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VAB: $460M FROM 110 DEBUT TV ADVERTISERS
  Despite disruptions caused by the COVID-19 pandemic 
through much of this year, spending from first-time national 
TV advertisers rose 50% in the first six months of 2020.
  Some $460 million in national TV ad revenue came from 
110 first-time national TV marketers in the first half of 2020, 
according to VAB, the video advertising trade group. That’s 
up from $300 million versus the same period a year ago.
  The biggest buyers this time around were pharmaceutical 
and video streaming marketers. The highest-spending 
pharmaceutical brands included Rinvoq ($79.4 million); 
Descovy ($58.1 million); Kisqali ($32 million); 
and Ubrelvy ($27.5 million).
  Major video streaming/virtual pay TV services 
included AT&T TV ($27.2 million); Quibi ($24.8 
million); Peacock ($23.9 million); and HBO Max 
($13.6 million).
  The VAB (Video Advertising Bureau) analysis 
comes from Nielsen Ad Intel data in the first quarter of 2020, 
which includes national broadcast, national cable, Spanish-
language cable TV, and Spanish-language broadcast TV.
  Other significant marketers in the period included Premier 
Protein ($12.4 million); Visible (a telecommunications 
company) $12.2 million; and Planet Oat (oat milk/desserts) 
$9.8 million.
  The VAB says 60 D2C brands accounted for 56% of total 
new advertisers and 31% of total spend.
  Despite the effects of seven months of the COVID-19 
pandemic which began in mid-March, the second three 
months of the year (April, May, June), witnessed the bulk 
of the $460 million in spending, with $316 million from 60 
advertisers. Fifty new national TV advertisers launched in the 
first quarter, spending $143 million.
  National TV advertising is expected to see a 13.2% decline 
in the U.S. market for 2020, according to a June projection 
from Magna, the IPG media intelligence and investment 
business.

HEAVY-DUTY TRUCK SALES HIT 2020 HIGH IN SEPT.
  U.S. sales of heavy-duty trucks rose to their highest levels 
this year in September, data from industry body WardsAuto 
showed yesterday, signaling a slow recovery in the economy 
that has been battered by the COVID-19 pandemic.
  Sales of Class 8 trucks, which have three or more axles, 
rose to 19,126 in September but were still down nearly 33% 
compared with the same month last year, when volumes 
touched 28,258 units.
  Daimler Trucks North America’s Freightliner sold 7,713 
units, the highest among all truckmakers, but was down 
33.8% compared with a year earlier.
  Paccar Inc’s Kenworth reported second-highest sales of 
2,800 units, down 26.9% from the 2019 period.
  Volvo Trucks North America, a unit of Volvo AB, became 
the only truckmaker to report an increase in sales, which 
rose 0.5% to 1,960 trucks.

H1 AD SPENDING BY FIRST-TIME TV MARKETERS UP 50%
ADVERTISER NEWS
  Analysts are predicting that Amazon’s Prime Day event 
could rake in upwards of $10 billion for the e-commerce gi-
ant. Other retailers are piling on for their own events, but po-
sitioned for the first time at the onset of the holiday season, 
Amazon’s hugely popular event has the potential to send 
seismic shocks through an already seriously disrupted indus-
try… According to a recent poll fielded by Sports and Leisure 
Research Group, a little over half of Americans are already 
stocking up on food staples and other household essentials 
or have plans to do so in coming weeks. The participants 

cite the potential reimposition of quarantining 
measures as the top reason for such behavior, 
although many are also feeling anxious about 
the possibility of civil and supply chain disrup-
tions following the November elections... Levi 
Strauss on Amazon.com and Tommy Hilfiger 
have launched online programming similar to 

