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SHOWS SEE ACROSS-THE-BOARD RATINGS HIKE  
  With so many options available to consume video in the 
home, it is not possible to determine a hit TV show by 
only counting the audience that watches on the day it airs, 
according to new data from Nielsen.
  Nielsen says different types of programming hold sway over 
different types of viewing behavior, from the live, must-see 
action of sports to the carefully curated dramas sitting on that 
DVR “shelf” as a viewer waits for the perfect 
moment in the week to watch it.
  When the media industry — be it the critics 
weaving in viewing metrics to complement 
their POV to programming decision-makers 
weighing the ratings — considers defining 
a hit in measurement terms, it’s crucial that the full viewing 
audience is considered, Media Play News reports.
  “Anything less would be a short-sighted slight to the content 
creators operating in a $72 billion advertising gauntlet as well 
as to the fans who simply might not be able to make the live 
airing and opt for this delayed viewing,” Nielsen wrote.
  In the first quarter of the year, adults (18+) spent nearly four 
hours each week watching delayed, or time-shifted, viewing 
(via VOD or DVR).
  Among all genres of programming at the beginning of 
the last television season (Oct. 1 to Dec. 30, 2018), video 
consumption up to 35 days after live or same day broadcast, 
generated a 10 percent lift in viewing — or an average of 2.7 
million more viewers for a particular show. Among viewers 
18-49, time-shifting upped ratings 14 percent, or 1.1 million 
viewers, respectively.
  This trend becomes more pronounced, however, depending 
on specific genres of programming and the viewer demo 
using time-shifted options. In Q4 2018, delayed viewing 
helped drive ratings 40 percent higher for primetime dramas 
and 65 percent higher among consumers 18-49. The trends 
continued for less popular shows, which saw viewership 
increase 20 percent through time-shifted access.

DRINKERS DRINKING LESS, BUT SPENDING MORE
  Consumers are considering health and wellness more and 
drinking less but willing to spend more on alcoholic beverages 
when they do drink, members of 
Nielsen’s beverage alcohol team 
shared during last week’s Brewers 
Association Power Hour webinar.
  That’s according to Brewbound, 
a website that covers the business 
of craft beers. It reports that alcohol 
consumers are now more concerned 
about health and wellness than any 
other topic, citing the Conference 
Board Global Consumer Confidence 
Survey, in collaboration with Nielsen.

(Continued on Page 3)

NIELSEN: TIME-SHIFTED VIEWING BOOSTS AUDIENCES
ADVERTISER NEWS
  Gymboree had 800 stores before it filed for bankruptcy 
and shuttered all its locations. The chain was later acquired 
by The Children’s Place for $76 million. Next year, CNN 
reports, The Children’s Place will bring Gymboree.com 
back online. It also plans to open Gymboree shops inside 
200 of its stores in the U.S. and Canada... Outback 
Steakhouse is running a machine-learning pilot to 

analyze wait times, interactions between 
staff and patrons, and other factors that 
impact the restaurant chain’s business, 
CNBC reports. The test involved placing 
cameras in restaurant lobbies. It could 
expand to other areas in the future... 

Kroger’s decision to lay off, demote or transfer hundreds 
of store and department managers has workers in those 
locations waiting for the next shoe to drop, Business 
Insider says. “These are not easy decisions, but we do 
believe they are necessary to ensure the Kroger family 
of companies can continue to deliver fresh, affordable 
food for customers, jobs with good benefits and growth 
opportunities, and our commitment to ending hunger in our 
communities,” a Kroger representative says... Walmart is 
reviving its online venue that lets kids take a closer look 
at popular toys ahead of the 2019 holiday season, Retail 
Dive reports. The retailer has partnered with interactive 
entertainment company Eko to launch the site, dubbed 
Walmart Toys Lab. The companies formed a joint venture 
last year to create interactive programming, and originally 
launched the toy lab last holiday season. Kids can use 
the site to look at, test or play with toys via a virtual 
controller... Five Below, along with Comcast and other 
investors, has put $12 million in Nerd Street Gamers, 
an esports infrastructure company, Retail Dive reports. 
As part of the deal, Five Below and Nerd Street Gamers 
will build 3,000-square foot Localhost spaces connected 
to an undisclosed number of Five Below stores and will 
host live, in-person events played using professional-level 
equipment. The test will begin with a multi-store pilot in 
2020 and, if successful, could scale to 70 or more locations 
over the next few years, according to a press release.
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AVAILS
  NBCUniversal is searching for an Account Executive for 
NBC10/Telemundo62 in Philadelphia. The AE will identify, 
target, develop and secure new business for NBC10 and 
Telemundo62 through a variety of platforms, including on-
air, on-line, mobile and out-of-home. Candidates should 
have a minimum of 3 years’ experience in media sales, 
Bachelor’s degree, and a proven track record of developing 
and selling broadcast and digital solutions. We’re looking for 
a self-motivated team player with excellent organizational 
skills! Please apply HERE.

