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EMPLOYEE TREATMENT, SUPPLY CHAINS IN FOCUS
  Despite rosy sales forecasts, U.S. retailers are facing 
major challenges as they head into the holiday season.
  Retail executives are not only dealing with a strained 
global supply chain, but are also feeling growing pressure 
from consumers to improve the treatment of employees, 
according to findings of a research study from Accenture.
  The study, based on parallel surveys of more than 1,500 
consumers and 120 U.S. retail executives, found that 49% 
of retail executives feel increased pressure to provide 
career growth opportunities for their employees, and 51% 
feel pressure to offer permanent roles to holiday-season 
temporary workers.
  The report noted that the findings are not tied to the 
holiday period, as the vast majority of surveyed executives 
said that during the pandemic they felt pressure to improve 
their treatment of employees (cited by 71%); to improve the 
inclusivity of their store environments and the diversity of 
their workforce (83%); and to improve their company culture 
and public image (82%).
  “In today’s challenging retail labor market — not just 
during the holidays but beyond — retailers must ensure 
that their employees have the skills 
and opportunities to thrive, as well as 
the resources to find the right balance 
between their home and work lives,” said 
Jill Standish, a senior managing director 
at Accenture who leads its Retail industry 
group globally.
  In response, many retailers are taking a different approach 
to recruitment this year: 48% have altered/enhanced 
hiring processes to onboard new recruits faster; 38% have 
altered/enhanced their training processes to make it faster 
and easier for their recruits to become work-ready; and 34% 
are changing role descriptions to target and attract different 
types of candidates.
  “The well-being of employees is now also top of mind 
for consumers, who will favor companies able to show 
consideration for the ‘human’ side of the workforce,” 
Standish added. To succeed in recruiting during peak times 
and in building a workplace that is better for everyone — 
workers, customers and their own 
businesses — retailers will need to 
bring a flexible, inclusive and digitally 
enabled approach.”
  Retail executives are also taking steps 
to address the ongoing disruption 
caused by the pandemic and events 
such as the Suez Canal blockage.
  According to the findings, 99% of 
the executives said they have done 
something differently this year to 
ensure supply of stock, while 52% 
said they’ve taken extraordinary steps 
to do so.

RETAILERS UNDER PRESSURE AS HOLIDAYS APPROACH
ADVERTISER NEWS
  Black Friday is arriving more than a month early for one 
retail giant. Starting this week, Amazon is offering what it 
calls “Black Friday-worthy” deals for the holiday season, 
with a new gifting by email/text feature for Prime members. 
The e-commerce titan is unveiling a wide variety of features, 
solutions and curated assortments aimed at holiday shop-
pers… Fifteen companies will account for 72.3% of U.S. e-
commerce sales this year, up 10.5 percentage points from 
2019, largely due to the rapid expansion of several retailers, 
according to eMarketer. Etsy will craft its way to No. 1 in e-
commerce sales growth, with a nearly 27% increase, while 
Walmart will be close behind. Even though Amazon won’t 
break the Top 3, it will still see e-commerce sales rise almost 
25%... Bed Bath & Beyond has launched its seventh owned 
brand of the year. The retailer has unveiled Studio 3B, a 
private brand inspired by modern design. The “affordably-
priced” collection, which includes home décor, bedding, bath 
and accent furniture, is available in stores and online. The 
new brand is in keeping with Bed Bath & Beyond’s plan to 
introduce at least eight owned brands in fiscal 2021. The em-
phasis on private brands is a key part of the chain’s three-year 

transformation strategy... Add Publix to the 
list of retailers with major hiring initiatives. 
The Florida-based grocer plans to hire ap-
proximately 30,000 employees across its 
seven-state operating area through the re-
mainder of the year. Publix said it’s looking 
to hire associates to work in stores, distri-

bution centers and manufacturing facilities for non-seasonal 
positions. Publix is the largest employee-owned company 
in the U.S. It has more than 225,000 associates and oper-
ates 1,283 stores in Florida, Georgia, Alabama, Tennessee, 
South Carolina, North Carolina and Virginia. It recently an-
nounced plans to enter Kentucky, opening a store there in 
2023… The last Arizona-based grocer is being acquired. 
The nearly 90-year-old Bashas’ Family of Stores has 
agreed to be acquired by California-based regional grocer 
Raley’s Holding Co. Both companies are family-owned and
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AVAILS
  WPTZ-TV, the Hearst Television NBC affiliate in 
Burlington, Vt. / Plattsburgh, N.Y., seeks an energetic, 
passionate, analytical and creative National 
Sales Manager. The NSM will lead, motivate 
and inspire the national sales team to exceed 
revenue goals and assist the LSM with 
local sales when needed. Ideal candidate 
will pay keen attention to detail and be organized. Client 
engagement is a top priority. Candidates must be able to 
take initiative and make decisions without daily guidance. 