home shopping networks in an effort to drive incremental 
online sales as in-store shopping at retail partners remains 
challenged due to the novel coronavirus pandemic… Smart 
& Final has sharpened its ability to forecast and manage la-
bor needs across its store base with the adoption of Logile’s 
automated store planning and workforce management so-
lutions. Based in Commerce, Calif., the warehouse-style 
grocery chain has completed the implementation of Logile’s 
technology in all 256 of its Smart & Final Extra! and Smart 
& Final stores in California, Arizona and Nevada... Johnson 
& Johnson said it would take a few days at least to hear 
from a safety monitoring panel about its review of the com-
pany’s late-stage COVID-19 vaccine trial after announcing 
that the large study had been paused due to an unexplained 
illness in one participant. The pause comes around a month 
after AstraZeneca also suspended trials of its experimental 
coronavirus vaccine — which uses a similar technology — 
due to a participant falling ill. That trial remains on pause... 
Apple yesterday launched its next-generation iPhone 12, 
with faster 5G connectivity that the company hopes will spur 
consumers to trade in their old phones and keep its sales 
booming through the end of the year. The core of the lineup, 
the iPhone 12 with a 6.1-inch display, will sell for $799, while 
a Mini version with a 5.4-inch screen will be $699. A Pro ver-
sion with three cameras and a new 3-D ‘lidar’ sensor starts 
at $999, with the largest Pro Max starting at $1,099 and go-
ing up to $1,399... Nissan’s U.S. lending arm has agreed 
to pay a $4 million fine to settle a government agency’s al-
legation that it improperly repossessed hundreds of consum-
ers’ vehicles. The Consumer Financial Protection Bureau 
(CFPB) said that between 2013 and 2019, Nissan Motor 
Acceptance Corp. (NMAC), a subsidiary of the Japanese 
automaker’s North American unit, “wrongfully repossessed 
hundreds of consumers’ vehicles despite the consumer hav-
ing made payments” or taken other actions. Nissan must pay 
up to $1 million to consumers subject to a wrongful repos-
session.
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RICHARDS GROUP FIRED BY CLIENT MOTEL 6
  Motel 6, a client of Richards Group for 34 years, has 
fired the agency following a purported remark by Stan 
Richards, its 88-year-old founder, during a creative review 
that a proposed ad was “too Black” and would not resonate 
with Motel 6’s “significant white supremacist constituents,” 
Ad Age reports.
  Motel 6 did not confirm the actual remark but said, “We 
are outraged by the statements made about Motel 6 and 
our customers by a member of The Richards Group during 
one of its internal meetings. The comments were not only 

completely inaccurate, they are also 
in direct opposition of our values and 
beliefs as an organization. Upon learning 
of these comments, we terminated our 
relationship with The Richards Group, 
effective immediately.”
  Richards’ utterance came during an 
Oct. 8 remote internal meeting attended 
by about 40 people to review an idea for 
an ad campaign that celebrated Black 
artists, according to someone who was 
on the call. According to this person, 

Richards was challenged by some stunned attendees and 
signed off abruptly, saying he had another meeting to attend.
  The agency later released the following statement from 
Stan Richards: “Last week, we were reviewing creative 
for what was to be a multicultural campaign for one of 
our clients. Two of our creatives, both white, presented a 
direction I thought was not multiculturally inclusive enough. 
I misspoke and commented using words I greatly regret, 
including three I never should have said: ‘It’s too black.’ 
To be clear, though, I have never used racial slurs about 
any ethnic group nor tolerated it from anyone around me. 
Those words were said innocently, but they were hurtful to 
members of our staff. I have apologized for that, as I should 
have. Having spent much of my adult life fighting prejudice, 
I should have known better.”

DELTA POSTS ANOTHER MASSIVE LOSS IN Q3
  Delta Air Lines yesterday posted another multibillion-
dollar net loss after the coronavirus pandemic spoiled what 
is usually a peak summer travel period. Although travelers 
are getting more comfortable flying and demand is starting 
to inch higher, the carrier warned it could take years for 
sales to recover.
  Kicking off third-quarter reporting for the beleaguered 
airline sector, Delta said its net loss was $5.4 billion in Q3, 
compared with a profit of $1.5 billion in the year-earlier 
period. Including its second-quarter results, Delta has lost 
more than $11 billion during the pandemic so far.
  Revenue dropped 76% from $12.56 billion a year earlier 
to $3.06 billion in the three months ended Sept. 30, slightly 
under analysts’ forecasts for $3.1 billion. Delta’s president 
warned revenues may not normalize for “two years or more.”
  Large airlines like Delta have been particularly challenged 
in the pandemic because they previously relied heavily on 
business travel and sprawling international networks, two 
areas that have been hard hit by the COVID-19 outbreak.
  CEO Ed Bastian told CNBC that the airline has seen “real 
encouraging signs of improvement,” including interest in 
Thanksgiving and Christmas travel.