  WDBJ7 (CBS), a Gray Television, Inc.-
owned station broadcast property in 
Roanoke, Va., is looking for a dynamic 
News Director to lead the news 
department of this dominant No. 1 station 
in a Top 70 market. The News Director 
supervises all news programming and 
personnel, and establishes policies for 
standards and practices within the news 
and operations department. The News 
Director will provide long-term strategic 
vision for the News department and 

protects the journalism integrity of the station. CLICK HERE 
for more info or to apply now.
  WPBF 25, Hearst Television’s ABC affiliate in West Palm 
Beach, Fla., is hiring an experienced Account Executive. 
The AE is responsible for selling advertising 
to local businesses and ad agencies, and 
negotiating ratings and rates with ad agencies. 
This position will be responsible for developing 
new TV and digital revenue. If you are motivated 
by an excellent product, great compensation and working 
with a talented team of professionals, look no further. Click 
HERE for details or to apply now. EOE.
  Tired of the corporate grind? WPSD Local 6, a family-
owned NBC affiliate in market 88, Paducah, Ky., is looking 
for a local sales manager. Our ideal candidate has 
experience leading and coaching a team of six or more AEs 
who sell television, digital and event advertising. You should 
have experience with Jim Doyle & Marshall Marketing sales 
initiatives and know how to get the most out of Wide Orbit 
and Matrix sales programs. Resume to: GSM-WPSD-TV, 
100 Television Lane, Paducah KY 42003. NO calls! EOE.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  Netflix says it’s ready for the “streaming wars” in its 
third-quarter earnings report, which showed subscriber 
growth rebounding even as new on-demand digital video 
threats emerged. Netflix says it has added 6.8 million total 
customers in Q3, increasing the size of its audience to 
158 million paid memberships. In the U.S. alone, Netflix 
added 500,000 paid members, compared to Q2, when it 
lost subscribers. Revenue grew 31 percent year-over-year 
to $5.2 billion for the quarter... Travel retail is on the rise 
around the world, fueled by big-spending Chinese tourists 
and growing demand for beauty products, according to 
Generation Research. Total travel retail sales grew 12.9 
percent to $79 billion last year, and beauty sales in the 
channel grew 23 percent.

NETWORK NEWS
  Tonight’s fourth episode of new NBC comedy Sunnyside 
will be the last on the linear network. Starting the following 
Thursday (Oct. 24), NBC will debut the 11th and final 
season of Will & Grace in Sunnyside’s 9:30 PM slot. NBC 
has ordered an additional episode of Sunnyside, bringing 
its order from 10 to 11. The remaining seven episodes will 
air weekly on the NBC app, other digital platforms and 
NBC.com. The series currently is in production on Episode 
9 and will complete all 11 episodes. Sunnyside opened 
to a 0.4 18-49 rating and 1.78 million viewers in L+SD... 
CBS News leader Susan Zirinsky and 
CBS Evening News anchor Norah 
O’Donnell are hoping to capture a 
larger share of evening news audiences 
with changes to the program’s format, 
Variety reports. O’Donnell recently 
scored an interview with Mohammed 
bin Salman, crown prince of Saudi 
Arabia, in which she pressed him on 
the murder of journalist Jamal Khash-
oggi, and Zirinsky is hopeful the 
network can attract more viewers with 
coverage of breaking and exclusive news stories... CBS 
All Access has ordered a second season of the original 
anthology series Why Women Kill. Starring Lucy Liu, 
Ginnifer Goodwin and Kirby Howell-Baptiste, the first 
season details the lives of three women living in three 
different decades — a housewife in the 1960s (Goodwin), 
a socialite in the 1980s (Liu) and a lawyer in 2019 (Howell-
Baptiste) — all dealing with infidelity in their marriages... 
Deadline reports that Combate Americas, an emerging 
Hispanic mixed-martial-arts circuit that started live bouts in 
2015, has reached a three-year partnership with Univision 
and Grupo Televisa worth an eight-figure sum. Although 
not in the same financial bracket as the UFC’s $1.5 billion 
pact with ESPN or Bellator’s nine-figure agreement with 
DAZN and Viacom, the Combate deal, the companies say, 
represents the first cross-border deal for combat sports, 
with Univision and Televisa set to deliver live fights via their 
recently relaunched TUDN sports brands in the U.S. and 
Mexico.

UAW, GM LEADERS HAVE DEAL TO END STRIKE
  General Motors and the United Auto Workers union 
reached a tentative deal yesterday for a new four-year 
labor deal, moving closer to ending a costly month-long 
strike that shut down GM’s most profitable factories in a 
test of wills over the future of U.S. auto industry jobs.
  Neither party released details of the deal, which is subject 
to ratification by UAW members, a process that could last up 
to two weeks, Reuters reports. A new contract is expected 
to include commitments by the automaker to invest billions 
in U.S. vehicle factories to build new generations of electric 
vehicles, as well as U.S. electric vehicle battery plants. 
Union leaders worry that a shift to electric vehicles could 
cost thousands of jobs at engine and transmission factories.
  Details of GM’s last offer emerged over the weekend 
and Reuters had reported that the company boosted the 
amount it plans to invest in the U.S. to about $9 billion from 
its previous offer of $7 billion. That figure is unchanged in 
the final agreement, a person briefed on the matter said.

