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BEHIND EACH BRAND? A COMMITMENT TO TV
  For the seventh consecutive year, a U.S. tech giant took 
the top spot in a ranking of the world’s top 100 brands based 
on their value, Chain Store Age reports.
  Apple was ranked No. 1 in Interbrand’s Best Global 
Brands 2019 report, with a total brand value of $234.24 
billion. Rounding out the top five were Google ($168 billion), 
Amazon ($125 billion), Microsoft ($109 billion) and Coca-
Cola ($63 billion).
  This is the 20th edition of the Interbrand report, 
whose ranking is based on three pieces of 
analysis: financial performance of the branded 
products or services; role the brand plays in 
purchase decisions; and the brand’s competitive strength 
and its ability to create loyalty and, therefore, sustainable 
demand and profit into the future.
  Mastercard (No. 62, $9.4 billion) demonstrated the fastest 
growth of any brand this year, showing a 25 percent increase 
in brand value, jumping eight places in the rankings.
  The top growing sector for 2019 was luxury and retail with 
15 luxury and retail brands making the top 100 — the sector 
saw the highest average brand value growth rate year-over-
year at 11 percent.
  The most successful brands in luxury are those that 
have adapted to rapid changes in the global marketplace, 
including catering to a younger consumer base.
  Behind successful brands are robust marketing budgets, 
MediaPost reports, with a substantial spend allocated 
to television. No.1 Apple, spent $634 million last year on 
advertising, with 80 percent of that money going to TV. The 
rest of the top 10: Google ($560M, 48%); Amazon ($922M, 
41%); Microsoft ($360M, 83%); Coca-Cola ($216M, 80%); 
Samsung ($283M, 76%); Toyota ($769M excluding dealer 
advertising, 97%); Mercedes ($188M excluding dealer 
advertising, 90%); McDonald’s ($639M, 86%); Disney 
($1.1B, 75%).
  The Top 10 Best Brands represent $5.6 billion dollars in 
ad spend. Disney and Amazon represent almost a third of 
the Top 10. And TV remains a staple for all advertisers in 
the Top 10.
  MediaPost notes the aforementioned are reported ad 
spend numbers. It won’t be accurate, 
especially with regards to digital ad 
spend, as the reported numbers only 
cover third-party (published) digital 
media. Things like owned digital real 
estate, or investments in content, or 
influencers, etc., aren’t captured. The 
same is true for sponsorships of any 
kind.
  “But none of that changes the 
conclusion that traditional media 
matters,” MediaPost says in a 
commentary, “and within that realm, 
TV matters a lot.”

TECH STILL TOPS FOR MOST VALUABLE GLOBAL BRANDS
ADVERTISER NEWS
  General Motors plans to build a new family of premium 
electric pickup trucks and sport-utility vehicles at its Detroit-
Hamtramck plant beginning in late 2021, possibly reviving 
the imposing Hummer brand on some of them, sources 
tell FutureCar. The Hummer brand was axed by GM after 
the automaker filed bankruptcy during the recession of 
2009 and failed to find a buyer for Hummer... Meanwhile: 

GM says it temporarily halted production 
of its Chevy Blazer midsize crossover in 
Mexico because of a parts shortage due to 
a month-old strike by 46,000 U.S. hourly 
GM employees, Automotive News reports. 

