
 

www.spotsndots.com
Subscriptions: $350 per year.

This publication cannot be
distributed beyond the office

of the actual subscriber. 
Need us? 888-884-2630 or  

sales@spotsndots.com 
Copyright 2020.The Daily News of TV Sales                       Thursday, October 15, 2020

OUTLOOK: AVERAGE ADULT WILL SPEND $655
  The main trade group for shopping centers has added 
its holiday forecasts to the pool, projecting a 1.9% rise in 
spending to $862.2 billion, Retail Dive reports.
  The average adult plans to spend $655 on holiday items, 
higher than 2019’s spending, and 73% expect to spend the 
same or more this season, according to the annual survey 
from the International Council of Shopping Centers.
  ICSC also estimates that e-commerce sales will jump 25% 
this year. Additionally, the survey found 53% of consumers 
plan to use services like curbside pickup 
and click-and-collect.
  Always challenging, forecasting the 
future is supremely difficult in 2020, given 
numerous factors that can change the 
course of the economy in short order. Will 
COVID-19 surge, and to what extent? Will 
more stimulus make it out of Congress? How do households 
feel about their financial prospects in 2021 and beyond?
  There are no sure or stable answers to these questions. 
With some, the possibilities diverge in opposite directions.
  Deloitte, in releasing its annual holiday forecasts, 
acknowledged this by describing a “K-shaped” recovery. That 
entails two scenarios, one where things go relatively well in 
the economy and perhaps progress is made on a COVID-19 
vaccine and/or stimulus, and sales tick moderately up as 
consumers feel more optimistic. In the other, sales remain 
flat as the economy limps along into 2021.
  Nearly all estimates so far agree on one thing: robust 
e-commerce growth. “We expect to see an increase in 
online shopping activity, which means that those retailers 
that have implemented an aggressive omnichannel strategy 
will likely do well during the holiday season,” ICSC CEO 
Tom McGee said in a statement. 
  The growth estimates track with a year that has already 
brought an accelerated expansion in e-commerce to much 
of the retail world. It’s a testament to consumers’ continued 
wariness around in-store shopping, with the pandemic still 
working its way through the U.S.
  Along with shifting channels, consumers are mindful of 
the precautions stores take when they do go shopping in 
physical locations.
  According to ICSC, 66% of surveyed 
consumers said they are more 
likely to visit stores with strict health 
precautions in place, like mask 
requirements.
  ICSC, as others have found, reports 
that consumers plan to start their 
holiday shopping earlier. A full 77% 
said they planned to shop earlier than 
they usually would, with 67% saying 
they would start before Thanksgiving 
and 23% saying they would start as 
early as October.

ICSC: 2020 HOLIDAY SALES UP 1.9% TO $863 BILLION
ADVERTISER NEWS
  Walmart will still hold in-store Black Friday deals the day 
after Thanksgiving starting at 5 AM, but instead of the usual 
chaotic crowds, there will be single-file lines. Stores will pro-
vide sanitized carts, cap the number of shoppers at 20% of 
regular capacity and offer omnichannel sales in three phas-
es in November... Shopify’s new-store count increased 
71% in the second quarter compared to the previous three 
months, while quarterly revenue came in at $714.3 mil-
lion, almost twice the previous year’s figure. Volume on the 

Shopify Fulfillment Network more than 
doubled from Q1 to Q2, director Thomas 
Epting said... Macy’s will turn stores in Do-
ver, Del., and Littleton, Colo., into holiday 
season fulfillment centers for online orders, 
offering limited services including order 
pickup, returns and bill paying. Macy’s re-

