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PHYSICAL STORES KEY TO SPENDING SEASON
  According to the new Holiday Shopping Intentions 
Survey from the International Council of Shopping 
Centers (ICSC), holiday spending in 2019 will increase 
4.9 percent from the previous year for a total of $832.3 
billion.
  That’s according to a report in Chain Store Age, which 
says the average adult will spend $683 on holiday-related 
items.
  The study also found that 90 percent of U.S. adults plan 
to shop in-store for gifts and other related 
goods, and 97 percent of holiday shoppers 
plan to shop with a retailer that has a 
physical presence. Promotions will drive 
in-store visits, with more than 60 percent of 
respondents saying that searching for deals 
encourages them to make more trips to physical stores.
  In addition, 82 percent of customers who pick up an 
online purchase in-store are likely to make an additional 
purchase while there. The survey also found that 87 
percent of respondents plan to research online before 
going to stores, and 82 percent of respondents who have 
a mobile device will use it in-store to compare prices, get 
digital coupons and check inventory.
  The majority of holiday shopping will take place between 
Thanksgiving and Christmas Day, with 86 percent of 
respondents planning to complete their shopping during that 
time period. Additionally, almost 60 percent of respondents 
plan to shop over Thanksgiving weekend, with that number 
jumping to 73 percent for millennial shoppers. 
  Topping the list of items shoppers will purchase this 
year are gift cards (63%), apparel/footwear/accessories 
(55%), toys/games (48%) and food/alcohol (43%). Holiday 
shoppers planning to buy electronics plan to spend 
most on video games/consoles (53%) and smartphones/
accessories (50%). For children ages 0-12, the expectation 
is that 92 percent will ask for toys this year, and for those 
ages 13-19 gift cards are the gift of choice (61%).
  “Our annual Holiday Shopping Intentions Survey once 
again shows that consumers are not only optimistic about 
the upcoming holiday season, but also 
continue to favor physical stores when 
shopping for gifts,” said Tom McGee, 
president and CEO of ICSC. “Consumers 
expect convenience and experience 
when shopping, which means that 
those retailers with a good omnichannel 
strategy will likely see success this 
holiday season.”
  The ICSC Holiday Shopping Intentions 
Survey was conducted online by Engine 
Insights on behalf of ICSC Sept. 16-18. 
The survey represents a demographically 
representative sample of 1,003 U.S. 
respondents.

ICSC: IT’S LOOKING LIKE A BRICK-AND-MORTAR HOLIDAY
ADVERTISER NEWS
  With the accelerated sales growth of private-label 
consumer products from 2.2 percent in 2015 to 5.8 percent 
in 2018, and annual sales growing faster than national 
brand sales by a factor of four last year, those brands have 
effectively disrupted the category, according to a report 
from Coresight Research. Retail Dive reports Target 
and Kroger recently stepped up their game in private 
label, at a time when small grocers like Aldi and Lidl, as 
well as Amazon, have all appealed to U.S. consumers 

with their own brands, according to the 
report. But Costco’s Kirkland remains the 
titan in the space with sales exceeding $39 
billion last year, reflecting a higher than 
10 percent growth rate, Coresight said... 
Forty-five percent of Domino’s sales in the 

most recent quarter were carryout orders, CNBC reports. 
These orders are more profitable for the chain, which is 
encouraging the activity among its customers... Apple will 
begin mass production of its augmented reality headset in 
the fourth quarter of this year, with plans to begin selling 
the device to consumers by the second quarter of 2020, 
according to a report by TF International Securities... 
Des Moines, Iowa-based Yesway has reached a definitive 
agreement to acquire the Allsup’s Convenience Stores 
chain. Yesway, which operates more than 150 c-stores 
in New Mexico, Oklahoma and Texas, will grow to 422 
stores after the deal is completed. Allsup’s stores are 
located in Iowa, Kansas, Missouri, Nebraska, New 
Mexico, Missouri, Oklahoma, South Dakota, Texas and 
Wyoming... Americans expect to spend an average of 
$637 on holiday shopping this year, Accenture reported 
in its 13th annual Holiday Shopping Survey, released 
Oct. 1. Fifty-seven percent of respondents said they plan 
to spend the same amount of money as last year, while 
28 percent of respondent said they’re planning to spend 
more. The survey noted that consumers are searching for 
“responsible retail,” with 45 percent reporting that they’d 
be more likely to shop at retailers that address social 
issues through their business practices.
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AVAILS
  KCRG TV9, a Gray Television station in Cedar Rapids, 
Iowa, has an immediate opening for a Digital Sales 
Manager. The DSM will work directly with 
KCRG’s Sales department to help prospect, 
develop and maintain digital advertising 
accounts. The DSM will also work closely with 
local businesses to provide unique marketing 
solutions and will be responsible for achieving 
KCRG’s digital advertising budget. Must have at least 2 years’ 
experience with managing and/or selling digital marketing 

