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TELEVISION STILL TOP AD CHANNEL GLOBALLY
  Despite trade disputes and fears of recession, the advertising 
market has remained strong year-to-date, driving global ad 
growth.
  Overall, Zenith is now forecasting that global ad spend will 
grow by 4.4 percent this year to reach $640 billion, down 
slightly from the 4.6 percent prediction made in June. Growth 
is expected to remain stable at 4.3 percent in 
2020 and 4.4 percent in 2021.
  The U.S. ad market is now the source of nearly 
half of global ad-spend growth, contributing 48 
percent of new ad dollars this year and 46 percent 
between 2018 and 2021. The main sources of 
growth are digital brands and small businesses 
whose “ad budgets have been unlocked by the targeting and 
localization capabilities of online platforms,” writes Zenith.
  Europe’s outlook, by contrast, is not as strong in growth.
  Poor economic performance in key markets has eroded 
advertiser confidence. Zenith now forecasts 1.9 percent ad-
spend growth in Western Europe this year — down from its 
2.4 percent forecast in June — and 4.7 percent ad-spend 
growth in Central and Eastern Europe, down from 6.1 
percent.
  Ad-spend growth is also slowing in Asia-Pacific, with 4.4 
percent growth forecast for 2019, after 6.9 percent growth in 
2018. In this case, conditions have not deteriorated materially 
since the June forecasts.
  Zenith’s expectations of growth for this year have held 
steady. The trade war with the U.S., however, has had a 
dampening effect on ad spend, particularly by international 
brands.
  Although TV still rules as the supreme advertising channel 
globally (29%), it continues to suffer from shrinking ratings 
in key markets. TV will slip from $182 billion in 2019 to $180 
billion in 2021, accounting for 27 percent of total ad spend in 
the latter year. Paid-search advertising — ranking at No. 2 — 
will exceed $100 billion for the first time this year, reaching 
$107 billion by the end of 2019.
  Paid search is growing at 8 percent a year and will amount 
to $123 billion in 2021, when it will account for 18 percent of 
total ad spend.
  Social media will grow 20 percent this 
year to reach $84 billion to place as the 
third-largest channel for advertising this 
year. Although social media receives a 
13 percent share of global ad spend, its 
growth is slowing as it matures.
  Zenith forecasts that social media will 
reach 17 percent of global advertising 
in 2020 and 13 percent in 2021, when it 
will account for 16 percent of all global 
ad spend. Print continues to dwindle. 
Advertisers’ combined expenditure on 
newspapers and magazines will fall 6 
percent to $69 billion.

ZENITH DOWNGRADES AD SPEND TO REACH $640B IN ’19
ADVERTISER NEWS
  Vapers will have one less outlet to purchase e-cigarette 
products, Chain Store Age reports. Kroger has announced 
its intention to cease sales of e-cigarettes across its 
banners in a brief statement on its website. “Kroger is 
discontinuing the sale of electronic nicotine delivery 
products, or e-cigarettes, at all store and fuel center 

locations due to the mounting questions and 
increasingly-complex regulatory environment 
associated with these products,” the statement 
says. “The company will exit this category 
after selling through its current inventory.” 
Walmart discontinued e-cigarette sales in 
September 2019. Rite Aid said it would stop 

selling e-cigarettes and vaping products in April 2019... 
McDonald’s is putting the limited-time McRib sandwich 
back on the menu at more than 10,000 U.S. restaurants, 
the company said. The cult favorite first launched in 1981 
and makes periodic returns... Best Buy has opened its 
13th U.S. outlet store in Houston to give shoppers the 
option of buying TVs, appliances and gadgets that other 
customers have returned, the Houston Chronicle reports. 
Returns are on the rise in the age of e-commerce, and 
the five-year-old discount retail concept gives Best Buy a 
way to make money on the returned products... Target, 
Walmart and other retail chains are putting solar panels 
on store roofs to cut operating costs, The New York 
Times reports. These moves continue a trend whereby 
retailers are relying more on renewable energy sources. 
Renewables are now substantially lower in cost. Solar 
prices have come down 90 percent over the past 10 
years and wind is about 70 percent cheaper... General 
Mills’ Nature Valley and Kellogg’s Special K snack bars 
have lost market share to alternative products that offer 
more protein, less sugar and fewer ingredients, The Wall 
Street Journal reports. Snack bar sales in the U.S. grew 
3.2 percent last year. Sales of granola bars were down 
3.7 percent for the first eight months of the year. General 
Mills said last month that U.S. retail sales of snack bars 
dropped 4 percent in its latest quarter.
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AVAILS
  KCRG TV9, a Gray Television station in Cedar Rapids, 
Iowa, has an immediate opening for a Digital Sales 
Manager. The DSM will work directly with 
KCRG’s Sales department to help prospect, 
develop and maintain digital advertising 
accounts. The DSM will also work closely 
with local businesses to provide unique 
marketing solutions and will be responsible 
for achieving KCRG’s digital advertising budget. Must 
have at least 2 years’ experience with managing and/

