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SAAR CONTINUES RISE SINCE APRIL BOTTOM
  U.S. auto sales fell in the third quarter, but September 
increases at General Motors, Ford Motor, Toyota Motor, 
Honda Motor and Hyundai — driven by strong truck 
demand — provided fresh signs that the market continues 
to rebound after being battered by the coronavirus, 
Automotive News reports.
  GM said sales improved “sequentially” each month 
since mid-year. In a rare disclosure of monthly results, the 
automaker said September volume rose from year-earlier 
levels. Toyota Motor chalked up a 16% 
September gain, while Hyundai rose 5.5% 
for its second advance in three months.
  September numbers were boosted, 
however, by the same reporting quirks 
that scarred August’s figures. There were 
two more selling days last month than in 
the year-earlier period. And Labor Day 
weekend sales were counted in September 
this year instead of the previous month.
  Still, GM pegged the seasonally adjusted annual sales 
rate for September at 15.9 million, including medium and 
heavy trucks, the highest figure since the pandemic hit in 
March.
  A final tally for the quarter won’t be available until later in 
the month when Daimler and Jaguar Land Rover release 
results. Without figures from those two automakers, Q3 
volume dropped 9%.
  Morgan Stanley analyst Adam Jonas, in a note to 
investors last week, pegged the September light-vehicle 
SAAR at 16.4 million and raised his estimate for 2020 
industry sales to 14.5 million from 14 million.
  Quarterly deliveries at GM dropped 9.9%. Volume fell 11% 
at Chevrolet, 5.7% at GMC, 2.9% at Buick and 18% at 
Cadillac. The automaker did not provide a figure or brand 
breakdown for its September increase.
  Ford Motor said last week Q3 volume fell 4.7%, with 
deliveries off 4.8% at Ford and 1.4% at Lincoln.
  FCA US said Q3 volume was down 10%, with strong retail 
sales failing to offset “ongoing softness in fleet purchases.”
  Sales declined 9% at Jeep, 2% at Ram, 31% at Dodge 
and 53% at Fiat. Only the Chrysler 
brand, up 8%, and Alfa Romeo, with 
an increase of 17%, posted gains 
during the quarter, FCA said. U.S. 
retail sales of the Ram pickup truck 
rose 15% last quarter.
  “Jeep and Ram are hot, and we 
continue to prioritize deliveries to our 
dealers who are asking us to ship as 
many vehicles as we can build,” said 
Jeff Kommor, head of U.S. sales for 
FCA US.

(Continued on Page 3)

AUTO SALES DOWN IN Q3, BUT RECOVERY TAKES ROOT
ADVERTISER NEWS
  Halloween retailers are getting spooked about 2020. 
Costume shops, party stores and seasonal pop-ups that rely 
on Halloween for the bulk of their profits say they’re bracing 
for a steep drop-off in sales that could tip them into insolvency. 
Halloween spending is expected to fall 8% to $8.05 billion, 
with costume sales accounting for much of the decline, 
according to the National Retail Federation. With grown-up 
celebrations — costume parties, block parties and holiday bar 
crawls — largely on hold this year because of the pandemic, 

early sales have been largely confined to 
lawn decorations and children’s costumes... 
More consumers are getting their fast-food 
meals through the drive-thru and that has 
lengthened the average individual’s time in 
line by 30 seconds at ten chains across the 
U.S., according to SeeLevel HX. Customers 
who use digital menu boards cut an average 
of 12.3 seconds off their wait compared 