GM sold 35,107 Blazer crossovers in the U.S. during the 
first nine months, including 20,312 units in September... 
Anheuser-Busch InBev is putting more marketing 
muscle behind Natural Light Seltzer as the brewer tries 
to make up ground in the hot-selling category dominated 
by White Claw and Truly, Ad Age reports. The line 
extension, which hit stores in August, ran its first TV ads 
over the weekend during college football programming on 
CBS, Fox and Fox Sports 1. The ads, by VaynerMedia, 
use the tagline, “crashing the party hard”... Sears has 
borrowed about $150 million from lenders, including its 
billionaire owner Eddie Lampert, as it racks up losses less 
than a year after it emerged from bankruptcy protection, 
Reuters reports. The new financing will help stock Sears’ 
store shelves for the holiday shopping season as it 
struggles to become profitable... In the latest escalation 
of the legal battle between Anheuser-Busch InBev and 
MillerCoors, the Bud Light brewer is accusing its rival of 
stealing secret recipes for its beers, including Michelob 
Ultra and Bud Light, CNBC reports. In a claim filed last 
week, the Bud Light brewer alleges a former employee 
who now works at a MillerCoors brewery in Colorado was 
obtaining information from current A-B employees who 
were violating confidentiality agreements... Strong sales 
of Coke Zero helped Coca-Cola increase revenues 8 
percent in Q3, outpacing Wall Street estimates, TheStreet.
com says. The soft drink giant has forecast organic growth 
of 5 percent this year.
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AVAILS
  WDBJ7 (CBS), a Gray Television, Inc.-owned station 
broadcast property in Roanoke, Va., is looking for a dynamic 
News Director to lead the news department 
of this dominant No. 1 station in a Top 70 
market. The News Director supervises 
all news programming and personnel, 
and establishes policies for standards and 
practices within the news and operations department. The 
News Director will provide long-term strategic vision for the 
News department and protects the journalism integrity of the 

station. CLICK HERE for more info or to 
apply now.
  NBCUniversal is searching for an 
Account Executive for NBC10/
Telemundo62 in Philadelphia. The 
AE will identify, target, develop and 
secure new business for NBC10 and 
Telemundo62 through a variety of 
platforms, including on-air, on-line, 
mobile and out-of-home. Candidates 
should have a minimum of 3 years’ 
experience in media sales, Bachelor’s 

degree, and a proven track record of developing and selling 
broadcast and digital solutions. We’re looking for a self-
motivated team player with excellent organizational skills! 
Please apply HERE.
  Tired of the corporate grind? WPSD Local 6, a family-
owned NBC affiliate in market 88, Paducah, Ky., is looking 
for a local sales manager. Our ideal candidate has 
experience leading and coaching a team of six or more AEs 
who sell television, digital and event advertising. You should 
have experience with Jim Doyle & Marshall Marketing sales 
initiatives and know how to get the most out of Wide Orbit 
and Matrix sales programs. Resume to: GSM-WPSD-TV, 
100 Television Lane, Paducah KY 42003. NO calls! EOE.

See your ad here tomorrow! CLICK HERE for details.

FOX TAKES LEAD IN PRIMETIME 18-49 VIEWERS
  Thanks to strong performances from Thursday Night 
Football and The Masked Singer, Fox continues to lead 
broadcast networks in primetime 18-49 viewers in the new 
TV season, a rare uptick for a TV network versus the previous 
year, Television News Daily reports.
  After three weeks of the new season, Fox is at a Nielsen 1.9 
rating/9 share, up 6 percent from a year ago through Oct. 13. 
That’s a combination of Nielsen-measured live-program plus 
seven days of time-shifted viewing and for the most recent 
period, live program-plus-same day time-shifted viewing.
  NBC is next at a 1.7/8, down 20 percent from a year ago. 
CBS and ABC each come in at 1.0/5, down 23 percent and 
17 percent, respectively. Univision and Telemundo are tied 
at a 0.4/2, flat and down 20 percent, respectively. The CW is 
even with a year ago at 0.2/1.
  NBC is tops in total average viewers at 7.42 million, down 
13 percent. CBS is close behind at 7.33 million, also 13 
percent lower. Fox, with another rare gain, is at 6.58 million, 
10 percent higher versus a year ago to date.
  ABC is down 10 percent (5.1 million). Univision is flat at 1.33 
million viewers, Telemundo is down 13 percent (1.09 million) 
and The CW ( 830,000) is down 2 percent.

