The DSM is responsible for achieving 
the station’s digital advertising revenue 
goals and works closely with the entire 
WMBF sales team to prospect, develop, 
close and maintain digital advertising 
accounts. Growing existing clients and 
new business development are key areas 
of focus. Proven track record of digital 
sales success in local media (broadcast 

TV preferred). Please CLICK HERE to apply. EOE/M/F/V/D.
  KVOA  in  Tucson, Ariz., is looking for an energetic 
individual to lead our creative services team. The Creative 
Services Director oversees a five-person creative team. The 
department is responsible for developing powerful concepts 
to market a message or tell a story for station promotion and 
media sales. The successful candidate will have superior 
writing, shooting and editing skills and be able to supervise 
a team of producers to ensure strategic bran reinforcement 
in all messaging. Qualified candidates, please send info to 
bshaw@kvoa.com. EOE.

U.S. DEFICIT HITS SEVEN-YEAR HIGH
  The U.S. spent nearly $1 trillion more in fiscal 2019 than it 
took in — the highest deficit in seven years that would have 
been bigger without a rebound in corporate tax revenue.
  Government deficits have now increased for four years in a 
row, the longest stretch of U.S. deficit growth since the early 
1980s, a period marked by two recessions and a jobless rate 
near 11 percent. The budget gap widened 26 percent in the 
fiscal year that ended Sept. 30, to $984 billion from $779 
billion deficit the previous year, the Treasury said, as rising 
government outlays continued to outpace tax collection.
  Annual deficits have risen 68 percent since 2016 during a 
period of historically low unemployment and stronger wage 
gains. Tax cuts restrained revenue growth last year.
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FunnyTweeter.com

I finished three books 
today. Believe me, 

that’s a lot of coloring.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

UAW TURNS TO FORD AFTER GM APPROVES DEAL
  The UAW will focus negotiations on Ford Motor after 
hourly members at General Motors ratified a four-year 
labor pact that includes significant wage gains and bonuses, 
ending a 40-day national strike that has idled plants in three 
countries, Automotive News reports.
  “As America’s No. 1 producer of vehicles and largest 
employer of UAW-represented autoworkers, we look forward 
to reaching a fair agreement that helps Ford enhance its 
competitiveness and preserve and protect good-paying 
manufacturing jobs,” Ford said in a statement. 
  A union spokesman said negotiations 
with Ford will begin immediately.
  UAW negotiators have reported some 
progress in talks with both Ford and Fiat 
Chrysler Automobiles, though they 
had to wait until GM was finished before 
discussing most major economic issues 
because the union aims to use the first 
deal it reaches as the framework for the 
other two.
  The UAW’s final numbers show that 56 
percent of GM production workers and 
66 percent of skilled-trades employees voted in favor of the 
deal. A simple majority of workers within each group was 
required to secure ratification.
  In the deal, GM committed to investing $7.7 billion in its 
U.S. plants to create or retain about 9,000 jobs.

POPEYES BRINGS BACK CHICKEN SANDWICH
  Having hunted for months for ingredients, Popeyes 
Louisiana Kitchen is bringing back its wildly popular spicy 
chicken sandwich, The Wall Street Journal reports.
  The sandwich is slated to return to the chicken chain 
next month in what is arguably one of the most anticipated 
comebacks this year for a food product.
  Popeyes and its owners, private equity-backed Restaurant 
Brands International, have spent much of the two months 
since it ran out of its new spicy chicken sandwich securing 
suppliers that could meet its specifications for quantity and 
small-breast size of the item’s poultry, according to people 
familiar with the discussions. The fast-food chain also had 
to ensure supplies for the sandwich’s specialty brioche bun.
  Popeyes helped spark the so-called chicken wars between 
restaurants this summer when it launched a crispy sandwich 
in mid-August after two years of testing.

THIS AND THAT
  One in five U.S. newsroom employees live in New York, Los 
Angeles or Washington, D.C. The Pew Research Center 
says the financial, entertainment and political capitals of the 
U.S. are home to 22 percent of U.S. newsroom employees, 
compared with 13 percent of all U.S. workers. Regionally, 
newsroom employees are more likely than workers overall 
to live in the Northeast and less likely to live in the South... 
New broadcast TV network shows aren’t seeing any near-
term promotion gains from social media so far this year, 
Television News Daily reports. New TV series social media 
conversations have declined by 52 percent this season 
versus a year ago, social insights firm Fizziology finds 
in an analysis of the 24 hours following a show’s network 
premiere.
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