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GROWTH 5.4% YOY, 11.5% VS. TWO YEARS AGO
  Total U.S. retail sales have increased on a year-over-year 
basis every month since September 2020, while consumer 
spending continues to recover as the holiday season 
approaches, according to the latest edition of Mastercard 
SpendingPulse.
  Mastercard SpendingPulse measures in-store and online 
retail sales across all forms of payment.
  For September 2021, retail sales across the U.S. — 
excluding automotive and gasoline — were up 5.4% year 
over year and up 11.5% from two years ago. eCommerce 
sales were up 11.5% year over year and 72.4% from two 
years ago, showing more evidence of the continued growth 
of digital commerce.
  The apparel sector was up 56% year over year and up 
15.6% from two years ago, while department stores were up 
20.8% from 2020 to 2021 and up 15.5% from 2019.
  Electronics and appliances were up 18% year over year 
and 16.5% from two years ago, while 
grocery sales were up 3.3% from 2020 
to 2021 and up 14% from 2019.
  Jewelry jumped 55.3% from 2020 to 
2021 and 56.9% from two years ago. 
Luxury sales (excluding jewelry) were up 63.8% in the past 
year and 12% from 2019. Restaurant sales, meanwhile, 
were up 44.1% from year to year and up 30.7% from two 
years ago.
  “Discretionary spending is seeing strong growth,” Mastercard 
reported in its announcement. “Restaurants, department 
stores, apparel and jewelry sectors are up as consumers 
increasingly venture out to refresh their looks for events, 
occasions and vacations.”
  Meanwhile, U.S. personal consumer expenditures (PCE) 
were up 0.8% ($130.5 billion) in August, coinciding with an 
uptick in personal income of 0.2% ($35.5 billion) and a 0.1% 
increase in disposable personal income (DPI) ($18.9 billion), 
according to the Bureau of Economic Analysis.
   The increase in spending translates to $66 billion for goods 
— food, beverages and nondurable goods like household 
supplies and recreational items — and $64.6 billion for 
services, including personal care, clothing services, housing 
and utilities, and healthcare.

REPORT: SEPT. RETAIL SALES LED BY APPAREL, JEWELRY 
ADVERTISER NEWS
  Michaels has plans to sell arts and crafts made by its 
customer creators by the middle of next year on its digital 
platforms. “Makers have been giving us feedback. They’re 
finding friction points and we’re responding,” said CEO 
Ashley Buchanan. The company has “hundreds of coders 
around the world working to completely revamp and recode 
our website and app,” she said… Walmart and other large 
retailers, including Costco, Dollar Tree, Home Depot and 
Target, are chartering their own vessels to transport goods 
from Asian markets to U.S. ports that have to wait extended 
periods of time before being unloaded. Burt Flickinger, 
managing director at Strategic Resource Group, estimates 
that up to 25% of the goods currently on ships will not make 
it to store shelves before Christmas, Reuters reports... 
Home furnishings retailer Williams-Sonoma is giving its 
hourly employees across all areas of the company a pay 
hike. The company will increase its hourly minimum wage to 

$15 per hour, effective immediately. The 
increase will impact employees across 
the company’s stores, customer care 
centers and supply chain operations... 
Holiday shopping alert: The PlayStation 

5 shortage may go on for another year. Lisa Su, the CEO 
of Advanced Micro Devices, doesn’t see a quick end to 
the restocking issue with Sony’s console, which uses AMD 
microchips. “I expect it to be from June-September of next 
year, 2022, when, perhaps, it will be possible to go down to 
a video game store or a department store to buy a PlaySta-
tion 5 or an Xbox Series X without it being an impossible 
task,” Su said... Walmart-owned Sam’s Club is anticipat-
ing that consumers will hold large family gatherings during 
the holiday season, and the retailer is looking to meet that 
pent-up demand with larger turkeys, bigger sizes of popular 
side dishes and desserts, and taller Christmas trees, CNBC 
reports… Mercedes-Benz, the leader in luxury sales after 
the first quarter but topped by BMW in Q2, continues to lose 
ground as the automaker grapples with production shortfalls 
caused by tight semiconductor supplies that have roiled the 
industry since the start of the year. Mercedes now stands in
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AVAILS
  WYFF 4, the Hearst Television NBC affiliate in beautiful 
Greenville, S.C., seeks a Digital Sales Manager. The ideal 
candidate possesses a passion for new media, 
understands digital marketing strategy and 
works in tandem with the Local Sales Manager 
to achieve all digital budgets. If this sounds like 
you, come work at one of the best television 
stations and best cities in the country. Google 
“Greenville, SC Top 10” and see why everyone wants to live 
here! CLICK HERE to apply.