CLICK HERE for more information and 
to apply.
  Nexstar CBS affiliate WKRG News 
5 and the Gulf Coast CW is looking 
for an Experienced Media Sales 
Executive for Northwest Florida to 
cover the Destin-Fort Walton Beach 
area. Excellent compensation and 
company benefits package for the 
right individual. Email cover letter 
summarizing your track record of 
success, along with resume and 

references, to the General Sales Manager at mkenney@
wkrg.com. An Equal Opportunity Employer.
  WKCF, the Hearst-owned CW affiliate in sunny Orlando, 
Fla., is looking for an experienced Account Executive to 
join our team. WKCF is one of the top 
CW affiliates in the nation, featuring 
more than 40 hours weekly of local 
news, top-rated sitcoms and NFL 
football. You provide superior sales skills, a great attitude 
and desire to WIN, and we will provide you with a great 
product, excellent compensation and a fun team culture. 
CLICK HERE to apply.
  Hearst Television’s KHBS/KHOG TV is seeking an 
energetic, passionate and analytical National Sales 
Manager who is up to the challenge 
of setting records across multiple 
platforms in a thriving community named 
top 4 best places to live. The National 
Sales Manager will lead and motivate 
the national sales team to exceed 
revenue goals, assisting the Local 
Sales Manager with sales when needed. Ideal candidate 
will have keen attention to detail and be organized. CLICK 
HERE to apply.
  WHO TV seeks a Promotions/Creative Services 
Director, responsible for developing and leading the 
overall marketing strategy of the station. 
This position is also responsible for 
designing the promotions that will 
achieve the objectives of that strategy. 
The CSD will also work with Sales 
and Marketing initiatives and help 
coordinate those strategies. Minimum 
five years’ experience in media promotions preferred; 
prior management experience working with a TV station’s 
newsroom and sales department invaluable. CLICK HERE 
for info or to apply now. EOE.

See your ad here tomorrow! CLICK HERE for details.

SCRIPPS LAUNCHES NEWSY AS OTA NETWORK
  E.W. Scripps Co. yesterday launched its over-the-air 
version of its digital Newsy news service.
  The new channel will be available in more than 90% of 
the U.S. on secondary digital broadcast signals, taking 
advantage of Scripps’ status as one of the largest owners 
of broadcast spectrum.
  Newsy will continue to be available via OTT streaming. 
The Newsy app will deliver the same feed as the broadcast 
channel via Apple TV, Fire TV, Pluto TV, Roku, Samsung 
Sling, Vizio and Xumo.
  The unique distribution strategy puts 
Newsy in two fast-growing platforms 
with one foot in OTA and the other in 
OTT.
  Newsy will broadcast 24 hours a 
day, seven days a week, from its 
headquarters in Atlanta and at launch 
will have 17 hours of live daily news.
  The channel is designed to offer 
opinion free-content, a contrast to cable 
news channels that cater to one end of 
the political spectrum or the other. That 
approach has been successful in cable. It’s less clear that 
a middle-of-the-road approach will draw viewers over the 
air.

ANALYST: HULU TO GROW TO 65M SUBS BY 2024
  While he concedes there’s “no indication” that Disney 
and Comcast will use ongoing pay-TV carriage renewal 
talks to also settle their negotiation over the buyout of the 
latter’s stake in Hulu, MoffettNathanson analyst Craig 
Moffett lays out a compelling reason for why Disney should 
consider pressing the additional topic. 
  In short, Moffett has pretty bullish growth projections for 
Hulu. He predicts the subscription streaming joint venture 
to grow from a current 43 million subscribers to 65 million 
by 2024. Annual revenue, Moffett believes, will expand to 
nearly $15.7 billion at that time. 
  Comcast owns a non-controlling 33% stake in Hulu. And 
starting in January 2024, either Comcast or Disney can 
demand that Comcast be bought out of its one-third share, 
with a floor value set at $27.5 billion. 
  Despite guidance from Disney that Hulu won’t achieve 
profitability until 2023, Moffett estimates the that the 
streaming service has been profitable for the last two 
quarters, generating $2.5 billion in the last quarter alone, 
fueled by subscription price increases and ad sales on the 
service’s popular ad-supported base tier.

THIS AND THAT
  Restaurant operators are pushing to keep their outdoor 
dining structures around permanently, CNBC reports. San 
Francisco and New York City are among the cities that have 
already voted in favor of making dining parklets permanent. 
But there is opposition, as some neighbors and business 
owners complain about noise and the loss of parking 
spots... Consumer spending picked up in August, a sign 
the U.S. economic recovery is gaining steam heading into 
the fall. Personal outlays on goods and services rose 0.8% 
in August from the month before, after a 0.1% decrease in 
July, the Commerce Department reported last week.
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FunnyTweeter.com