NETWORK NEWS
  The CW has greenlit sci-fi drama Pandora for a second 
season, with an unconfirmed number of new episodes. Set 
in the year 2199, Pandora follows Priscilla Quintana as 
a young woman named Jax (aka Pandora) who has lost 
everything but finds a new life at Earth’s Space Training 
Academy, where she and her friends learn to defend the 
galaxy from threats – both alien and human. The cast 
also includes Oliver Dench, Raechelle Banno, John 
Harlan Kim, Ben Radcliffe, Banita Sandhu, Martin 
Bobb-Semple and Noah Huntley... CBS’ Late Show 
with Stephen Colbert continues this 
season where it left off a year ago, 
easily leading all broadcast TV late-
night shows in total viewers. Through 
three weeks, Late Show (11:35 p.m.) is 
averaging 3.3 million Nielsen viewers, 
outpacing NBC’s The Tonight Show 
with Jimmy Fallon (1.89 million) and 
ABC’s Jimmy Kimmel Live (1.84 
million). Last year, from September 
2018 to September 2019, Late Show 
came in at 3.6 million viewers, followed 
by Tonight at 2.29 million and Kimmel with 1.97 million. 
Early three-week results show Late Late Show with 
James Corden (CBS) has a slight advantage in total 
viewers (1.22 million) over NBC’s Late Night with Seth 
Meyers, which has 1.19 million. ABC’s Nightline is at 
1.14 million so far... Fox has ordered a second season 
of its new half-hour animated comedy series Bless the 
Harts for premiere during the 2020-21 season. It marks 
the second freshman Fox series to get a pickup, following 
breakout new drama Prodigal Son, which got a full-
season order with nine additional episodes... NBC has 
opted not to order additional episodes from new series 
Bluff City Law. The legal family drama starring Jimmy 
Smits will complete its initial 10-episode order, remaining 
in its high-profile Monday 10 PM time slot. While the 
network has made no decision beyond that, a Season 2 
renewal appears highly unlikely. The news comes after 
four softly rated airings of Bluff City Law, which had 
struggled to hold onto its Voice lead-in in the Monday 10 
PM slot, slipping to a Live+Same Day low of 3.4 million 
viewers and a 0.5 adults 18-49 rating last week... CBS 
has put in development Bent, a crime drama. Written by 
Vaun Wilmott, Bent revolves around an instinctive and 
streetwise Texas law enforcement officer who is caught 
between two parental figures – her biological father, who 
co-opted her into his 10-state crime spree as a child, and 
her adopted father, who caught them and took her in as his 
own... Fox has given a script commitment plus penalty to 
Live, a Washington, D.C.-set police drama series written 
by Chris Collins (The Wire). Live is based on the Korean 
series of the same name. It’s described as a grounded 
and gritty exploration of six interconnected unsung heroes 
within D.C.’s Metropolitan Police Department. It’s seen 
primarily through the eyes of Darcell Murrray, a young 
African-American cop born and raised in one of the most 
dangerous sectors of D.C. The emsemble cast highlights 
how each of the four police bureaus is impacted not only 
by one another, but also by the clash of money, race, sex 
and statecraft in the nation’s capital.
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David Spade

The season premiere of The 
Walking Dead had its lowest 

ratings ever. The problem 
is, 10 seasons in, I think the 
zombies are FULL. They’re 

walking around bloated!
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SUSTAINABILITY KEY TO HOLIDAY PURCHASES
  Discounts and low prices are historic holiday asks. But 
this year, sustainability is also top of mind. According to a 
recent survey, shoppers are more mindful of who they do 
business with, especially as it pertains to the environment, 
eMarketer reports.
  Coleman Parkes Research, on behalf of Accenture, 
conducted an online survey of 1,500 consumers in 17 
cities, including New York, Seattle and Detroit. On average, 
34 percent of respondents said they were unaware of the 
negative environmental impact faster shipping causes. But 

half said they’d be willing to try greener 
delivery options this holiday season, 
such as a slower shipping option or in-
store pickup.
  Shoppers also said they wanted 
to do business with environmentally 
conscious retailers. Fully, 47 percent of 
consumers surveyed said so.
  This shift has been a long time coming. 
According to a January 2019 survey 
from Hotwire, 47 percent of internet 
users worldwide said they had switched 

to a different product or service because a company violated 
their personal values. Protecting the environment topped 
the list of reasons consumers switched, and 5 percent cited 
concerns about climate change.
  This trend toward increased sustainability is especially 
prominent among younger cohorts. According to a study 
from the International Trademark Association (INTA) 
conducted in November 2018, 89 percent of U.S. Gen Z 
internet users ages 18-23 felt that brands should aim to do 
good in the world.