solutions. CLICK HERE for more info or 
to apply. EOE.
  A West Coast television station seeks 
a General Manager to provide superior 
leadership. We need an individual with 
strong sales management experience, 
who also is hard-working, organized, 
a solid strategic planner, has strong 
management skills in a diverse 
environment, and the ability to think 
“outside the box” and execute new 
strategies. If you have a track record in 

creating new business, preparing and motivating a staff, and 
most of all have a passion for making our clients successful, 
we want to speak with you. Resume to  tvjobs19@gmail.
com. EOE.
  CBS/KCOY 12 in Santa Maria, Calif., has an immediate 
opening for a Local Sales Manager. The successful 
candidate will be responsible for leading, motivating and 
training a team of account executives to achieve station 
local time and online/digital revenue goals. A track record of 
proven success in management, excellent communication 
skills, strong work ethic, and development of new and online/
digital business is essential. CLICK HERE for more info or to 
apply. Employment is contingent upon successful completion 
of background check and drug screen. EOE.
  WCBD (Nexstar Broadcasting, Inc.) in beautiful Charleston, 
S.C., seeks an experienced Account Executive with a 
proven record of success in TV sales. Individual must 
develop custom solutions for advertisers on multiple 
platforms. Requires emphasis on growing agency shares on 
an established list and generating new business. Candidate 
must have 3-5 years of previous experience with a clear 
record of growth and achievement; TV experience preferred. 
Pre-employment criminal background and motor vehicle 
required. No calls, please!  CLICK HERE for more info or to 
apply now. EOE.

See your ad here Monday! CLICK HERE for details.

PRODUCER PRICES IN SURPRISE SEPT. DROP
  Prices that businesses receive for their goods and services 
unexpectedly fell in September, potentially dealing a setback 
to the Federal Reserve’s hopes of hitting its inflation target.
  The producer-price index declined a seasonally adjusted 
0.3 percent from the previous month, its weakest reading 
since January, the Labor Department said. Economists 
surveyed by The Wall Street Journal had expected a gain 
of 0.1 percent.
  Producer prices were up 1.4 percent from September 2018, 
the smallest 12-month gain in almost three years.

NETWORK NEWS
  Jenna Dewan has been tapped as host of Fox’s new 
dating series Flirty Dancing, the U.S. adaptation of the 
hit British reality show, set for premiere this winter. In the 
show that is part performance, part blind date, and all 
about romantic chemistry, complete strangers are each 
taught half of a dance routine, then meet for the first time 
on a blind date at a breathtaking location, where they will 
then dance together without saying a word. The singles 
will then push themselves out of their comfort zones in 
the hope of being swept off their feet, rather than swept 
to the left or right on a phone... Officials 
at CBS News and Quibi say the two 
organizations will work together to 
produce 60 in 6, a six-minute version 
of CBS’ 60 Minutes featuring younger 
correspondents telling stories in a short 
format aimed at millennial viewers. Quibi 
has previously announced a twice-daily 
news program produced in partnership 
with NBC News... Fox has given a put 
pilot commitment to Diversity Hire, a 
provocative single-camera workplace 
comedy written by Cameron Johnson. It’s described as an 
irreverent workplace half-hour that will comedically explore 
beliefs about race, class and gender, while pushing the 
boundaries of political correctness.

TRUMP, RNC RAMP UP ANTI-IMPEACHMENT SPEND
  The Trump Administration and the Republican National 
Committee continue to ramp up national and local TV 
advertising efforts in light of the House of Representatives 
impeachment inquiry, Television News Daily reports.
  Since Sept. 24, the Donald J. Trump for President 
campaign has spent $3.95 million in TV advertising, 
according to Advertising Analytics. In addition, the RNC 
has spent $2.28 million on advertising targeting the races of 
key House Democrats.
  Other estimates from iSpot.tv show that between Sept. 
25 and Oct. 8, the Trump campaign has had 69 national/
regional airings of some seven different pieces of creative.
  Total estimated spend is $3.3 million. Fox Television 
Network came in at $1.7 million, with NBC at $838,676, 
CBS at $369,394, ABC at $137,092, and TBS at $75,706.

U.S. WORKER DEMAND SOFTENED OVER SUMMER
  Employer demand for workers softened this summer, as 
job openings fell from a year earlier for the third consecutive 
month in August, The Wall Street Journal reports.
  The number of openings declined 4 percent in August from 
a year earlier to 7.1 million, after posting annual declines in 
June and July, Labor Department data released yesterday 
showed. Openings last logged three straight months of 
year-over-year declines in 2009.
  Continued softness in openings indicates that weakening 
business demand, as opposed to a lack of available 
workers, could be the impetus behind a broader slowdown 
in hiring.
  “There are signs that we are definitely seeing a pullback,” 
said Nick Bunker, economist at hiring site Indeed. “[The] 
numbers give credence to the argument that the labor 
market slowdown is driven by employer demand.”
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David Spade

