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eMARKETER: PANDEMIC ACCELERATES GROWTH
  Marketers will spend $17.37 billion on advertising 
on e-commerce sites and apps this year, according to 
eMarketer’s first-ever forecast of e-commerce channel ad 
spending.
  Ad spending on e-commerce properties will be up 38.8% 
from 2019 — an acceleration of spending growth, thanks to 
the pandemic. By the end of this year, e-commerce channel 
advertising will represent 12.2% of U.S. digital ad spend.
  “E-commerce channel ads are gaining popularity as brands 
realize the value of targeting prospects exhibiting purchase 
intent within the large e-commerce marketplaces,” said 
Andrew Lipsman, eMarketer principal analyst at Insider 
Intelligence. “The trend has only accelerated during the 
pandemic as e-commerce accounts for a higher percentage 
of most brands’ and retailers’ sales. 
While Amazon has already proven 
itself as an ad platform, the next wave 
of e-commerce power players is now 
making more aggressive moves in the 
space.”
  Also known as retail media advertising, e-commerce channel 
advertising is digital advertising that appears on websites or 
apps that are primarily engaged in retail e-commerce.
  “This type of advertising has benefited massively from the 
pandemic-accelerated shift of retail sales to e-commerce, 
but other disruptive forces in the digital media world are 
also driving more dollars to Amazon, Walmart, and their 
competitors in the space,” said eMarketer principal analyst 
at Insider Intelligence Nicole Perrin. “As advertisers look 
to a future where it’s harder to identify and track users, 
e-commerce properties have the advantages of shopping 
and intent data on the targeting side plus closed-loop 
attribution for measurement and optimization.”
  Amazon is by far the largest platform. This year, the 
company will net $13.18 billion in e-commerce channel ad 
revenues, up 39.1% from 2019. This represents 75.7% of 
overall e-commerce channel ad spending and 90.6% of 
Amazon’s net U.S. digital ad revenues. Amazon will continue 
to dominate the e-commerce advertising space, reaching 
nearly 77% of the market by 2022.
  The research firm also expects Walmart to grow its share of 
the market, in eMarketer’s first-ever forecast of Walmart’s net 
digital ad revenues. The retail giant’s e-commerce channel 
ad revenues will reach $849.4 million this year, thanks to the 
highest year-over-year (YoY) growth among any company 
eMarketer breaks out, at 73.4%. Walmart will represent 
4.9% of total U.S. e-commerce channel ad spending. By 
2022, its share will reach nearly 7%.
  Two other market leaders will maintain their share over the 
next few years as the overall market grows rapidly: eBay’s 
e-commerce channel ad revenues will reach $328.3 million 
this year, up 30.3% on a year-over-year basis. And Etsy’s 
e-commerce channel ad spending is on track to bring in 
$133.2 million, up 69.8% YoY.

FORECAST: E-COMMERCE AD SPEND TO SURGE 39% IN ’20
ADVERTISER NEWS
  Walmart is suing the government in a pre-emptive step to 
avoid paying a penalty for the alleged role its pharmacies 
are playing in the nation’s opioid crisis. Walmart is arguing 
in its suit that the Justice Department and the Drug 
Enforcement Agency lacked both the regulatory and 
enforcement wherewithal to stop the spread and are instead 
looking to make the retailer the fall guy for their failings… 
Dollar General employees are paid an average of $9.68 an 
hour. Walmart, by comparison, pays an average of $13.08 for 
an hour’s worth of work, according to a study of 25 big retail 
industry employers by Payscale. Rival Dollar Tree, which 
also owns Family Dollar, pays its workers an average of $10 
an hour... Carter’s is closing a big chunk of its store base but 
it isn’t giving up on new store growth. The infant and young 

children’s clothing company operates 
about 850 stores in the U.S., Canada and 
Mexico under the Carter’s and OshKosh 
B’Gosh banners, including co-branded 
locations. CEO and Chairman Michael 
Casey said Carter’s will close about 25% 