THIS AND THAT
  Meat consumption across the globe rose 8 percent 
between 2013 and 2018, according to Euromonitor. “While 
environmental, health and ethical motives are driving 
consumers to cut back on meat in some developed markets, 
global meat sales are growing, mostly driven by demand 
in developing nations,” said Tom Rees, industry manager 
of food and nutrition at Euromonitor... Nearly 70 percent of 
consumers wouldn’t conduct business with a brand whose 
data usage is “invasive,” and 73 percent of individuals are 
willing to share more personal information with companies 
that have transparent data practices, up from 66 percent in 
2018, according to an Accenture Interactive study. Some 
87 percent of the 8,000 individuals surveyed also believe in 
buying from a brand that understands their personal needs, 
and 93 percent say “excellent” interactions are important.
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FunnyTweeter.com

I saw a guy at Starbucks 
today. No iPhone. No 

tablet. No laptop. He just 
sat there. Drinking coffee. 

Like a psychopath.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

PAI: TV REPACK SHOULD BE OVER 66% COMPLETE
  The FCC’s repack of most of a thousand TV stations into 
smaller spectrum quarters is almost two-thirds of the way to 
completion, FCC Chairman Ajit Pai told a Senate oversight 
hearing audience last week.
  The Senate Financial Services Subcommittee wanted 
to talk about spectrum issues and Pai was there to oblige, 
Broadcasting & Cable reports. Asked by Sen. Jerry 
Moran (R-Kan.) for a brief update about the status of the 
post-incentive auction repack, the chairman said that the 
fifth phase in the 10-phase transition had been completed 
in September after a slight extension for 
stations affected by Hurricane Dorian.
  As of that date, he said, 533 of the 987 
broadcasters (54%) required to move to a 
new channel had done so. Phase 6 of the 
transition was set to end Friday, and Pai 
said he expected 100 additional stations 
will have moved, meaning more than two-
thirds will have made the repack transition 
successfully.  
  Congress allocated more than $2 billion 
to pay for those moves by broadcasters, 
as well as for the re-tuning of headends by cable operators to 
receive the new channels.

AT&T’S XANDR ACQUIRES AD SALES PLATFORM
  Xandr, the advertising and analytics division of AT&T, 
has acquired audience-based television advertising sales 
platform Clypd, Reuters reports.
  Clypd, launched in 2012 as a private company, secured 
$19.4 million in Series B funding in 2015, led by European 
broadcaster RTL. Following its agreement to integrate its 
research and analytics data products in to Clypd’s platform, 
TiVo also participated in the Series B funding.
  Sell-side programmatic player Clypd offers data-driven 
solutions for advanced audience targeting across linear and 
OTT, enabling ad buys, including in private marketplaces, 
through standardized APIs, Television News Daily reports.
  The cross-linear/OTT capabilities were achieved through 
RTL’s integration, in April, of its SpotX global video advertising 
platform with Clypd’s audience-based TV sales platform.

REPORT: 25% OF HEALTHCARE SPEND IS WASTE
  The Department of Health and Human Services and the 
Centers for Medicare and Medicaid Services reported 
that U.S. health care spending hit $3.5 trillion in 2017, a 3.9 
percent increase from 2016.
  But those increases in spending don’t necessarily translate 
to better care, ABC News reports, because there is a 
tremendous amount of waste, and a majority of the spending 
may be tied up in trying to make healthcare more affordable 
to the patients, according to a new study published in the 
Journal of the American Medical Association.
  The study, by Dr. Natasha Perekh from the University 
of Pittsburgh School of Medicine and representatives of 
Humana Health Care, estimates the annual cost of waste in 
system ranges from $760 billion to $935 billion. They claim 
waste accounts for a quarter of all health care spending.
  This study says waste comes from unnecessary hospital 
visits, fraud, hospital-related complications and poor 
outpatient treatment, to name a few things.