CBS SHARES SCRIPTED SERIES START DATES
  CBS has revealed premiere dates for 10 scripted shows, 
including five dramas and five comedies. Young Sheldon 
has its season four premiere and Mom starts Season 8 on 
Nov. 5. Also on that date is new Chuck Lorre comedy B 
Positive. Thomas Middleditch and Annaleigh Ashford 
star in the show, inspired by creator Marco Pennette’s 
experience as a transplant recipient. 
  Show production has been staggered for all networks due 
to COVID issues.
  NCIS: Los Angeles and NCIS: New Orleans are back 
Nov. 8, Los Angeles beginning Season 
12 and New Orleans Season 7. Drama 
SWAT premieres Season 4 on Nov. 11.
  Comedies The Neighborhood starts 
Season 3 and Bob Hearts Abishola 
begins Season 2 on Nov. 16, as does 
legal drama All Rise, also unfurling 
Season 2.
  Procedural drama NCIS is back Nov. 17 
with season 18. CBS will air fan-favorite 
episodes from the series’ 17 previous 
seasons Sunday nights, starting Nov. 8.

AUG. MATTRESS IMPORTS UP 53%, STILL SURGING
  Mattress imports, continuing their recent surge, increased 
53% in August, an industry report says. “Robust growth” from 
a handful of non-China Asian nations sparked that surge, 
Raymond James said in a report on the August figures.
  In its analysis of the import figures, Raymond James, based 
in St. Petersburg, Fla., admitted that it was “a little surprised” 
that there was not a larger slowdown in the August figures.
  Mattress imports jumped 78% in July, and Raymond James 
said then that the likelihood of anti-dumping duties could 
spur a slowdown in imports in August.
  At the time of the preliminary determination of duties, likely 
in late October, a 90-day look-back period will be put in place. 
If there is a surge of imports in that period, duties will be 
retroactively applied, the firm noted.
  Seven countries are targeted in the current anti-dumping 
investigation: Cambodia, Indonesia, Malaysia, Serbia, 
Thailand, Turkey and Vietnam. In the trailing 12 months from 
August, those countries brought in 8,398,851 mattress units, 
or 89% of the total imported units.

HOMEBUYERS MADE BE AVOIDING FLORIDA COAST
  Fewer Americans are scooping up coastal real-estate these 
days — and the risk of rising sea levels appears to be driving 
the trend, MarketWatch reports.
  Researchers at the University of Pennsylvania studied 
the dynamics of coastal real-estate markets in Florida, where 
as many as 1 million homes are expected to be at risk of 
chronic flooding due to rising sea levels by the year 2100. 
Comparing homes in areas with more exposure to rising sea 
levels with those that are less at risk, the study found that 
today’s homebuyers have far less interest in the more at-risk 
properties.
  Before 2013, transaction volumes across these two sections 
of the market moved in tandem. But since then, they have 
diverged. The number of homes sold in the markets with 
the highest risk of “chronic inundation,” as some call it, fell 
between 16% and 20% from 2013 to 2018.
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George Carlin

The other night I ate 
at a real nice family 

restaurant. Every table 
had an argument going.
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eMARKETER: E-COMMERCE TO GROW OVER 30%
  U.S. online sales will reach $794.5 billion this year, up 
32.4% year-over-year and accounting for 14.4% of all retail 
spending. That’s according to eMarketer’s third-quarter 
forecast, which also predicts that e-commerce sales will 
reach 19.2% of all U.S. retail spending by 2024.
  The increase for 2020 is much higher than the 18% gain 
predicted in the company’s Q2 forecast as consumers 
continue to opt for online shopping amid the pandemic.
  Online shopping is so strong that it will more than offset 
the 3.2% decline in brick-and-mortar spending this year, 

which will drop to $4.711 trillion, reported 
eMarketer. As a result, total U.S. retail 
sales will remain essentially flat.
  “We’ve seen e-commerce accelerate 
in ways that didn’t seem possible last 
spring, given the extent of the economic 
crisis,” said Andrew Lipsman, eMarketer 
principal analyst at Insider Intelligence. 
“While much of the shift has been led 
by essential categories like grocery, 
there has been surprising strength in 
discretionary categories like consumer 

electronics and home furnishings that benefited from 
pandemic-driven lifestyle needs.”
  As the entire e-commerce market expands, so too will the 
shares of the top 10 e-commerce players, accounting for 
63.2% of all online sales this year, according to eMarketer. 
This is up from 57.9% in 2019.