of its stores — or 200 or more locations — as the leases 
come up for renewal or where there is a kickout provision. At 
the same time, Carter’s plans to open nearly 100 co-branded 
Carter’s-OshKosh stores during the next five years... Gap 
Inc. is moving away from the mall. The struggling apparel 
giant revealed its new Power Plan 2023 strategy to return 
the company to profitable growth at its virtual investor 
meeting last week. The strategy emphasizes expanding its 
higher-profit Old Navy and Athleta brands, tweaking and 
reducing product assortments and reducing and rethinking 
its store footprint in a move away from traditional shopping 
malls... Justice has a new suitor. Bluestar Alliance, whose 
brand portfolio includes Hurley, bebe, Tahari, Brookstone, 
Limited Too and others, has become the new stalking horse 
bidder for Ascena Retail’s tween brand Justice. Bluestar bid 
is valued in excess of $60 million, and consists of $44 million 
in cash. It includes the intellectual property and related assets 
as well as assumption of certain liabilities. The Bluestar offer 
overtakes Premier Brand’s bid of $35 million for Justice... 
Retail analysts with the ratings agency Moody’s have raised 
their expectations for retail’s performance, changing their 
industry outlook from negative to stable, Retail Dive reports. 
Now projecting 15% decline in operating profits, the analysts 
softened their estimates for the collective hit to retailers this 
year, after previously forecasting a drop of up to 30%. They 
expect operating profit to improve around 20% next year. For 
both years, the analysts estimate sales growth of 3%-5%... 
Sam’s Club will soon deploy a fleet of 372 autonomous 
floor-scrubbing robots in most of its 600 U.S. stores, and the 
retailer also announced an expansion of a shelf analytics 
pilot program that uses an accessory to the cleaning robot. 
The machines feature an add-on that employs a cloud-
based program to better analyze inventory and verify pricing 
accuracy, among other functions.
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AVAILS
  The 4Q forecast for Myrtle Beach, S.C., is sunny and 
75 degrees! Wouldn’t you like to be here? WMBF-TV, 
the NBC affiliate, is seeking another 
experienced media seller to join our 
team. This position will grow existing 
accounts and develop new partnerships 
while being rewarded with fantastic commission rates. Are 
you self-motivated, with a desire to succeed, while having 
fun? Then apply ONLINE at gray.tv/careers and attach a 
resume to start the process. EOE.

  Account Executive, Temple/Killeen, 
Texas: KWTX News 10 and CW12 is 
seeking an enthusiastic, highly motivated 
Account Executive who can connect 
with clients and help them achieve 
their business objectives through 
effective TV and digital advertising. 
The ideal candidate will possess 
excellent communication skills, have an 
enthusiastic and outgoing personality, 
along with a drive to succeed. Most 
importantly, we are looking for a hard-

working salesperson who wants to have FUN at work, make 
money and help local businesses grow. CLICK HERE for 
more info or to apply. EOE.
  KOIN 6 TV / KRCW Portland’s CW, the Nexstar Media 
Group Inc.-owned CBS and CW duopoly in Portland, Ore., 
has an immediate opening for an Account Executive. The 
ideal candidate will be passionate, persistent and enjoy the 
sales process. Bachelor’s Degree and 3+ years of media 
sales experience preferred. Must multitask in a fast-paced 
environment and have a track record of success! We’re 
looking for an effective driver of revenue through growing 
existing accounts and new business development. Visit our 
WEBSITE for more info or to apply now.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  Weekly initial claims for jobless benefits, a proxy for layoffs, 
fell by 55,000 to a seasonally adjusted 787,000 in the week 
ended Oct. 17, the Labor Department said last week. The 
revised level of claims for the week ended Oct. 3 — 767,000 
— was the lowest since the March 14 week, when less than 
300,000 new claims were filed... FuboTV, the sports-themed 
online TV streaming platform, has updated its multiview 
feature on Apple TV. Now, subscribers can watch up to four 
channels simultaneously, doubling the feature’s previous 
capability of two channels. The updated multiview feature is 
currently available to 10% of fuboTV subscribers and will roll 
out to 100% in the coming days... HBO Max, WarnerMedia’s 
high-profile subscription streaming video platform, reported 
8.6 million subscriber activations in Q3. The SVOD had 4.1 
million activations after its first month of service following the 
May 27 launch. Activations are classified as HBO pay-TV 
subscribers and non-subs who sign up separately for Max 
with a “valid payment” method... Lee Kun-hee, the chairman 
of Samsung Electronics who guided the corporation to 
becoming the world’s biggest producer of smartphones, 
televisions and memory chips, has died. He was 78. Lee 
died yesterday, according to a Samsung statement.