or selling digital marketing solutions. 
CLICK HERE for more info or to apply. 
EOE.
  KOIN 6 TV/Portland’s CW, a Nexstar 
Media Group Inc.-owned CBS/CW 
duopoly in Portland, Ore., has an 
immediate opening for an Account 
Executive. Candidates must be an 
effective driver of revenue through 
growing existing accounts and new 
business development. The AE must 
be able to solve problems, collaborate 

with teammates and utilize all resources available. 
Bachelor’s degree and 3+ years of media sales experience 
preferred, with history of success. Get more information or 
apply HERE. EOE/Minorities/Females/Vet/Disability.
  A West Coast television station seeks a General 
Manager to provide superior leadership. We need an 
individual with strong sales management experience, who 
also is hard-working, organized, a solid strategic planner, 
has strong management skills in a diverse environment, 
and the ability to think “outside the box” and execute new 
strategies. If you have a track record in creating new 
business, preparing and motivating a staff, and most of 
all have a passion for making our clients successful, we 
want to speak with you. Resume to  tvjobs19@gmail.com. 
EOE.
  Do you have a passion for the automotive industry? KOIN 
6 TV/Portland’s CW, a Nexstar Media Group Inc.-owned 
CBS and CW duopoly in Portland, Ore., has an immediate 
opening for an Automotive Account 
Executive. This person understands 
the unique needs of auto dealers and 
builds solutions to help streamline 
the connection of in-market auto buyers to the dealer’s 
website and in-store visits. Experience dealing with auto 
dealership General Managers and dealership principals 
required. CLICK HERE for more details or to apply now.
  CBS/KCOY 12 in Santa Maria, Calif., has an immediate 
opening for a Local Sales Manager. The successful 
candidate will be responsible for leading, motivating 
and training a team of account executives to achieve 
station local time and online/digital revenue goals. A 
track record of proven success in management, excellent 
communication skills, strong work ethic, and development 
of new and online/digital business is essential. CLICK 
HERE for more info or to apply. Employment is contingent 
upon successful completion of background check and 
drug screen. EOE.

See your ad here Monday! CLICK HERE for details.

NETWORK NEWS
  ABC’s Kids Say the Darndest Things revival (0.9 in 18-
49, 5.4 million) starring Tiffany Haddish was tied as the 
No. 2 series debut this season in Live+Same Day adults 
18-49, a tenth behind Fox’s Prodigal Son. The Sunday 
debut of Kids Say, which is a tenth off the finale of Celebrity 
Family Feud in the 8 PM hour last week, marks ABC’s 
most watched fall premiere in the slot in four years and 
improved over the debut of DWTS: Juniors in the time 
period last fall by 8 percent in total viewers and by 29 
percent in adults 18-49. Kids Say was ABC’s highest-rated 
and most watched program of the night, 
building by double-digits on its lead-in... 
ABC has given a put pilot commitment 
to Homicide Special, a crime drama 
written by Amy Holden Jones and 
Andrew Chapman. Homicide Special is 
set inside the Homicide Special division 
of the Philadelphia PD. It follows two 
young and recently promoted female 
detectives and a beat cop as they take 
on an entrenched and corrupt system at 
an inner city precinct... John Boyd has 
been upped to a series regular on FBI for the CBS drama’s 
current second season. His first episode as a series regular 
will air Oct. 22. Boyd plays Agent Stuart Scola, a silver-
tongued, fast-talking, quick-witted former Wall Streeter-
turned-FBI agent... CBS and its Showtime brand have 
prevailed in a copyright-infringement lawsuit over a hedge 
fund coach, Bloomberg reports. The coach, Denise Shull, 
argued that an in-house hedge fund coach on the show 
Billions was based on a fictionalized version of herself 
from her book Market Mind Games. But Shull failed to 
show substantial similarity between the character in her 
book and the Dr. Wendy Rhoades character on Billions, 
the court found... CBS has greenlit Tough As Nails, a new 
10-episode competition series that throws the spotlight on 
real people who are real tough in real life, as a result of 
their physically demanding everyday jobs. Competitors are 
tested for strength, endurance, agility and mental toughness 
in challenges that take place in the real world. One by one, 
they’re eliminated until the winner is named. The series 
aims to redefine what it means to be tough, proving that it 
comes in all shapes and sizes, and to celebrate Americans 
who roll up their sleeves 24/7 and don’t think twice about 
working long hours and getting their hands dirty... NBC has 
bought a script for a proposed sitcom from Matthew Winer 
(Modern Family) called Forever Family. Written by Austen 
Earl and Joel Church-Cooper, the premise involves three 
different families that live “miles away but worlds apart” and 
who discover that their adopted children all share the same 
birth father... Diahann Carroll, who pioneered television 
with her starring role in the 1968 NBC series Julia, died late 
last week of breast cancer at the age of 84. She also played 
the wealthy and cultured Dominique Deveraux in the 1980s 
ABC primetime soap opera Dynasty... Comedian Rip 
Taylor died Sunday in Beverly Hills, Calif. Remembered for 
his over-the-top personality, Taylor made more than 2,000 
TV appearances on series including The Ed Sullivan Show, 
American Bandstand, Late Night with David Letterman, 
The Tonight Show, The Jackie Gleason Show and more. 
Rip Taylor was 84 years old.
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Conan O’Brien