    WHO TV seeks a Promotions/
Creative Services Director, responsible 
for developing and leading the overall 
marketing strategy of the station. 
This position is also responsible for 
designing the promotions that will 
achieve the objectives of that strategy. 
The CSD will also work with Sales and 
Marketing initiatives and help coordinate 
those strategies. Minimum five years’ 
experience in media promotions 
preferred; prior management experience 

working with a TV station’s newsroom and sales department 
invaluable. CLICK HERE for info or to apply now. EOE.
  FOX 5 Atlanta seeks a highly motivated, business developing 
Account Executive. The AE is responsible for maximizing 
share on established television and digital 
accounts with emphasis on developing new 
accounts by converting marketing dollars 
and alternative advertising platforms. 
Minimum of three years of experience in 
broadcast television and/or digital platform 
sales. Excellent presentation skills, a bachelor’s degree in a 
related field, and experience selling OTT platforms preferred. 
To apply for one or more of our open positions, visit our 
website: fox5atlanta.com/jobs. EOE/M/F/V/D.
  Hearst Television’s KHBS/KHOG TV is seeking an energetic, 
passionate and analytical National Sales Manager who is 
up to the challenge of setting records across 
multiple platforms in a thriving community 
named top 4 best places to live. The National 
Sales Manager will lead and motivate the 
national sales team to exceed revenue 
goals, assisting the Local Sales Manager 
with sales when needed. Ideal candidate will have keen 
attention to detail and be organized. CLICK HERE to apply.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  MGM/United Artists Releasing’s newest James Bond 
action film, No Time to Die, dominated the North American 
box office, generating a projected $56 million in ticket sales 
across more than 4,400 screens through yesterday. Daniel 
Craig’s last role as Agent 007 is expected to add to the tally 
through today... Mobile commerce will make up 5.9% of 
retail activity this year, and that amount will jump to more 
than 10.4% by 2025, eMarketer predicts. The firm attributes 
the growth to declining store visits amid the pandemic, the 
growing prevalence of click and collect, and an increase in 
user-friendly mobile interfaces and commerce tools.

ANALYST HIKES 2021-’22 AD GROWTH OUTLOOK
  Morgan Stanley’s Benjamin Swinburne last week nearly 
doubled his U.S. advertising growth forecast for 2021, while 
also boosting his 2022 estimate.
  The Wall Street analyst increased his expectation for ad 
gains in the current year from 12.1% to 22.9%. For next year, 
he lifted his projection from 12.2% to 14.1%.
  “A unique cocktail of a well-funded consumer (sitting on 
excess savings after the coronavirus pandemic), inflation and 
the power of digital advertising leads to (an) unprecedented 
growth outlook,” Swinburne wrote, but also highlighted 
strength in TV, particularly TV giants’ 
streaming services.
  Swinburne pushed his 2021 forecast 
for U.S. TV advertising growth from 3.3% 
to 6.8%, with 2022 moving from 6.6% to 
7.1%.
  “Linear TV is dead, long live TV,” he wrote, 
noting three trends in video advertising. 
“1. advertisers continue to value sight, 
sound, and motion advertising across 
platforms; 2. linear TV ratings are shifting 
more and more to live audiences anchored 
by sports and the NFL; and 3. every major ‘broadcaster’ has 
established a streaming/AVOD business that is sold with its 
linear inventory.”

COLLEGE FOOTBALL TV AD REVENUE UP VS. 2020
  Five full weeks of college football has brought in $122.8 
million in national TV advertising revenue this year — across 
some 16 TV networks, according to iSpot.tv.
  This is almost double the level of the pandemic-hit 2020, 
when the first five full weekends took in $67.6 million, but 
down vs. 2019’s total of $192.5 million.
  This year has totaled 24 billion impressions, compared to 
25.6 billion in 2019.
  So far this year, ABC, ESPN and Fox have pulled in the 
highest national TV ad revenue at $40.6 million, $24.2 million, 
and $22.7 million, respectively.
  ABC also leads in impressions with 7.3 billion, commanding 
a 30% share of all national TV college impressions. Fox is 
next at a 5.5 billion (23% share) followed by ESPN at 4.3 
million (a 17% share).
  Major advertisers this year in terms of equivalent 30-second 
airings are: Dr. Pepper, 1,149; Allstate, 1,002; Copper 
Fit, 914; Geico, 795; State Farm, 510; Heineken, 485; 
Gatorade, 440; Jeep, 419; AT&T Wireless, 417; Capital 
One, 413; T-Mobile, 386; and Clean Zone, 384.

COSTCO U.S. COMP SALES CLIMB IN SEPTEMBER
  Costco Wholesale maintained double-digit U.S. 
comparable-sales growth excluding fuel in September, with 
net sales in line with sequential and year-over-year gains.
  For the five weeks ended Oct. 3, net sales climbed 15.8% 
to $19.5 billion from $16.84 billion a year earlier, Costco 
said. That compared with increases of 16.2% for August and 
16.9% in September 2020.
  Comparable-club sales during the September selling period 
rose 14.3% overall and were up 9.4% excluding the impact 
of changes in fuel prices and foreign exchange (FX) rates. 
Comp sales advanced 14.6% in the United States (10% 
excluding fuel and FX).
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Five full weeks of college 
football has brought in 

$122.8 million in national TV 
advertising revenue this year. 