ported a 53% year-over-year increase in digital sales in the 
second quarter, and last month nearly one-third of digital 
orders were fulfilled from stores, CEO Jeff Gennette said... 
North Carolina-based Belk is the latest department store 
to launch same-day delivery for its online shoppers. Other 
retailers including Target, Walmart, Macy’s and Kohl’s are 
also offering the service, which has been growing in popu-
larity... Mass merchandisers have been capturing share of 
the apparel and accessories market at a time when many 
specialty clothing chains and department stores are see-
ing sales go in the wrong direction. Partnerships such as 
the one that Target has with Levi Strauss for its value-
price Denizen line as well as its premium Red Tag jeans 
are helping to raise the fashion profile of big-box retailers...  
Earth Fare hit a low point when it declared bankruptcy 
in February. The natural foods grocer, which operated 50 
stores in 10 states when it filed for Chapter 11 in February, 
closed all its locations at that time. Since then, however, 
the food retailer has received an investment from Hulsing 
Enterprises and began to restructure its business, with a 
former president and the chain’s founder joining the effort. 
Since June 22, Earth Fare has opened 13 stores with plans

(Continued on Page 3)
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AVAILS
  Account Executive, Temple/Killeen, Texas: KWTX News 
10 and CW12 are seeking an enthusiastic, highly motivated 
Account Executive who can connect with 
clients and help them achieve their business 
objectives through effective TV and digital 
advertising. The ideal candidate will possess 
excellent communication skills, have an 
enthusiastic and outgoing personality, along 
with a drive to succeed. Most importantly, we are looking for 
a hard-working salesperson who wants to have FUN at work, 

make money and help local businesses 
grow. CLICK HERE for more info or to 
apply. EOE.
  Integrated Digital Specialist (IDS), 
Virginia: As a member of the WAVY/
FOX43 digital sales team, the IDS 
is responsible for generating and 
growing digital marketing revenue for 
the company. The IDS will need to be 
the expert on digital services and will 
work with the Digital Sales Director, 
independently and in conjunction with 

the WAVY/FOX43 sales team, to achieve budgeted revenue 
goals in the digital marketing services area. 1+ years of digital 
marketing or media sales is preferred. To be considered for 
this position, you must apply online. EOE.
  Do you have a strong competitive drive and determination to 
win? Are you a natural relationship builder and collaborator? 
If so, a fantastic opportunity awaits at the top media outlet in 
the “#1 City in the World” — Charleston, S.C. and WCSC-
TV (CBS). Bring your tenacity, great communication skills 
and ability to close new business to WCSC Live 5 News 
and get rewarded well for your efforts. You will have the 
opportunity to sell across all WCSC’s television and digital 
platforms, providing advertising solutions to new customers 
that will help them generate sales and increase profitability. 
CLICK HERE for more details or to apply now. EOE.

See your ad here tomorrow! CLICK HERE for details.

STUDY: COVID-19 BRINGS E-COMMERCE WINDFALL
  U.S. online retail sales are expected to soar in 2020 as the 
pandemic shifts consumer spending to the internet.
  According to the new 2020 U.S. Online Retail Forecast 
from global business advisory firm FTI Consulting, U.S. 
online retail sales will experience a $71 billion windfall 
in 2020 as a direct result of the impact of COVID-19 on 
consumer shopping habits.
  The study predicts U.S. online retail sales will reach $748 
billion in 2020, compared to $598 billion in 2019 and its pre-
pandemic 2020 forecast of $677 billion. This implies a 25% 
increase over 2019, the strongest growth year recorded by 
FTI for online retail sales since 2006, when the channel was 
still emerging.
  FTI also projects online market share of total retail sales 
will increase by 3.5 percentage points in 2020, more than 
double its annual market share gains in recent years.
  TLooking ahead, the study projects that online retail sales 
now will reach $1 trillion by 2023, a year earlier than projected 
in 2019. Total online market share is projected to reach 27% 
by 2025 and 33% by 2030, compared to 19.2% in 2020.