10/17/2019

Larry The Cable Guy

I think my grandma is still 
on medical marijuana. 
Yesterday she gave my 
wife a quilt made out of 

Taco Bell wrappers.
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U.S. RETAIL SALES SLIDE 0.3% IN SEPTEMBER
  Retail sales dropped last month by the largest amount in 
seven months, possibly signaling that rising trade tensions 
and turbulent markets are having an impact on consumer 
spending, The Associated Press says.
  Retail sales fell 0.3 percent in September following a 
0.6 percent gain in August, the Commerce Department 
reported yesterday. It was the first decline since a 0.5 
percent drop in February.
  Consumer spending was strong in the spring and 
economists had been counting on continued strength 

to protect the U.S. economy as it is 
buffeted by the fallout from the U.S. 
trade war with China.
  The spending decline in October, 
which was unexpected, was influenced 
by special factors including a big 0.7 
percent decline in sales at gasoline 
stations, a decline that likely reflected 
falling gas prices during the month.
  The overall economy grew at a 2 
percent annual rate in the April-June 
quarter, with much of that strength 

coming from a 4.6 percent surge in consumer spending, 
which accounts for about 70 percent of economic activity.

WALMART WILL PUT YOUR GROCERIES AWAY
  Walmart is launching a new service that will deliver 
groceries — and put them away in your fridge — starting 
with three cities, CNBC reports.
  InHome grocery delivery is a membership program 
that’s being rolled out at an introductory price of $19.95 
a month. It requires shoppers to purchase a $49.95 smart 
door lock kit or smart garage door kit, which comes with 
free installation and one month of free unlimited grocery 
delivery.
  Launching in Kansas City, Pittsburgh and Vero Beach, 
Fla., the pilot program was initially announced at the 
company’s shareholders meeting in June. The company 
hopes to expand it nationwide, but wouldn’t say when 
or which cities its eyeing as potential test markets if the 
launch is a success.

10/17/2019

Rodney Dangerfield

I haven’t spoken to my 
wife in years. I didn’t 
want to interrupt her.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

SYNDICATION SHOWS DOWN SEASON TO DATE
  About a month into the new syndication season, viewership 
for new shows is slowly rising week-to-week, but still down 
overall versus a year ago on a season-to-date basis, 
Television News Daily reports.
  Syndication’s leading show, CBS Television Distribution’s 
Judge Judy, is off 8 percent in total viewers to a Nielsen 8.8 
million viewers, looking at the period from Sept. 2 through 
Oct. 6, compared to the similar period a year ago.
  The next three shows, all game programs, posted lesser 
mid single-digit percentage declines. CBS’s Wheel of 
Fortune was off 6 percent to 8.6 million, 
while CBS’ Jeopardy slipped 2 percent to 
8.53 million and CBS’ Family Feud was 
down 4 percent to 8.5 million. That said, 
all three have seen modest improvements 
of 2 to 10 percent on a week-to-week 
basis in the current season.
  Warner Bros’ The Big Bang Theory 
lost a big 30 percent to 4.6 million, yet 
continues to be highest-rated off-network 
sitcom. Big Bang ended its 12-season 
original episode run on CBS last May.
  Disney-ABC Domestic Television’s Last Man Standing 
is next, down 9 percent to 2.9 million. Disney’s Modern 
Family has lost 21 percent to 2.3 million.
  Among talk shows, CBS’ Dr. Phil has lost 19 percent to 
3.1 million, while Disney-ABC Domestic TV’s Live with Kelly 
and Ryan is off 7 percent to 2.6 million and Warner Bros.’ 
Ellen DeGeneres has fallen 17 percent to 2.4 million. Kelly 
Clarkson, a new talk show from NBCUniversal, is at 1.9 
million for two weeks of shows.

FOX USING iSPOT TO BENCHMARK AD IMPACTS
  Fox says it has made a deal to use measurement and 
attribution data from iSpot.tv to show advertisers in 
different categories how effective commercials on Fox are, 
Broadcasting & Cable reports.
  The data provides advertisers with benchmarks for how 
much of a lift their brands get when they advertise on TV and 
compares that with the lift they get when their commercials 
run on Fox’s linear and OTT properties.
  The move comes as more networks are looking to 
provide advertisers with data about attribution, which is 
the contribution an advertising campaign makes towards a 
marketing objective, such as app downloads, web traffic, 
store visits or sales.

DRINKERS DRINKING LESS, BUT SPENDING MORE
(Continued from Page 1)
  “In fact, that is the first time in the last quarterly Consumer 
Confidence Survey that they said that — even more so than 
the economy,” said Danny Brager, Nielsen’s senior vice 
president of beverage alcohol practice.
  The most common reason respondents gave for drinking 
less is that they’re prioritizing health.
  The health and wellness trend was clear across several 
product segments. Five of Nielsen’s top 10 growth brands 
by dollar sales were hard seltzers — White Claw’s variety 
pack, White Claw Black Cherry, Truly’s Berry variety pack, 
Truly’s Tropical variety pack and White Claw Mango — for 
the 36 weeks ending Sept. 7.