to those who do not use them… Macy’s, which has seen 
its sales go from tepid to cold since the novel coronavirus 
outbreak began earlier this year, is planning to open more 
standalone Backstage off-price stores in an effort to drum 
up consumer interest and purchases. The retailer, which 
originally launched Backstage as a standalone concept, 
later began to focus more on a store-within-a-store strategy. 
Its latest announcement has it stepping up both of those 
initiatives...  Dick’s Sporting Goods continues to expand 
its nationwide footprint and add new concepts to its store 
portfolio. The largest U.S. sporting goods retailer will open 
11 stores in October, including six namesake locations, two 
combination Dick’s and Golf Galaxy locations and three 
Dick’s Sporting Goods Warehouse Sale clearance outlets. 
Following the October openings, the company will have 732 
Dick’s Sporting Goods stores, 97 Golf Galaxy stores and 14 
Warehouse Sale locations in 47 states. In addition, Dick’s 
will open a limited number of Soccer Shops, starting later 
this month... Walmart has found new buyers for its UK 
supermarket chain. The retail giant is selling the majority 
stake in Asda Group, Britain’s third-largest grocery chain, 
to an investment group for an enterprise value of $8.8 billion.
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CINEMAS COULD SOON RETURN TO DARKNESS
  In a stunning blow to the movie theater industry, Cineworld, 
parent to Regal Cinemas, may re-shutter all screens in the 
U.S. and United Kingdom, Media Play News reports. The 
No. 2 theater chain had just announced on social media the 
re-opening of all screens in North Carolina.
  Cineworld on Oct. 4 tweeted: “We can confirm we are 
considering the temporary closure of our UK and U.S. 
cinemas, but a final decision has not yet been reached. 
Once a decision has been made we will update all staff and 
customers as soon as we can.”

  Media reports say the move by the 
second-largest exhibitor in the world, 
after AMC Theatres, comes following 
Metro Goldwyn Mayer and Universal 
Pictures’ decision to further delay the 
release of the new James Bond movie, 
No Time to Die, until April 2021. That 
followed Disney’s previous decision 
to further delay the release of Marvel 
Studios’ Black Widow, among other 
tentpole releases, until 2021.
  Regal runs 546 theaters (7,211 screens) 

in the U.S., in addition Cineworld’s 128 theaters in the UK 
and Ireland. The company lost $1.6 billion through June 30.

KBB: NEW-VEHICLE PRICES UP 2.5% YOY IN SEPT.
  Kelley Blue Book says the estimated average transaction 
price for a light vehicle in the U.S. was $38,723 in September. 
New-vehicle prices increased $940 (up 2.5%) from September 
2019, while rising $23 (up 0.1%) from last month.   
  “New-car transaction prices have climbed year-over-year, but 
remained flat for the past few months,” said Sara Richards, 
an analyst for KBB. “This may indicate supply challenges 
experienced over spring and summer have been corrected 
and OEMs are finally able to build up stock. If automakers 
seek to recover sales lost earlier in the year, incentives could 
climb dramatically, and transaction prices could remain flat or 
even dip in the future.”
  Honda, Fiat Chrysler, Ford, Hyundai and Kia, Subaru, 
and Toyota all reported strong, greater than 4% year-over-
year gains, despite relatively little change month-over-month.
  Non-luxury and luxury vehicles are relatively flat month-
over-month; however, the year-over-year story is completely 
different. Non-luxury transaction prices are up 3.9%, while 
luxury prices are down 3%.

JOBS REPORT: FEWER HIRES IN SEPTEMBER
  Nonfarm payrolls rose by a lower-than-expected 661,000 
in September and the unemployment rate was 7.9%, the 
Labor Department said last week in the final pre-election 
jobs report.
  Economists surveyed by Dow Jones had been expecting 
a payrolls gain of 800,000 and the unemployment rate to fall 
to 8.2% from 8.4% in August. The payrolls miss was due 
largely to a drop in government hiring as at-home schooling 
continued and Census jobs fell.
  “The issue is momentum, and I think we’re losing it,” said 
Drew Matus, chief market strategist for MetLife Investment 
Management. “When you go through a significant disruption 
to the labor market, it takes time to fix itself. That’s without 
regard to whether there’s a virus.”