SNL star Kenan Thompson 
is on a new diet. Learn all 
about it on his new show, 

‘Kenan & KALE.’
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FOR SALE AT YOUTUBE: 202 POLITICAL AD SPACE
  Already a big destination for digital ads, YouTube — a 
unit of Alphabet’s Google — is stepping up its efforts to 
snag more political-ad dollars away from local television 
and Facebook, The Wall Street Journal reports.
  The YouTube initiatives aim to take advantage of the 
growing sums being spent on advertising by a historically 
large field of presidential candidates.
  YouTube’s new Instant Reserve tool borrows a tactic 
from the traditional TV business, where advertisers can 
often book ad time months in advance to lock in slots in the 

best programming at discounted rates. 
Before the tool was launched on Sept. 
3, campaigns had to coordinate with 
salespeople to book ad slots, a more 
cumbersome process.
  YouTube is expected to take in $11.38 
billion in global ad revenue this year, 
according to a forecast by eMarketer, a 
20 percent increase from a year earlier. 
Google doesn’t say how much YouTube 
contributes to its total ad revenue, which 
was $116.3 billion last year.

  Google said the company is testing the tool with political 
advertisers as well as hundreds of others, including media 
and consumer-goods companies.

THIS AND THAT
  Sinclair plans to make the most of its investment in the 
regional sports networks it acquired from Disney earlier this 
year, which gave it the television rights to more than half 
the franchises for the MLB, MLS, NBA and NHL, company 
head Chris Ripley says. Forbes reports the company 
plans to establish a group-wide strategy to improve viewer 
experiences across all the 21 RSNs, including replacing 
Fox Sports Go’s streaming app with an improved version 
bearing Sinclair’s brand... Sony’s PlayStation 5 will launch 
next year in time for the holiday season, CNN reports. The 
updated console will come with a revamped controller with 
haptic technology and is expected to have faster processing 
speeds, along with better graphics and upgraded audio.
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Welcome to middle age. 
Your bladder makes its 

own decisions now.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

CTA SEES GAINS FOR STREAMING SPENDING
  Consumer video streaming spending in the U.S. is forecast 
to continue its strong pace of growth — 24 percent to $22 
billion next year, according to the Consumer Technology 
Association.
  CTA estimates that 2019 spending will hit $17.7 billion this 
year, up 25 percent from $14.1 billion a year ago.
  Starting next month, and into next year, four major legacy 
media companies will start major premium video streaming 
services: Apple TV+, Disney+, HBO Max and NBCU’s 
Peacock.
  CTA also predicts that smart-TV sales 
will rise 4 percent to 29 million next year 
from 27.9 million this year, making up 74 
percent of all new TV sets sold in 2020.
  Streaming media players will see some 
slower growth, rising 10 percent to 19.9 
million in 2019 (over 2018) and up 4 
percent to 20.7 million in 2020.
  Although CTA’s analysis indicates that 
consumers generally feel positive about 
the integrated interface of smart-TVs, 
not all smart-TV app software provides 
the big roster of channels that streaming players have. For 
example, Roku claims there are more then 1,800 selections 
in its channel store.
  CTA says that growth in video streaming will also come from 
free ad-supported streaming TV services such as  Pluto TV, 
Xumo or Tubi.
  In addition, new smart-TVs, which include built-in digital 
antennas, will continue to lure potential cord-cutters, as those 
consumers will have their own video “bundles,” streaming 
apps via their TV sets as well as over-the-air TV stations.

OPENAP ROLLS OUT NEW MARKETPLACE
  OpenAP, the advanced advertising company owned by Fox, 
NBCUniversal and Viacom, said it launched a marketplace 
that offers advertisers premium video inventory that can be 
bought using audiences based on data, Broadcasting & 
Cable reports.
  The latest version of OpenAP includes digital video, giving it 
a large addressable footprint. OpenAP was created in 2017 
as a consortium by Fox, Viacom and Time Warner’s Turner 
unit. Comcast’s NBCU later joined the consortium. After 
AT&T acquired Time Warner, it pulled Turner out of OpenAP 
to concentrate its advanced ad efforts with its Xander unit.
  OpenAP launched the marketplace as a beta program last 
month. It became available to all advertisers Oct. 1.
  Buyers can connect to the OpenAP Market through agency 
planning systems and certain demand-side platforms via 
APIs. The market allows advertisers to create audiences, 
define goals and increase reach, OpenAP said. Buyers get 
a consolidated, optimized linear media plan, and optimized 
media plans for digital. OpenAP said it can provide pre- and 
post-campaign analytics for strategic budget allocations.
  “The new OpenAP Market enhances the ability for Merkle 
to help brands execute person-based marketing campaigns 
for both linear and digital,” said A.J. Kinter, VP of media 
and publisher solutions at Merkle, a marketing agency. “We 
believe that with these expanded capabilities it will help 
clients easily and efficiently create guaranteed TV plans 
against their audiences.”