Being kidnapped and taken 
to a private island where 
I’m hunted for sport by a 

wealthy psychopath wouldn’t 
even crack the Top 3 worst 

relationships I’ve had.
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FORD’S SALES IMPROVE, BUT Q3 STILL DISMAL
  Ford Motor’s U.S. vehicle sales showed signs of 
improvement during the third quarter, but still fell by 27.4% 
from last year as an ongoing shortage of semiconductor 
chips interrupted vehicle production.
  The drastic decline was narrower than auto forecasters 
expected, but wider than the overall industry that was 
estimated to be down 13% to 14% from the same time last 
year. Cox Automotive expected Ford’s sales to be down by 
37.3% during Q3, while Edmunds forecast a 29.3% decline.
  A silver lining is Ford’s sales improved during the quarter 

from losses of more than 30% in July and 
August to 17.7% in September, signaling 
better supply of semiconductor chips. 
Its vehicle inventory also improved to 
236,000 cars and trucks, up 21,000 units 
compared with the start of September.
  Ford sold 400,843 vehicles in Q3, 
including more than 156,600 in 
September. Its sales heading into October 
were nearly 1.4 million, down by 7% vs. 
the first three quarters of 2020.

ADVERTISER NEWS
(Continued from Page 1)
independent. Based in Chandler, Ariz., Bashas’ operates 
a total of 113 stores across Arizona, New Mexico and 
the Navajo Nation. In addition to its namesake brand, the 
company’s banners also include Food City and AJ’s Fine 
Foods. Raley’s operates 124 stores in northern California 
and Nevada under banners that include Raley’s, Bel Air 
Markets, Nob Hill Foods and its newest concept, Raley’s 
O-N-E Market... Sam’s Club has partnered with meal 
delivery service Fresh n’ Lean to enable members to 
receive a selection of healthy, quick-to-prepare meals at their 
doorsteps. Sam’s Club is offering three Fresh n’ Lean meal 
plans to club members. Each plan includes five heat-and-eat 
meals and costs $58.98 for standard members and $53.98 
for Plus members. Fresh n’ Lean is an organically sourced, 
ready-to-eat meal delivery service.
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eMarketer

Connected TV ad spending is 
projected to increase 48.6% 
this year to $13.41 billion.

CTV EYES CHALLENGE TO MOBILE ON DIGITAL ADS
  Mobile advertising is by far the preferred destination for 
digital ad spending in the U.S., but mobile’s ever-accelerating 
domination of the digital ad market appears to finally be 
leveling off, eMarketer reports.
  After seizing large chunks of the market from non-mobile 
options every year since 2016, mobile will see its share of 
the pie settle in at roughly 68% for the rest of the research 
firm’s forecast period, which runs through 2023.
  The emerging popularity of CTV advertising is the primary 
reason non-mobile ad spending is no longer losing share. 
Even so, every single industry in the U.S. 
will spend the majority of its digital ad 
budget on mobile this year, as usual, with 
the lowest share being 57.1% and the 
highest being 76.5%.
  CTV’s time is coming, however. The 
research firm anticipates that CTV ad 
spending will increase 48.6% this year 
to $13.41 billion. Spending on CTV will 
continue to grow faster than on mobile 
(and overall non-mobile) for at least the 
next several years.
  According to eMarketer’s estimates, U.S. digital advertisers 
will allocate $61.29 billion to non-mobile channels this 
year. Although CTV is still well behind desktop and laptop 
in spending (making up about 22% of the non-mobile 
advertising pie this year), CTV’s growth will boost the overall 
non-mobile figure to a healthy 23.4% increase this year and 
a 15.5% increase next year.

C-STORE SALES TO TOP PRE-PANDEMIC LEVELS?
  Nearly three-quarters (74%) of c-store retailers expect 
2021 year-end in-store sales to be better than 2020 and 67% 
expect sales will top sales in 2019, according to a NACS 
retailer member survey conducted last month.
  Only 11% of retailers expect their 2021 sales to fall below 
year-end 2020 sales and only 13% said sales will be lower 
than 2019.
  While retailers are seeing strong sales that have returned to 
pre-pandemic levels, concerns remain. Seventy-five percent 
of retailers said they’re concerned about the labor shortage 
and finding qualified candidates and 60% are concerned 
about supply chain shortages.
  Retailers are also optimistic about fuel sales. Sixty-seven 
percent said fuel sales will be higher in 2021 than in 2020, 
while 16% estimate they will drop vs. 2020 sales. Opinions 
are more divided around 2021 fuel sales vs. those in 2019: 
36% said sales will surpass totals from 2019, while 39% say 
they will decrease.
  The optimism related to 2021 is led by the return of the 
morning customer. Fifty-three percent of those surveyed 
said morning daypart sales increased vs. 2019 and 47% 
said lunch daypart sales increased. The only time period 
that didn’t see a significant increase in sales compared to 
2019 were late-night hours, with only 24% of retailers saying 
they saw an increase in sales.
  C-stores, which sell an estimated 80% of the fuels purchased 
in the U.S., also are looking at the viability of EV charging at 
their locations. One in four (25%) retailers said they currently 
have an EV charger in at least one location and 36% said 
they are likely to install chargers within the next two years.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