NETWORK NEWS
  The 2020 World Series on Fox is in record-low territory from 
a ratings standpoint. The Tampa Bay Rays’ 6-4 win over 
the Los Angeles Dodgers in Game 2 on Wednesday night 
was seen by an average of 8.95 million viewers, receiving a 
5.0 rating and 11 share, according to Nielsen. Los Angeles’ 
opening 8-3 victory on Tuesday was seen by an average 
of 9.195 million, receiving a 5.1 rating and 11 share. The 
average for the first two games was 9.07 million. The low for 
any World Series game before this year came the only other 
time the Rays were in the Fall Classic, when their 5-4 loss 
to the Philadelphia Phillies in Game 3 in 
2008 was viewed by an average of 9.836 
million on Oct. 25, a Saturday night... Dan 
+ Shay will join Alicia Keys, Offset and 
Shawn Mendes as performers on CBS’ 
Every Vote Counts: A Celebration of 
Democracy on Thursday. Keys, America 
Ferrera and Kerry Washington host the 
broadcast and streaming special, which 
airs on CBS at 9 PM (ET/PT) and will be 
carried by CBS All Access, iHeartMedia 
radio stations and app, Apple Music, 
YouTube, Facebook, Twitter and other providers... ABC 
has given a six-episode back order to Black-ish. The pickup 
brings the order for the praised comedy to 21 episodes, which 
constitutes a full season order, with a potential for more. 
The back order comes two days after the seventh season 
premiere. There was also an hour-long election special 
earlier this month... NBC has given a put pilot commitment 
to drama Sovereign. The project, from a story by Ava 
DuVernay, marks the first Native American family drama 
developed for network television. Sovereign chronicles the 
lives, loves and loyalties of a sprawling Indigenous family 
struggling to control the future of their tribe against outside 
forces and themselves... NBC is developing a comedy set in 
the world of figure skating with someone who knows the ice 
well: Olympic medalist Adam Rippon. Rippon, a breakout 
star from the 2018 Winter Olympics, is a co-creator of the 
untitled project. It has a script commitment plus penalty. 
The potential series is set in the off-the-wall world of adult 
figure skating, where oversized ambitions, underwhelming 
talent and boundless heart take center ice. It centers on one 
woman who fights her family, failing knees and every other 
skater at the rink to make her dreams come true.

LAST PRESIDENTIAL DEBATE DRAWS 63 MILLION
  The final presidential debate on Thursday drew just under 
63 million viewers, according to Nielsen.
  The total fell short of the 73.1 million viewers who tuned in 
the first time President Trump and former Vice President 
Joe Biden squared off.
  The final debate drew a household rating of 20.4, down from 
23.7 for the first debate.
  Four years ago, the final debate between former Secretary 
of State Hillary Clinton and Trump drew 84 million viewers.
  Nielsen’s figures for 2020 are based on live coverage for 15 
networks and includes viewers streaming on connected TVs.
  Fox News Channel had the biggest audience with 14.8 
million viewers. Among the other big networks, ABC had 
10.8 million viewers, NBC had 10.2 million, CNN had 7.2 
million, MSNBC had 6.7 million and CBS had 5.5 million.
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Mitch Hedberg

I would imagine that if 
you could understand 

Morse code, a tap dancer 
would drive you crazy.
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SURVEY: CAR BUYERS NOW WANT HOME DELIVERY
  Real-time messaging and chat functionality, virtual vehicle 
walk-arounds and test drives with video, and completing 
financing and trade-ins online. Those are some of the new 
methods consumers are using to purchase their new or used 
cars from local dealerships.
  Sixty-one percent of recent car buyers would want their newly 
purchased car delivered at home from their local dealership, 
Cars.com stated, sourcing a September DealerRater 
consumer survey.
  Cars.com said the stay-at-home economy is bringing a 

surge in buying cars delivered directly to 
consumers’ homes.
  Cars.com says dealers are responding 
to that trend. CARS Dealer Community 
studies in March and August show a 35% 
increase in local dealerships offering 
home delivery services since March.
  As shoppers and sellers juggle 
homeschooling and working from home, 
the COVID-19 pandemic accelerated 
their adoption of virtual car-buying tools 
and contactless home delivery options.