AMC THEATERS OPEN, BUT RUNNING OUT OF CASH
  Even with virtually all its U.S. movie theaters resuming 
operations, AMC Entertainment, the largest U.S. movie 
chain, says it could run out of cash by early 2021.
  Roughly 83% of AMC’s domestic theaters were re-opened 
starting in late August, with 494 U.S. theaters open out of its 
total of 598. However, those venues opened only at a limited 
capacity of about 20% to 40%.
  B. Riley Securities estimates AMC could witness revenue 
sinking to $1.2 billion in 2020 from its total $5.5 billion in 
2019 due to COVID-19 pandemic disruptions that included 
all theater closed from March through August.
  Closed theaters in California, Maryland, New York, North 
Carolina and Washington represent 23% of AMC revenue, 
according to B. Riley Securities.
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Where did birds sit 
to contemplate life 
before power lines 

were invented?

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

STUDY: WEBSITE WOES, ABANDONED CARTS
  According to a goMoxie survey, 40% of consumers 
struggle to do simple tasks on retail websites. More than half 
of consumers (62%) that struggle to complete a transaction 
online abandon their cart, the survey found.
  The survey found that Gen Z consumers had the highest 
percentage (46%) of respondents who have struggled to 
complete a transaction from a retailer online, followed by 
millennials (41%), Gen X (40%) and baby boomers (33%).
  The survey findings indicate that consumers are more likely 
to seek out competitors than ask for help if they encounter 
difficulties on retail websites. Only 26% 
of respondents said they contacted 
customer service if they had a problem, 
but 52% of digital consumers left to shop 
with a competitor.
 As the COVID-19 pandemic forced 
non-essential retailers to close their 
doors, some stores, such as Kohl’s 
and GameStop, saw a spike in their 
e-commerce operations. The coronavirus 
pandemic has reinforced the importance 
of e-commerce as well as brought to light 
its constraints.

USED AUTOS LIFT SEPT. U.S. CONSUMER PRICES
  U.S. consumer prices increased for a fourth straight month 
in September, with the cost of cars and trucks rising by 
the most since 1969, but inflation is slowing amid excess 
capacity in the economy as it gradually recovers from the 
COVID-19 recession.
  Though the benign report from the Labor Department 
yesterday will have no direct impact on monetary policy, 
it should allow the Federal Reserve to keep interest rates 
near zero for a while and continue with massive cash 
infusions as it nurses the economy back to health.
  The consumer price index rose 0.2% last month after 
gaining 0.4% in August. The CPI advanced 0.6% in both 
June and July after falling in the prior three months as 
business closures to slow the spread of the coronavirus 
weighed on demand.
  A 6.7% jump in the prices of used cars and trucks again 
accounted for most of the increase in the CPI last month. 
That was the biggest gain since February 1969 and followed 
a 5.4% advance in August. The strong increases likely 
reflect a shortage of used motor vehicles amid an aversion 
to public transportation because of fears of contracting 
COVID-19.

THIS AND THAT
  ATSC 3.0 (aka NextGen TV) continues to gain steam as 
five TV stations from the Oklahoma City area announced 
deployments. The stations include Hearst’s KOCO-TV 
(ABC), Nexstar Media Group’s KFOR-TV (NBC) and 
KAUT-TV (IND); and KOKH-TV (Fox) and KOCB-TV (CW), 
owned by Sinclair... Netflix says it has stopped offering 
free trials in the U.S. The company has pulled down the 
free-trial option from its website. The Verge reported that 
the streaming service started phasing out the option for 
U.S.-based subscribers this month, after spending the 
last couple of years phasing out the option in a number of 
countries around the world.