NETWORK NEWS
  Saturday Night Live returned to the studio to open its 46th 
season with host Chris Rock and Megan Thee Stallion. 
The season premiere, which introduced Jim Carrey as Joe 
Biden and featured Maya Rudolph as Kamala Harris and 
Alec Baldwin as President Trump, drew 7.765 million total 
viewers and a 1.68 rating among adults 18-49 in “fast official” 
Live+Same Day results from Nielsen, special-ordered by 
NBC. That was SNL’s No. 1 most-watched season debut 
in four years and second-most-watched in 12 years, only 
behind the 2016 opener a month before the last Presidential 
election. Versus the year-ago premiere, 
last night’s telecast was up +27% in total 
viewers (7.765 million vs. 6.107 million) 
and up +26% in 18-49 (1.68 vs. 1.33)... 
The NBA Finals posted record-low TV 
ratings on Wednesday. The opening 
game of the series between the Los 
Angeles Lakers and Miami Heat brought 
7.41 million viewers to ABC, the smallest 
audience for the finals since at least 1994, 
when total viewers began to be regularly 
recorded. The previous low was 8.06 
million for Game 3 of the 2003 NBA Finals. The game, which 
took place about four months later than the usual start date 
for the NBA Finals, was down by about 45% in total viewers 
vs. the U.S. audience for last year’s finals opener between 
the Golden State Warriors and Toronto Raptors. The two 
conference finals series that wrapped up the prior week were 
down a collective 35% year over year. Meanwhile, Game 2 
was Friday night’s biggest ratings draw, but it still struggled 
mightily. The pre-game NBA Countdown delivered a 0.9, 
and the actual game scored a 1.6. The Lakers won 124-114 
to take a 2-0 lead in the best-of-seven series... The CW has 
put into development The Woman’s Hour, a new seasonal 
anthology drama from former Secretary of State Hillary 
Rodham Clinton, Steven Spielberg’s Amblin Television 
and Warner Bros. Television. The potential first season 
will be based on Elaine Weiss’ book, The Woman’s Hour: 
The Great Fight to Win the Vote, and will shed light on 
the ferocious battle to ratify the 19th Amendment, the 100th 
anniversary of which was commemorated in August 2020. 
Each planned season of The Woman’s Hour will celebrate 
those who changed history and appeal to today’s rising tide 
of young, politically active audiences... NBC has greenlit 
game show The Wall, hosted by Chris Hardwick, for a 
20-episode fourth season. From executive producer and 
NBA superstar LeBron James and Andrew Glassman, 
a team of two contestants plays each game, attempting to 
bank as much money as possible by answering questions 
correctly and landing balls in high-value slots. Green balls 
dropped on the board will add to the team’s bank, while red 
balls dropped on the board will subtract from it. There are 
two remaining original episodes from the current season 
that will air Oct. 21 and Oct. 28 at 8 PM (ET)... CBS has put 
in development the crime drama Follow the Money, from 
writer Michael Peterson. In centers on a brilliant forensic 
accountant who turned in her own father for engineering a 
pyramid scheme. She teams with a hedonistic FBI agent 
running from his troubled past to solve the most challenging 
crimes by following financial clues, proving that while people 
may lie, money never does.
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Gilda Radner

I’d much rather be a woman 
than a man. Women can cry, 
they can wear cute clothes, 
and they’re the first to be 
rescued off sinking ships.
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AUTO SALES DOWN, BUT RECOVERY TAKES ROOT
(Continued from Page 1)
  Third-quarter volume dropped 11% at Toyota Motor, with 
sales off 13% at the Toyota division but up 2% at Lexus. 
The September increase was fueled by a 14% advance at 
Toyota, aided by strong Highlander and RAV4 demand, and 
a 31% jump at Lexus.
  Honda Motor, behind double-digit percentage gains at the 
Honda and Acura brands, said volume rose 12% last month, 
capping a quarter that saw deliveries slip 9.5%.
  At Nissan Motor, sales plunged 32% last quarter. Deliveries 

slumped 33% at the Nissan division and 
30% at Infiniti.
  Hyundai reported Q3 U.S. sales of 
170,828, a 1% decline from a year earlier. 
In September, volume rose 5%, behind 
a 21% gain in retail deliveries. Q3 retail 
volume tallied 161,254, a 7% increase 
over 2019, the company said.
  The Volkswagen brand reported a third-
quarter decline of 7.6%.
  Among other automakers that report 
monthly results, September sales rose 