I have a very specific 
kind of OCD where I like 
to buy a dozen donuts 

and a dozen donut holes 
and then reunite them.
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NIELSEN: DELAYED VIEWING GROWS RATINGS
  A new Nielsen report finds that just because viewers aren’t 
watching a show at its initial airing doesn’t mean it isn’t 
generating strong numbers.
  Live sports remains one of the remaining programming 
options that retains a high level of viewership at airing, but with 
DVR capabilities abound, viewers for genres like primetime 
dramas or sitcoms often wait to watch at a time convenient 
for them. “When the media industry... considers defining a 
hit in measurement terms, it’s crucial that the full viewing 
audience is considered,” Nielsen wrote in its summary.

  According to Nielsen, whose findings 
were reported by TV Technology, in 
the first quarter of 2019, U.S. adults 18 
and over spent nearly four hours each 
week watching delayed, or time-shifted, 
viewing. When they would turn in could 
range from slightly delayed on the same 
day to more than seven days after the 
initial airing.
  Looking closely at the beginning part of 
the 2018 television season (Oct. 1-Dec. 
30, 2018), traditional viewing beyond 

live or same day out to 35 days provided a 10 percent lift 
in viewing for programs, an average of 2.7 million more 
viewers. For viewers 18-49, there is a 14 percent rise (1.1 
million viewers) over the same period.

DONE DEAL
  Graham Media Group has named Stephanie Slagle to 
the newly created position of senior director, Brand Agency 
and Sales Strategy. Slagle has spent the last nine years at 
Dispatch Broadcast Group, acquired by TEGNA in August 
2019, building and managing the digital departments for 
WBNS TV, WBNS Radio and the Columbus Dispatch, prior 
to its sale to Gatehouse Media. In 2017 she led the launch of 
Pixelent Digital, WBNS’s full-service digital agency serving 
data-driven results to clients.
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I wish my credit card 
was like me and had 
zero-percent interest.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

STUDY: AGENCIES FAVOR PAID SOCIAL MEDIA
  Paid social-media advertising took the No. 1 spot for the 
type of media purchased and managed most by agencies, a 
Borrell Research study finds.
  Some 82 percent of agencies participating in the study, set 
for release today, use paid social media. About 77 percent 
use radio, followed by search engine marketing (74%), 
banner ads on websites (74%) and newspapers (70%). 
Rounding out the top 10 are broadcast TV (68%), email 
(68%), outdoors (67%), events and sponsorships (67%) and 
magazines (63%).
  The findings analyze how local ad 
agencies view media. The research 
firm said 2,288 direct buyers and 446 
agency reps completed the survey fielded 
between April and July 2019.
  The findings try to determine the 
media they buy to create the best 
brand recognition, the highest return 
on investment, and more. The average 
annual booking per client is $2.4 million.
  Agencies were asked to name the types 
of media they buy to meet goals around 
Brand Awareness, Brand Consideration, revenue and ROI.
  Traditional media works better to spread the word and make 
consumers think about a brand, the study found. Some 66 
percent of respondents cited traditional forms of media among 
the top five to create brand awareness. Some 55 percent 
cited traditional media for building brand consideration.

GM FURLOUGHS MORE WORKERS AMID STRIKE
  The United Auto Workers’ strike against General Motors, 
now in its fourth week, is continuing to hit the automaker’s 
operations outside of the U.S., CNBC reports.
  The company halted production of a V-8 engine and 
transmission at its engine plant in Ramos Arizpe, Coahuila, 
Mexico, and told about 415 of the factory’s 2,100 employees 
not to come to work yesterday. The temporary layoffs add 
to roughly 10,000 non-UAW workers in North America who 
have been furloughed because of the strike.
  GM last week idled a plant in Mexico that produces its 
highly profitable Chevrolet Silverado and GMC Sierra 1500 
pickups, temporarily laying off 6,000 workers. Prior to that, 
the company cut several operations in Canada and its jointly 
operated DMax engine facility in Ohio.

AVOCADOS FROM MEXICO BACK IN BIG GAME
  Avocados From Mexico will be back with its sixth 
consecutive Super Bowl commercial, Ad Age reports.
  The marketing company with a mission of increasing the 
consumption of avocados from Mexico in the U.S. was created 
in 2013. It has seen increased brand awareness since airing 
its first Super Bowl commercial back in 2015. Running a spot 
during the game is a major part of its marketing strategy, but 
the marketer is also looking to promote the fruit — yes, it’s a 
fruit — beyond football season.
  Plans include opening a restaurant in Dallas later this year. 
The marketer has a chatbot and other digital marketing to 
get shoppers to think about using avocados in different ways 
and throughout the year. It’s also building out Avocado 
Nation, a social network for avocado fanatics set to launch 
in December.