NETWORK NEWS
  President Trump will take part in an NBC News town hall 
event in Miami tonight, the network announced yesterday. 
The town hall, moderated by TODAY anchor Savannah 
Guthrie, will take place on the same evening — and at the 
same time — that former Vice President Joe Biden is doing 
his own town hall event in Philadelphia on ABC News at 
8 PM (ET). Trump and Biden were supposed to hold their 
second debate tonight, but Trump pulled out after organizers 
announced it was going to be conducted virtually. The last 
presidential debate is scheduled for next Thursday, Oct. 22... 
Actress Conchata Ferrell passed died 
Monday at the age of 77. Ferrell appeared 
regularly on CBS’ Two and Half Men. 
Her other TV credits included L.A. Law, 
Good Times, ER, Buffy the Vampire 
Slayer, BJ and the Bear and Grace and 
Frankie. Ferrell also had a successful 
stage career and was an acting teacher 
at UCLA... The Tim Allen comedy Last 
Man Standing will conclude with its 
ninth season, which premieres on Fox 
in January. It will have 194 episodes and 
three seasons on Fox, after six on ABC.Allen plays Mike 
Baxter, a happily married father of three daughters who finds 
himself the odd man out in a home dominated by females. 
Nancy Travis, Amanda Fuller, Molly McCook, Hector 
Elizondo and Christoph Sanders are also in the cast.

PANDEMIC-ERA CONTENT CONSUMPTION SOARS
  Content consumption has increased across the board since 
the pandemic, though not all consumers expect these habits 
to stick post-COVID. So finds a recent DoubleVerify report 
on shifts in media and advertising since the global crisis, 
Marketing Charts reports.
  Echoing other research since the pandemic, the survey of 
more than 10,000 consumers fielded between May and June 
2020 indicates significant changes to content consumption 
habits. Respondents indicated having spent more time 
on a number of channels during the pandemic, including 
social media (48%), news websites/apps (47%), streaming 
services (47%), TV (45%) and video/mobile games (39%).
  Notably, 44% stated that they are using CTV devices more 
since the pandemic. This is the case particularly among 
younger consumers, with half (49%) of 18- to 24-year-olds 
increasing their usage as well as 55% of 25- to 35-year-olds. 
By comparison, around one-quarter (24%) of those ages 65 
and over have increased their time with CTV.
  Citing research from IAB, the report notes a 46% year-over-
year increase in CTV ad budgets as a result of this surge 
in consumption. However, this is not to say that advertisers 
shouldn’t anticipate a changing landscape over the coming 
months – only around one-fifth of consumers expect to 
continue to increase their time spent with channels such as 
mobile games (20%), TV (21%), news websites and apps 
(22%) and social media (23%) post-pandemic.
  The report also charts the current state of consumers’ 
openness to ads. The largest proportion (47%) are receptive 
to ads on TV, followed by social media (42%), news websites/
apps (36%) and video/mobile games (22%).
  Respondents were least receptive to ads on streaming 
music channels (21%).
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Billy Crystal

At 60, I could do the same 
things I could do at 30, if I 
could only remember what 

those things are.
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REPORT: STREAMING VIEWING AT ALL-TIME HIGH
  Thanks to the coronavirus, online video is more popular 
than ever with the average global viewer watching nearly 
eight hours (7 hours, 55 minutes) per week, according to new 
data from Limelight Networks.
  With consumers homebound during the pandemic, video 
viewing increased 16% in the past year, according to the 
report commissioned to understand consumer perceptions 
and behaviors around online video.
  The report — State of Online Video 2020 — is based on 
online responses from 5,000 consumers in the U.S. and nine 

other nations who are 18 and older and 
watch an hour or more of online video 
content each week.
  According to the report, 47% of people 
worldwide subscribed to a new streaming 
service in the last six months, with the 
primary reason being that people are 
spending more time at home due to 
COVID-19 (40%).
  Consumers are also concerned about 
price. Almost half (47%) will cancel a 
streaming subscription due to high prices. 

More than a third (37%) admit to sharing login information 
or using someone else’s account. Password sharing is 
highest in Indonesia, with 58% of people admitting to sharing 
credentials.