The first five full weekends 
took in $67.6 million in 2020.
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U.S. ECONOMY ADDED 194K JOBS IN SEPTEMBER
  U.S. employers hired fewer workers than expected last 
month as supplemental unemployment benefits expired. 
  Nonfarm payrolls increased by 194,000 workers in 
September as the unemployment rate fell to 4.8%, the 
Labor Department said Friday. Economists surveyed by 
Refinitiv were expecting the addition of 500,000 new jobs 
and the unemployment rate to slip to 5.1%. 
  The jobs gains in August were revised up to 366,000 from 
235,000. The September report was the first since the $300 
per week in supplemental unemployment benefits expired 

on Sept. 5.
  Notable job gains in leisure and 
hospitality (74,000) were led by the arts, 
entertainment, and recreation sector 
(43,000). Hiring in food services and 
drinking places was little changed for a 
second straight month after averaging a 
monthly gain of 197,000 from January 
through July. Professional and business 
services (60,000), retail trade (56,000) 
and transportation and warehousing 
(47,000) also saw sizable gains.

  Meanwhile, the U.S. ad business added just 1,000 jobs in 
September, the weakest employment gain since the spring.

ADVERTISER NEWS
(Continued from Page 1)
third place, behind BMW and Lexus, as its Q3 U.S. 
deliveries tumbled 21% to 55,130… Hyundai’s luxury 
brand Genesis ranked highest overall and in the premium 
segment for innovation, according to J.D. Power’s 2021 
U.S. Tech Experience Index released last week. Genesis 
scored 634 on a 1,000-point scale. Rounding out the 
premium segment was Cadillac with 551 points, Volvo 
with 550, BMW with 545 and Mercedes-Benz with 523… 
Southwest Airlines canceled at least 1,800 flights over the 
weekend, citing “disruptive weather” and air traffic control 
issues, although federal regulators attribute weekend 
service disruptions to airline staffing and aircraft issues. 
More than 1,000 flights scheduled for Sunday — or nearly 
30% of Southwest’s schedule — were canceled, according 
to the flight-tracking site FlightAware. Another 800 flights 
were canceled Saturday. Southwest’s major destinations 
of Denver, Baltimore, Dallas Love Field and Chicago 
Midway were among the hardest hit by the cancellations 
yesterday.
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Having teens is fun 
because they demand 
their independence but 
then turn right around 
and ask you for $20.

MANHEIM INDEX SETS NEW RECORD — AGAIN
  Wholesale used vehicle prices (on a mix-, mileage-, and 
seasonally adjusted basis) increased 5.3% month-over-
month in September, according to Cox Automotive. 
  This brought the Manheim Used Vehicle Value Index 
to 204.8, a 27.1% increase from a year ago and another 
record high in a year of records. 
  The Manheim Market Report (MMR) values saw 
accelerating weekly increases throughout September. The 
three-year-old index increased a net 4.6% over the full four 
weeks in the month.
  MMR Retention, which is the average 
difference in price relative to current 
MMR, averaged 100.8. This means 
that market prices were ahead of MMR 
values.
  On a year-over-year basis, all major 
market segments saw seasonally 
adjusted price increases in September. 
Vans and SUVs had the largest year-over-
year performance, while the remaining 
car and pickup segments lagged the 
overall market. No segment saw declines 
on a month-over-month basis.
  Combined sales into large rental, commercial and 
government buyers were down 21% year over year in 
September. Sales into rental decreased 17% year over year 
in September.
  Commercial sales are down 18% year over year in 
September and are up 13% year-to-date 2021 vs. 2020. 
Including an estimate for fleet deliveries into the dealer 
and manufacturer channel, the report estimates that the 
remaining retail sales were down 23% year over year in 
September, leading to an estimated retail SAAR of 10.7 
million, which was down from 14 million last September and 
down from September 2019’s 13.8 million rate.

QSR: RESTAURANT RECOVERY FACING SETBACK
  Food and drink establishments gained only 29,000 jobs in 
September, meaning restaurants are still 1 million jobs shy 
of where they were prior to the pandemic, according to the 
Bureau of Labor Statistics.
  In September, 11.38 million were on payroll, up only 
slightly from 11.35 million in August. From January to July, 
employment in food services and drinking places saw an 
average monthly gain of 197,000, but the industry lost 
roughly 25,000 in August (revised from a loss of 41,500 in 
the previous report).
  A National Restaurant Association Survey of 4,000 
restaurant operators found that 81% of full-service operators 
and 75% of quick-service leaders believe their restaurants 
don’t have enough employees to meet demand. As a result, 
68% reduced hours of operation in the past three months, 
46% cut back on menu items, 45% closed on days they’d 
normally be open, and 44% reduced seating capacity. 
  The BLS noted that weakening employment coincides 
with slower sales, rises in operating costs, and decreases 
in consumer confidence. Seasonally adjusted sales at food 
services and drinking places increased from $71.02 billion 
to $71.96 billon between June and July — a roughly $940 
million increase. But sales lifted to just $71.98 billion in 
August, only a $22 million difference from July.
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