29% at Mazda and 16% at Subaru, which said it set a record 
for the month with 60,103 deliveries. At Mitsubishi, U.S. 
sales edged up 1.5% last quarter.
  Among luxury brands, September volume rose 10% at 
Volvo. Audi said third-quarter volume fell 16%.
  The seasonally adjusted, annualized rate of sales for 
September is forecast to come in at 14.8 million to 15.7 million, 
based on forecasts from TrueCar/ALG, Cox Automotive 
and LMC Automotive.

THIS AND THAT
  Amazon Music will increase its monthly listenership by 
18.5% this year to 45.8 million, which represents 21.3% of 
digital audio listeners, according to the latest estimates from 
eMarketer. The research firm expects that as it continues 
to invest in and grow its audio strategy, Amazon Music will 
surpass Pandora in monthly listeners by 2023... Google is 
extending an olive branch – or rather opening a bank branch 
– for the news publishing community with a pledge to pay out 
more than $1 billion in licensing fees for news content. Chief 
executive Sundar Pichai outlined the initiative in a blog post 
last week, centered on a new product called Google News 
Showcase. Curated content from select newsrooms will be 
presented in the form of story panels that will appear initially 
in Google News on Android.
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FunnyTweeter.com

When she’s rage-cleaning 
the house, I help out by 

waiting until she starts to 
lose momentum before 

asking her what’s for dinner.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

HOW TO IMPROVE YOUR SALES TEAM’S CULTURE
  If your team is struggling to make quota, it may be time for 
a culture check. Dr. Randy Ross, author of Remarkable 
and Relationomics, says in 
workplaces with good culture, 
employees “want the best for 
one another and they expect the best from one another.”
  Good culture doesn’t happen all by itself. You can jumpstart 
the process by doing a self-check. Ask a trusted colleague 
for feedback on how you interact with people. Whether it’s 
managing meetings or improving listening skills, use the 
feedback to change your behavior and 
then lead by example.
  If you decide humility should be a part 
of your culture, start looking out for 
everyone on your team. It’s natural for 
hard-charging organizations to create a 
competitive culture. After all, your reps 
are locked in battles with competitors 
every day. When you demonstrate a 
more caring attitude, your reps will realize 
that they should leave their competitive 
nature at the door and that they need to 
watch out for their team members.
  It can be challenging to hold team members accountable 
while you’re trying to improve culture. Remind team 
members that they are counting on each other to make 
quota, and encourage your more experienced reps to help 
those who are struggling. Good sales managers must find 
the best way to interact positively with each salesperson 
when their performance needs improvement.
  Actively managing your culture and your sales team 
members’ interpersonal relationships will positively impact 
your bottom line. 
  Source: SalesFuel - Manage Smarter.

NEW FURNITURE ORDERS SURGED 39% IN JULY
  New orders for furniture continued to soar in July, increasing 
39% over the same month last year. The strong business 
followed a 30% increase reported in June.
  That’s according to the latest Furniture Insights survey 
of residential furniture manufacturers and distributors from 
accounting and consulting firm Smith Leonard.
  Eighty-eight percent of surveyed companies reported 
increased July orders, up from 73% in June. Year-to-date, 
new orders were flat compared with 2019 through July, 
but only 28% of the participants reported increased orders 
year-to-date.
  July shipments were flat compared with July 2019, with 
some 56% of survey participants reporting increased 
shipments for the month as companies were getting back 
into full production and starting to catch up a bit with orders. 
Year-to-date shipments through July remained 14% below 
the same point last year, down from 21% reporting lower 
shipments last month. Shipments were down for 94% of 
participants year-to-date.
  Backlogs rose 69% over July 2019 levels, for almost all 
surveyed.
  Receivable levels fell 15% from July 2019. Inventories 
also fell in July, down 10% compared with July 2019, which 
reflected the lower levels of shipments and the effects of the 
pandemic.
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