  Those digital offerings provided a lifeline to local dealerships 
during showroom closures. In the months that followed, the 
offerings helped them compete effectively against disruptors 
and national online-only car sellers.

AUTOTRADER, KBB SHARE TOP CAR DEALS
  Under the category of Best Used Car Deals, Autotrader and 
Kelley Blue Book say the Acura MDX is “a practical choice in 
three-row, midsize luxury SUVs,” Auto Remarketing reports. 
“It’s comfortable, spacious, and legitimately luxurious,” the 
companies said.
  That is just one portion of Autotrader and Kelley Blue Book’s 
latest effort to bring consumers “the most recent information 
on the best car deals monthly.” Autotrader and Kelley Blue 
Book are releasing several new lists, bringing together 
standouts to help make car shopping easier.
  The companies describe purchasing a car as sometimes 
being a stressful process, and they say they are “looking to 
alleviate any consumer uncertainty.”
  The expanded coverage of top new and used car deals 
includes best SUV lease deals under $300; best truck lease 
deals; best used SUV deals; best used car deals; and best 
luxury car and SUV deals.
  The Chevrolet Equinox is another example of the list 
of Best Used Car Deals, and Autotrader and KBB say the 
Equinox is “stylish and nicely equipped.” The two-row, five-
passenger Equinox is a “comfortable, agreeable compact 
SUV,” they write.

10/26/2020

FunnyTweeter.com

The only reason there’s 
a market for hammers is 
not because they go bad 
but because they grow 

legs and walk away.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

TIME IS RIGHT TO CASH IN ON HOME IMPROVEMENT
  Nearly 40% of adults did some form of home improvement 
last year, according to The Media Audit.
  “That number is up substantially this year as a result of 
several COVID-caused factors, and 
it is good news for TV,” says Jeff 
Stein, Southeast Market Manager 
for The Media Audit. “People are 
working from home, traveling less 
and savings accounts are building. The result... people are 
spending on their immediate surroundings... their home.”
  The U.S. Census Bureau confirms 
Stein’s comments as it reports home 
centers, hardware stores, garden centers 
and building materials suppliers are 
showing more than a 20% sales increase 
year over year.
  The Media Audit research shows TV 
reaches 93%+ of home remodelers, 
shoppers at home-improvement stores 
including Ace Hardware, Home Depot, 
Lowes and Menards. “On average, home 
remodelers spend more than four hours a 
day with television... more than any other medium,” notes 
Stein.
  “Homeowners who did remodeling between March and May 
spent an average of $1,750,” reports Fred Miller, president 
of Consumer Specialists.
  “TV should be looking for a bigger slice of the home-
improvement pie,” says The Media Audit’s Stein. “People 
are at home and can see what needs to be done. They are 
watching TV and they have more time due to COVID and 
working from home. So home-improvement advertisers 
couldn’t have a better situation for inviting consumers to their 
stores.”

SMI: ADVERTISING MARKET DECLINE EASES IN Q3
  There are strong signs of a comeback in the U.S. 
advertising market, according to new figures released by 
Standard Media Index.
  SMI says the year-over-year market was down just 5% in 
the second quarter after the staggering, pandemic-induced 
32% plunge seen in Q2.
  SMI says digital is the first advertising medium in the U.S. 
to find positive growth since March, rising 8% and growing 
26% over Q2. Digital, according to SMI, made up nearly 
half (49%) of the July-to-September media mix, with growth 
driven by search and video.
  “The third quarter also represents the conclusion of the 
broadcast season, as this was a transformative force for 
the broadcast industry as the market looked to recover from 
a disastrous second quarter,” SMI says in a news release. 
“With the cancellation of sports and live events the broadcast 
sector in the U.S. saw -31% decline in ad revenue.”
  SMI says the easing of lockdowns improved the Q3 trends, 
along with key drivers like news content and the return of 
the delayed NBA and NHL playoffs, which found zealous 
marketers eager to reach sports-hungry consumers.
  However, there’s still a lot of pain in the Other Media 
category, which includes traditional advertising mediums 
like radio, print, cinema and out-of-home. Recovery there 
still awaits, according to SMI, noting a 46% decline in Q3.