ADVERTISER NEWS
(Continued from Page 1)
for more to follow in the Southeast... Bed Bath & Beyond has 
announced plans to sell its Christmas Tree Shops banner 
to Handil Holdings in a deal expected to close next month. 
As part of the purchase agreement, Bed Bath & Beyond has 
agreed to hand over all 80 brick-and-mortar Christmas Tree 
Shops locations as well as a distribution center located in 
Middleborough, Mass. Handil will continue to operate the 
banner as a stand-alone business, according to a company 
press release… Rite Aid is the latest retailer to enable suppli-
ers to directly target its customers with digital ads. The drug-
store retailer is partnering with digital promotions, media and 
analytics company Quotient to exclusively connect brands 
and advertisers to Rite Aid digital customers. Through this 
partnership, Rite Aid will launch Rite Aid Performance Me-
dia. Rite Aid is following in the steps of rival drugstore chain 
CVS’ recently launched CVS Media Exchange, as well as 
platforms offered by Walmart and Kroger.
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FunnyTweeter.com

I’m preparing for 
Halloween early by 

pretending not to be 
home every time someone 

knocks on the door.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

BIG EARNERS TO MAINTAIN HOLIDAY SPENDING
  A new study by Aki Technologies finds that two-thirds 
of high-income consumers will spend the same amount 
of money — or more — on holiday shopping this year 
compared with last.
  The Holiday Insights Report found that overall 43% plan 
to spend less. High earners, meanwhile, are 20% more 
likely to spend more or maintain. (Aki defines high earners 
as individuals who make more than $65,000, the U.S. 
median income. Low earners are defined as those below 
the median.)
  Despite the dramatic proliferation of 
e-commerce (and fears of COVID-19), 
the survey reveals that brick-and-mortar 
stores will continue to play a key role: 
82% say they’ll do at least some of their 
shopping in stores.
  Nearly two in five (39%) said “online 
shopping isn’t a viable alternative to 
the in-store Black Friday experience,” 
the report said, noting that a third of 
consumers find fun in the Black Friday in-
store shopping experience.
  According to the survey, roughly half of consumers will 
buy more in store than online, with just 10% saying they 
expect to shop exclusively online. Of those consumers who 
choose to shop in store, 22% typically go for the deals; 37% 
like to touch and feel the products they’re considering for 
purchase; and 26% are motivated to identify gift ideas.
  Nearly half, the survey says, positively respond to in-store 
display advertising and find it useful for identifying gifts for 
friends and family.
  The survey also finds that social distancing, which affects 
the size of gatherings, will therefore have an impact on 
gift giving. Forty-five percent say they expect to see fewer 
people than usual this holiday season.

PEACOCK, PRIME VIDEO SEE BIG Q3 GAINS
  NBCUniversal’s premium streaming service Peacock – 
which launched this past summer – and Amazon Prime 
Video had the best results when it came to adding new 
subscribers for their respective premium video services in 
the third quarter this year.
  From July-September, Peacock took 17.2% of new premium 
streaming subscribers, followed by Amazon Prime Video 
at 16%. HBO Max – which launched a few weeks before 
Peacock this year – came in at an 11.3% share, according 
to analytics/research consulting company Kantar.
  Hulu’s video-on-demand service came in at 9.5%, followed 
by Disney+ at 9.1%, Netflix with 8.3% and Apple TV+ at 
4.9%.
  Kantar said 10% of new subscriptions in the third quarter 
came from a competing service – those who cancelled one 
streamer and picked up another.
  The results for Peacock include its Peacock Free 
option, which gives subscribers limited programming 
with advertising messaging but has no required monthly 
subscription fee for consumers.
  Amazon Prime Video is included in Amazon Prime, the 
yearly subscription service for the e-commerce platform, 
offering special promotions/delivery incentives as well as 
video and music services.
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